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^ ^ I in- 1 1 ,i product which nuj veil revolnttonuM tbo retailing 

M. of home amusement product». It i* not stretching Ion far 
lo say thai perhaps mat some dav ma! record -air* in (jnw« retail 
volume." 

The quote comes from a Billboard front page of yesteryear, part of 
a report detailing new te« hnological deve lopment* al hXA. The 
headline was equally bold: "Look at Future: TV Home Tap** Mav lw 
Sold Like Record*." 

That particular piece of fulurecasting wa* madr* on the occasion nf 
an anniversary — <)rt. I. 1956, ihr day that RCA'l David Sarnoff 
"celebrated his C.olden Anniversary in radio, television and elec- 
tronic*." according to the company. It"*- in the same spirit, and we 
hope Milh «ome of the same foresight, thai Hilll»oard ignihe an an- 
niversary of its own with "a look at the future." 

The publication came into existence on Nov. 1 , I i '■' ' i . "devoted to 
the interests of advertisers, poster printers, billposters, advertising 
agents, and secretaries of fair*." It's evolved from that I *Hh century 
pur|*ose, acquiring land relinquishing) a few other editorial ambi- 
tions along the way. to encompass today'- ever-broadening honxons 
of music and home entertainment. 

Tti relebrate "Hi y ears of continuous publication, therefore, we of- 
fer "Billboard Chart* The Future" — a series of special rejNirt* de- 
signed to probe mid |*rhap* rvrn prrdict the -hupc, (he -iglit and 
the sound* <if home entertainment in the '90s and beyond. 

The core of thi* special issue has been specifically prepared lor 

Billboard by Data for ihe Future, a prc-hg * "think tank" which 

specializes in the formulation and development of trend analyses 
and scenarios, and which provide* management consultation ser- 
vices, on the future. 



SPECIAL EDITION 



I he • irgam/alion. Milh la< ilitic- in New nrk and f'hoenix. i* led 
by Dr. Herb l^ondon and Dr Bob Melnick, nationally known for 
their work as researcher*, writer* and speaker* in the area of future 
studies. Among uther < rrdnilials, Imi||i have affiliations viilh another 
well-known think lank, the HudtOO In-lilule — and both are former 
|irolessiftnal mu*ician*. Working under their direction on the Bill- 
board project ha* i ,<,<r, a team of scholar*, engineer*, writer* and 
communication* experts. 

Data for the future's six reports herein disect various aspect* o| 
the home entertainment industry '* evolution. I'rommenl among 
them are audio/video software delivery and programming systems; 
the relationships of those systems to current and anticipated tele- 
communications technology: the role of the home computer; the dis- 
tribulion and retailing of consumer product*; and inlernalional de- 
mographic trend*, and their economic effecl*. 

Of necessity, many uf the articles are concerned with the technol- 
ogy of home entertainment. Who w ill be tomorrow's mover* and 
-huker* in the i rrttlwr community '* That information is virtually mi 
possible to capture and to quantify , apart from llie certainty of cycli- 
i al trends (the periodic emergence ol an entertainment supertflar, lor 
example, such as frank Sinatra or Michael Jackson). 

Technology fuel* creativity, of course. A number of the develop- 
ments identified and predicted in these page* will yield innovative 
and exciting entertainment form*, just a* the invention ul the gramo- 
phone record did. ami |ii*l as the arrival of the y irleoca**elle record- 
er i* doing. 

for these and other reason*, each article offers information on (be 
past and present, a* well a* speculation about the future. Some of 
ihr-' data will be familiar, while other fact* and forecasts may be 
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surprising. Taken as a whole or in part, we h>.->«- the result* will be 
both challenging and useful 

THE ART IN THIS ISSUE: To contrast the historical flavor of 
this commemorative issue. Billboard ha* selected a representation of 
internationally acclaimed computer-generated graphics to accompa- 
ny the editorial theme — the evolution of home entertainment & mu- 
sic technology. It will lie of interest to note, all six reproduction* on 
our editorial pages Here digitally simulated by a computer (with the 
exception of the robot from "Metropolis" on page 17). W orking with 
the world** most -Hiwerful computer*, today's visual special effects 
designer* are able to simulate photographic reality a* easily a* a key 
board sy nthesizer simulates a bra** section. "Is it live or computer- 
generated?" is the question we can all a*k ourselves from lone to 
time while watching a moy ie or a TV commercial. Soon we may have 
to pinch ourselves to see if we're reallv dreaming. 
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hen Billboard began publication in 1894, 
home entertainment as we now know it sim- 
ply didn't exist. The first true home entertain- 
ment technology, sound recording, was only 
just finding its true potential as a mass entertain- 
ment medium, rather than the industrial dictation 
and information storage tool originally envisioned 
as its principal incarnation. As for subsequent marvels 
like radio, television, home video and the newer, hybrid 
media now at hand, they were imagined only by the 
most daring of speculators. 

t m)j.. ihr diversity of information delivery -y-lems at hand au- 
, m - ilo- lone-mulled convergence for many of these media, an even- 
tiuhu which ha* drawn Billboard toward a more diverge universe of 
pro-iuels and spectrum*. Yel for much of the past four decade*, the 
DMgftvmc ha* forii ,ed mm h of it* attention on the recording industry 
and those adjacent media m> crucial lo it- health and continued 
growth. Even as Billboard has broadened it* scope to keep pace with 
more recent developments such as video and home computers, the 
publication's slake in the recording field has remained at the core of 
both its content and readership. 

As a DMiMn dn»en b> both cultural and technological change, 
the "record business" (a description already at odds with technol- 
ogy) remain* a fast -paced, often mercurial arena characterized by 
high risk and -wift reversals in the fortunes of it- participants. The 
last three decades in particular have wiin<—rd dramatic transforma- 
tion- in thr nature of the trade's products, the characteristics of its 
markets, and the structure of its various components. r'rom the way 
recordings are produced, through how they are marketed, to what 
con-umer- .'hotfe I" do v. till the finished products, the recording 
industry has undergone -eemingly hold metamorphoses. 

Against such a backdrop, it's perhaps inevitable that the trade's 
prafliajMab view their work more in terms of the here and now 
than with a strong sense of its past history or probable future. Until 
recently, the realm where "life in the fast lane" was first coined, the 
industry's fast track render- the miles behind as well as the far hori- 
zon more of a blur than a -.harp image; because the ultimate "prod- 
uct" is ultimately an intangible commodity, measured in emotions 
rather than miles per hour or ounces per box. the record industry's 
-tyle and substance has evaded tidy, precise analysis. 

What follows is an attempt to sketch the trade's current structure 
and stature, beginning with some of the key forces that have shaped 
its growth since World War II. By examining the cyclical turns evi- 
dent in its recent pasl. we may find clues to how home entertainment 
can evolve in the future. And, since technological evolution is cov- 
ered elsewhere in this issue, we'll focus instead on the interaction of 
economic, cultural and technological forces that have brought us this 
far. 

(Continued on page 90TH-9) 
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It all began with 
a single sound. 
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any years ago in our distant — long before 
thr -pai r shuttle, i olor television or graphic 
n|iiali?rr- fur in-da-h stereo— ..nr -remingl* 
-mall discover* liflil great niumrnl for -urh 
mitilrrii organization- a- K( \. Mat-u-hita. 
Sony ami thr human rare. Il was the discovery 
ol ihr hr-i muni al in-trumrnt- And from it an 
indusirx born. 

We don'l know if thr hr-l "mutual -ound" 
na- thr thumping of a stretched mi>I| hidr nr 
thr rlirkrU-i 1*. k of -tick- and lM»nr- Mavtw- 
tl wit a ' > • rlrar. lilting: MM from a hollow antlrr Hutr or thr 
j<lu' krd rr-«inan< r ol a l>ranlrH hair -trung hghtl* a< ro-- a holloM 
log Uhalrvrr thr instrument, its |>rrformaner led us straight to thr 
I rrin h horn, thr ■ rllo, an. I thr electric guitar- And inttirrrllv it gave 
rock ndro. direct hroaih a«l satellite-, ami thr Top -Ml. 
n ihr rave era, and fur a long timr thereafter, music plavrd ont* 
when mu-n tan- got together. Private, personal rnterlainmrnl simply 
•lid ixii rxi-t until Kdi»on |»erfecled and palrntrd hi* hrsl phono 
graph in IH7H (one >ear Iwfore thr electric light hulhl wa- thi- |m»sm- 
blr. Then e*er*oiir rould have it. 

III.- to -i pliMii>><:r.i|>h * .1- ri.it .i » nrk n| lieaut* . either 111 li...k- or 
audio reproduction. It sounded a- tinn* a- thr old tin ran on which 
it- in » -n wa- rr. ordrd and plavcd. Il had an amhirnrr so -mall that 
il*s easy lo understand wh* al>ongine- lielir*rd that thrrr wen liltlr 
proplr ui-idr that box making mn-n \ud crude music it Ha— full 
ol hi— ami Hiillrr with thr irhooafa of a hurricane in thr background. 
Kill it wot music. And it rould hr pta\nl again ami ami ij uh in thr 
privacy of unr's own homr. 

True music lovrr-. of mut-r. did not find thr phonograph to hr a 
repla. cmeiil lor thr rral thing, thr b*e |>eriorman<-c. And to tin- da*, 
thr higge-l challenge faring engineer- and recording arti-l- ahkr hat 
wen lo recreate an error-free, "livr" prrfornianrr a- full* a- possi- 
ble — lo rrrate a plavhack apparatus -o . Iran and transparent as to 
become mvi-iblr. lo drop ihr rurtain thai separates llir li-trnrr from 
ihr live prrfornianrr. 

Thr HO- Amr -een -rvrral ini|»ortanl changes to thr audio world, 
and In ihr wa* musir rntrrtaimnrnl is "viewed." following the lead 
o| almost ever* nmdrm information deliver* s*-lem, audio design 
enginrers devised a digitally erirodrd storage mrdium that, when 
■laved bark on a la-rr scanning apparatus, and further rrhned h* a 
built-in 00O|Mf!e r meniorv/logir rorrrrtion program, dropped ihr 
DOttOOl out ol noise error problem-: ihr (imparl Ihsr. 

^ d major . hangc in the audio venr popped up at ihr -amr 

lime, and il rame nboui through television programming, liable tele- 
vision- innovative M IA ehamirl and lis imitators introdu. i d the 
publir lo musir videos, hiking per-onal rnlrrlainmrrit onr sirp rlos- 
rr to the livr performance. 

And so il is. At one lime all we had was a mysleriou- blai k Imix, a 
bo\ that the aborigines believed was full of little people making mu- 
sical sounds. N.iw all wr have lo do is turn on ihr I*, ami we ran ar- 
lualb sre those little pe..p| r . Wr ran watch for hour- as the) pretend 
lo sing and dam e and plav their tin* in-lnimenl- It - another pirre 
of magic tor us aborigine-, and lo I trite r undrrsland what thr magic 
how it alln ts the destin* of personal entertainment, one 
nrrds to examine video and its dev leopnienl. So, with this in mind, 
the next sr. tion will updule with the world of television. 



I ittett. Ijtw Trrh lo A'ew Trrh 

Kor those of us <dit rnough (or young enough) lo have spent some 
lormativr vear- rhanling mantra- while Irving lo grasp the Mjrnili- 
enei "f Mar-hall Mrl.uhan"- prophetu- ulteram e. 'The meiltum is 
ihr mrs-agr" (a -logau hr applied rouallv well to magannr publish- 
ing, radio broadcast-, m.nlern lelevi-mn, and tople-- re-taurant?|, 
television mav -rrm to Ik- a nrw electronic mrdium. Il'- not. In fact, 
vrrx I. itli is new a!>oiit television. 

l.ooking liark a rrnlurv. it wj- IHK1 when Paul Nipkow nr-l 

enled a complete lelev n ^«lrm. I he ralhodr rax lube 1 

diibtwd the t !• tubr) i- al-^i a ninetrenlh-crnturx invention, it 

peared in 18**7. By \*>2.\. V. K. Zwuryktn. the "father" of tel 
sion. had shown the world his new "iconoscope camera tube." 
lour vear- later \mrrica Irarned ol the hr-l experimental television 
tran-mis-ion thai rearhed from New ^ ork to Washington. I' I A 
de. a.le later, in London, the Hit), initialed the world's n>>! public 
Irlevision hroaiha-ling -mice. Regular L .S. broadra-l- followed i 
l'*-U. vears before most of todav's t* star* were even bom. 

Now . ihrn. if rxperimental telev ision i- a cenlurv old. and pu 
broadia-lmg i- .">0 vear- old — what is new about tv? Probably I 
most recent hip breakthrough lo hil television was the advent of col- 
or broadcasting, in I ''"> 1 Of rour-e. some other things have changed 




In the early days of arou*tiral recording, musicians had 
to cluster closely in front of a recording horn in order for the 
sounds of the instruments lo be picked up. Credit: Edi»on 
National Historic Site. Photo courtesy of RIAA. 

since Ihrn. We now have video recording lfii>! developed commer- 
cial!* in 1956), and video diaca (although crude discs were first sold 
in Ihe 1 <>:**!>.) We also have satellite-, cable television, and laser 

dlSCJt. 

The-.r technological developments have created changes in the 
things we watch, changes in programming. Hul the biggest rhang.es 
in Iv performance are pretty simple — somewhat belter picture recep- 
tion, more channels to watch, and. wilh a VCR. the abilnv lo lape the 
Kridav night late show and play it bark at a more convenient time. 

If all this has lulled vou into a somnamhiilanl stale, watch not. 
High lerh has )ii-t lot the iv sel. and the changes lhat will occur froa» 
here on i»ul are going to be fasl and furious. The boob lube is going 

(Continued on page 9QTH ?0) 
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Dr. Peter C. Goldmark dra- 
matizes the superiority of 
long-playing record intro- 
duced by Columbia in 
1948 by standing along- 
side a stack of 78-rpm 
records 




(Con tinned from page 90TH-4) 

In keeping with the prevailing theme of this issue, we'll then turn 
to the key trends likely to shape the recording industry's future. 

If there are any unifying threads to !■• detected, they begin with 
the realization that evolution, not revolutionary change, character- 
izes how technology affects its audience. Individual breakthroughs, 
however startling, ultimately depend upon their practical value and 
availability; attaining those aspects of a new technology usually 
take- far longer than the actual creation of the products or ideas at 
hand. In that sense, at least, the message will always carry as much 
weight as the medium. 

REPLAY! M> THE PAST: Origin- Of Today's Indu-m 
Po*l*W ar Ferment 

The hi-lorv of -ound recording offers myriad example?, of how tech- 
nology, business and popular culture interact in unexpected ways 
Each succeeding new entertainment technology has been initials 
perceived as a Competitive threat, only to yield mutual benefit* as 
different media introduce complementary, as well as competitive, 
consumer option-. New cultural trends hate frequently disrupted the 
operational structure of the recording industry, vet ihe more endur- 
ing of these trends have ty pically ushered in period- of -uh-lanlial 
overall growth. 

The decade following World War II epitomize- these scenarios, 
offering telling cv idence of how the industry cv olve- amid often con- 
flicting force-. Much of the record husme-s* current structure mat 
be traced back to this period, one marked bv crucial development- in 
home audio technology, profe-sional recording lcthnn|uc-. product 
marketing and promotion, and. of course, the content itself. Vet 
from l l M7 to the turn of the decade, contemporary observer* could 
be forgiven for reading a clouded future in the year- ahead 

Recorded music had experienced a dramatic commercial 1 111 

during the war vear-. overcoming shortage- of raw material- ami a 
grueling strike against record labels by the American Federation of 
Musicians, Between IM44 and 1**47. indu-lrv shipments -welled 
from $66 million to $244 million. vet within two year- that growth 



For the recording industry, 
of course, it was the marriage 
of two previously stigmatized 
idioms, rhythm & blues and 
country, which served to 
dramatize the importance 
of this new market. 



would I - undercut by a classic technological crisis. 

Within the recording industry , the emergence of a new configura- 
tion, the 1 2-inch I.I* developed by CBS engineers led bv Peter Gold- 
mark and U illiam Bachman. had offered the prospect of a dramatic 
breakthrough in technical performance and playing time. Instead of 
offering a clear-cut successor to 7R-. however, the 1,1' unwittingly 
became the first shut fired in a formnt war. RCA rushed its own com- 
peting configuration, the 7-ineh single, into the market. Consumer 
confusion over the two new formats, compounded by the continued 
dominance for the existing 10-inch 7K r.p.m. disk, doubtle-s 
brought sales losses; dealers, dismayed at the need for triple inven- 
tories, were likewise reluctant participants in this costly battle. 

The late '4Q» brought an even more menacing technological obsta- 



cle. television, which pOMd an evident threat not only to radio and 
-ound recording-, but to motion pictures and live theater. Ironically, 
television ■ direct im|>act on radio advertising revenues would soon 
bring radio and recordings together as interdependent allies, for the 
plummeting income at radio undermined that medium'- prior reli- 
ance on live performances. Bccau-c the costs ..1 mounting live pro- 
grams became prohibitive, stations dramatically expanded their use 
of records, accelerating a trend that bad begun during the war. The 
resulting partnership bet wren radio and recordings would influence 
the evolution of both media from this point lorward. 

Meanwhile, in the recording studio, the advent of magnetic tape 
profoundly altered the ■ n-dlivc process. Recording techniques up to 
till- juncture had been documentary in nature, with the enginrer - - 
role defined hv the mission of capturing the jwrformance as faithful- 
ly as pQMlbte; any changes in the performance's content, however, 
resied with the musicians themselves. 

Tape, however, dramatically expanded the engineer's involve- 
ment with the performance itself. Because tape could Ik- physically 
cut and spliced, much like motion picture film, sound recordings 
could now be edited from different takes to create an idealized, com- 
posite performance. Magnetic tape was also vastly more flexible in 
terms of plaving lime, opening the door to uninlerrupteil recordings 

of works which OUCC required artificial pau-es lo I ite the 

limited recording time of master disks. The gradual acceptance of 
the I.I' would provide a practical outlet for this new capability. 

I .ess obviously, tape recording helped democratize the indu-lrv by 
allowing recordist- much greater freedom in capturing performances 
outside the existing universe of conventional recording studios, most 
of which were owned by the major record companies. Greater porta- 
bility dramatically expanded the opportunities for concert record- 
ings, of course, bul the tajn- recorder's greatest t>rnefit was to fledg- 
ling independent record companies and small independent recording 

studio-. 

It's not coincidental lhal the emerging independents who champi- 
oned regional and ethnic idiom- during the post-war years were tid- 
ing tape. Atlantic Records was able to cut sessions in its Broadway 
offices, rolling back carpets, shoving desks against walls, ami then 
reo.rding artists after hours. For years, Klektra founder Jac Holz- 
man would keep hi- original ta|»e recorder in hi- office, a reminder 
of the early years of that label and the mat bine's seminal role m 
creating its fir-l releases. 

If tape recording provided the independents with the technical 
means to compete, it was the era's cultural ferment which provided 
the indies with a market. The major companies of ihe dav. including 
RCA Victor. Columbia, Decc* and Capitol, hail built their empires 
around the pop. classical and jazz of earlier decades, and bv the 
1940s, Mich operations had evolved their own formal corporate and 
creative structure-. Pop music's reliance 101 -ongs had helped shape 
the arlist & rejiertoire concept, in which the company's air depart- 
ment would find talent, -elect material, choose arrangers ami instru- 
mentalists, and supervise recording dates. 

Such an assembly line approach yielded operational efficiency 
and enabled the major- to exert creative control over their arti-ts, 
bul the -y-lem at-o impo-ed -tvli-ln regimentation. Because ihe-c 
companies' involvement in -uch regional or ethnic idiom- a- South- 
ern ("hillbilly "| mu-ic and black ("race") genres was viewed strictly 



as a minority business, removed from the mainstream, the resulting 
pop <d the dav was inevitably insulated from grass root- changes in 
the public's musical la-le- 

That insularity proved a tremendous advantage for independent 
label entrepreneur-, who correctly sensed the shifting identities of 
the recnrd-buying public and their interest in these idioms With the 
majors focusing on mainstream pop. classical warhorsrs and more 
traditional jazz, the indies could specialize in rhythm & blues, coun- 
try, folk, leading edge jazz movements -in n a- bebop anil post- bop 
"cool" jazz, and more eclectic da»sical works. 

The leaner structure of the indies provided not only a closer rela- 
lion-hip to the street level realities of the public (and the emerging 
new musical trend- at hand), but also allowed greater mobility in 
finding and developing markets. That climate permitted a host of 
new labels to emerge, including Atlantic. Chess. Imperial. Mercurv. 
Specialty and Savoy in the rhythm X blues sec tor; Flektra. f olkways 
and Vanguard 111 the folk arena: and Blue Note. Prestige. Dial. Fan- 
tasy. Riverside. Contemporary. World Pacific and numerous other 
la!»c|s in 1.1. ■. 

depressed sales in ihe late '40s. which -aw -lupnients dip to $17.1 
million by I'M 1 ' compelled the majors to entrench, while the indies 
were able to expenmenl and expand. 

Mu-ic- New Room: I fie Rock Fra 

Against this backdrop of cultural, economic and technological 
change, a morr sweeping transformation was underway. A vast new 
bubble in the population — the post war Bahv Boom, sired in the 
years immediately following the war — was entering the marketplace, 
bringing with it a sheer force of numbers thai would alter a vast 
-pi-ctrum of goods and serv ices and the marketing techniques UMsd 
to sell them. 

The importance of youth markets to entertainment products 
wasn't a new factor. Karlier eras had demonstrated the vital role 
younger buyers could plav. as well as their ability to function as a 
comparatively unified market -egmenl capable of yielding massive 
sales for the right product. But the habv boomers who joined the 
record market during the 1050s were distinct in several crucial re- 
spect-. — they were more affluent than their forelwar-. linked bv a 
vaster and more sophisticated array of electronic media, and much 
more populous. 

From the safe vantage point of 2(1/20 hindsight, it's easy to assert 
that established record companies and radio -tations underestimated 
the ultimate clout of this new. poienl market. Yet. at that point in 
time, few contemporary observers could anticipate how raptdlv the 
culture and technology of the West were changing. 

For the recording industry, of cour-e, it was the marriage of two 
previously stigmatized idiom-, rhythm & blue? and country, which 
-erved to dramatize the importance of this new market. And. be 
cause these parent idioms were essentially the province of the inde- 
pendents, it wa> the indies who fir-l tapped this new market. The 
(Continued on page 90TH 71) 




Elvis relaxing between 
takes at RCA record- 
ing session in RCA's 
former East 24th SI 
studios in New York, 
July 2. 1956. 



CONGRATULATIONS 

HOPE YOU GUYS ARE AROUND FOR 

OUR 90TH ! 

QUINCY JONES 
QWEST RECORDS 
QWEST MUSIC GROUP 

PATTI AUSTIN 
GLEN BALLARD 
STEVE BARGONETTI 
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DECO 
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DREAMBOY 
THOM FLORA 
SEIDAH GARRETT 
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J I Ml (BOXX) HUNT 
JAMES INGRAM 
LOUIS JOHNSON 
QUINCY JONES 
BILL KENNER 
CLIF MAGNESS 
MAKOTO 
JEFFREY PESCETTO 
DARYL PHINNESSEE 
RADIANCE 
FRANK SINATRA 
JIMMY SMITH 
JEFF STANTON 
PAUL STEWART, JR. 
DAVID SWANSON 
GEORGE DEWEY TWYMONS 
SARAH VAUGHAN 
JACK WAGNER 
BROCK WALSH 
ERNIE WATTS 
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The hectic video retailing season is 
beginning and all the video store owners 
in town are pulling out their hair . . . 
except for Harry that is. 

Harry learned long ago there was only 
one way to avoid hairy problems, he 
became an Ingram Video customer! Now, 
Harry knows those new releases and 
Christmas special orders will be in when 
promised. He knows that the P.O.P. is in 
the windows and he knows his 
customers will be happy. The only 



thing Harry doesn't know is who is going 
to win this game - but he does have time 
to watch • and that makes Harry happy. 

Ahh .... the life of an Ingram Video 
customer. 



1-800-251-5902 

Nashville, Tennessee • City of Industry, California • Jessup, Maryland 





-CBS RECORDS AND CBS RECORDS INTERNATIONAL 
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INSTRUMENTAL 
FOR NINETY YEARS 



CONGRATULATIONS BILLBOARD. 
YOU'VE BEEN KEY TO OUR SUCCESS. 



Armored Saint FV41476 

A newcomer to Chrysalis, Armored 
Saint will shine Thanks to their newest 
LP "March ot the Saint" kids everywhere 
are rockin' lor the young, the power 
and the glory They're also watching 
the latest video "Can U Deliver" 
On stoge Armored Saint is a theatrical 
spectacular as they battle armor-clad 
Their career has been nothing but 
victorious They're already on their 
first national tour capturing audiences 
everywhere as they build their 
Saint Empire Produced by 
Michael James Jackson 



Spandou Ballet FV41473 

It's true. Spend ou Ballet s LP "True" has 
been in the top ten international charts 
ana was on the American charts tor 
7 months And now wtlh their newest LP 
Parade." they've once again hit the top 
ot the charts m Europe and have also 
marched on the American charts tor 
16 weeks No wonder everyone's on 
Ihetr toes dancing to the beat ot 
Soanaou Ballet They're on a whole 
■emotional hit wave Produced 
by Tony Swam. Sieve Jolev and 
Spondau Ballet 



PatBenalar FV41471 

. Mmes a grammy winner 
.entty a top ten artist on the 
iris Pat Benatar carefully 
melody into 'Tropico "— her 
■-use. It's clear evidence that 
Pat Benatar is in a class by her set! 
' Mm the hrl "Heartbreoker" to her latest 
smash "We Belong" she continually 
seduces audiences with her evocative 
sound The sound audiences thrive on 
as Pat Benatar rises to the top She's 
already sold over 20 million albums 
world-wide This kind ot success is sure 
to continue with "Tropico" Produced 
by Nell GerakJo and Peter Coleman 




Jethro Tull FV41461 
The Pied Piper hod his followers and 
so does Jerhro lull Ian Anderson has 
constantly haunted audiences with 
his unique mastery of the Hute and 
his music From their epic album 
"Aojuatungr to' Passion Play." which went 
to " 1 on the charts. Jethro Vil has mode 
aU the right moves Their albums have 
been on the Billboard charts for over 
20 years. And now with "Under Wraps" 
moving up the charts. Jerhro \il is 
unfolding a whole new audience once 
ogam Produced by Ian Anderson. 



1 



Billy Idol FV41450 
What's an the yeling about? It's 
audiences in a frenzy for Billy Idol's 
"Rebel YeT-another of Billy s hot 
albums It's been on the charts lor over 
a year now with lour exciting hit singles! 
From "Eyes Without A Face" to "Catch 
My FaH." Billy's music is a world of 
strange visions. The kind of visions that 
excite so many And now with "Rebel 
YeT he's an idol to a whole new 
generation tor the 80 s Produced 
by Keith Forsey 



Huey Lewis and The News FV41412 

The News continues to spread Huey 
Lewis and The News is getting around. 
Their latest album ■Sports" has been on 
the Billboard charts for well over a year. 
And contains five top ten singles such 
as "The Heart of Rock & Roll" and "I Want 
A New Drug" Five million have already 
been sold. From the cover of Rolling 
Stone to the milions of sports fans who 
watched the nationally televised An-Stor 
Game-everyone wants to hear Huey's 
rock. No wonder he's in the News. 
Produced by Huey Lewis and The News. 
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13,698 
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At BMI, we make sure you get maximum royalties 
by analyzing more airtime than anyone else— 
an average of 13,698 hours a day 



BMI 




Congratulations, Billboard. f 
Its been a great 90 years, & 




Billboard. 
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R-PRESENT 

ERTAINER 

By G. Harry Stine 



adio is like old port wine: It gets better with age. And it's not going to 
fade away like an old soldier just because the march of technology creates 
new technical wonders to entertain us. This is because radio is as basic as 
sound. 



I 



(toll) biologically ami personally, our olde-i -i-nM- is ituil of sound. 
Our ears ami auditor* sensors evolve from our skin. It -till happens 
rvcrv dav 111 unborn children. Our sound sense is activated prenatal- 
K. hut our visual sense develops slowlv onl* after we're born. Our 
first awareness is ihr beat of our mother's heart. From that basic 
rhythm stems all of our musical heritage. 

Radio i- the ha-n telecommunication technology. It can occupy your 
entire attention pisi a- tele* ismn can. Hut it can do something televi- 
sion cannot: It ran exercise your v isual tmn^tnauon A whole genera- 
ti..n knr* m li.it ( jptain Midnight looked like, but eac h person had 
an individualistic n-nal mental image ot that <>ld hero 
of the radio serial-. This i- also known a- the "Helen 
of Troy syndrome." Kver\one has a very good idea 
ot the appearance of Helen of Troy, the "face that 
launched a thousand -hips tind burnt the topless 
towers of (Ilium. " But neither Homer nor anv 
other epic poet ever described the appearance of 
Helen of Troy. She remains forever the ultimate im- 
age of feminine beauty* and no one. not even Holly- 
wood, can take that away from anyone. Radio can 
ontinue to do (he same thing with (he 
enormous power of the Helen of Troy syndrome. 

Kadio GUI MM do main things that television can- 
not. We won't see Iv sets installed in automobile 
dashboards alongside AM-KM-<"B-stereo tape units. TV 
requires your full attention; radio doesn't. In lad. (Califor- 
nia once passed a slate law forbidding the installation of television 
receivers in the front -eats of automobiles. (How this law will Ixr rr- 
v EMM] lo Derail the installation of television-like automotive comput- 
er terminals remains to be seen!( 

Radio can also serve as background sound, Total, dead silence is 
completely alien to everv one of us exrept those who are totally deaf. 
Some sound, even noise, is essential lo our well-being. Radio can 
fulfill tins nerd anywhere we can lake a radio receiver, which, if il's 
batters powered and buill with computer technology, could even fit 
in an ear. a sort of su|mt- Walk man but with an infinite variety of 
programming available. 

(•iven the progress m communication* satellites, radio could be 
received anywhere in the world by such Iinv, low-powered receivers. 
Bui ihe use of "direct broadcast" satellite- for audio programming 
In radio i- rather like using a high-technology sledgehammer to swat 



a flv. Satellite communications of all sorts are a favorite forecast of 
many futurists, but they neglect to consider both pragmatism and 
economic-. Many futurists* dreams of fantastic new technical con- 
cepts have vet to be developed to the point of practicality and, when 
all is said and done, won't do anything any better or any cheaper 
than what we alreadv have today. 

The United Stales. Canada, and Mexico are alreadv "wired for 
sound" by means of a longstanding network of thousands of AM ra- 
dio stations. Several radio stations, especially the "clear channel" 
transmitters, can be heard with inexpensive pocket-sized transistor 
radios in nearly every spot on the North American continent. Al- 
though blanket coverage of large areas can be achieved with satel- 
lite-, it'l unlikely in the next decade that we ll see large, high- 
powered, "direct broadcast" satellites used for radio; these satellites 
are far more useful and QDM effective for broadcasting television sig- 
nal- that are otherwise limited lo line-of -ight reception on the 
ground. 

Satellites are no longer as expensive to build, launch, and operate 
as thev were, but they're still more costly than ground-based, high- 
poVOed AM radio transmitters. The radio broadcasting industry 
will not. in the near future, make a large capital investment in such 
high technology as satellites — the existing and working ground- 
based technology can do the job. Existing equipment must be amor- 
tized before you can think about the latest gear, especially if this 
gear doesn't do anything very new or much belter. The operating 
policy is the same everywhere: If it's working, don't fix it. and if if» 
making money, don't replace it with something else thai costs more 
and has no track record. Pioneering can be very expensive and risky. 

Radio is a mature lecbnolugy capable of doing most of what we de- 
mand of it. As a mature technology, the cost of using it is low. There- 
fore, it's an economical communications medium. Il's also reliable. 
In our world, reliability and economy rule. And. even as e"r»>rdj- 
nar* forms of long-distance communications media are developed 
during the next several years, radio— largely in its present form- 
will remain a mainstay medium. Radio in the hands of an intelligent 
person is far more effective than telepathy in a moron. And if you 
want to communicate over long distances, radio is far more reliable 
than telepathy. 

Technically, there are two forms of radio broadcasting in use to- 
day for commercial purposes: AM (amplitude modulation* and IM 

(Continued on page 9GTH-8?) 




WE'VE AIMS BEEN 
THE ADVENTUROUS TYPE 
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The 

Ul-AT>E 



With Media Home Entertainment adventures, you're always the hero. 
Discover the dark side of human nature with "Fleshburn',' a surreal 
tale of revenge and survival. 

Experience fantasy at its most thrilling as you enter the realm of myth 
and magic in "The Blademaster." 

Take a brutal, heavy metal journev into the world of the future in Mf\\v/ 
"1990: The Bronx Warriors': x/rncnr ACCCTTC 

Look for these adventures at your video distributor. VIDcULAooE lit. 
Because the adventurous type will be looking for you. ME ° 




MEDIA HOME ENTERTAINMENT INC 
A Heron International Company 
Los Angeles California 




Follow the 
\fellow Brick Road. 

The Home Entertainment Group has continually broken new ground 
with original programming, innovative marketing and industry expansion. 

In the brave new divisions of Home Video and Fay TV. 

In the broadening divisions of Merchandise Licensing, Non-Theatrical 
and Records. 

We were the first to put great music on video in an important way. Prom 
The Compleat Beatles to Turandot. 

We were among the first to grant merchandising licenses around the 
world. From Pink Panther dolls to Black Stallion books. 

Ours is the largest film library in the English-speaking world-over 4,000 




We've always taken the high road. If you're going to the future, follow the 
leader. From The Wizard ofOz to 2010. 




HOME ENTERTAINMENT GROUP INC. 



RE TAILING IN THE ELEC TRONIC AGE 

By G. Harry Stine 
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ilhin the next trn vcars. tlir held of r« -t ulm. — -el|- 
inp (ir.Mlu. l- and service- to (he ultimate using run- 
MBM — "ill I hangr in a drastic, vet evolutionary 
nutiii- i It Miin't I ■ a radical, overnight change, 
lew change- arc. Most that take place within a ten- 
i ir (wii.nl hapjwn with measured, deliberate ^|imnf», Thev 
grow I ' ■ haofagv lhal alrcadv cxisl- M lif n -nmr t>r i.lil people 
make the ») nihe»i» between the note and bolts awl what can be done 

* it!i th»-m 1.. make nrnnrt . thr lechnologv i- brought out of the tab 
jiiH put |o work Mi** nature of such evolutionary change make* it 
l though nothing is reallv ■ hanging, ju-t improv ing -lighllv. 

in in -null in. rrim iil- Onlv when Voii look 
b i- k iv»fl j (hTi-bI of five tu len years does it -eem that enormous 
ii ilia. lr VI r In >■ from I.i . Iii <li and crisis In ensi* 
in our pen »nal ami hu-incs- live- few (»cople have the lnnr, mu< h 
I. 'he ilr .ire, i" project their activities beyond the end of the fiscal 
mi even th** next quarterly report. Or the end >if ihr month when 
•h<- 'net 1 OM i. -mil- come due. Or \pril l.'iih. 

F'rugrr-- i- also dido ull to -re lw. au-e. In and large, we < •mlinur 
■•■ -i-e (In '■■ tu. .i • ■ *e have lodav. Ye*, it will lie overlaid with 
■ i.n >logv Bui nrw technology must alwav- lie bjOOfPO rated 
"'Id in an incremental basi*. I here'- tar loo 

mm li n rv invented in rapital equipment to |>rnuil il 10 I*** thrown 

before ii'- lull', (lnioriixed. Therefore, murh of what- t<> imnr 
will he an ttpxrad- m addition In enisling r<|ui|imenl or procedorrd 
It - otherwise Iih expensive to throw evrrv thing out and «lart fre»h 
i .i I t . ihr »is*-, don't look (or far-out new terh- 
iin ; tin «... rid ol retailing during the rest of 

tkia derade. 

II want to think alMiul the I'^Mk. that * another story. Bat 

lot id bii-iness to lie done between now and then, 
i ■ ■ i ■ . make realistic forecast- of ihr rum log change- in 
.• -<-< r the nevt de.ade one doesn't need a crystal ball What 
I i- i --■(.-.• ri| direction, a knowledge ol what'*' going on in 
i.i i indttslritl renearch lab-., and a feeling for the ev- 
■roblems that could I* tackled economically bv existing 
> i '■■•» xs >t> mod other field- of human endeavor, advance* are 
|ia ed b) the tn<enlion of new hardware, but by the way people 
"i. ii. Iware i, . help them work belter. faster, or morr efficient 
' • l help Ih'-m rnpt> their lives. This pattern is e»|»ec lallv true 
in the- hard-nosed, pragmatic world of retailing. 

\: ii- r reiailmg i- a strange combination of psychology anil 
i mi' ii- 1'i.iecitul i uiliMiicr. must be informed of the avail- 

■hrJftv. ol a product or *er\»T and usually ronvinred to buv it in a 
competitfve marketplace full of other pntdurb and *er*ice* that also 

-*ek their dollar. Onre ihe -.ale ha*. I»een made, it amount" to a bean 
that mil -T lw l oiitiled, ret ordeil. or replaeetl in invenlorv \- a result, 
the tochnolog) id rfactrontca and data pro. e>-mg has been waiting in 
the wing-. , npahle of doing man of the*r en heal retailing jobs. Hm 
DJttCh of the modern te« hmdogy is perceived b\ OOat CPOldolM retail- 
ers a* too e\|M*n-ne. This isn't nece**anl) the ease a- time passes, 
left unrestrained to develop in response to market needs. I*-. hno| 
ogv l>eeornes tes. e. M ||% with lime. The old production role of thumb 
rules: Double I he priNluitmn. and the cost de. rea-es \,\ Of 
course, this does ii' l hold true d ihere is nuiside intervention b> |«.lit 
ical or regulaiorv bmlies. Kortunatel), the lei-hnologies iwlul to the 
retailing world have thu\ far l»een -urpn-ingK free of government 
impulsed restraints. 

fher the last century — and e>|»eciall\ tn ihe last fifteen vean — 
there - botl u • "tiliniiiug development af the techniques of ififi.rma 
tu. ii lunilhiig. processing, ami displa) in ihe retailing field. Howev- 
er, the "hardware" of electronics, mechanization, automation, and 
computerization isn't the whole game of the retailing fulure. Inuota- 
tivr marketing lr. hiiiipie- are the "software" pan of ihr fulure of 
retailing. I he-e techniques continue to adapt and leM the hardware 
in ihe DCtttaJ sales environment. 

During the nrxl de. , I. new anil useful eleilmrin devices will 
continue to make their appearam e in retailing. Thev'll have a -Irong 
eHei t BpOa Ihe biggrst and OMMM time-consuming retailint* fob: keep- 



oum going 
tobechang 
thew^yyou 
sell things. 




uiC tr.n k id what was -old when, whrre. and In whom. Mill iheir 
-tr.mne-t iinpa. t will I- up. .ii the most important retailing task of 
all: convincing |>eople to buv a product in the firit plare. 

\ll of the electronn computerized cash registers. laser-Warn prod- 
uct nn|e readers, and light pencil- thai have made their appearame 
to date in the retail millet* of large supermarket, drug, and depart- 
ment -tore, arc NO I the ultimate application u| nnnlern lechnologv 
lo retailing. Thev're hjaj the l>eginning. 

\nd lhe\ aren't new. Nothing is new in retailing lechnol- 

o-gy I'odav's mmlern retailing hardware and software are the mod- 
ern evoliilionarv developments of business machines that have been 
slnwlv entering the retailing world mrr the last hundred vear*. The 

i lern retail hii-me— ma. hine made it- hr-t appearance in IH7K 

w hen Lone- H ill v i.| I lav ton. Ohm. invented ihe cash register I Kilt v. 
bv ihe wav. -..Id all ihe nghl- lo hi- cash register for $1,000 m 1883 

.» ui.mp ..I ret.nlrr- .Hid -ale-men who founded the National <ai*h 
Kegi-ler < J.m pan \ Moral don't sell vour work tmi cheaplv.) 

V\ ilh.iut the u-e .it elei troni. - and "software" to advertise what's 
there to lie -old and to figure out the l-esl market and wav to that 
market, ihe whole world would !»• like the ad-less *ocialint countries 
ol has lern Kurope: dull drabne— with onlv won! of mouth to pass 
ihe new- thai a pirated . opv of an \ me man rt»ck album is available 
in a -tatr-ownrd slorr . if vou gel there before thev run out. The 
coming ten v ears will -ee a vastlv expanded use of existing elei tronn 
lechnologv — both hardware ami software — to promote the selling of 
merrhiimlise. 

Modern business machines surh as those mentioned above will 
• iinlinue to proliferate in retail men handi-mg acn»s the iMiard dur- 
ing ihe rest of the I'lHIK .,.,.1 the earlv I'r'XIs There's one big. over- 
riding rea-oii lor tin- loreca-f I he data priHe>-ing machines are 
hclplul .mil ii-etiil I heir development ha- pro. ceded with this .ort 
of ulilitv in mind \nd thev'vr been designed thai wa\ If thev 
hadn'l, ihev'd -till !>•■ oiils academir tovs. 

W ilhoiil modern business machines in the form id computers, 
■ ash registers, and electrir Ivpewriler-. retail store- would not have 
been able to expand lievoml a lew |.» al outlets \nd none ol them 
could stock the wide range and vanelv of products thai even the 
smallest Moin-itnd-l'op audio shop has on the shelves and in the bins 
litdav. W ilhoiil uimlern hiismes- machines, keeping track ol busi- 
||r " ii.iii-a. Imn- ahme — much Irs- inventories, orders, pavable-. 
and pav roll — would l*e prohibihvelv ev|M-nsive in terms ol man|row- 
er reipiirement- I he -malle-l retail store would nerd ihe services ol 
a dweii ..r more bookkeepers whose onlv |«b all dav. everv dav. 
w.mld Im- to enter everv -ingle transaction — bv hand — in journal- 
and ledgers | hi- would, in turn, maguil v the cost of ordering, inven- 
lorving, and earning out the other busmes- procedures nearh everv 
men haul rmihnelv due. .ill the time I he fact i- — the various busi- 



ness machine- thai we lake for granted — ranging from a me. ham. al 
adding machine to a mi< rm omputer — are now the absolutely mini- 
mum requirements of retailing. 

Manv intellectuals believe that the modern data processing ma- 
chine such a- the computer is "dehumanizing" people I hi- i- prob- 
ablv because thev've never had to run a business, account for -al*--. 
meet pavroll. pav bills, or analvze iheir business activities. In realt- 
tv . one of the reason- for the continued development of the computer 
and other dala management machines ha- l»een to hunutmzr the 
work people have to do ithout these accessories to our menial ac- 
tiv ilies. the la-k. of bookkeeping would be as it was a hundred vears 
ago bnnnp. Iru-trating. stressful, and downright unhealthv. \l 
though imir lHH.kkeepers liecame "lightning accountants." able to 
add l."> foornligit numt>ers mentallv in an instant, most clerk- and 
bookkeepers discovered thev couldn't gel numbers out of their 
mind- in order to deep at night. Manv of them l»ecame insane, fear- 
ing thev d made accounting error* There are reports of bookkeep- 
er*, accountant-, and clerk- committing suicide when the books 
wouldn't balance. 

So we've come « long arm. But even in the next decade there's a 
long wav to go. The next len vear- will not onlv see the intn»ductinn 
of highlv sophisticated, .omputenzed data processing equipment 
into the %mallr%t retail business, but also the expansion of the elec- 
tronic advertizing media to the level of the small retailer. 

And what lhes«- things will do for ihr Small Krv are nothing .-oni- 
pured to what thev 'll enable the Big Bovs. such as national chains, to 
do. 

But soon the -mall retailer will no longer be al the disadvantage 
he suffers lodav in competition with the big chains with their ma;- 
buving power and their on-line computerized business data proce-vs- 
raji the inlormalion machines lhal will he available to the small 
retailer will act to level out the difference- between his -mall opera- 
Imn and that of Magnelrphanl knlerlainment Industries across ihe 
street I he -null retailer will be able to exercise much the same sort 
of business power, thanks to ihe continuing improvement in ease uf 
use and reduction in eiM of data pmces-mg technology. 

The use ot the zebra stripes of the I mversal Prmlucl Code will 
proliferate. Aerrv slorr will he ca|Miblr of otilizmg thi« means of 
tracking sale- and invenlorv. In fact, invenlorv will be, al best, per- 
haps onlv an annual affair in which a busiiies-man or his clerk- vi-u- 
allv check ihe shelves agaiusl the computer printout. \s time gor* 
bv and ihe biisine— man gain- confidence in hi- <-omputeri/ed -»-. 
tern land ihe people who are running it al the co-h regi-terf. the an- 
nual investor) mil evolve iota a spot-check and finallv into a fully 
dependent confident e in the computer invenlorv — with the probable 
TTPOfWHOl manual check if il becomes obvious thai there i» more or 

(Continued on page SOTH /Si 
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I'LL NEVER SMILE A CAIN 
— TOMMY DORSET 

2- THE BREEZE AND I 
— IIMMT DORSET 

3. IMAGINATION 

— CLENN MILLER 

4. PLAYMATES 
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—CLENN MILLER 

<. WHERE WAS I! 
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America's first major record company, 
RCA Records, congratulates America 's i 
first record trade publication, 
Billboard Magazine, on their, 
90th anniversary. We're proud 
to share a history wittj 
people whcfbontinue to 
provide an invaluable 
service to the wofW of 
recorded ^lusic. 






The giants and geniuses of our time with daring vision who changed, 
and promise to change, the face of music & hom e entertainment forever. 



TheQQwho 



made it happen 



ABNER, EWART— During VeeJay era. 
first to release Beatles' product. 

ACKERMAN. PAUL— As Billboard Mu- 
sic Editor led the industry in its pioneer- 
ing efforts-recognition of blues, rock, 
country, copyright 

ADAMS. STANLEY — Former presi- 
dent ASCAP during its major growth peri- 
od 

ALEXANDER. WILLARD— The late 
booking agent — a major force in the big 
band era 

ARMSTRONG, EDWIN HOWARD— 
Inventor of FM I* 

AUBERBACH, GENE & JULIAN— Hill 
& Range founder, pioneering launching 
artists in their own publishing firms 

BAPTISTA, EDUARDO C— Founded 
Discos Nacional, first label in Mexico 

BERLINER, EMILE— Developed the 
flat disk 

BERNSTEIN, SID— Pioneer concert 
promoter, brought Beatles to U.S. 

THE BEATLES, GEORGE MARTIN, 
BRIAN EPSTEIN— Revolutionized pop 
music in '60s 

BURTON. ROBERT— The late MBI 
president — championed country music, 
black. Latin. Built BMI during its forma- 
tive years 

CARUSO. ENRICO— Responsible for 
selling phonos — cornerstone of RCA 
Victor Red Seal 

CLARK, DICK 

CONKLING. JIM— As a&r vp of Capitol 
Records, responsible for label's major 
talent development; president CBS Rec- 
ords during Columbia Records club 
launch. Founding president of Warner 
Bros. Records 

CROSBY. BING— First to introduce 
audio tape recording. Pioneered video 
tape research 

DAVID, PAUL— Camelot founder/ 
president 

deROUGEMONT. PETER— Helped 
build CBS International in Latin America, 

later Europe 

DOLBY, RAYMOND— Inventor of the 
noise suppression system 

DONALDSON, WILLIAM— Founder of 
Billboard 

DREYFUS, LOUIS— Founded Chap- 
pell 

EASTMAN, LEE — Pioneer music busi- 
ness lawyer who built important music 
publishing firm 

EICHER, MANFRED— ECM 

EDISON. THOMAS 

ERTEGUN, AHMET — Atlantic founder 

ERTEGUN. NESUHI— Maior interna- 
tional torce. built WEA Int'l 



THIS FEATURE: In honor ol Billboard s 90th 
anniversary. Billboard honors 90 industry pio- 
neers or innovators who made it happen and 
90 who mlt make it happen This honor roll in- 
cludes the opinions of Billboard editors and 
readers, and is not based on chart data or for- 
mal ballot To maintain an historical perspec- 
tive and hold to the 90/90 concept, not includ- 
ed for consideration were artists, composers, 
lawyers, recording studio operators, record 
promoters, publicists, public relation special- 
ists Many deserving others whose names 
were submitted have been unfortunately omit- 
ted because of equal stature and simple per- 
ference. The names of many honorees will be 
tamilar. some may not. But each helped move 
music & home entertainment measurably 
closer to the industry we know today, or Is to- 
day moving the industry closer to the future 
We pnnt their names on this page. December 
15, 1984 



EVERETT. GEOFFREY— Early DJ- 
Radio producer Radio Luxembourg. Re- 
sponsible for exposing many U.S. hits to 
European market 

FOX, HARRY 

GALVIN. PAUL— Who with Elmer Wa- 
verling developed the first car-installed 
radio, later became head of Motorola 
GOLDMARK. PETER— LP inventor 
GOODY. SAM— First major record dis- 
counter 

GRANZ, NORMAN— Jazz impres- 
sario, founded Verve label — major force 

in jazz 

GREEN, IRVING B— Founder, presi- 
dent Mercury Record Corporation 

GRUNDIG. DR. MAX 

HAMMOND, JOHN 

HANDLEMAN. DAVID— Founder/ 
chairman Handleman Company 

HARTSTONE, LEE— Late founder of 
Wherehouse chain. Integrity Corporation 

HAY, GEORGE D— Founder, Grand 
Ole Opry 

HEILICHER. AMOS— J L. Marsh 
founder — later acquired Pickwick 

HEINECKE. PAUL— Founder of 
SESAC 

HELY, ALAN — Managing director Fes- 
tival Records Australia 

HOLZMAN, JAC— Elektra Records 
founder, strong force in WCI planning 

KAPP, DAVID AND JACK— Founded 
Decca Records (U.S.) 

KLINCKWORT, HEINZ— Peerless 
Records (Mexico) Chairman 

KUSISTO, OSCAR— Driving force in 
Motorola's AM radio launch, pioneered 
stereo— 8. tape cartridge industry. 

LASTFOGEL, ABE— The late great 
head of the William Morris Agency 

LEAR. BILL— The late Lear Jet found- 
ing president, responsible for stereo 8 
era growth 

LEVY, LOU— As head of Leeds Music, 
firm he founded, was first to bring Soviet 
copyrights to U.S. 

LEWIS. SIR EDWARD— Decca Ltd. & 
Dgccs U S 

LIEBERMAN. HAROLD— Founder Lie- 
berman Ent 

LIEBERSON. GODDARD— CBS Rec- 
ords president 

LIVINGSTON, ALAN— As former pres- 
ident Capitol Records, responsible for la- 
bel's major growth era 

LOCKWOOD, SIR JOSEPH— EMI 

MALAMUD. JULES— Founding execu- 
tive director NARM, moving force for its 
first several decades 

MARCONI, GUGIELMO 

MULLIN, JOHN— 3M brought magnet- 
ephon to U.S. copied by Ampex to 
launch this country's first tape recorder 

MUNTZ. EARL— Founded Muntz Ste- 
reo Pak — first car stereo company 

OBERSTEIN, ELI— RCA a*r director 
during the '40s. 

PALEY, BILL— Founder, long time 
chairman CBS — Columbia Records mov- 
ing force 

PARKER, (COL.) TOM 

PEER I, RALPH— Founder Peer- 
Southern, major force in developing 
country, Latin music 

PETRILLO, JAMES C. — AFM presi- 
dent, set pattern for recording contracts, 
enhances musicians' lot 

PFLEUMER. FRITZ— Dresden-based 
engineer-first magnetic audio recorder 
using paper tape, marketed by AEQ as 
magnetephon 

d on page 90TBS1) 



ALPERT, HERB— Co-founder, ASM 
Records 

ANDERSON. STIG— Polar Music 

ATKINSON, GEORGE— Program 
Hunter. President; Video Station 
Founder/Director 

AZCARRAGA, EMILIO— Head of Mex- 
ico's Televisa 

AZOFF, IRVING— After heading 
Frontline Management became presi- 
dent, MCA Records Group 

BARSALONA. FRANK— Premier Tal- 
ent, President 

BERGMAN. BARRIE— Record Bar, 
Chairman of the Board 

BLAY. ANDRE— Home Video Pioneer, 
Embassy Video Founder 

BRANSON, RICHARD— Virgin Rec- 
ords 

BUDDE, ROLF— Rolf Budde. Musik- 

verlag 

CABAT, LEON— Vogue (France) Pio- 
neer Independent Label 
CHEVRY, BERNARD— MIDEM 
CRAIGO, JACK— President, Chrysalis 
Records 
CRAMER, ED— BMI President 
CRUICKSHANK, RON — Record Bar, 
President and CEO 
DAVID, HAL— ASCAP President 
DAVIS. CLIVE— President Arista, 
headed CBS record operation 



KWIKER. LOUIS— Integrity Corp. 
CEO, Wherehouse chain 

LANIER, STERLING— Record Factory 

(SF) President 

LASKER, JAY— Motown Records 
President 

LESLIE, CY— Chairman, MGM/UA 
Video founder, founded Pickwick Inter- 
national 

LIEBERMAN. DAVID— Lieberman En- 
terprises Chairman 

LUEFTNER, MONTI— Group Presi- 
dent Ariola Records Group 

MARMADUKE, JOHN— Western Mer- 
chandisers/Hastings Book & Records 

MAZZA, JIM— President, EMI-America 
Records 

MENON, BHASKAR— Chairman EMI 
Music Worldwide 

MIDANI, ANDRE — Pioneer and coun- 
tinuing leader in Latin America Records 
Industry, previously with EMI, PolyGram, 
now WEA 

MORITA. AKIO— Sony co-founder, 
chairman St 

MOROWITZ, ARTHUR— Video Shack 
founder. VSDA force 

MORRIS, DOUG— Atlantic Records 
Pt ©sidsn t 

MOSS, JERRY— A & M Records co- 
founder 

NAGASHIMA, TATS — Pioneer Japan 



TheQQwho will 



make it happen 



DEMPSEY, DON— Senior Vice Presi- 
dent. General Manager, Epic/Portrait/ 

Associated Labels 

DROZ. HENRY— WEA Distributing 

President 

ELLIS. TERRY— Chrysalis Records 
co-founder 

EUGSTER. JACK— President, Music- 
land Records chain 

FOGELMAN, LOU— Music Plus Presi- 
dent 

FFIESEN. GIL— A & M Records Presi- 
dent 

FRITZ, KEN— Fritz-Turner Manage- 
ment 

FURST, AUSTIN— Vestron Video 
GEFFEN, DAVID— Geffen Records 
founder, Broadway hit producer 

GORTIKOV. STANLEY— RIAA Presi- 
dent 

GRAHAM, BILL— Pioneer rock con- 
cert promoter 

GREENWOOD, LEE— Licorice Pizw 
founder 

HALSEY, JIM— Head of the Jim Hal- 
sey Co., Country talent manager 
HORN, TREVOR— Producer 
HOROWITZ. DAVID — MTV Chairman 
JAMES, DICK— House of James 
(U.K.) early Beatles publisher, Elton John 
KANEKO. SHOO-^JVC Japan Musical 
Instruments managing director, setting 
pattern for video music deals with West- 
ern artists and firms 

KARNSTEDT. MICHAEL— Managing 
Director Peer Musikverlag Gmbh (Ger- 
many) 

KASEM, CASEY— American Top 40 
(radio). America's Top 10 (TV) syndica- 
tion record programs 

KAY, DEAN— Welk Music President 

KLUGER. ROLAND— Kluger Interna- 
tional (Belgium) 

KRAGEN. KEN— Personal Manager 
whose career started in his school days 
managing the Ltmeliters 

KRASNOW, BOB — Elektra- Asylum 
President 



publisher and concert promotor 

NISHIMURA. WESTON— Video 
Space/Independent Video Source. 
Founder-president, head of VSDA 

OKINOW, HAROLD— Lieberman En- 
terprises President 

O'DONNELL. JOHN— Sony Video 
Software Operations 
OSTIN, MO— WB Records Chairman 
PATTIZ. NORMAN— Wesrwood One 
founder 

PEER II, RALPH— Head of Peer 
Southern moving force in CMA 

PITT MAN, BOB— MTV President 

PRESTON, FRANCES— BMI Chief 
Nashville 

RAMONE, PHIL — Producer 

RAU, FRITZ— Lippman, Rau concert 
promoters 

RICHMAN, GEROLD— Richman Bros, 
owner, head of NAIRD 

RIGNANO. GUIDO— Ricordi. AFI-ltaty 

ROSS, STEVE— WCI chairman 

ROUNDS, TOM— Head of Watermark, 
Radio Syndication Pioneer (American 
Top 40. Country Countdown, etc.) 

SAFINICK. RON — Media Home Enter- 
tainment 

SCHULTZE, Dr. ERICH — GEMA Presi- 
dent 

SCHWARTZ, DAVID— Compusonics. 
Inc. (digital recording and playback) 

SCHWARTZ. JIMMY— Expanded 
Schwartz Bros, to encompass home vid- 
eo, computer software 

SCOTTI, TONY AND BEN— Scotti 
Brothers Industries 

SHULMAN. JERRY— Shulman Music 
President 

SHULMAN, JOHN— Laury's Records 
President, CD pioneer 

SIKORSKI. HANS— Sikorski Musicver- 
lag. GEMA vice-president 

SOLOMON. RUSS— Tower Records 

STEWART. MIKE— President. CBS 
(Continued on page H0TH-81) 



In order to process your order we must receive your business 
classification. Please indicate your primary industry function in the correct 
I box- Thank you. 



Billboard Classifications 

□ 01. Retailers of records, tapes. 

video/computer software, 
communications hardware 

□ 02. Distributors of records 

and software including rack □ 06. 
jobbers, one stops 

□ 03. Radio, discos. TV/Cable 

personnel 

□ 04. Manufacturers of records 

and software, including 



□ 05. 



□ 07. 

□ 09. 

□ 11. 



recording studios, pressing 
plants, video and film 
industries 

Artist, managers, agents, 
attorneys 

Concert promoters, 
concert facilities 
Music fans 

Music publishers, unions, 
industry associations 

Other IpleaM b« specific) 
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3 Bill me 



□ New 

□ Renewal 

□ I do not wish to 
receive promotional 
material from other 
mailers' 



Charge my credit card as follows: 
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□ 1 year (St issues) SI 48 
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□ f year via Fust Class 2 1 5 
C Alaska (First Class only) 215 

Canada 

□ 1 year S158US 

□ t year via First Class 225 U S. 

Overseas 

□ Australia & New Zealand 

(via air Jet) $250 
I Central American A 
Caribbean (via air mail) 230 

□ Mexico (via air mail. 

Billed in Pesosl 225 

□ South America (via air mail) 285 

□ Continental Europe 

(via Air maill" CI 30 

□ Asia. Africa, all others 

(via air mail) 350 

□ Japan (via air iet) Y80.000 



•Send to Billboard, 
Quadrant Subscription Sen/tee Ltd. 
Pen/mount Road. Heath. 
West Sussex England 



For Immediate Action 
Call Toll Free (orders only) 
1-800-526-5368 

in New Jersey: (201)-342-6707 

^Billboard 

Subscription Service Dept.. 

P.O. Box 1413. Riverton. N.J. 08077-7013 

Please allow 6 weeks for delivery of first Issue. 
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When this record company 
exec drives to work... 




He's already there 

That's because it s easy to turn drive time into productive time with a cellular car phone from 
the people who invented cellular technology, AT&T. Today, we supply the phone for your car 
and cellular transmission systems in major cities across the country. So take a tip from 
Brian Wilson, Vice President Sales & Marketing, HRM Records, Ltd. and make your next 

record deal behind the wheel. 

For information on where to buy one, call 1-800-ABCD-111 or write: Bob Edelman, General 
Manager, AT&T Consumer Products, 5 Wood Hollow Rd., Parsippany, NJ 07054. 



i = AT&T 



Three dates in I got the non- 
commitment speech. "You're 
wonderful but I'm not ready 
for a relationship." Fine, 
I said and we kept dating. 
One night I had to cancel 
because of a heavy meeting 
the next day. He was 
astonished. Two weeks later 
I went on a business trip 
to France. He was in shock. 
Two months later-right 
this minute-he's the most 
attentive man I've ever 
known. I didn't plan to be 
hard to get... I really have 
been busy. My favorite 
magazine says don't play 
games... just play your 
career for all it's worth 
and a lot of things will 
fall into place. I love 
that magazine. I guess 
you could say I'm 
That COSMOPOLITAN Girl. 
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One of my most satisfying relationships is with a magazine. 

COSMOPOLITAN 



A PUBLICATION OF THE HEARST CORPORATION 




GREAT 



FOR WEEK ENDING APRIL 14. 1984 
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(1) April 14. 1984— Michael Jackson's Thriller'' logs 
^Ta^\ LT\ A Lt^ I I A I ^ its 37th week at No. 1. the longest run ol any pop or 

I II J ft J I I A fl rock album in history. (2) Feb. 19. 1983— Men At 

\W0 ft I 1*C II II ^ Works "Business As Usual" notches its 15th week at 

I I II III II I If I 1 No. 1. the longest run for a debut release. (3) Jan. 14. 

| | fl Ijh L^T I W I *a# 1978— Fleetwood Mac s "Rumours " logs its 31st week 

at No. 1. the longest run for a pop or rock album until 
"Thriller." (4) Oct. 16, 1976— Stevie Wonder s "Songs In The Key 01 Life" debuts at No. 1. a feat previously accom- 
plished only by Elton John. (5) June 7. 1975— Elton John s "Captain Fantastic And The Brown Dirt Cowboy" debuts 
at No. 1. (6) Jan. 26, 1974— Three months after his death, Jim Croce has both of the top two albums, the greatest 
posthumous success in chart history. (7) April 28. 1973— Pink Floyd's "Dark Side Of The Moon" reaches No. 1: the 
album would ultimately log more weeks on the chart than any album in history. (8) April 2. 1966 — Herb Alpert & the 
Tijuana Brass has four albums in the top 10. a feat which has never been equalled. (9) June 4. 1949 — The "South Pa- 
cific" original cast album reaches No. 1: it would ultimately spend more weeks at No. 1 (69) than any other album. 
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(I) Jan. 9, 1983 — Marvin Gaye's "Sexual Healing" logs 

its 10th week at No. 1 on the black chart, the longest ^P^^ I M I I ^™ 

run since Ray Charles' 1962. (2) Nov. 6. 1982— Soft IK IV I I I ■ 

Cell s "Tainted Love" (at number 97) logs its 43rd week \wr I l\l I "1 I I™ 

on the Hot 100. the longest continuous run of any sin- ill Jm Mil ■ 

gle. (3) March 4. 1978— The Bee Gees have three sin- | | ^0 | | \ |^ m# 

gles in the top 10, while the group' Barry Gibb also 

cowrote and co-produced two other top 10 hits. (4) March 21, 1970 — The Beatles' "Let It Be" debuts at number six, 
the highest debut in the history of the Hot 100. (5) Nov. 1. 1969— Elvis Presley scores his last No. 1 hit with "Suspi- 
cious Minds." (6) April 4. 1964— The Beatles hold down the top five spots on the Hot 100, a feat which has never 
been equalled, and almost certainly never will. (7) Jan. 14, 1962 — Chubby Checker's "The Twist" returns to No. 1, 
more than a year after it first topped the chart in September, 1960. (8) April 11, 1956— Elvis Presley scores his first 
No. 1 hit with "Heartbreak Hotel." Presley would collect 17 more top-charted hits before his death in 1977. 

— IHI I.I.KKIN. 
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his February 14th, we're putting on 

the beagle. 

With two heartwarming new "Peanuts®" 
videos released just in time to stock up for 

Valentine's day. 

Charlie Brown leads 
Linus on a quest for 
the girl of his dreams 
in "Someday you'll 
find her, Charlie 
Brown?" 

On the same 
cassette, Charlie 
rown finally gets 
mooch from 

little red 

red girl, in 

Your First 

>, Charlie 
Brown 



SHOW'S 
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new addition to "SNOOPY'S 
Home Video Library." 

So, for the love of Snoopy, 
contact your video distributor 
now. 




PEANUTS Characters: ©1950. 1952. 1958. 1977. 1981. Unncd Features Syndicate. Inc - Suggested retail price. 
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SINGLES 1946-1983 

194* 

Pod. TITLE — Artist (Label) 

1. PRISONER OF LOVE —Perry Como 
|\ i. Mr) 

2. TO EACH HIS OWN —Eddy Howard 

(Majesticl 

S. THE CYPSY —Ink Spots (Decca) 

4 FIVE MINUTES MORE —Frank Sinatra 

(Columbia) 

5. RUMORS ARE FLYING —Frankie Carle 
(Columbia) 

6. OH! WHAT IT SEEMED TO BE — 
Frank Carle (Columbia) 

7. PERSONALITY —Johnny MlltU .\ the 
Pied Pipers (Capitol) 

8. SOUTH AMERICA, TAKE IT AWAY — 
Bing Crosby & ihr Andrews Sisters (Decca) 

o. THE CYPSY —Dinah Shore (Columhial 
10. OH! WHAT IT SEEMED TO BE —Frank 
Sinatra (Columbia) 




1947 

Pos. TITLE— Artist (Label) 

1. NEAR YOU —Francis Craig (Bullet) 

2. PEG O' MY HEART —The Harmnnicats 

(Vitacoustir) 
l HEARTACHES— Ted Weem. (Decca/ 

Victor) 

•4. LINDA — Rsv Noble Oreh. S Buddy Uark 

iColumbia) 
•4 SMOKE. SMOKE, SMOKE (THAT 

CIGARETTE) —Tea Williams (Capitol) 
0. I WISH I DIDN'T LOVE YOU SO — 

Vaughn Monroe (Victor) 

7. PEG U' MY HEART —Three Suns (Victor) 

8. ANNIVERSARY SONG — Al jolsoo 
(Dacca) 

9 NEAR YOl —Larry Green Orch. (Victor) 
10. TH trs MY DESIRE —Sammy Kaye 

(Victor) 



1948 

F js. TITLE— Artist (Label) 

1 TWELFTH STREET RAG —Pee Wee 

! I tint (Capitoll 
2. MANANA — Prgp I re (Capitol) 
3 NOW IS THE HOUR —Bine Croaby 

ill-.ca) 

. X I KEE IN I HE MEADOW —Margaret 

A hiring (Capitol) 

M * HAPPINESS —Jon & Sandra Steele 

'Damon) 

YOl C IN T BE TRUE, DEAR —Ken 

Griffin 6 Jerry Wayne (Rondo) 
7 LITTLE WHITE LIES —Dick Haymes 

(Dacca) 

H iOI C\LI EVERYBODY DARUN' — Al 

Trace (Regent) 
9. MY HAPPINESS —Pied Piper. (( )apitol) 
111 I'M LOOKING OVER A FOUR LEAF 

CLOVER —An Mooney (MGM) 



1949 

Pos. TITLE— Artist (Label) 

L RIDERS IN THE SKY —Vaughn Monroe 
Orch. (RCA Victor) 

2. THAT LUCKY OLD SUN — Frankie Uine 

(Mercury) 

3. YOU'RE BREAKING MY HEART —V,, 
Damone (Mercury) 

4. SOME ENCHANTED EVENING —Perry 
Cumo (RCA Victor) 

5. SLIPPING AROUND —Jimmy Wakely & 
Margaret Whiting ((Upiloll 

6. 1 CAN DREAM. CAN'T I? — Andrews 
Sisters & Curdon Jenkins (Decca) 

7. CRUISING DOWN THE RIVER — Russ 
Morgan Orrh. (Deccal. 

8. A LITTLE BIRD TOLD ME — Eyelyn 
Knight & Stardustrr* iDecca) 

" MULE TRAIN —Frankie Ltfaat (Merrurvl 
10. JEALOUS HEART — Al Morgan (Loadrm) 



CHARTTOPPERS 

YEAR-END 

TOP10 

SINGLES 1946-1983 

& ALBUMS 1956-1983 



1953 

Pos. TITLE— Artist (Label) 

1. SONC FROM MOULIN ROUCE —Percy 
Faith (Columbia) 

2. VAYA CON DIOS — Les Paul ,'. Mary Ford 
(Capitoll 

3. DOGGIE IN THE WINDOW —Fame 
Page (Mercury) 

4 I'M WALKINC BEHIND YOU —Eddie 
Fisher (RCA Victor) 

5. YOU, YOU, YOU —Ames Brothers (RCA 
Victor) 

6. TILL I WALTZ AGAIN WITH YOU — 

Teresa Brewer (Coral) 

7. APRIL I.N PORTUGAL —Les Baiter 
(Capitol) 

8. NO OTHER LOVE —Perry Como (RCA 
Victor) 

9. DON'T LET THE STARS GET IN 
YOUR EYES —Perry Como (RCA Victor) 

10. I BELIEVE —Frankie Lame (Columbia) 





1954 

Pos. TITLE— Artist (Label) 

1. LITTLE THINGS MEAN A LOT - 
Kallen (Decca) 

2. WANTED —Perry Como (Victor) 

3. HEY. THERE —Rosemary dooney 



-Kitty 



1950 

Pos. TITLE— Artist (Label) 

1. GOODNIGHT IRENE — Gordon Jenkins & 
the Wravers (Deccal 

2. MONA USA —Nat King Cole (Capitoll 

3. THIRD MAN THEME —Anton Kara. 
(I .ondonl 

4. SAM'S SONC — Gary & Bing Crosby (Decca) 

5. SIMPLE MELODY — Cat] & Bing Crosby 
(Decca) 

6. MUSIC MUSIC, MUSIC —Teresa Brewer 

(Coral) 

7. THIRD MAN THEME —Guy Lombardo 
(Decca) 

8. CHATTA.NOOCIE SHOE SHINE BOY — 
Red Foley (Decca) 

9. HARBOR LIGHTS —Sammy Kaye 
iColumbia) 

10. IT ISN'T FAIR —Sammy Kaye & Don 
Cornell (Columbia) 



1951 

Pos. TITLE— Artist (Label) 

1 TOO YOUNC —Nat King Cole (Capitol) 

2. BECAUSE OF YOU —Tony Bennett 
(Columbia) 

3. HOW HIGH THE MOON — Les Paul S 
Mary Fnrd (Capitol) 

4. COME ON-A MY HOUSE —Rosemary 
Cloonry iGilumhial 

5. BE MY LOVE —Marie I „„, , (Victor) 

6. ON TOP OF OLD SMOKEY — Weayers 
(Deccal 

7. COLD, COLD HEART —Too] Bennett 
(Columbia) 

8. IF —Perry Comu (Victor) 

9. LOVEUEST NIGHT OF THE YEAR — 
Mario lanza (Victor) 

10. TENNESSEE WALTZ — Palli Page 
(Mercury) 



1952 

Pos. TITLE— Artist (Label) 

1 BLUE TANGO — lerov Anderson (Decca) 

2. WHEEL OF FORTUNE —Kay Starr 
(Capitol) 

3. CRY —Johnnie Kay (Okeh) 

4. YOU BELONG TO ME —Jo Stafford 
(Columbia) 

5. AUF WIEDERSEH'N. SWEETHEART - 
Vera Lynn (London) 

6. I WENT TO YOUR WEDDING — Path 

Page (Mercury) 

HALF AS MUCH —Rosemary Cluoney 
(Columbia) 

WISH YOU WERE HERE —Eddie Fisher 
4 Hugo Winterhalter iVictor) 
HERE IN MY HEART — Al Msrtino (BBS| 
10. DELICADO — Percy Faith (Columbia) 



HEY. THERE - 

(Columbia) 

4. SH-BOOM —Crew Cuts (Mercury ) 

5. MAKE LOVE TO ME — Jo Stafford 
IColumbia) 

6. OH MY PAPA —Eddie Fisher (Victor) 

7. I GET SO LONELY —Four Knights 
(Capitoll 

8. THREE COINS IN THE FOUNTAIN — 
Four Aces (Decca) 

9. SECRET LOVE —Doris Day IColumbia) 
10. HERNANDO'S HIDEAWAY —Archie 

Bleyer (Cadencel 



1955 

Pos. TITLE— Artist (Label) 

1. CHERRY PINK AND APPLE BLOSSOM 
WHITE — Prei Prado (Victor) 

2. ROCK AROUND THE CLOCK —Bill 
Haley & the Comets (Decca) 

3. YELLOW ROSE OF TEXAS —Mitch 
Miller (Columbia) 

4. AUTUMN LEAVES —Roger Williams 
(Kapp) 

5. UNCHAINED MELODY —Les Baater 
(Capitol) 

(Continued on page 90THH) 




Our Artists are Our Past, 
Our Present and 
Our Future 





MICHEL BERGER 

■ f*llM 

MATT BUNCO 

BLACKFOOT 

BLACK OAK ARKANSAS 

BLACK SABBATH 

■ LA STIRS 
RUBIN BLADES 
CAR LA BUT 
BUND FAITH 
BLUIBILLS 
BLUIS GANG 
BLUES BROTHERS 
BODINC 

BOOKER T AND THE MO'S 



lb 



THE CHURCH 
CIRCUIT II 
ERIC CLAPTON 
PETULA CLARK 
JIMMY CLIFF 
THE CLOVERS 
THE COASTERS 
COLD CHISEL 



ORNETTE COLEMAN 
JUDT COLLINS 
PHIL COLLINS 
JOHN COLTRANE 
COMBONATION 

ALICE COOPER 

CHICK CORE A 

BILL COSST 

CISAR COSTA 

JOHN COUGAR 

HANK CRAWFORD 

RANDY CRAWFORD 

CRIAM 

MARSHALL CRENSHAW 



GEORGE DUKE 
JACOUES DUTRONC 
EAGLES 




CROSST STILLS A NASH 
CHRISTOPHER CROSS 
THE CURE 
KING CURTIS 
OB'S 

ROGER OA IT RET 

BOBBY DARIN 

SAMMT DAVIS, JR. 

DECKCHAIRS OVERBOARD 

THE OEIU 

DEEP PURPLE 

PATO d. COMA 

DEPECHE MODI 

DEREK AND THE DOMINOS 

OEVO 

RONNIE OIO 
DIRE STRAITS 




DOLLY DOTS 
LESLEY RAE DOWLINO 
THE DRIFTERS 
DROPBEARS 




ATELIER FOLIE 
FOREIGNER 
FOUR SEASONS 
FRANCE GALL 
ARETHA FRANKLIN 




FRANKIE GOES TO HOLLYWOOD 

LOS FRENETICAS 

FRIZZEll AND WEST 

FUNKADELIC 

G'RACE 

PETER GABRIEL 
GANDALF 
GANG OF FOUR 
CRYSYAL GAYLE 



J. GEILS BAND 




KID ABELHA 
ALBERT KING 
BEN E. KING 
CAROLE KING 
KING CRIMSON 
KINKS 

RAHSAAN ROLAND KIRK 
SACHIKO KOBATASHI 
KRAFTWERK 
DEKREUNERS 



FRANCIS LAI 
LAKESIDI 



STACY LATTISAW 
ROSE LAURENS 




LED ZEPPELIN 

JONNNT Lit 

MICHEL LECRANO 

JOHN LENNON/TOKO ONO 



JULIAN LENNON 
MIKE LESLIE 
CORDON LICHTrooT 
LIMELIGHTERS 
Llll UNDFORS 
LITTLE FEAT 
LOS LOBOS 
TRINI LOPEZ 
THIERRT LE LURON 
LES McCANN 

Michael m<donalo 

MALCOLM McLAREN 

john McLaughlin 

CLTOE McPHATTIR 
CHRISTINE McVIE 



PAT METHENY 
BETTI MIDLER 
MIDNIGHT STAR 
MARCUS MILLER 
CHARLES MINOUS 
MINGUS DYNASTY 
JONI MITCHELL 
MODERN ENGLISH 
MODERN JAZZ OUARTIT 
CHRISTY MOOR! 
ENHIO MORICONNE 
GARY MORRIS 
VAN MORRISON 
STIVE MORSE 




RIC 



PUBUC IMAGE 
OUARTERFLASH 
QUEIN 
RAMONES 
RANK AND FILE 
THE RASCALS 




MADNESS , i TJI 
MADONNA 


1 GRAHAM PARKER 


LINDA RONSTADT I 




ROXY MUSIC 


ROLAND MAGOANI 


VAN DYKE PARKS 




OLA MAGHELL 


PASSPORT 


MIKE RUTHERFORD 


MANHATTAN TRANSFER 


PATE A MAORI CLUB 
FEATURING DALVANIUS 


MASASHI SADJk 


HIRRIE MANN 


PAULINHO OA VIOLA 


SAM A DAVI 


MANFRED MANN 


TIDDY PINDERGRAU 


DAVID SANBORN 




PETER, PAUL S. MARY 


VEROHIOUE SANSON 


DEAN MARTIN 


PH.D. 


IUIU SANTOS 


STIVE MARTIN 


WILSON PICKETT 


ANITA SARAWAK 


MATERIAL 


PIECES OF A OREAM 


LIO SAYIR 


NAOYA MATSUOKA 


ROBERT PLANT 


PETER SCHILLING 


ISABSLLE MAYIRIAU 


PLASTIC BIRTRAHD 


TIMOTHY R. SCHMIT 


SERGIO MSNDIS 


POINTER SISTERS 


HELEN SCHNEIDER 


MABIL MERCER 


JEAN-LUC PONTY 


SCRITTI POLITTI 


MITAllICA 


THE PRETENDERS 


SEALS A CROFTS 




The Best IsYetTo Gome 

Warner Bios. Records 
Elektra/Asylum/Nonesuch Records 
Atlantic Records 

WE A Corp. 
WEA International 




O 

Waknkii Communications Companies 



TOP 10 

SINGLES 1946-1983 

(Continued from page 9OTH-40) 



6. BALLAD OF DAVY CROCKETT — Bill 
Haves (Cadence) 

7. LOVE IS A MANY-SPLENDORED 
THING —Four Aon. (Decoal 

8. SINCERELY — McCuitr Sisters (Coral) 

9. AINT THAT A SHAME —Pat Boone (Dot) 
10. DANCE WITH ME HENRY — Georgia 

Cibbs (Mercury) 



1956 

Pos. TITLE— Artist (Label) 

1. HEARTBREAK HOTEL — Erri» Presley 
(Victor) 

2. DON'T BE CRUEL —Elvis Presley (Victor! 

3. LISBON ANTIGUA —Nelson Riddle 
(Capitol) 

4. MY PRAY'ER —Platters (Mercury) 

5. WAYWARD WIND — Cop Grant (Era! 

6. HOUND DOC — Elvis Presley (Victor) 

7. POOR PEOPLE OF PARIS — I .- Hattrr 
(Capitol) 

8. WHATEVER WILL BE WILL BE (QUE 
SERA SERA) Porta Day iColumbial 
MEMORIES ARE MADE OF THIS — 
Dean Martin (Capitol) 

10. ROCK AND ROLL WALTZ — r-..i Stan 
(Victor) 



1957 

Pos. TITLE— Artist (Label) 

L ALL SHOOK UP— Elvis Presley (RCA 
Victor) 

2. LOVE LETTERS IN THE SAND —Pat 
Boone (Dot) 

3. LITTLE DARL1V —The Diamonds 
(Merrurv) 

4. YOUNG LOVE —Tab Hunter (Dot) 

5. SO RARE — Jimim Dorse* iFratrrnityl 

6. DONT FORBID ME —Pat Boone (Dot) 

7. SINCIN' THE BLUES —Guy Mitchell 
(Columbia! 

8. YOUNG LOVE — Sonny James (Capitol) 

9. TOO MUCH —Elvis Presley (RCA Victor) 
It). ROUND AND ROUND —Perry Como 

(RCA Victor) 



1958 

Pos. TITLE— Artist (Label) 

1 VOLARE (NEL BLU DIPINTO DI HI 1 i 

— Domenico Mndugno (Deeca) 

2. ALL I HAVE TO DO IS DREAM/ 
CLAUDETTE — Everlv Brothers (Cadence! 

3. DONT/I BEG OF YOU —Elvis Presley 
(RCA Victorl 

4. WITCH DOCTOR —David Seville lUbenvl 

5. PATRICIA — Prer Prado (RCA Victorl 

6. SAIL ALONG SILVERY MOON/ 
RAUNCHY — Bills \aughn (Dot) 

7. CATCH A FALLING STAR/MACIC 
MOMENTS —Perry Como (RCA Victor) 

8. TEQUILA —Champs (Challenge! 

9. IT'S ALL IN THE GAME — Tommy 
Edwards (MCMl 

RETURN TO ME —I lean Martin (Capitol! 



Hi 



1959 

Pos. TITLE— Artist (Label) 

1. BATTLE OF NEW ORLEANS —Johnny 
Hurton (Oilumbia) 

2. MACK THE KNIFE —Bobby Darin (Alto) 

3. PERSONAUTY —Lloyd Price (ABC- 
Paramiiunfl 

4. VENUS — Frankie Avalon (Chancellor) 

5. LONELY BOY —Paul Anka (ABC- 
Paramount) 

6. DREAM LOVER — Bobby Darin (AM) 

7. THE THREE BELLS —Browns (RCA 
Victor) 

8. COME SOFTLY TO ME —Fleetwoods 
(Dolphin) 

KANSAS CITY — Wilbert Harrison (Fury) 
MR. BLUE —Fleetwoods (Doltonl 



9. 

to. 



1960 

Pos. TITLE— Artist (Label) 

1 THEME FROM A SUMMER PLACE — 
Percy Faith (Gilumbial 

2. HE'LL HAVE TO GO —Jim Reeve. (RCA 
Victor) 

3. CATHY'S CLOWN — Everly Brothers 
(Warner Bros.) 

4 RUNNING BEAR —Johnny Preston 
(Mercury) 

5. TEEN ANGEL —Mark Dinning (MGM) 

6. IT'S NOW OR NEVER —Elvis Presley 
(RCA Victorl 

7. HANDY MAN —Jimmy Jones (Cub) 

8. I'M SORRY — Brenda Lea llleeca) 

9. STUCK ON YOU — Elvis Presley (RCA 
Victorl 

10. TWIST —Chubby Checker (Parkway) 



1961 

Pos. TITLE— Artist (Label) 

1. TOSS1N' AND TURNiN" —Bobby Latvia 
(Beltonel 

2. I FALL TO PIECES —Palsy CLine (Deccal 

3. MICHAEL —Highwaymen (I'niled Artists) 

4. CRYTV — Roy Orbison (Monument) 

5. RUNAWAY —Del Shannon (Big Top) 

6. MY TRUE STORY —Jive Five iBellonc) 

7. PONY TIME —Chubby Checker (Parkway) 

8. WHEELS — String-A-l.ongs (Warwick) 

9. RAINDROPS —Dee CJark (Vee Javl 

II). WOODEN HEART (MUSS I DENN) — 
Joe Dowcll (Sma-hl 



1962 

Pos. TITLE— Artist (Label) 

1. STRANCER ON THE SHORE —Mr 
Acker Bilk (Alco) 

2. I CAN'T STOP LOVING YOU —Ray 
Charles lARC-Paramountl 

3. MASHED POTATO TIME —Dee Dee 
Sharp (Cameo) 

4. ROSES ARE RED —Bobby Vinton (Epic) 

5. THE STRIPPER — llav id Rom (Ml. Mi 

6. JOHNNY ANCEL — Shellv Fabares (Colpixl 

7. LOCO-MOTION —Little Eva (Dimension) 

8. LET ME IN —Sensation, (Argol 

9. THE TWIST —Chubby Checker (Parkway) 
10. SOLDIER BOY — Shirelles (Scepter) 



1963 

Pos. TITLE— Artist (Label) 

1. SUGAR SHACK —Jimmy Gilmer & the 
Fireballs (Dot) 

2. SURFIN" U.S.A. —Beach Boy, (Capitol) 

3. THE END OF THE WORLD — Skeeter 
Davis (RCA Victor! 

4. RHYTHM OF THE RAIN — Ca« ,1, . 
(Valiant) 

5. HE'S SO FINE — Chiffons (Laurie) 

6 BLUE VELVET —Bobby Vinton (Epic) 

7. HEY PAULA —Paul & Paula (Phihpsl 

8. FINCERTIPS II — i-ittle Slevie Wonder 
(Tamla) 

9. WASHINGTON SQUARE —Village 
Stompers (Epic! 

10. IT'S ALL RIGHT —Impressions (ABC- 
Paramount) 




1964 

Pos. TITLE— Artist (Label) 

1 . I WANT TO HOLD YOUR HAND — 
Beatles (Capitol) 

2. SHE LOVES YOU —Beatles (Swanl 

3. HELLO. DOLLY! — Uui. Armstrong 
(Kapp) 

4. OH. PRETTY WOMAN — Roy Ottaoo 
(Monument! 

5. I GET AROUND —Reach Boys (Capitol! 

6. EVERYBODY LOVES SOMEBODY — 
Dean Martin (Hcprise) 

7 MY GUY —Mary Wells iMolownl 

8 WE'LL SING IN THE SUNSHINE — Gale 
Garnett (RCA Victor) 

9. LAST KISS —J. Frank Wilson with the 
Cavaliers (Josie) 
10. WHERE DID OUR LOVE GO — 
Surpremes (Motown) 



3. ODE TO BILUE JOE —Bobbie Gentry 
(Capitol) 

4. WINDY —Association (Warner Bros) 

5. I'M A BELIEVER — Monkees f" 1|ln l) 

6. UCHT MY FIRE —Doors (Eleklra) 

7. SOMETHIN" STUPID —Nancy Sinatra . 
Frank Sinatra (Repnsrl 

8 HAPPY TOGETHER —Turtles (White 
Whale! 

9 CROOVIN' —Young Rascal, lAllanlicI 
111 CAN'T TAKE MY EYES OFF YOU — 

Frankie Vallie (Philips) 



1968 

Pos. TITLE— Artist (Label) 

1. HEY JUDE —Beatles (Apple) 

2. LOVE IS BLUE (L'AMOUR EST BLEU) 
— Paul Maunal ll'hilipsl 




Top. from left: Otis Redding, The Temptations. Mick Jagger, Herb Alpert. Below: The 
Beatles. 



1965 

Pos. TITLE— Artist (Label) 

1. WOOLY BULLY —Sam the Sham I the 
Pharaohs (MGM) 

2. I CAN'T HELP MYSELF —Four Tops 
(Motown) 

3. (I CAN'T GET NO) SATISFACTION — 

Rolling Stone, (l>indonl 
1 YOU WERE ON MY MIND — Wc Five 
(ASM) 

5. YOU'VE LOST THAT LOVTN* FEELIV 

—Righteous Brothers (Phillrs) 
d DOWNTOWN — Petula Clark iWarner 

Rms.l 

7. HELP —Beatles ICapitoll 

« CAN'T Ytll HEAR Mi HEARTBEAT — 

Herman'- Hermit, (MGM! 
9. CRYING IN THE CHAPEL — Elvis 

Presley (RCA Victor! 
1(1 MY GIRL — Temptation. iGordy) 



1966 

Pos. TITLE— Artist (Label) 

1. THE BALLAD OF THE GREEN 
BERETS — S/Sgt. Barn Sadler IRCA 
Va tor) 

2. CHERISH —Association (Valiant) 

3. (YOU'RE MY) SOUL AND 

INSPIRATION — liigl o. Brother, 

(Verve) 

4. REACH OUT I'LL BE THERE —Four 
Top, (Motown) 

5. 96 TEARS — I (Oueslion Markl S the 
Mvslenan, Hjmnil 

6. LAST TRAIN TO CLARKSVILLE — 
Monkees (Colgemsl 

7. MONDAY, MONDAY —Mama, & the 
Papa, (Dunhilll 

8. YOU CAN'T HURRY LOVE —Supreme, 
(Molown) 

9. POOR SIDE OF TOWN —Johnny Rivers 
(Imperial! 

10. CALIFORNIA DREAMIV —Mama, & the 
Papa. (Dunhilll 



1967 

Pos. TITLE— Artist (Label) 

1. TO SIR WITH LOVE —Lulu (Epic) 

2. THE LETTER —Boa Top. (Mala) 



3. HONEY —Bobby Goldsboro (United Artists) 

4. (SITTIV ON) THE DOCK OF THE BAY 
— Otis Redding (Volt) 

.". PEOPLE COT TO BE FREE —Rascal* 
(Atlantic) 

b. SUNSHINE OF YOI R LOVE — Cream 
(Atco) 

: THIS GUVS IN LOVE WITH YOI 
Herb Alpert (ASM) 

8. THE COOD, THE BAD « THE UGLY — 
Hugo Montenegro (RCA Virtorl 

9. MRS. ROBINSON —Simon & Garfunkel 
(Columbia) 

III TIGHTEN UP— Archie Bell S Ihe Drells 
(Atlantic! 



1969 

Pos. TITLE— Artist (Label) 

1. SUGAR SUGAR —Archie- lkir.lu.ru 

2. AQUARIUS/LET THE SI NMIINl IN 

Fifth Dimension (Soul City I 

3. I CAN'T GET NEXT TO YOI — 
Temptations (Gordv) 

4. HONKY TONK WOMEN —Rolling StOMa 
(l>ondon| 

5. EVERYDAY PEOPLE -SI, 4 the Family 
Stone lEpirl 

6. DIZZY — Tommv Roe (ABC) 

7. HOT FUN IN THE SUMMERTIME —Sly 
& the Family Stone (Epic) 

8 PU, NK\ I K FALL IN LOVE AGAIN — 

Tom Jones (Parrot) 
') BUILD ME UP BUTTERCUP — 

Foundations (LI nil 
10. CRIMSON At CLOVER —Tommv Jjn.r- I 

the Shondells (Roulette) 



1970 

Pos. TITLE— Artist (Label) 

1 BRIDGE OVER TROUBLED WATER — 

Simon & Garfunkel (Columbia) 

2 (THEY LONG TO BE) CLOSE TO YOU 
— Caqienters (\\M) 

I AMERICAN « OMAN/NO SUGAR 

TONIGHT — <.uc„ V, ho (RCA) 
4 RAINDROPS KEEP FALL IN' ON >li 

HEAD —II J Thomas (Scepter) 
5. WAR —Edwin Starr (Gordy) 

(Continued on page 90TH-68) 




Home Computing 



SCENARIOS FOR 
SUCCESS 



Larry 
Israelite 




he obituary was short, and it appeared simultaneously in newspapers throughout 
the country. It read: "Born — 1977. Died — 1984. Cause of death — terminal ne- 
glect.'" Thus the death of the home computer was made public by those who had 
announced its birth: industry analysts who possess the power to make or break 
products, companies, or entire industries by making educated guesses. 



The obiluarv WIS IW I IM UllHl — IIOl because the home computer in- 
ilu-trv i- -till alive and well, hut brrau-c it ha- vet I* * be born. There 
mi computer product lhal ran he railed a trur home computer. 
There are millions of computers in home- throughout ihe Iniled 
Slale>. hut many are rarelv used. \ml if they are used, it i- 
mo-tlv for playing games — most of which do not require 
dala entry— or for work-related la-k- that could he nun* 
pleled (-omewhat les- < onvenientlv. perhaps) m an of- 
fice. The home * oiti|iuter ha- heen pronounced ile.nl he- 
ni industry utlayatfl finally realized what manv >>l the 
le— informed had realized a long time ago: that the so- 
alled home computer- rurrenttv on the market are Iihi ex- 
pensive and too complex for general home use. The fart is. fur 
nputers to he -uccessful in the home market, thev must rust the 
same and he a- ea-v t.. u-e 1- our more hasir home entertaintteiM 
equipment, such a> stereo sets and television-. 

The IVrsonal Computer 

The donee that has been referred to as the "home computer" 1- 
part of a larger computer category known a- the "personal comput- 
er." The description "personal computer" was ha-ed on the notion 
that the computer was designed fur use h> one per-on. This use was. 
in contrast to an earlier concept m computing known a- "time--har- 
mg" — main people -haring one relatively large computer. I'er-onal 
computer- hr-l came into politic view in the mid-POl-. Since then, 
-core- o) personal computer- have cume and gone, with none achiev- 
ing the ultimate goal of becoming the hr-t true home computer. 

The hr-l per-unal computer to make a significant impart on the 
market wa- the fcppfe II. which fir-t appeared in I **77 . Bv onlay s 
-tandards. the \pple was archaic, but at that lime it wa- Irulv rcvolu 

liunarv . The \pple wa- -mall. ■ oiild be connected tO a telev 1 1 -ct. 

ami rflwH di-plav up to sixteen color-. Several other per-onal com- 
puter-, -uch as the Radio Shack TKS-ttt). the Commodore I'el. and 
the Texas In-lruments Tl-'e*. ap|M*ared at the same time as the \p- 
plr. or shorllv thereafter. It wa- the Apple, however, that made the 
bigge-l impact and wa- to remain the indti-lrv leader for vear- lo 
come. 

A- the popularttv of per-onal computer- begun to increase, the 
notion of a ■ ompiiler in cverv home began to develop. Industry ana- 
lv-1- preibcted. and sale- records indicated, that there were hun- 
dred- of thoti-and-. if not million-, of people who were willing to 
-pend up to fcUHMt on a computer ami all of the related equipment 
required to um> it. So while the market -hare- of \pple and Radio 
Shack continued lo grow, no one suspr. ted lhal their dominance wa- 
tbcM I" come lo a dramatic end. 

In \11gu-t of VWl the IBM-I'C wa- inlf.Mlu.ed. It represented 
IBM- enlrv into the per-onal computer market. Ihe IBM-PC wa- 
nol a revolutionary product, ll bad few. if anv. rxtrjordinarv lea 
lure-, ll was rated as being no more advanced than mm h q| n- ■■•m- 
petition. However, it wa- manufactured bv ihe Urge-I and n.o-t pre- 

0- 1 maker land marketer! of computer* in the world The lll\| 

hievrd market dominance ftbooftl immediately and blUUM the 
tndu-lrv -tandard virtually overnight. 

day the per-onal computer indu-try 1- -till dominated bv IBM 



The IBM r*Cjr Rnhanced Model includes a slim-line diskette 
drive. 62-key infrared keyboard and 131,072 characters of 

user memory. 

There is even an indti-lrv ha-ed on the manufacture of IBM look- 
alike-, \pple recently regained a small share of its lost market with 
the release of the Macintosh and the Apple IIC, Texa- ln-trumenls. 
while d 1-4-011 li 1111 1 nt: it- -mall personal computer Uhe seriesl. man- 
ufacture- the Professional Computer, ami Kadio Shack offers a large 
per-onal computer line, While other large computer manufailur- 
er — Ihgital Kqaipojenl Cufporatio*, Data (ieneral. ITT, AT&T- 
have introduced per-onal computer product lines, none have come 
close to achieving the -m . 1— of IBM. 

The Personal (j»nijmlcr at Home 

\s wa- menhoneil earlier, mo-t of the-e personal i-omputer> were 
actually In-mg pureha-ed lor business puqioses. regardle-s of wherr 
thev were ullimalely u-rd. However, at lea-l three rompanie* — 
%tari ( .ommiMlore. and Timex— did altrmpt to market computer*, 
designed -jiei dually for lionie use. Commodore, -elling the V1C-20 
and the Commodore M. wa- and -till 1- ihe most successful, having 
attained a market -hare of n\er "»tl percent. Tmtex. marketing the 
Timex/Sinclair HHHt. *as extraordinarily -uccessful for a very short 
lime, but their offering lacked power and was difficult lo use. And 
Alan, while nuressJnl in the video game arena, was never able lo 
achieve the ne. r-san market [tenetralMin with il- home computer 
pn .ducts, resulting m it- sale bv Warner Communication*. 

I sing the Commodore (i4 as an example, let's examine what is 
required to begin h»mr computer Usage in earnest. 

Ihe Commodore M can l»e purchased almost anvwhere. except — 
interestingly — in computer retail -tore-, ll is relatively inexpensive 
til can he pun ha-ed lor ju-t under $2<M>| and there is a large body of 
available -oft ware, \& bv. then, is there no such thing as a home com- 
puter? Ihe an-wrr 1- -imple: Ihe Coawiodon f»4 may cost only 
$2'HI. but lo do any -enoiis computing, borne or otherwise, you will 
need t<< pun ba-e a few other thing- a- well, tor example . . . 

rir-l. the ron-umer must |»e able lo use and slore programs. Thai 

(Continued on page DOT H HO) 



A&tM was born years 
before rock videos and compact 
discs were even a dream. But we 
had a dream of our own. 

To watch a company 
grow by building artists instead of 
factories. 

Yesterday tells us we 
accomplished that dream. 

Tomorrow tells us it's still 
worth pursuing. 








AS BASF SEES IT- 
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What are the 
technical possibilities? 



Nowadays, when the talk is ol audio systems, people 
everywhere really mean the following three: 
Ol the analogue disc system, sometimes called the black 
disc. 

in) the compact cassette system, which at present is tar 
and away the most widespread home sound system: 
(in) the compact disc digital audio system 

There is a fourth system already on the 
horizon -digital audio tape (DAT). Sooner or later we shall 
all be confronted with that. 

And so it seems reasonable to question the possible 
technical advances and how they will affect tape, discs or 
solid state memories 

Basically, the same applies to the video sector where 
a comeback of optical video can be seen and in Japan and 
the USA they are talking about an amazing recovery in this 
sector. 

So here too. the question arises about possible 
technical advances in tape, magneto-optical discs or again 
solid state memories. 

if you add FM hi-fi sound or digital hi-fi sound and 
high band video or digital video, that gives an outline of the 
interrelated topics which we would like to try to analyse, 
with regard to the probability of their being realised and to 
give a forecast of their likely market penetration 
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■ In the end it is always 
the user who decides 
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cassette system and did not keep up technically with the 
huge technological and qualitative advances which triggered 
oft the success ol the compact cassette system. 

Blank cassettes, which by continual innovation kept up 
with this progress, benefited trom it and developed very 
much more quickly than the Musicassettes Home 
recordings, home transcripts from discs tor outside use. 
portable use in the car. radio- recorders etc : outclassed the 
factory made Musicassettes 

Late on but not too late, the music industry 
recognised |ust what a revolution the compact cassette 
system had started and that their industry was about to ruin 
its own chances by trying to make users buy black discs 
"for ever and a day" due to the inferior quality of 
Musicassettes 

Today the music industry is benefiting from the steps 
it took to improve the Musicassette and gradually to 
overcome its bad image 

■ The "chrome concept" 
was a turning point 

Because of the nature of the cassette system. BASF 
had been convinced for a long time that sooner or later the 
Musicassette would take the leading role, above all when 
the realisation finally dawned on the music industry that it 
could not stop the cassette system and that it must make 
the most of its chances, even at the expense of the black 
disc 

The idea which BASF pioneered and propounded, the 
"chrome concept", was an important milestone, although it 
did no more than to use high quality modern magnetic tape 
instead ot the low cost/low spec tapes all too often used by 
the music industry. 

The music industry will get its reward All over the 
world the Musicassette is the fastest-growing sound 
recording medium of all and well on the way to final victory 
over the disc 

■ CC's and MC's will not 
feel any Shockwaves 
from the compact disc 



Our opinion is that neither Musicassettes nor blank 
cassettes will be threatened by the compact disc The 
reason for this is simple 




yrighted material 



On the other hand the audio compact cassette needed 
no learning period because the reel-to-reel recorder had 
already performed this function. The "world user was only 
waiting for the right system When it came, m the form of 
the compact cassette, he grabbed at it and thus helped the 
compact cassette system on its way to a resounding 
success On the audio from the compact equipment 
systems and the handy compact cassettes pushed the use 
of analogue discs out of the portable market and transferred 
their mam use back to fixed systems Hi-fi quality became 
vital for discs, the more so as hi-fi came within everyone s 
reach So the compact disc is the natural successor to the 
black disc which has now met its master 

It is quite a different matter with cassettes The whole 
point of the cassette system is that it brought a new 
freedom the freedom to enpy audio entertainment 
anywhere, at any time, of any type and with a free choice of 
reproduction quality Of course, this freedom applies 
especially to the playing of home-recorded or commercially 
pre-recorded cassettes in other words, to the re production 
function of the system 

■ The music industry 
realised just in time 

Recording on compact cassettes means "lack ot 
freedom" Time shifting makes no sense in view of the 
relatively short playing time of compact cassettes, the 45 
minute maximum for high quality recording is too short for 
time shifting There is also the additional problem that it is 
extremely difficult to record music without a break or a loss 
for long periods, even up to 45 minutes Time shifting, as 
we know it in the video field, is virtually impossible with 
audio Moreover, with analogue tape recording it is difficult 
to make a perfect ad|ustment ot the recording level. Most 
automatic recorders have audible side effects, such as 
"breathing". 

Consequently, we are of the opinion that the pre- 
recorded cassette really would have been the ideal -and 
hence the most promising -sound recording medium had 
not the worldwide music industry "loathed" the cassette 
system and stood in the way of its success For this reason 
its own contribution to the cassette system, the pre- 
recorded cassette, was for years treated like a cuckoo in the 
nest 

Thus it was that for many years the pre-recorded 
cassettes were, qualitatively speaking, the tail-enders In the 



Anyone who studies the statistics for CC equipment 
can see that the "epicentre" of the cassette system is not in 
the realms of extreme hi-fi. but rather in those of normal hi- 
fi and medium-fi. Stereo radio-recorders, car stereo and 
"Walkmen" are the great leaders in the field Hi-fi stereo 
decks are numerically well-represented, it is true, but their 
role in the system is more that of a "generator" for software 
to be enjoyed on a portable player than part of the hi-fi 
operation per se. 

The CC system is so successful that the numbers in 
individual equipment sectors (eg., stereo decks) in 
themselves make a formidable impression; this is a gigantic 
market in its own right. Nevertheless, that equipment is 
only the tip of the iceberg as far as the cassette system is 
concerned. 

Ideal though compact discs may be at home, they are 
full of problems (as are all discs) in portable applications. 

For instance, the compact disc is virtually unusable for 
car stereo. The vast musical dynamic, ie., the difference 
between the loud and soft parts of the music, is a 
disadvantage rather than an advantage in the car. In 
practice, the compact disc will have no chance as part of a 
car sound system without "dynamic range killers" 

With their somewhat limited dynamic range, cassettes, 
and above all Musicassettes. are still the ideal for car sound 

The greatest audio system 
is in the best of health 

It can be summarised as follows. 

The division of the cassette system into individual 
items of equipment (portables, stereo radio-recorders, car 
stereo. "Walkmen". hi-fi decks) has shown everyone who is 
either willing or able to learn, just where the real audio need 
of users all over the world lies. It lies fairly and squarely in 
medium-fi. or at best in traditional hi-fi. As a worldwide 
potential requirement, extreme hi-fi is just a tiny percentage, 
a world in its own. We believe this is less than 5% of the 
total potential audio requirement. 

If one only studies the time distribution, an additional 
fact can also be established; even hi-fi "extremists " only 
rarely have time to satisfy their hi-fi cravings. In other 
words, if it were possible to determine how often in this 
world extreme hi-fi was to be heard , compared with 
medium-fi, there is a great danger that extreme hi-fi would 
come under the 1% line. 

Thus the real audio requirement of the worldwide user 
is best met by the compact cassette system. This is also the 
reason why the CC system is not feeling a shock wave from 
the compact disc, whilst analogue disc equipment has been 
rocked by it. 

The upshot is: the CC system is not only far and away 
the greatest audio system all over the world, it is also in the 
best ol health. 

We expect magnetic tape in the foreseeable future to 
be the main protagonist in all audio systems for g eneral 
ap plications , like the CC system, because, from a technical 
point of view, magnetic tape is better suited to operate on 
the move and because magnetic tape is now unbeatable in 
terms of storage capacity per unit of volume. 

What is the DAT situation? 



We believe in digital audio tape (DAT), but our faith is 
based on the assumption that all potential advantages of 
magnetic tape as against disc are fully exploited. 

It is already predictable today that discs, like magnetic 
tape, will one day be "re-recordable" at random. 



If DAT is designed with maximum recording times similar to 
those of the CC. then it is perfectly possible that, in future, 
re- recordable discs might seem more suitable than magnetic 
tape. 

Moreover, discs have the advantage that they are 
unbeatable in terms of "access time". Such re-recordable 
magneto-optical audio discs would also have the added 
advantage that they could be compatible with CD's as far as 
equipment is concerned. In mobile applications, this form of 
recording medium would have its problems (as do all discs), 
but at least for home hi-fi. magnetic tape would have little 
chance against discs of this type. 

However, we do not think this very likely and are of 
the opinion that magnetic tape offers interesting possibilities 
in the long term in the digital audio sector too It should be 
remembered . magnetic tape has the greatest volume/storage 
capacity and is in principle better suited to use on the move. 

If DAT is designed so that long, uninterrupted 
recording is possible, we do see a way in for it in the audio 
sector. As the CC system is difficult for recording and 
means lack of freedom, we are of the opinion that a gap 
does exist in the market, where audio time shirting is 
required DAT could get into the audio world via this gap. 

As a further development, it is possible to imagine 
a continued expansion in mobile use due to the typical 
advantages of tape and. with it, possibly a gradual 
encroachment and wearing away of the CC system. 

On the other hand, we believe that a DAT system 
without obvious additional advantages, amounting to no 
more than a digitisation of the present-day CC system, 
would have no chance. To date the CC system has fought 
off all frontal attacks (El-cassettes, micro-cassettes), with 
scarcely a wince This new possibility of time shifting in 
the audio sector is therefore very important to evaluate. 

And what of the more 
distant future? 

Computer models have forecast that not until the year 
2010 will progress in miniatunsatjon of solid state memories 
will be sufficiently advanced so that the required volume or 
surface area for storing, for example, the data of a compact 
disc will approach the level of a present-day compact disc. 

By then, presumably, the moving recording media will 
have made progress again too! 

The costs per bit of storage capacity will then (in 
2010) presumably still be several factors greater than those 
of compact discs or magnetic tape. 

Despite all the euphoria, it is not to be expected that 
this technology will be making its mark in the audio /video 
sector in the foreseeable future. 



How about video? 



In the case of video, we know considerably less about 
real user requirements, firstly because video still has a 
relatively small worldwide market penetration and secondly 
because the technical possibilities, unlike those of the CC 
system, are far from being exhausted and thus are still 
available to the user. 

In other words, we still do not know all about the video 
needs of the user because he, the user, has still not 
discovered such needs or, if you like, has still not been able 
to develop his interest completely. 

It is still by no means clear what role or influence ^ ? 
camera videography will have on the whole video scene. 

Thus, for video, the future is rather a matter for the 
"crystal ball". Nevertheless, there are some things which 



already stand out in the video world and allow us a glimpse 
into the future: 

(i) Video discs, above all laser discs, will become more 
important and may be expected to play an important 
part where excellent picture and sound quality is vital 
(operas, musicals, ballet, video pop music etc ) 

(ii) Video discs and video tape cassettes will -as with 
audio -exist happily side by side. 

(iii) It is also true in the case of video, that magnetic tape is 
unbeatable in volume/storage capacity and in mobile 
use. As a result video cassettes remain the storage 
medium "par excellence" (or home video recording. 

(iv) In contrast with the audio compact cassette the video 
user is accustomed to using time shifting or "record 
when not at home" techniques, therefore, long, 
uninterrupted recording times are required At present 
and in future this is only possible using magnetic tape 

(v) Only magnetic tape can be used for videography. The 
exception to this is videographing "still frames '. for 
example by means of the "Mavica" system, where 
magnetic discs are adequate 

(vi) Unlike audio, (apart from videography) there are only 
limited possibilities for enjoying video on the move 
(perhaps as a gimmick in some makes of car). 

(vii) You can hardly enjoy video as background 
entertainment, while you are busy with something else. 
Thus, the main use for video is in the home. For this 
reason the dimensions of the cassette are very much 
less important than they are in the case of audio 
cassettes. 



What about 
pre-recorded video? 



Why 8mm video? 



So we at BASF are of the opinion that the 8mm home 
video system has little chance of ousting the existing VHS 
and Beta video systems. In our view the 8mm system has 
"fallen between two stools". The maximum uninterrupted 
recording time is too short for sensible home video and 
much too long for videography. Since the ratio of cost per 
hour of playback time is already greater with 8mm video 
cassettes than with the existing video systems, it seems 
obvious from this point of view that there is no reason to 
suppose that 8mm video has a chance 

The argument, "better suited to videography", is 
gradually being taken apart by dint of nimble innovative 
work on the part of the existing systems. As there are no 
advantages in terms of quality, it seems quite valid to ask. 
"Why 8mm video 7 " 



Let's wait and see 



There will be technical improvements in abundance in the 
existing video systems. At present no effort is being spared 
to make it possible to videograph with existing cassettes 
This is very important as it will be virtually impossible in 
practice to transfer from one cassette to another, (eg., from 
an 8mm cassette to a VHS cassette) without an obvious loss 
of picture & sound quality. So it would be a great advantage 
it the same cassettes could be used. Furthermore, signifi- 
cant improvements in picture quality can be expected. Here, 
video developments will go hand in hand with progress in 
TV on the one hand, (eg . high resolution TV) and high 
band video on the other. In the somewhat more distant 
future digital recording of video data will come. 

Of course, hi-fi sound will develop further in video and 
this will certainly lead to an ever-increasing number of users 
who take pleasure in video. 



Range and quality will improve. It is already possible to 
see now that video is increasingly offering possibilities for 
new software. This is important because improvements in 
quality are making it impossible to enjoy the film industry's 
"evergreens". In contrast to that the electronic possibilities 
m video, as opposed to film, being what might be seen as a 
"passive" medium, offer new perspectives for a new art 
form. This can already be seen clearly in the pop music 
sector, the so called "video-clips," for example. 

With a further comeback on the part ot video laser 
discs it is likely that video discs will be increasingly put 
forward as software carriers 

In the future, will audio 
and video merge into one? 

Anyone who thinks that audio and video will one day 
merge into a "home entertainment centre" has not 
understood the lesson of the most successful audio system 
m the world -the compact cassette system, and by that the 
social function in todays world. 

People want to enjoy sound everywhere in freedom. 
That sound should be of good but not extreme hi-fi quality 
Video is inevitably to be enjoyed at home. Audio is mostly 
used as background to other activities, or else it has a 
function, for example dance, and people rarely have the time 
to sit down specially in order to hear their audio equipment 
doing concert reproductions or what you will. 

Of course it would be possible to use modern hi-fi 
video recorders for time shifting interesting sound 
programmes from the radio. But here the question arises 
as to whether the user would wish to have one piece of 
equipment which will record audio as well as video. 

When one remembers that the video recorder generally 
stands near the TV. whilst the audio equipment, because of 
its function (above all hi-fi audio), has its own special place 
in the room, then one realises that it is not exactly fun to be 
constantly dragging the weighty video recorder around the 
room so as to be able to record sometimes video, sometimes 
audio. So we believe that, as soon as a DAT unit is 
designed for optimal audio time shifting, the parallel use of 
hi-fi video recorders for audio and video will soon come to 
an end 

It has already been clearly stated that everything is 
heavily dependent upon the way in which 
future audio systems are designed 

We at BASF base our 
assumptions on the belief 
that in the future the 
main audio and the / ^ 
main video events 
will take place 
independently 
of one another. 




CABLE TELEVISION 



By John Craft 



Coming 





able television has been one of the most written about and talked-about 
entertainment media yet devised. It has been a popular subject because 
cable offers us a "cafeteria approach" to using our most popular form 
of entertainment and information — television. For almost forty years 
our lives have been entwined with our electronic neighbors — the Hon- 
ey mooners, the Jeffersons, the Bunkers, the Muppets. We've snarled 
with J.R., laughed with Lucy, and cried with Jackie Kennedy. Televi- 
sion has been our fantasy and our reality. 



Cable promised us a grealrr view of the world than "regular" 
l>fn.i<li a-t |'\ . Cable offered u- a smorgasbord of program choices. 
VI. . I. *illi . .il.tr. t lit %.- .1 feast nl 20. Mt, even lOR . hannels of 



The Master Control Program (MCP> is the ultimate 
futuristic overlord in the mm puler-gene rated world 
• if THtlN 'oMCMIAXMl Walt Disnev Productions 



television. Programs in mrel everv taste were available — mfornia- 
lion and entertainment, both homemade and from around the world. 
S|wrial-in1ere»l rhauuels were provided for religious groups, the 
riM-k crowd, the country inu-n aficionados, the sports enthusiasts. 
I'neul. uuiuterriipled mov ics were available, and ■ iilim.il rtent« 
t outd be seen live in anv |«art of the country. Best of all. some cable 
suhscrilier" would have I lie opportunity to view five different epi- 
sodes of "M'.A'S'H" all on the *ame day! 

The advantage of cable television i- thai it can maximize the utili- 
/alum of the electromagnetic speclrum. It can deliver many, televi- 
sion and dala channel- at the same lime, with little- or no interfer- 
ence. Its potential lies in its abililv to carry electronic communica- 
tion- tonnage over short distances to high-density populations. It's 
the urban superhighway of the mfornialion age. 

Mjhv of u- hate -m cumbed lo the promise of the video feast. 



About 41 percent of American homes now subscribe to cable. Ac- 
cording to Television Digest, lit) percent of those subscribers pay an 
.i. Wiin-N.il fee each month to receive the premium channels such as 
Home Box Office. Showtime. Playboy, or Disney. In some cities 
where the rable explosion has made the greatest impact, cable in- 
staller- * annul keep up with the reijue-ts for service, Cable |»enelra- 
lion (the jieri-enl of homes subscribing out of those passed by the 
wire) is projected to reach about fiO jwrcent of all l .S. homes by 
1990. Right now. only 05 |»ercent of American homes even have 
access to cable; the rest are beyond its rearh. Broadcast Yearbook in- 
dicates that most of the six thousand cable svstems currently in place 
in the I n iled States are of an old technological vintage and ufTer 
oulv twelve channels. The svstems of the future are lho*r now being 
constructed in ihe large cities; they will cam the plethora of pro- 
grams on the broad-band communication highwavs of the future. 

The promises are still, for the most pari, in the future. So far. the 
programming smorgasltord has provided onlv the appetiser; the 
main course, if it exists at all. is still in the future. 

ft iib the public's interest m t able telev ision came the financier's 
interest, tbr entrepreneur's interest, and the politician's interest. 
The promise- of a "wired nation" held rewards for all. but now the 
critics are forecasting a half-wired nation al best and doom, gloom, 
and financial ruin for the cable industry. 

There have been some setbacks in the recent past and more are in- 
evitable. Warner- Amex. the company that brought us the first leeh- 
mdogicallv advamed two-wav system, Quhe. close<| these program 
operations earlier this year. Storer. one of the nation's largest multi- 
ple system owners, is selling some svstems and trading others as it 
looks for cash transfusions. Holders of newly won franchises nation- 
wide are reneging on costly promises made to loral city govern- 
ments. Program services are retrenching, and even HBO, the grand- 
daddv of the pav cable business, has noticed a flattening of its 
growth curve. 

In spile of the recent liad press, in spite of the failures of some 
program services, in spile of the cash-flow problems suffered by 
some of the large MSOs, cable uWj have a bright future. The techni- 
cian- who built Ihe systems of the 1950s gave way to the managers 
of ihe I'imi- these managers then gave way to the franchise expert*, 
the MJKHM legmen, and the marketing experts of the 1970s; the hon- 
ehos of the 1970s mu«t now give wav to a hard-headed business ap- 
proach in the 1980s and 1990s. While the number of new subscrib- 
ers to cable systems has not risen as fast as il once did. there are still 
about MMI.000 new cable homes being added to the rolls each 
month, and mam major |N>pulalion arras -hi await wiring. 

(Continued on page 90TH-9J) 



NEW WORLD 
HE COMPANY THAT PRODUCED 
THESE HIT FILMS: 








\ \ \ \ ' You may not haw known it, but New 

World Pictures is thr company responsible for some of 
your biggest rental and sale hits. We've been doing it for years and we intend 
to continue. But with a new wrinkle. From now on. all our films will be marketed by our own 
videocassette division. New World Video. And were planning 10 titles next year and every year 
thereafter. 

So what's that to you? Well, it means now we haw control over OUT 
own product, so we can promise a concern that only pride of ownership c an give 

Watch for New World Pictures distributed and marketed on video- 
cassette by New World Video. NEW world video 

Cowing soon: "Crinn s of 'Mission'.' "lit art of the Stan. " " Toy Soldiers" and "AHft Is Dk limit' 




Finally, 

A Music 

Video 

Show 

For 

People 
Old 

Enough 
To Vote. 



today's college student is literally bombarded with plenty of music video shows. Everyone and his brother has 
jumped into the video-fray. And for the most part, they're all the same: Top-40 followed by Top-40. But that's NOT 
what today's college student wants. So we created NEW GROOVES. 

Based on the radio students listen to and the records they buy, NEW GROOVES is television's first progressive 
music video series. And it's hosted by one of the pioneer deejays of the new music scene, Meg Griffin. And, it's 
seen exclusively on Campus Network. 

Campus network is the ONLY television network designed exclusively for the 
college market. Reaching over 40 college communities across the country, NEW 
GROOVES is seen five times over the course of each week in dorm rooms, student 
lounges and unions, and off-campus housing. 

NEW GROOVES keeps its supporters right on top of today's new music scene. 

Product by Bl*ck Tib N«twort Productions 




Good Music Agency Positive Promotion 

Good Music Development Metro Studio 

Good Music Management 430OakGrove 

P.O. Box 437 Suite 110 

Excelsior, Minnesota 55331 Mpls., Minnesota 55403 

612/474-2581 612/871-7130 



Artist Development • Record Promotion • Music Marketing • Talent Booking • Artist Management • Recording Studio 
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ALBUMS 1956-1983 



19S6 

Pa*. TITLE— Artirt (Labrll 

1 CALYSPO — Harn BlIafiaHa (V-tor) 

2 MY FAIR LADY —Ordinal Cart It ..luminal 
< THE KING UND I —S_____i (Capital) 

: THI EDM] HI l IMS STORY — 
Suumitrark (Dro'al 

5. ELYIS PRESLEY — I \ i. l..rl 

6, HIGH SOCIETY _ Smmtum k (Gt| Ii 

SONGS H il( -vv IV.IV LOVERS 

t r.iTiU Sinatra It jpu.ill 

8 BEI.4FONTE — llatx LMafaatat. il 

'i THE PLATTERS — (M__a)-| 

III OKLAHOMA! — N.un.itrack (lapilal) 



1957 

Pos. TITLE — Artist (Label) 

I MY FAIR LAKY —Ordinal Cart iColambial 

2. HYMNS — Ti-nnr-sn- Ernir t'.ir.i |< a|ut..ll 

3. Oklahoma: —s..umiira.A R_*_al) 

I (Kill mi no viiiiii ii i\ M in\> 

S<iun«llra.-k lllnral 

5. THE KING tND I — IllMlllmt H-a|..t..ll 

6. CALYPSO — H.rr, Belafoatc (RCA \ n 

I l,V I I- I III I IIINC —Nil Ki 
ICapiloll 

8. THE EDDY Dl i iiin -iiihy — 

Siun.llra.'k II *|»t..ll 
•I SONGS OF THE FAR! Mil S FIFTIES - 
H..gr. William- (Kapr 
III FILM ENCORES — Vlanlmani ll..n.l..nl 



1958 

Pos. TITLE — Artist (Label) 

1 MY FAIR LAIIY —Ordinal tart II ..luminal 

2 THE Ml SIC M tN -Original ' a-1 ll.»pil..H 

i JOHNNY'S CM ITEST BITS .ahaaj 

Mathi- II luminal 
4 SOI Til PACIFIC — S.un.llra. I, iKI V 
Virturl 

S. COME FLY W I I II ME —Kranlc Sinalra 
iCapilnl) 

n V HOI Nil THE WORLD IN HO I) VY S 

Siun.llra. k lllr..al 

7. WARM — J..hnn> Malhi. [Til til) 

K. SOUTH PACIFIC —Original I art 

(( j.luml.ial 
1 RICKY — Hirk, NrUon llmj.rriall 
III THE KING tND I — s..,„..H,.. k n . M .,i..l, 



1959 

Pos. TITLE — Artist (Label) 

1 PETER CUNN — Hrnn Mannai (RCA 

V„l,„| 

2 GIGI 1iaa_iiik(MGM) 

3. SMITH PACIFIC .ultra, k (RCA 
Virturl 

I FROM THE HUNGRY I —King r,.. 

(Opiloll 

s the kingston trio v i large 
Mm) 

i mm. ILONC tt I HI Ml I'll Mild 
Millrr (Tnlaaillll) 

Inmiii Mil l LEY HERMAN — (Vcirel 
8. EXOTICA. VOL. I - Martin Ih-nny 

(Ufc«i|) 

«». MY FAIR LADY — Origtoal Cart lO.lumlnai 
III FIOW EH IIHI M SONG —Original Cart 

(Cnh—Hi) 



1960 

Pos. TITLE — Artist (Label) 

1 SOI Nil OF Ml SIC — Orijiaal i a-i 
II.. .luminal 

2 INsniK SHELLEY BERN vn 

i III I I on Do* \ HIND HI lion 
NEW'HART — (Waraet Bra i 

I SIX I. V I Ml- 01 Ml Ml \MI llll 1 

LOVES REST. VOL. I — Y....rlr,i Yrti.t. 

IRCA Vl__] 



HERE W E GO AGAIN — k..,g.t„n Trio 
ICapituli 

(.. SOLO OUT — KiagHoa Tela ii-i Ii 

7 HEAVENLY -Johaaj Math.- n...lumhi.i 

8. SOI TH PACIFIC — S ultra, k IRCA 

Vi.li.rl 

1. FAITHFULLY— J.ihtnn Mail,,. (Cabaibia) 
UTSIOE SHELLEY HERMAN — iv,-r,n 



1961 

Pos. TITLE— Artist (Label) 

I. CAMEI.OT — Original Cart II ..luminal 

I GREAT MOTION PICTURE THEMES — 

Varum* Am.!. (I'nilril trti.l.l 
3. NEVER ON SI NDAY — S.umllra. k 

ll'nilr.1 Arti.l.l 
4 THE SOI Nl) OF Ml SIC —Original I art 

(tailumhial 

EXODUS —I Suumllra. k IRI V Yulurl 



'I OLIVER —Original (art (Rl.t V.,1..rl 

10 MODERN ~m M>- IN OOJ ntry .\ 
vv EST BR N Ml -ii . VOL. 2 —Raj 

Olarlr. lAHCI'araim.ilnl) 



1964 

Pos. TITLE— Artist (Label) 

1 HELLO. DOLLY! —Original I art (RCV 

Victor) 

2 IN THE W IND — IVtrr. Paul S Mar> 
iWarni'i tin... I 

I HONEY IN THE HORN — VI Mm ltd V 

Virtorl 

i THE BARBRA STREISAND M ill M 

ICi.lumhial 

-. W E-T SIDE STORY — Soamfcrack 
(Tnlaailaa) 

i PETER. P til. A MVRY -rtWarnrr llr... I 




Top. (rom tell Frank Sinatra. Kingston Tno. Johnny Mathis. Barbra Streisand Below: 
Harry Belafonte. 



< k\(K KERS 1 1' —II,,.,, —irrn tfiillii] 

7 G.I. Rl.l ES -S.un.llra. k iRI \ \ i.lurl 
H SING \l ONI. Willi MITCH _Mil.li 

si. ii. . RJakpiWa) 

'I CALCl TTA — l-a.irn.r » rlk ll_.ll 
III TONIGHT IN PERSON — Ijnirltlan (RCA 
Virturl 



1962 

Pos. TITLE— Artist (Label) 

I WEST SIDE STORY — Iir..k 

(Calaaaaia) 

BRI vhl V-l V I III I \ N Y '- H 

Mamilli (RCA Vlrtiirl 
9 Ml i E II tW til — l.l,i. Praia) IKI.A 
Virlurl 

4. W EST SIDE STORY —Original! ji.t 

(Gofa__— I 

, HIE SOI Nil Ol Ml SIC —Original Cart 
ICiilumti ia| 

i. TIME Ol T — Da.r Hrahr.4. II— luminal 
7 CAM EM IT — Original tart II ..I In.i, 

K YOl R TW 1ST PtRTY — ( aakaj i In lui 

(I'arkwayl 

•1 knockehs I p -iiu.i, WarraaUaliUaa] 
in Jl iiy v l 1 URNEGU II ILL -J.„l, 

1 . I (Capihil) 



1963 

Pos. TITLE — Artist (Label) 

I W EST SIDE STORY un.llr... k 

II ..luminal 

2. PETER, PAUL _ MART — (Waran Bra.) 

I MOVING — I'mi. Paul ft Man !«.,,„., 
Iln».l 

I JOAN BAI- IN CONCERT —lY.aii_r.il 
. I LETT MY HEART IN BAR 

FRANCISCO — Ton, Biaaiil (C_ ankla) 
(.. MOON RIVER _ OTHER GREtT 

MOV IE THEMES — Vn.l, » iUlan 

(O .luminal 

7 LAW RENCE OF ARABI A —-..un,ln.i. k 
(_4pa) 

H IIVYSOK WINE tND HOSES -Ami, 
tt BBawM tClumlnj) 



llll -II OND HVHIIR V sTREIstNIl 

VI 111 M — II, .luminal 

MEET THE III V I I.ES — |Ca| I) 

BARM) v - 1 10 1- vn I BIRD 

M HI M —II . luminal 

VII ION I1IVI II A Ol III II I. Ill V I 
MOVIE HOMES— Vn.l, tt.llum. 
II '.luminal 



1965 

Pos. TITLE— Artist (Label) 

1 MVRY INIPPINS — s..„„.li,a. k iVi.i.,, 

2 BEATLES '65 (Ta|ll-D 

1 THE SOI N|) OI Ml SIC — -..un.llra. k 
IHCA Vut.irl 

I MY EtIKl.tllY ..umllra. k il ., luminal 

5. FIDDLER ON HIE HOOF —Original (art 

(RCA \ rl 

«.. COI.III INGER --..un.llra. k It mini 
Af__aJ 

7 HELLO. DOI LY! —Original I. ,-, Hi \ 
Vhaari 

II IIEtK HEtRT — Vn.l, tt illuun. II ..luminal 

9 IN I it Ni. HERMAN. HERMITS 

1MGM) 

HECH ES VI — |l >|u 



II, 



1966 

Pos. TITLE— Artist (Label) 

1 WHIPPED CREAM ,\ OTHER 

DELIGHTS — Hrrh Al|u-rl S. Ihr Tijuana 

Bum (ARM) 

2 I HE SOI Nl) Of MUSIC — -uuu.llra, k 

IRCA Victor) 
S. GOING PLACES — Hrrt, Alprrl S the 

Tijuana llr... (ARMI 
4. BI BBER SOI L — llr.lkt (Capital) 
5 WHAT NOW MY LOVE — Hrrl. Vlprrl a 

Ihr Tijuana BraM I A _ VI ) 

1. II Yot 1 vn BELIEVE TOUR EVES 4 
EARS — Thr Mama, s ihr Paj.a. (DaaUO) 

7 DR. ZIHY AGO — N.un.hra. k (MGM) 

8 REVOLVER — Bea-ei (Capital) 
COLOR ME BARBRA — Barhn 

R__n_a) 

III BALLADS OF THE GREEN BERETS — 

S/Sgl Ram Sa.llr. iKCV Vnlurl 



1967 

Pos. TITLE — Artist (Label) 

I MORE OF THE MONKEES — (Cnlaranl) 

2. THE MONKEES — lla.lgrm.l 

3. DR. 7.HIGAVO — -..un.llra. k (MGMl 

4 THE SOI Nl) OF Ml SIC — - -trad, 

PICA] 

. rEMPTATlONS* CREATEST BITS — 

|Ga_>) 

I. t MtN tNII t WOMtN —-..un.llra. k 
ll nilnl Hit— la) 

7 S.B.O. —Hrrt, Alaen a ihr Tijaaal lira.. 
IARMT 

II WHIPPED I HEVM X OTHER 
DELIGHTS — Herb AljMrrt H Ihr Tijuana 

Bam iaiMi 

•). GOING PLVCI.S — lir.l, Mju-rl & ihr 

Tijuana Kra. (ARM) 
III SCT. PEPPER'S LONELY HEtHTs 
CLUB BAND — llratlr- (Capitol) 



1968 

Pos. TITLE — Artist (Label) 

I VREYOl EXPERIENCED— Jimi Hmilm 
Eiaariawi (Rrp__J 

2. THE GRAIN ATE —-..un.llra. k II ..luminal 

3. nt-it w 1 1 i.E vrs —1 raan i Vto.) 

I MtGII VI VIYS I FRY TOl R —llratlr. 
Ka|„l..h 

.V III AN V Ross a THE SI PRI MES' 

CREATEST HITS — (VI »nl 

.. SGT. PEPPER'S LONELY HEARTS 

Cl t II II VND — Bratlr- II a,. , lull 

7. DOORS — Ii Irktral 

8. PtHSI.EY. -VGE. HOSEM VHY « 
THYME — aaaaj I Ca____ (Tnlaaikia) 

9 V tNII.l v Ft BCS— (A_a) 
lit 111 1 11 >mi ni. HITS —Caul Maarial S Hi. 
Orrh VURpa) 

(Continued on page DOTH Sit 





i 



TOP 10 



ALBUMS 1956-1983 



(Continued from page 90TH SJ) 
1969 

Pos. TITLE— Artist (Label) 

I IN.\.(.4IIH4 l)4 VII)4 — Iron Bullerfl, 

(Am) 

2. HAIR Oeigl—l CM (RCA) 
I III troll. SWEAT « TEARS — (l/.lumb,al 
I BAYOl COI NTRY — l-reeelenre 

' ■ ... - >'■ ' Revival (Fanla.v) 

UiD/EPPEUN — Hllanlirl 
., johnny i vsh vi hiI-mim PRISON - 

(Columbia) 

7. fUNNY GIRL — Soamtoack (Columbia! 

8. BEATLES — (Apple) 

. |MlN(l\ l\ s GREATEST HITS — llpi.) 

in kssocuTiovs greatest hist - 

lUjnirr Rni. Seven Art»l 



Pos. TITLE 



1970 
-Artist (Label) 



i i oyer troi m ill * \ter 

Simon A l.arfunkel (Columbia! 

2. U£D ZEPPE1JN II — lAllaotKl 

3. CHICACO —((/.luminal 

I ABBEY IK ' V II — Healle. I 4pplel 

.V SANTANA — (Odumhinl 

(• GET READY — Rair link lHarr Earth! 

7 EASY RIDER — Soundtrack lUunhilll 

8. Bl'TCH CASSIDY » THE SUNDANCE 

kill —Bun Batlunarb.Soundlrark I ASM) 

JOE COCKE*! — (AAMl 
10. WAS CAPTl'RED LIVE AT THE 

HIHI M —Three I'.., N,h. lllunhdll 



1971 

Pos. TITLE— Artist (Label) 

I JESt S CHRIST. SI PERST 4R — \an..„. 

Artist* IDeecal 

TAPESTRY — (-an.lekma.IOde) 
i CLOSE TO YOI _lai|»n| I r.lMMl 

4. PEARL — Jam* Jnphn ll "luminal 

5. ABRAXAS — Sanlaaa ((/.luminal 

'• Till P4K.HI1H.E F4MII.Y 41. HI M — 
(Belli 

SWF.E1 BABY JAMES— lame. fa.lor 
(Warner Rmm.I 

8. TEA FOR THE TI1.LERMAN — ta( 

Stevena (AAMl 

9. CREATEST HITS —SI. A (he Familv 
Sinae (Epar) 

10. CHICAGO III — 1( /.luminal 



1972 

Pos. TITLE— Artist (Label) 

I HARVEST —Veil Y.Hini iRepmel 

TAPESTRY —<.arnle Kina, (Ode) 
'. 4MEIIIC4N PIE — Dun Mela-anil mled 

Arli.l.) 

4. TEASER « THE FIKECAT — Cat Steven 

(AMI) 

T> HOT HOCKS I •)(.!- 1 '»7 I — Rolling Slnne. 

(l/.ndonl 

'. KM I I K — Aliee (/-.per iWarner Beoa.) 

URS T TAKE — Hnlverta Hark (AlUnli. I 
8. AMERICA — Amen, a IWarner Bra. | 
9 MISIC —Carole Kin* Utile) 
1 1 1 4HHM4N 4CHOSS THE * 4TER — 

Elton John I II nil 



1973 

Pos. TITLE— Artist (Label) 

1 THE WORM) IS A GHETTO —War 

(I mled Am.u.1 

2 St MMKK BREEZE —Seal. & Crofta 
iWarner tiro* I 

3. TALKING BOOK — Sle.ie ttnndri Il.mlal 
1 NO SECRETS — (aril N, m on (Hrklral 
LADY SINGS THE Hi t ES —II,..,. 8,,.. 
(Motown I 

, rilEY ONLY COME OCT AT NIGHT — 

1/le.ar U . (.roup (Eptrl 
7 I AM WOMAN —Helm Heddv ICapiloll 
K DON ! SHOOl ME. I'M ONLY THE 

PIANO PLAYER — Ellon John (MCA) 
( I M HTJ IN KIM » I I II Kit — Al 

Green III,) 



III SEVENTH SOJOLRN — Mood) lllue. 
(altlltlH) 



1974 

Pos. TITLE— Artist (Label) 

I GOODBYE YELLOW IIRICK ROAD — 

Ellon John (MCA) 
• GREATEST HITS —John llen.er IRCAI 
I BAND ON THE RUN —Paul MrCarinr. 

(Apple) 

I. INNEH4 ISIONS -Str..r Wonder ll'amlal 
YOI IMIVT MESS AROUND W ITH JIM 
— Jim Cnue IABO 

6. AMERICAN CRAFFTTI/SOl NDTRACK 

— (MCA) 

7. IMAGINATION — Glad., knight A the 
l'i|.- llluddahl 

H BEHIND CLOSED DOORS —Charlie B..h 
(Epic) 

'i THE8TINC — Smin.liia. k (Ml 4| 
I' HE*. III IMHBKS — /./. Top It-oudon) 



i 4 STAR IS BORN,. SOI NDTRACk 
llarltra Sire, .and. kn. kri.lnffrrwn 
(Gdumlual 

I HOTEL C 4I.IFOKNIA — Eagan l\..luml 

.', BOSTON — (Kpul 

6. ANE» WORLD RECORD Dactri 

Ufthl OnheMra (t nile.1 4rt|.t.| 

7 PART 3 — k (. A the SuM.fcll Band (Tkl 

8 SILK DEGREES — Bm Sofp ((/.luminal 
•> NIGHT MOVES —Boh Seeer A Ihe Sil.er 

llullel Band ICapilnil 
III FLEETWOOD MAC —(Warner lira. I 



1978 

Pos. TITLE — Artist (Label) 

I. SATI H I > \ N Nil. II I FEVER/ 

SOt NDTRACK —Bee t.ee. & Van.m. 
Amata IRSO) 
J GREASE SOI NDTRACK — )..hn 

Travolta. Ohvia Newton John A I j»l IRSO) 
I HI MOI HS — Heelw.-nl Ma. Ittarnrr Bro. I 




Top. from left Carol Channing. Creedertce Clearwater Revival. Iron Butterfly. Jimi 
Hendnx Below: Rod Stewart. 



1975 

Pos. TITLE— Artist (Label) 

I ELTON JOHN GREATEST HITS 

iMI M 

J THAT'S THI » 44 in- no »iikij> — 

l^rth. V. ind \ I ire (I /.lumbial 

JOHN III N\ ) It l.KI ITERI HITS — 

(RCA) 

I 1141 K HOME 4G4IN J. .hi, llrn.e, 
IRCA) 

I'm H ill >niit» — (Saaalanrl 
(. HEART LIKE 4 4Y HEEL — I jn.la 
Kon.tadt (Capitol! 

( \PI \IN UMl.lli A THE HHO« N 
DIRT COYY BOY —Ellon John (MCA) 
8. AN E4KNINI. » ITII JOHN DENY FIR — 

(RCA) 

■I 44 EH 41. E »IIITE BAND — (Allan!,. I 
|,i ON THE BOKDER — Ea»lrw (A..luml 



1976 

Pos. TITLE— Artist (Label) 

I FRAMPTON COMES ALIVE — IVier 

Frampton lAAMl 
J FLEET* Oil MAC II,... I 

I » INGS 4T THE SPEED ( IF SOtND — 

ICapitol) 

I GREATEST HITS I97|.|<.7S — Eagle, 

(A.ylum) 

, ( llll \(.ll l\ I.HI \ I EST HITS — 

((/.luminal 

(. THE DREAM WEAVER — t.ar, .riehl 

(VaaaaM Hne..l 
7 DESIRE -Boh H.lan ((/.luminal 
H 4 NIGHT AT THE OPERA - " 

(Eleklr.1 

9 VMHtli V > CM v I RSI HITS. 

HISTORY — (Harner Bros.) 
Ill GRATITI TIE -Earth. V4 „„l & K,re 
l( /.luminal 

1977 

Pos. TITLE— Artist (Label) 

1 HI MOI RS — Fleetwood Mar IWarner Bro. ) 

2 SIINI.-IN rilEKEY III LIFE— sie.,e 
Wonder (Tamlal 



I THE STRANGER —Bill. J.-I " ..luminal 

". AJA — Nleel, Dan (Mil I 

I. EEEI.S SO GOOD —Chin k Maneione 

IAMQ 

7 THE GRAND IIJ.I SION — si.» i 4iWi 
K SIMPLE DRE4MS — Linda H.m.tadi 
(A.vluml 

9 point OF KNo» RETT HN k 

lk.r.hnrrl 

in SI.OmilAND— Em (Uaplon iRSOl 



1979 

Pos. TITLE— Artist (Label) 

I S2ND STREET —Bill. ).«•! K/dumbial 
SPIRITS II44ING FLOWN —Bee (.re- 

(Rsoi 

I MINI TE BY MINI TE —Ik-due Brother. 

iWarner Bn>. I 
4. CARS — (Eleklra) 

'. BREAKFAST IN 4411 Kit 4 — Superlramp 
(AIM) 

(. LIVE AND MORE — Donna Summer 



|( a.aldan, al 



7 PIECES OF EIGHT —Sty. ( AAMl 
H BAD GIRLS —Donna Summer II a.al.lan. a) 
9 PABALLEI. LINES — Blondie K^iry.ali.1 
in BLONDES HAVE MORE Fl N —Rod 
Stewart (Warner Bro. I 



1980 

Po*. TITLE— Artist (Label) 

1. THE WALL — Pink Floyd (I /.luminal 

2. THE MING RLN • .;le. (A.tluml 

3. OFF THE WALL — Muhael hduoa lEpirl 
» GLASS HOLSES —Bill. Joel K/.lumb.al 

5 DAMN THE TORPFJMIES —Torn Pelt. & 
(he lleartbrraker. (Bark.lreed 

6. ACAINST THE WIND —Bob Srger A Ihe 
Silver Bullel Band (Capitol) 

7. IN THE HEAT OF THE NIGHT —Pal 
Benalar (Chrv«a!i*l 

8 EAT TO THE BEAT —Blondie Idirvtalial 
9. IN THROLGH THE OLT DOOR —1^.1 

/ep|>elin ISwan Son(i) 
III KENNY — kenny Renter. U nited Aeti.t.) 



1981 

Pos. TITLE— Artist (Label) 

1 III INFIDEMTY — BM) Speedwafon (F.piel 

2 DDI BLE FANTASY —John Unnon A 
Yoko Oao iCeflea) 

3. CREATF>T HITS — kennv R.»ieni 
ILtbena) 

I CHRISTOPHER CROSS —(Warner Bro. I 
I KIME- III P4>-I(IN Pal Ben.l.i 

|l}in,uh.| 

(. PARADISE THEATRE — St.. (AAMl 

7. BACK IN BLACK —AC/DC ( Allanl.rl 

8. VOICES — Dartl Hall A John dale. (RCA) 

'l ZENY' ATT A MONDATTA — Polire (AAMl 
II) THE RIVER — Brure Spnn f .leen 
II /.luminal 

1982 

Pos. TITLE— Artist (Label) 

I ASIA — (Geffen) 

J BE 41 TY 4ND THE BEAT — GreCo'a 
(IRS) 

3 4 — loreujtner I4llantir) 

I 4MERICAN FOOL —John Coupr iRi.a/ 
4lenun) 

". FREFZE-FRAME —J. Gaah Band (EMI 
4meneal 

I. ESCAPE — Joume. ll., luminal 
T GET MCKY — l/,.erl... Il/,lumbial 
K BELLA DONNA — Strne Nn-ka (M.>lrrnl 
« CHARIOTS OF FIRE — Vanfeli. (Polydor) 
111 GHOST IN THE MACHINE— Poliee 
I4AMI 



1983 

Pos. TITLE— Artist (Label) 

I THRILLER — M.rhael Jarkaon (Epw) 

Bt SINESS AS I SI AL —Men 4l Work 

K/dumbial 
3. SVNCIIRONICITY Mfca) (AIM) 
I H2I> —Hani Hall A John dale. (RCA) 
S. 1999 — Pnn.e (Warner Bro..) 
6 UONE1. RICHIE — (Motown! 
7, JANE FONDA'S WORKOI T RECORD 

— (Columbia) 
H PY ROMANIA — lh-1 leppard (Men-urvl 
■i KISSING TO BE CLEVER — l.uliure CM 

|\ iii-.r, I |,.' ' 

UVIA'S CREATEST UTS. VDJ -' 

(II,., a Newton John (MCA) 




PLEASE ENTER MY BILLBOARD SUBSCRIPTION 



Name 

Company^ 
Address 
City 



State 



Apt. No. 
Zip 



Signature 



u S iPossessions 




Overseas 




□ t Year (51 issues) 


$148 




Australia* New Zealand (via an tet) 


$250 


□ 6tnonms(26tssues) 


88 




Cenlral America & 




□ 2years(102issuesi 


240 




Caribbean (viaair mail) 


230 


□ 1 year via Firsl Class 


215 


□ 


Me> ico (via air man Billed in Pesos 


$225 


□ Maska ( first class only ) 


215 


□ 


South America (via air mail) 


285 


Canada 




□ 


Continental Europe (via air mail ) ' * 


U30 


□ lyear 


S158US 


□ 


Asia . Alnca. all others (via air mail) 


350 


n 1 yearviaFirst Class 


225US 




Japan (viaairiel) 


Y80 000 



Please remit in U.S. Currency only (except Continental Europe and Japan). 

OR 

Charge my credit card as follows: 
□ American Express 
•□Visa 
J Master Card 

'Not handled in continental Europe 



Total Amount Enclosed 

□ Bill me 



L New 
C Renewal 



Card Number 
Card Expires 
Master Cara Ban* » 



C I do not wish to receive promotional material Irom other mailers. 

"Send to. Billboard. Quadrant Subscription Service Ltd . Perrymount Road. May wards Heath. 
West Sussex. England 

Billboard 

Subscription Service Dept., P.O. Box 1413, Riverton, N.J. 08077-7013 
Please allow 6 weeks lor delivery ol first copy 



In order to process your order we must receive 
your business classification. Please indicate 
your primary industry function in the 
correct box. Thank you. 



Rata He re 

U ii Only records, prerecorded and 

blank tapes 
D 31 Only Video or computer software 

□ 33-Records. tapes and video or 
computer software 

□ 32-Pnmariiy playback and 
communication hardware, 
soltware and accessories 

Distributors 

□ 44-Rack Jobbers 

□ 45-Record. tape, video or 
computer soltware 

□ 460ne Stops 

C 47>Juke box operators 
C 48-Exporters and importers of 
records tapes and video 

Radlo'Broadca sting 

C 50Rad"0 Programmers. Music 
Directors. General Mgrs . Air 
Personalities 

□ 53-Dsco DJ's. owners, managers 

□ 55-Television and Cable personnel 

□ 56-Hado Syndicators 

Manufacturers/Production 

„ 60-Record companies, independent 
producers, independent promotion 
companies 

□ 61-Pressing plants, manufacturers ol 
soltware. hardware and/or pro 
equipment 



□ 62-Recordmg Studios 

D 63-Vdeo/Motion picture industry 
personnel 

Artists and Artists Relations 

C 70-Recordmg artists, performers 

□ 71-Attomeys. agents and managers 

Buyers ol Talent 

□ 74Concert promoters, impresanos 

□ 75-Clubs. hotels, concert facilities 
_ 76-lighl and sound companies tor 

concerts, disco 
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eeognizing the demography is not an exact science but assuming that projec- 
tions and estimates are fairly accurate, the real question is: "Do demographics 
make any difference to the entertainment industry?" The answer is an un- 
l equivocal "yes," they make a difference to virtually every industry. 



By 

Carol Kahn 



Demographics, far example, are Laving a wjoi imparl on ihr $7 
billion blue-jeans market. Tlw |>os|war baby boom generation is the 
biggest mnsumrr of jean- worldwide, hut I he babies are fast coming 
into mulille age. I'aunchv ttwnii*fct| ipteidblg rears, and flabby 
thigh- are some of the mm common mamfe-iations of n ■ ■ • 1 • M ■ &ge, 
and sn are jeans I hat nn longer up up, \- ,1 result, most jeans maker* 
are m the prices- uf hastily redesigning thi^ American classic in or- 
der In make il MOM flat! r riiifE. mure . oruforlahle. and mure markel- 
able. They are al-n : r inli> infant wear tn serve the next genera- 
tion. 

Vk'ilh Mime foresight, however, it should be possible In factor 
man> of the coining trends into present operational plans without 
having to backtrack. The marketplace we'll be dealing with in the 
next decade is likely In exhibit certain characterising that are dis- 
cernible lodav. not only in term of abstract numbers and statistics, 
but alvi in terms of life--lvlc- and living preferences. 

"Social scientists were surprised bv the po-twar bain boom," ac- 
cording to The New York Times, "and were caught napping again 
when the birth rale suddenly dropped in the I'HiOs. Undaunted, the 
Census Kiireau last week |June 1964] presented its picture of what 
the United Stale- will look like in the next 100 years." 

M i.i.l . we're not gelling any younger. The median age li>day is 
about M) vears old; KM) years from now it'll be 43. Hut even looking 
ahead only to (he median age will have risen to 33; by the end 

of the century , to 3ft. Right now the life expectancy uf American* is 
at an all-time high — 74.2 years — according to the latest statistics, 
and the death rate is at an alt time low. Women liver longer than 
men (77.9 years for females, am) 70.4 for males), and whiles live 
hmger than blacks. 

World population growth is likely lo continue at the rale of alxuil 
HO million people a year before leveling off early in the twenty-first 
century . If you're in marketing, that means millions of new consum- 
ers are being horn annually . even (hough growth has already slowed 
down considerably from its peak in the mid-sixties. And most of 
these people will liye in cities, in dense urbao areas thai historically 
have been conducive to growth as well as to decay. Urbanization, 
with its benefits and drawbacks, has been characteristic of the twen- 
tieth century: in 1020. less than 20 percent of the world's people 
lived in cities; today more than 40 percent; in the 2000, more than 




.V) percent. 

One of the primary implications <d city living for the home enter- 
tainment industry is that people will have only very limited physical 
-pace. Whatever furniture, appliances, and media systems they buy 
will have lo be sufhcientlv compact to fit into small areas. Wilh elec- 
tronic paraphernalia in particular, equipment will have to he as func- 
tional and multipurpose as possible. A TV. YUK. tape deck, disc 
player, and computer should all fit into one convenient unit or. if 
purchased separately, the components should all be able lo interface 
neatly. 

In addition, the >|u ih' . of both audio and video transmission is 
affected bv city life, and the technology has to be good enough lo 
-land up to competition from traditional street sound— traffic, gar- 
bage trucks, -iren* — and interference from high-density, high-rise 
building-, a- well a- plethora of rooftop ma-ler antennas. 

Most cities are divided into neighborhiwids, and most people like 
to do their shopping and marketing close to home. If a- many house- 
hold- have eledronic entertainment -y-tem- a- seems bkelv, then 
retail outlets to service ihcrn will have to spring up all over town. 
Videotape rental department- have already begun lo appear in su- 
permarkets, drugstores, and even conveniently located vending ma- 
chines. Much more of that kind of branching out can he expected in 
the near future for every aspect of home entertainment. Outlets for 
purchase, rental, and -erv ice will proliferate so thai il will be as easy 
for city dwellers to buy a laster disc at midnight as it is in buy a 
container of milk at the all-night deli. 

As eilies become more popular and more populaled. nations are 
becoming more populated a- well. About one-ijuarler of the world 
presently lives in what is usually referred lo as the "industrialized" 
world, but that percentage will decrease over the next several de- 
cades as the less-developed nations, the so-called Third World, in- 
crease their share of world |M>pulation. The birth rales in these coun- 
tries continue to be high, even though they are down considerably 
from twenty years ago. fin fact. I nited Nation- predictions of global 
population growth have been revised downward twice during the 
past five years. The four most populous countries m the world since 
I960 — China. India, and the Soviet Union, and the United Slates — 
are likely lo I- the four most populous nations well past the year 
2000.) 

While il i- true that manv of llie inhabi;anl- of these very popu- 
lous countries are -till economically disadvantaged, the notion thai 
there is a direct correlation between population and poverty is de- 
monstrably wrong. A recent article in Science Digest (by Julian l_ 
Simon, April 1083) noted that "cross-national comparisons of recent 
rates of population growth and economic growth show a lack of nega- 
tive impact of population growth on living standards in the long run. 

(Continued on page 90TH /S) 
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SINGLES 1946-1983 



{Continued from page 90TH-i5) 

<>. AIN'T NO MOUNTAIN HIGH ENOUCH 
— Diana Ru.. fMotownl 

7. II! lit I III HI —Jackson 5 (M »nl 

8. GET READY —Rare Karth (Rare Earth) 

9. LET IT RE DiMlkal (Applet 

1(1. BAND OF COLD — Freda Payne llnnciu.) 



1971 

Pos. TITLE— Artist (Label) 

I JOY TO THE WORLD —Three ling INtphl 
(Dunhilll 

M M.Gil M A A HI \-ilN TO RELIEVE 

— Rod Slrwarl (Mrrcury) 
I IT'S TOO LATE/I FEEL THE EARTH 

MOVE — JUn.L- king (Ode) 
I ONE BAD APPLE — Osmond. IMGMl 
. HOW (AN lilt Ml Ml A BROKEN 

HEART — 5c Can (Alcol 

6. INDIAN RESERVATION — Raider* 
(Coiumhial 

7. CO AWAY LITTLE GIRI Dunny 

Osmond IMGM) 

V, TAKE MF. HOME GO! NTRY ROADS — 

lokn Dam with Fai Cm (RCAl 
'l JUST MY IMAGINATION (RUNNING 

AWAY « ITU ME) —Temptations (Cordv) 
II) KNOCK THREE TIMES — Il.wn Illclll 



1972 

Pos. TITLE— Artist (Label) 

1 FIRST TIME EVER I SAW VOL R FACE 

— Roberta Hack (Allan(ir) 

2 ALONE AGAIN (NATURALLY) — Gilbert 
rrSdfiru (Mam) 

I \MERICAN PIE —Dm Milan. (United 

Artists) 

4. WITHOUT YOU — Nilsaon (RCA) 

CANDY MAN — sammv Davis Jr. IMGMl 
<%. I GOTCHA —Joe Tr, (l>,.l| 
7 LEAN ON ME —11,11 Withers (Susse.) 
«. BABY DON'T GE I HOOKED ON ME — 

Mar Mavis (TlllMrtlll 
■' BRAND NEW KEY -Mrlanie 

(rTiialMillllilniilJ 
in DADDY IM»N'T YOU WALK SO FAST 

— W'a.nc \cion (Chelsea) 



1973 

Pos. TITLE— Artist (Label) 

1 TIE A YELLOW RIBBON 'ROUND THE 
OIJi OAK TREE — Tun. Orlando 4 Dawn 

(MO 

2 BAD. BAD I.I.ROY BROWN — lim Qm 

I ABC) 

kn i is,, mi Mini i with ins 

SONG — Roberta Flack (Atlantic) 

4 LF:T'S GET IT ON —Marvin Gave iTamlal 

5 MY LOVE —Paul McCartney t Wings 

(AppM 

u. WHY ME — kris KlilfcaTMIMal I Monument) 

r crocodile rocs — eh«i i..i.„ imcai 

K WILL IT GO ROUND IN CIRCLES 

1; II. p,e.i„n (ASM) 
■• YOU'RE SO VAIN —Carl. S,m,.n lEIektra) 
I" TOI CH ME IN THE MORNING —Diana 

Russ [Motown) 



1974 

Pos. TITLE— Artist (Label) 

I. THE WAY WE WERE — Harbra Streisand 
iColumhia) 

2 SE ASONS IN THE SUN —Tern Jack. 

Illrlll 

.1. LOVE'S THEME —Lava Unlimited 

Orchestra |2(tth Century) 
4. COM! Will. FT All! R LOVE — 

Hedhonc (Epic) 
r> DANCING MACHINE — Jackson Fi.e 

(Miaow ■) 

l> THE LOCOMOTION —Grand Funk 

Railroad (Capitol) 
7 TSOP— MISH (Philadelphia International) 
« THE STREAK — R», Ste.en. (Karnaby) 



9. BENNIE AND THE JETS —Elton John 
IMCAI 

in ONE HELL OF A WOMAN —Ma, Da.i. 
(Columbia) 



1975 

Pos. TITLE— Artist (Label) 

1 I.O\ F. WILL KEEP US TOGETHER — 

The Captain & Tennille lA&Ml 

2 RHINESTONE COWBOY — l.len 
(Campbell ICapilol) 

1 PHILADELPHIA FREEDOM —Elton John 
(MCA) 

4 BEFORE THE NEXT TEARDROP 
FALLS —Freddy Fender (ABC/ Dot) 
MA EYES MIORED YOl — I rankle Valli 
(Private Stork) 

(.. SHINING STAR — Earth. Wind 4 Fire 
(Columbia) 

7 FAME —David Howie IKCA) 

8. LAUGHTER IN THE R\IN —Neil Sedakl 
IMCAI 

•1 ONE OF THESE NI(;HTS —The Eagle. 
(Asylum) 

III THANK GOD I'M mil NTRY BOY — 

John Denver (RCA) 



1976 

Pos. TITLE— Artist (Label) 

I SILLY LOVE SONGS —W ing. (Capiloll 
2. DON'T CO BREAKING MA HEART — 

Elton John I Klki Dee (Racists) 
I. DISCO LADY —Johnnie Tatlor (Columbia) 

I DECEMBER 196.1 (OIL WHAT A 
NIGHT) —Four Season. IW arner/Curb) 

S. PLAY THAI Fl NkA Ml s|( —tt M 

Cherrv (Sweet Cilv/Epir) 
I. KISS AND SAY GOODBYE —Manhattan. 

(Columbia) 
7 LOVE MACHINE PT. 1 —Miracle. 

ITamlal 

B 30 WAYS TO LEVA E YOl R LOVER — 
Paul Simon Kjilumbial 

I I LOVE IS ALIVE —(.an Wright (W arner 
Bm. ) 

It) A FIFTH OF BEETHOVEN —Walter 
Murphy 4 Rut Apple Rand (Private Slock) 



1977 

Pos. TITLE— Artist (Label) 

1 TONIGHT'S THE NIGHT (GONNA BE 
ALRIGHT) — Rod Stewart iWarner Bros.) 

2 I Jl SI V. XVI TO BE YOi H 
EVERYTHING —And. Cihb (DSD) 

.( BEST OF MY LOVE — E n„„. 

(Columbial 
I LOA I I MIME IROM "A STAR IS 

BORN" — Rarbra Slrri-and ((Columbia) 

5. ANGEL IN YOl R ARMS —Hot (K,g Tree) 

6. I I I K I DREAMIV —Kenny Nolan (2(tlh 
Century) 

7. DO NT LEAVE ME THIS WAY — Thelma 
Houston ITamlal 

K I YOl R LOVE HAS LIFTED ME) 

HIGHER AND HIGHER — Rita Coohdgc 
(AIM) 

9. UNDERCOVER ANGEL —Alan O'Dav 
(Pacific) 

111 TORN BETWEEN TWO LOVERS — 
Mary Macgrcgor (vnola Amencal 




3. 



1978 

Pos. TITLE— Artist (Label) 

I SHADOW DANCING —Andy Gibb (RSO) 
2. NIGHT FEVER — Bee (lees (RSO) 

YOU LIGHT UP MY LIFE — Debby Roone 
iWarner/Curb) 

STAYIV ALIVE —Bee Gees (RSO) 
KISS YOU ALL OVER — E»lle (Warner/ 

Curb) 

IIUW DEEP IS YOUR LOVE —Bee Gad 
(RSO) 

BABY COME BACK —Player (RSOI 
LOVE IS THICKER THAN WATER — 

Andy Gibb (RSO) 
') BOGIE iHM.il OOGB —A Taste Of 

M i.. It Capitol) 

III THREE TIMES A LADY filMMIIllelM 
(Molownl 



8, 



9. 9 TO S — Dollv Panon (RCA) 
III. KEEP ON LOVINC YOU —RED 
Speedwagon (Epirl 

1982 

Pos. TITLE— Artist (Label) 

1 PHYSICAL — Olivia Newlonjohn (MCA| 

2 EYE OF THE TICER —Survivor (Scots' 
Bros.l 

:t. I LOVE ROCK'N'ROLL —Joan Jett 4 the 
Hlackhearu (Boardwalk) 

4 EBONY ft IVORY —Paul McCartney t, 
Slevie Wonder (Tamia) 

5 CENTERFOLD —J Ged. Band (EMI 
America) 

(. DONT YOL WANT ME -The Human 
league (A4M/Virginl 




Top. Irom left: Connie Francis. Vaughn Monroe. Sgt. Barry Sadler, the Drifters. Below: 

Jackson 5. 



1979 

Pos. TITLE— Artist (Label) 

1 MY SHARON A —The knack ICapitoll 

2 BAD GIRLS — llunna s„ mmr , |) ., -.,M , n, ., 
3. LE FREAK —Chic (Atlantic) 

I DO YOU THINK I'M SEXY — Rod 

Stewart (Warner Bros.) 
i REUNITED —Peaches 4 Herb I Poly dor/ 

MVP) 

'• I WILL SURVIVE — Gloria Cavnor 

(Polido,) 

7 HOT STUFF —Donna Summer (Casablancal 

8. Y.M.CA. — Village People (Casablanca) 

9. RING MY BELL— Anita Ward Uuana) 
111 SAD EYES —Robert John (EMI Amenca) 



1980 

Pos. TITLE— Artist (Label) 

1 CALL ME — Blondie (Chrysalis) 

2 ANOTHER BRICK IN THE WALL — 
Pink Fluid (Columbia) 

3. MACIC —Olivia Newlon john (MCA) 
4 ROCK WITH YOU —Michael Jackson 

(Epic) 

v. DO THAT TO ME ONE MORE TIME — 

Captain 4 Tennille (( Casablanca) 
(. CRAZY LITTLE THING CALLED LOVE 

— Queen (Elektra) 
7 COMING UP —Paul McCartney (Columbia! 
8. FUNKYTOWN — Lipps Inc. (Casablanca) 
■i IT'S STILL ROCK « ROLL TO ME — 

Hilly Joel (Columbia) 
III THE ROSE — Bette Midler lAtlanlic) 



1981 

Pos. TITLE— Artist (Label) 

I BETTE DAVIS EYES —Kim Ijme. (EMI 
America) 

2. ENDLESS LOVE— Diana Hoss 4 Ijonel 
Richie (Motown) 

3. LADY — kennv Rogers (Uberlv) 

4 STARTINC OVER —John lenn.n ICelTen) 

5 JESSIE'S GIRL —Rick Springfield (RCA) 
t. CELEBRATION —Knot 4 the Gang (De- 

Lite) 

7 KISS ON MY LIST — ll.nl Hall 4 John 

Dates (RCA) 
8. I LOVE A RAINY NIGHT —Eddie Rahhill 

(Elektra) 



7 JACK AND DIANE —John Cougar iRiva/ 

Mercury) 

8 HURTS SO GOOD —John Cougar IRiva/ 
Mercury) 

'1 ABRACADABRA —The Steve Miller Band 
(Capitol) 

III HARD TO SAY I'M SORRY — Chicago 
(Full Moon/Warner Bros.l 



1983 

Pos. TITLE— Artist (Label) 

I EVERY BREATH YOU TAKE — The 

Police I At Ml 
2. MILLIE JEAN —Michael Jackson lEpic) 
1 FLASIIDANCE— W IHT I FEELING 

— Irene Cara (Casablanca) 

4. DOWN UNDER —Men At Work (Columbial 

5. BEAT IT —Michael Jackson (Epic) 

6. TOTAL ECLIPSE OF THE HEART — 
Bonnie Tvler iColumbial 

7. MANEATER — Danl Hall 4 John Oates 
(RCA) 

8. BABY COME TO ME — Patti Austin with 
James Ingram (Qwest) 

9. MANIAC —Michael Sembello (Casablanca) 
10. SWEET DREAMS ( ARE MADE OF 

THIS) — Eurythmirs (RCA) 
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Consistency is what you get with Ampex Grand Master 0 
456. Consistency you can count on, reel after reel, 
case after case, year after year. 

Consistency that begins with manufacturing. Every 
reel of Grand Master 456 Studio Mastering Tape is made 
from the finest raw materials— base films, oxides, and 
binders. And they're inspected for quality and 
consistency every step of the way. Consistency that is 
assured by over 118 stages of inspection. ■ 



ix Grand Master* Consistency proven by testing. For example, every 
5l after reel, reel of 2" Grand Master 456 is tested end-to-end and 

edge-to-edge, to make certain you get virtually no 
cturing. Every tape-induced level variations from one reel to the 
ing Tape is made next. The strip chart in every box of 2" 456 proves it. 
ns, oxides, and But, consistency is what you expect from the audio 
ity and quality leader. That's why more recording professionals 

sistency that is have more confidence in Ampex tape than in any other 
in. jH^p^l pp y studio mastering tape. ^Si 

Arnpe* Corporation • One ol The S^jnal Companies 
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FUTURE 

CHARTS 

NOW 



Electronic deliver, of books*, magazine* and newspa- 
pers . . . once a truly futuristic idea, the reality is be- 
coming more commonplace, particularly in the music 
industry, as Billboard'? Information Network (BIN) 
marks its third year. 
Originally an offshoot of Billboard's Chart* Depart 
ment, BIN initially served as a tool for tracking a re- 
cord's activity at radio. Many of the first computer in- 
stallations in record company promotion departments 
were made to accommodate the BIN service. BIN has 
since expanded to include electronic advances on the 
Billboard charts, dance club reports and retail activity on singles and 
albums. 

Coinciding with its third anniversary. BIN has expanded to meet 
the needs of a newly computerized industry. BIN's customers are 
becoming more computer-literate, as they become accustomed to re- 
ceiving computerized research, both in-house and from Billboard. 
Record companies are expressing interest in accessing customized, 
pre-formatted research through BIN, and are also requesting ongo- 
ing label chart share data, as well as historical information on re- 
cords and artists. 

BIN is expanding its initial customer base by introducing new re- 
ports and an ea»ier-lo-use retrieval software. Record stores, radio 
stations, radio svndicators. artist managers, booking agencies and 
music video companies are looking for advance research. BIN now 
offers newly designed and expanded online reports using the latest 
technology available through Infomart. a leading Canadian videotex! 
publisher. 

New subscribers request step-by-step access to report*, while 
more sophisticated users bypass several steps with a string of com- 
mands. Subscribers worldwide can ask the computer for a variety of 
report*. They can view ongoing updates on one record's activity, 
look at sales' ranking or airplay nationally or regionally, scan a la- 
bel's entire rosier for summary or more in-depth information on re- 
cords, or request chart share for a specified time period. 

The service's 6exibility now allows subscribers to set up their own 
geographic tracking regions for immediate distribution to their 
branch offices, and an electronic mail feature permits immediate 
communication between subscribers. A* subscribers become more 
comfortable wiih the new format, additional time-saving features 
will be offered, including an auto-memory, which will allow users to 
store frequently requested titles and reports in the data base for in- 
s'-nl recall when they next sign on. Many clients now use ultra-so- 
phisticated personal and business computers and word processors to 
access BIN. with the capability of storing portions of the BIN reports 
for inclusion into corporate reports. 

BIN will reach new markets this fall, with the release of several 
new reports. First on the slate is advance retail research on Classical. 
Jazz. Spiritual and Latin titles. Rankings on video sales and rental* 
will follow, with the initial emphasis on movie and video games re- 
leases. Slated for late fall introduction is a report compiling on an 
ongoing basis the five most-added records bv format at radio or retail 
each week. 

During 19BS. BIN will become a truly international product, of- 
fering not only domestic research, but also territorial right* avail- 
ability on new charting releases. Overseas subscribers, through a lo- 
cal phone call, can tap into the BIN network for publishing and 
copyright availability in their territory. Coupled with Billboard's 
charts, this unique service will provide up-to-the minute information 
on current releases worldwide. 



Getting Personal 

Audio, Video & Satellite Technologies 



(Continued from page 90TH-6) 

to get a lot smarter, and soon. Foremost among the new innovations 
i* the development of miniature digital components to replace those 
oversized, power-hungry "analog" parts. It's about time. 

Analog recording and broadcasting is a throwback lo precomputer 
days. Analog electronics transmit sound and optical waves directly 
as electrical waves. Because both the orginal waves (the sounds and 
optics) and the transmission waves (the electricity) are similar in 
shape and behavior, they are considered analogous— or analog sig- 
nals. A computer, on the other hand, stores and retrieves informa- 
tion digitally, with each bit of data analyzed and recorded as either a 
"one" or "zero." an "on" or an "off." 

The one advantage of analog signals is they generally don't re- 
quire as murh carrier space for transmission as digital. This is true 
whether they are sent through the air. across wire*, or one tape. But 
the drawback is thai analog signal* are much more susceptible to 
interference than digital. And the equipment necessary to transmit 
and receive analog signals remains relatively bulky. Digital compo- 
nents, on the other hand, seem In thrive on miniaturization, and they 
use only a fraction of the power required by the analog parts they re- 
place. Although television broadcasts are still made via analog sig- 
nals (this will change), manufacturers have already devised a way to 
incorporate a partial package of digital components into their new 
television sets. 

Another long-awaited (at least in the U.S.) improvement in televi- 
sion quality is slereo broadcasting. For year* television screens have 
grown bigger and brighter, while tiny television speakers have re- 
mained mired in the dark ages of sound. The first ray of hope for im- 
proved Iv sound was the FM simulcast. Later. MTV' offered stereo 
broadcast system that incorporates two channels for slereo sound- 
tracks, and a third channel either for simultaneous second-language 
programming, or whatever the networks decide they want to send on 
it. 

Many existing H set* of recent vintage are now "slereo ready." 
This means ihev can deliver full slereo sound from prerecorded vid- 
eo movies, or produce a pseudo-stereo »ound out of current mono 
broadcasts. For the special stereo broadcast signal begun this year, 
stereo-ready sets require a plug-in adaptor. Older set* need a new 
stereo tv tuner and a hookup lo vour home stereo speakers. 

The latest generation of home \ CRs are also geared up for slereo 
iv. Both Beta and VHS have released stereo high-fidelity recorders, 
and both the Beta and VHS hi-fi stereo audio signals are so good that 
their frequency-response curves are too flat lo be called curves any- 
more. Almost everything else sounds cheap in comparison— even 
the best analog tape decks and video disc*. Indeed, were il not for 
the new CD players. VCR* would have the best sound in the audio 
industry. 

I* everyone ready for stereo? Some cable stations, ironically, are 
being hurt by the new slereo broadcast regulations. Although cable 
music channels almost single handedly rreated the market for stereo 
ty . the new FCC standard calling for three audio track* is bey ond the 
present capabilities of some existing cable bandwidth*. Fiber-optic* 
cables could alleviate some cable tv crowding, but they are five to ten 
years away from widespread use. A better solution will be found in 



the new breed of DBS (direct broadcast satellite) tran*mi**ion*. 
These will require a cluster of new broadcast and receiving hard- 
ware. And special satellite*. A* a re*ult, *atellite» will play an even 
more important role in everyday television programming. Bui in or- 
der to understand that role, one must take a look at the development 
of satellite technologies and where they are going. 

Satellites; From Science Fiction 
to Competition 

If you asked someone to name the first artificial space *atellite. 
chances are you'd get "Sputnik." Correct. Sputnik was a little bleep- 
ing ball launched in 1957. It was the Soviet triumph that started the 
space race. Dig a little deepter and you might hear the name "Tel- 
star." AT&Ts first orbiting communications satellite, which went up 
in 1062. There's your history of satellite communication. 

Today, satellites serve a diverse group of user*. Their original pri- 
ority, however, was to provide international — particularly trans- 
oceanic — communications across distance* where microwave tower* 
were not feasible and cable was loo expensive and unreliable. Most 
of these international satellite* are now controlled by an internation- 
al body known as Intelsat. The U.S. representative to Intelsat, a 
group called Comsat, is charged with overseeing Intelsat's space seg- 
ment. In addition. Comsat functions as a broker of satellite service* 
lo nation* that are not members of Intelsat. Behind the Iron Curtain. 
Intersputnik provide* the same service to Soviet bloc countrie*. 

Many other commercial satellite *y*tem» operate strictly in a do- 
mestic capacity, and military and maritime communication satellites 
also compete for orbital space. To help offset the increase in satellite 
use. newer, *ouped-up models cany a greater transmitting capacity. 

The first Intelsat satellite, for example, operated only one broad- 
cast unit, called a transponder, which was capable of relaying ju»t 
one television channel. Newer satellites bristle with antenna* and 
contain up to 24 transponders that will each deliver a separate TV 
channel. Time on these satellites i* often leased to TV network* or 
corporate communication* giant* such as AT&T. 

Despite these improved satellite*, a whole new crop of higher 
powered broadcaster* will be launched in the next three years, tak- 
ing up many of the remaining orbital slot* in geo*yochronou* space. 
These are the new DBS satellites that can send television directly lo 
vour home. 

How do the DBS and traditional satellite systems differ? For one 
thing, ihev will operate on different assigned frequencies. But for 
customer*, the most important difference i» in the receiving equip- 
ment needed to pick up their signal*. Traditional satellite* are rela- 
tively low powered, and low-power satellite transmitter* require 
large earth-based antenna* to gather up the signal. Those big 10- to 
15-foot backyard dish antenna* that have recently sprouted up 
aero** America are the type necessary to receive traditional satellite 
signal*. 

DBS satellite*, in contrast, use a relatively high-power (50 to 200 
watt) transmitter. Their high-power *ignal mean* that consumers can 
use a much smaller receiving antenna — which in some caae* could 
(Continued on page 90TH-72) 
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mort celebrated example, but by no means the only one. was the 
pioneering recorded output of Memphis' Sun Records, where Sam 
Phillips first captured the seminal fusion of white Southern styles 
with black gospel and blues through the early recordings of Jerry 
Lee Lewis. Roy Orbison, Johnny Cash and Elvis Presley. 

Presley's career would offer vital clues to how the rules of the 
game were changing, as well as vivid examples of how different me- 
dia could work together in expanding the popularity for an artist. 
RCA Victor's purchase of his Sun contract not only legitimized the 
overground commercial viability for rock'n'roll, it also signalled the 
commercial importance of his young constituency. By the late '50s. 
both RCA and Decca were pursuing the teen market with rock'n'roll 
releases, while the other majors were attempting to adapt their main- 
stream pop styles to include works targeted In this same, new audi- 
ence. 

To court the baby boomers, however, the majors found it neces- 
sary to revise their thinking about talent development and recording 
techniques. Between the late '50s and the late "60s, the traditional 
a&r department would be augmented at manv larger companies by 
separate independent production arrangements with outside pruduc- 




Edison's original phonograph, patentrd in 1877. consisted of a 
piece of tin foil wrapj>ed around a rotating ryclinder. The vibra- 
tion of his voice as he spoke into a recording horn (not shown) 
caused a stylus to cut grooves into the tin foil. The first sound re- 
cording made was Edison reciting "Mary Had A Utile 1-amb." 
Credit: Edison National Historic Site. Photo courtesy of RIAA. 

ers closer to the new rock and teen pop styles; existing recording 
studios and union agreements with engmrers would impede this 
shift, thereby enabling the indie labels in retain their prominence. 

The late '50s also saw radio'-, role as a vehicle for records consoli- 
dated; television's potential for dramatically expanding new careers 
demonstrated by Presley's historic mid-decade performances; the 
trade's practical swing to the two newer configurations, the I.P and 
the 7-inch single; the growth of high fidelity audio components, and. 
tied to that trend, the introduction of stereo disks All of these (ac- 
tors would prove integral to how the recording industry operated 
over the next three decades. 

The I960*: The Shifting Balance 
During the '50s, the majors could view the youth market as a lucra- 
tive but still discrete market MOtoft driven by rock'n'roll and rhythm 
& blues, ami cohering primarily around 7-inch single product. Hits 
were measured in terms of singles, w hile majors could still rely on an 
adult market to purchase costlier LPs in traditional pop, soundtrack 
and shows, classical and jazz. 

The following decade altered each of these characteristics. Stereo 
recording, originally restricted to those styles aimed at adult buyers, 
began to figure significantly in other fields as independents began 
cutting their artists in stereo for album releases. (Consumer hardware 
meanwhile extended stereo capability to less expensive portable and 
modular phonograph sets, bringing younger buyers into the LP mar- 
ket. 

The leading edge of the youth market, now in college, had already 
swung to the 12-inch configuration and its more diverse musical 
fare, producing a fertile market for folk, blues and jazz. And radio, 
now targeting to ibis vast demographic sector, hail evolved Top 40 
format* drawing from rock'n'roll, pop, rhythm & blues and country. 

Mid-decade brought the British Invasion, which formed ranks be- 
hind The Beatles, The Rolling Stones, The Who and other sinking 
new bands who overturned conventional record production even 



more boldly than the early rock'n'roll artists of a decade before. Al- 
though many of those pioneering rockers had cut their earliest rec- 
ords using smaller ensembles, the mid-19r>0s saw that earlier gener- 
ation of stylists now working within the larger, more orchestrated 
context of pop sessions requiring arrangers, conductors and session 
musicians. 

The incoming wave of '60s rockers reverted to the self-contained 
format of rock's early years, and also extended an emphasis on self- 
composed material. Although bellwether artists like the Beatles and 
the Stones had in fact honed their skills through repertoires balanc- 
ing covers of other rock, blues and country material with their own 
compositions, their shift toward originals was dramatized bv the me- 
dia, fueling thr public's interest in self-contained wnter/performers 
was the urlmn folk music boom of the years immediately preceding 
the invasion, as performers turned from traditional material to new 
vings fusing older song forms with topical concerns. Fans of song- 
writers like Bob Dylan. Phil Ochs. Tom Paxlon and their peers were 
less aware of those writers' melodic debt to traditional English. Scot- 
tish and Southern U. S. forms, focusing instead on their idols' new 
lyrics. 

Such an orientation further undermined the old guard's a&r ap- 
proach, buttrrssed the need to |*rmit independent production for 
youth-onented material, and altered the balance of |M>wer between 
music publishers and recording companies. 

This same generation of performers also coincided with further 
refinement of recording techniques. Tape's potential for permitting 
not just physical edit* but overdubbing of additional instruments 
and effects, first lapped in the early '50s. was now extended by 
successive generations of stereo recording equipment, including not 
only the recorders, which would steadily increase the number of 
available channels, but also a host of signal processing devices, from 
electronic echo to limiters, compressors and other tools. 

The more successful rock sty lists were quick to exploit this new 
palette of technical possibilities, incurring the need for longer, costli- 
er recording sessions. Rapidly improving home stereo sets, and the 
emergence of high-fidelity audio components at affordable prices, 
enabled young fans to hear thc-e nuances. Album sales ro-e dramati- 
cally, and the configuration itself began to -Ircleh lievond it* earlier 
pop usage as a repository for individual songs toward more ambi- 
tious, conceptual applications. 

Such ambitions, legitimized by the commercial clout seen for 
lOCfc, made this pop idiom a fulcrum for dramatic changes in the 
artist's creative authority. The Beatles' success had reached phe- 
nomenal proportions by sidestepping conventional wisdom, as the 
band spent longer periods not just recording but writing in the stu- 
dio, and, by the late '60s. new rock performers were demanding far 
more control over their work than their predecessors. Independent 
producer- ami studios were further buttressed bv acts who demand- 
ed and won the right to -elect their own producers. Earlier restric- 
tions on studio time and costs were likewise overturned through 
newer contracts, and much of the creative authority previously re- 
tained by label a&r departments was diffused as |»erformers exerted 
more compiling and expansive option*. 

The shift toward albums was also hastened by the nse of KM ra- 
dio, until the mid-'60s a gourmet broadcast medium in terms of its 
more modest geographical reach and the higher cost of consumer 
hardware, r M'- superior audio performance had lieen undercut bv 
its limited range and greater vulnerability to interference: lis earliest 
multiplex timers, while affording stereo, were too bulky to make por- 
table sets practical. 

The late '60s saw this medium changing, however, and changing 
rapidly. .New FCC statutes limiting the hours of simulcasting for sta- 
tions owning both AM and KM transmitters created a sudden rn-i- 
in programming, and with KM listenership* and ail revenues still a 
small slice of the overall radio market, station owners were hungry 
for program-. A laissez faire attitude- at management thus provided 
the first underground KM stations with the latitude to exploit rock's 
new scale and sonic sophistication, and to ignore the tight commer- 
cial restrictions of Top 40 by drawing from a broad and often eclectic 
array of -ivies anil arti-L-. 

1 con. Cold To Platinum: The '70s 
By 1970, the industry had been transformed by the dynamics of 
the rock marketplace and the baby boomer- behind it. Every major 
lalwl had by now shifted their youth market emphasis to stereo LPs. 
shifted their a&r effort's focus to accommodate a substantial reliance 
on independent producers, and realigned their radio promotion 
strategies to exploit the rising KM market. Record royalties, record- 
ing advances and budgets, and creative authority were all swinging 
toward the artist. 

The average investment for each new act was meanwhile increas- 
ing al a rapid pace, carrying the typical break-even point for each 
new album to levels that once would how constituted a moderate hit. 
Vet that cost spiral seemed inevitable, given the aggregate growth 
for the industry, which »as now reaching beyond the billion dollar 



mark in annual product shipments. 

If independent labels had helped define and establish this new. 
dominant youth market, the -piralling stakes of competition and the 
more intricate nature of promoting new recordings wax forcing labels 
to expand in size as well as investment. In 1971, Warner Commum 
cations, a media conglomerate that had evolved since the late '60s to 
include three leading independent labels. Warner Bros., Elektra and 
.Atlantic, launched its own distribution arm, WE A, thereby trans- 
forming those labels into branch-distributed majors. Elsewhere, 
such branch distribution giants as CBS. Capitol and MCA were pur- 
suing custom label distribution agreements, thereby attracting entre- 
preneurs who. in earlier years, might have launched their own inde- 
pendently distributed companies. 

Such structural shift- signalled the swing back toward corporately 
owned, branch distributed labels and underlined the industry's co- 
herence around the baby boomers as its most important market 
WEA's launch was noteworthy not only for the creation of a new 
branch major, hut also for the new division's repertona! ba-e in 
rock. r4b, jazz and contemporary pop. with only a modest stake in 
classical music. Its distributed labels also mirrored the industry's 
swing toward joint ventures and custom label affiliations, since Imlh 
Warner Bros, and Atlantic were emerging as active competitors for 
such alliances. 

Major independent labels were sUll forceful competitors, however, 
with such treiid-elting indies as A&M and Motown able to match the 
majors in selling power for their top acts. 

Technology had meanwhile yielded further twists. Although the 
LP had now emerged as ihe primary moneymaker, with declining 
singles sales recasting that configuration*' role increasingly toward 
promotional leverage rather than dominant profits, magnelir tape 
had finally yielded its own mass market formats. The mid -'60s had 
brought tape cartridges, initially using four and then eight tracks, 
along with a seemingly more modes! configuration, the compact au- 
dio cassette. By the early '70s. eight-track cartridges, buttressed by 
the introduction of automotive players during the last half of the pri- 
or decade, were a significant market segment. Cassettes, while a dis- 
tant third among musir carriers for album-length programs, were be- 
ginning lo merit releases by major labels, although most informed 
industry veterans presumed that the cassette's slower speed and nar- 
rower U|te would effectively preclude serious competition with the 

LP. 

Thai technical perreptmn of tapes invited a prevailing tendency to 
relegate both configurations to the second class stature of "plus busi- 
ness," which, in the booming growth rune of the '70s, translated 
into benign neglect in the marketplace. Simultaneous release for 
new releases in all three formats was comparatively rare until near!) 
mid-decade, and little effort was made to improve the playbark per- 
formance of albums released in either eight track or cassette. 

Helping drive the industry's growth, and somewhat mask the 
long-term implications of such wrinkles as prerecorded tape cas- 
settes, was a period of dramatic retail expansion. Rack jobbing for 
recorded music dated back to the '40s, and specialty record -hops 
had Iwen a <oni|K>nent of the retail universe considerably longer, bul 
during the 1960s, the racks had aggressively expanded their share 
of business by focusing on price. Record/tape retailers, in turn, had 
responded by adopting discounts of their own. and bv catering more 
pointedly in the youth market In the '70s. the rise of larger record/ 
tape chains added further momentum to retail ambitions, shifting 

_ (Continued on page 90TH-TS) 
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be a dish antenna only 18 inches in diameter 

Smaller dish antenna* naturally arc less expensive to purchase. 
Some I'CTK W tl life ihem already as low as |250 COiptwd to 
$2,000 for the cheapest large dishes. Small dishes are also murh 
easier to install on a rooftop, where vour antenna helnngs anyway. 
Retailers will find these small dishes easier lu display on their 
shelves and stork in their warehouses, and more stores will offer the 
DBS equipment. 

Although the receiving hardware for DBS will cost less, there is 
one aspect uf the -v-tem that will not be cheaper: programming. 
DBS broadcasters will scramble their signals so that only paving 
*ubsr'ibei> can see their channels- In thi* repect thev will resemble 
cable Iv stations. 

Satellite Television Corporation (STQ. a subsidiary uf Comsat, 
was the first to submit a proposal to the FCC for approval of a 200- 
watt DBS service, which they scheduled to initiate in 1986. Late- 
comers to the DBS game, however, have jumped the gun on STC. 
United Satellite Communication. Inc. (USCI) began DBS service in 
Indianapolis j n late 1983 bv altering a relatively low-powered Amk 
satellite and loading it with three channels of programming {with two 
more to be added later). 

STC ha- responded bv pushing ahead their start-up date to earlv 
1985, but to accomplish this they, loo, will have to modify a lower 
powered satellite. Thev plan to upgrade to a higher powered bird in 
I'iKri when thrir two new 200-watt satellites are built and launched. 
Meanwhile, nine other companies have sought FCC approval for 
DBS services. The war is on. 

A Battle for Survival? 

What do we have here? Direct broadcast satellites, digital tvs, 
Compact Discs, stereo VCRs. Is the personal entertainment market 
being so inundated with high-tech services and innovations that it 
will collapse under its own unchecked growth? And. will there be 
enough room in the marketplace for everyone? 

New technologies) have always been perceived as threat.- to the 
-lain- quo. Audio recording <*a- the first technologv on the [w-r-onal 
entertainment scene over a hundred vears ago. Radio broadcasting 
quickly joined the held, homing in on the con-umer market for mu- 
sic. Television stepped in years later, stripping radio's share of dra- 
ma and serial entertainment. And onlv recenllv. television broad- 



casters discovered thai music * ideo could grab a big piece of the mu- 
sic-consuming audience. 

On another front, satellite technology made commercial cable tele 
vision networks feasible. Cable then diversified television program- 
ming, which cut up the market share into manv -mailer pieces. Now. 
newer satellites will compete directl\ with the cable business, divid- 
ing the shares even more- It would seem that this trend would ulti- 
mately prove self-defeating, vet. as one industry source commented. 
"Business is great." 

What has happened is no mvsterv. Radio, far from decimating the 
recording industry, serves as its biggest promoter. Airplay is essen- 
tial to the sale of new music The -ame i- true in video. When cable 
tv first launched its music channels, personal entertainment reached 
new levels of reality and liveness for its listeners/viewers. And re- 
cording artists got a shot in the arm. 

Still, the market does have limits. In the next 10 years we will see 
software, hardware, whole systems that will grow, evolve, or fade 
away as the industry shakes out the services that can't compete or 
maintain technological superiority. So. what can we expect? Here's 
the way the future shapes up. 

Audio: CD Bill Be the Standard Bearer 

There is no getting around the lure of quality. Compact Disc has 
it, and it's hard to beat. Nolhing surpasses CD for sound purity and 
transparency of playback. It is -impl> the best thing that has ever 
happened (in the technical *ense( to recorded music, and it's only 
going to get better. 

Technically. CD is a very refined medium. However, there was 
early disappointmnet in CD sound stemming from inadequate soft- 
ware. This problem is now being overcome. Recording engineers are 
ju-t beginning to discover how to u-e the medium, how to bring out 
its full potential for rich, clean sound. Improved miking, belter envi- 
ronmental decisions, and the use of digilalk recording (currentlv 
mosl digital music is first recorded on high-quality analog tape sys- 
tems before transfer to CD digital codes) will soon bring CD record- 
ings to aural heights that will ni.«ke u- dirzv. The CD will take two to 
three years to gain widespread consumer acceptance, but once it 
d..e- it Mill ojk-ii the door for a vast arrav of new digital products. It 
is clearly the audio configuration of the future. 

Even as CD technologv spread- toward mass market acceptance as 
a music carrier, however, its underlving technological ha-e i- ;il«o 



poi>ed to bridge iHith computer and video media as well. With a 
memory capacity speed of access vastly superior to conventional 
floppy disks^ — the basic Sony/Phillips configuration has already 
been adapted in prototypes that can store the equivalent of over 500 

and up to I i floppies on a single CD — the coming decade will see 

the Compart Disc emerge as a major new rival for ROM (Read Onlv 
Memory) storage, with recordable CDs also destined for eventual us- 
age in computer media. 

Meanwhile, its -hared technology with laser video disks will also 
spawn new. hybrid audio/video products. 

Video: format Skakeouts Will Continue 
to Dominate the Scene 

At about the same time that record retailers shifted their stock* 
around to make room for the CD. they also created space for an en- 
tirely new spectrum of products: home video. It is nut unusual to 
visit the neighborhood record store these days and find offerings in 
videodisc and two formats of videotape. 

Despite its still modest -hare, the laser video disk is ultimately the 
rno-t fHitent video program medium. As developed from the original 
Philips technology yielding the first optical videodisks in the mid- 
'70s, the conventional laser disk shares the same optical laser scan- 
ning technology as the Compact Disc, but stores both visual and au- 
dio data in analog, not digital form, due lo the bandwidth needed for 
the former. The 12-inch video disks made by this process thus offer 
audio that simply can't match the digital clarity of CDs. although the 
analog stereo achieved on laser disks is still superior to conventional 
half-inch VCRs. 

I'l.n-r price- 4 ml limited software have fined the Kr.mih ,ut\r 
for the laser video disk, yet Pioneer, now the chief consumer market- 
er for the system, is optimistic. So are we: the configuration's true 
(Mitential. and its active role in an emerging convergence of several 
optical disk configurations, augur exciting breakthroughs in the 
years ahead. 

Pioneer is already readying marketing plans for a universal laser 
player capable of playing 12-inch I 1 ( " digital audio CD. all on a 
-ingle spindle, decoded through a common laser scanner. With the 
digital /analog converters required for CD plavback already aboard, 
these units will make the evolution of digital audio capability for 
v ideo programs a tangible realilv . Pilot music programs utilizing dig- 
ital soundtracks are already Iteing produced to test this scenario. 

There are other applications bevond home entertainment that also 
-pur optimism for the long-term prospects likelv for the laser video 
disk. 

(Continued on page 90TH W 
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business away from the smaller mom and pop store* that had been 
the mainstay of record sales 

Narrower profit margins on prerecorded product werr dictated by 
price wars, justified by the rising potential volume for hits, and es- 
sentially subsidized by vendors through increasingly liberal sales 
policies. Product returns allowances, defined in earlier decades by 
the practical reality of defective goods, were transformed into an in- 
surance policy for dealers; as major suppliers adopted a de facto 
stance of permitting any unsold goods to be returned for full credit, 
and sweetened the pot by extending much longer deadlines for pay- 
ment, retailers could load their bins with albums, singles and tapes 
at minimal risk. Because these merchants were able to stock their 
stores without actually paying for goods until 60, 90 or even 120 
days later, many were confident that they could build ever expand- 
ing networks of new stores without requiring substantial capital. 

The rapidly rising sales ceiling for the biggest album hits lulled 
most major vendors into ignoring the precarious fiscal stability such 
largesse was creating for both suppliers and accounts. As multi-mil- 
lion album sellers became commonplace, the prior Gold Record stan- 
dard for Recording Industry Assn. of America awards was augment- 
ed by the new Platinum awards. Onward and upward seemed the 
operating principle of the day. 




Because cylinder records could not rapture string sounds faith- 
fully, brass and woodwinds were frequently substituted for 
strings at recording sessions. The Siroh-violin, an arousticallv 
amplified instrument, was designed especially for cylinder re- 
cording. Credit: Smithsonian Institution. Pholo courtesy of 
RIAA. 

A sense of relative permanence to this prosperity was laktng fOOt, 
eclipsing the hard lessons learned earlier general and industry reces- 
sions. Likely contributing to this complacency was the trade's resil- 
ience during a moderate general economic recession in the mid-'70s, 
as well as the surprisingly minimal impact of an otherwise costly 
formal battle over quadraphonic recording during that same period. 

Four-channel systems, introduced in the early '70s, had sought to 
create a dramatic breakthrough in audio realism by expanding the 
conventional stereo display into all four corners of the listening 
room. That scenario required two additional speakers and modified 
amplifiers. Compounding the marketing problem, however, was a 
classic corporate rivalry between no less than three different, incom- 
patible four-channel formats. The most technically impressive of 
these. JVCs discrete four-channel system, required disks that could 
not be played on conventional stereo turntables, while two other, ma- 
trix four-channel configurations promised that disks would be com- 
patible with conventional stereo gear. 

Consumer confusion was inevitable, as was resistance to the nec- 
essary hardware investment, while retailers were loath to multiply 
their inventories even more radirally than in the days of the LP/ 
single conflict. I^ess obviously four-channel versions of current pop 
hits succumbed to the unrealistic sonic overkill that had yielded 
many early stereo recordings questionable in terms of musical value. 
Four-channel sound died a swift but hardly bloodies* death for pre- 
recorded audio yet the recording industry's wounds were salved by 
continued net growth. 

Other technological breakthrough* would prove more enduring, 
however. An entirely new recording technology, digital audio record- 
ing, was moving from the experimental stage toward practical profes- 
sional applications by mid-decade, promising the eventual creation 
of both studio and consumer systems with dramatically greater real- 
ism, broader editorial flexibility and longer durability. Derived from 
computer data storage, digital audio systems stored simple digital 
bit- rather than complex audio wave forms, and could theoretically 
be adapted to a variety of different possible consumer formats. 



By 1978. the industry's overall growth seemed unstoppable. 
Rock's platinum prominence, now buttressed by FM radio's domi- 
nance in audience loyalty and the market leadership for Album-Ori- 
ented Rock formats, was now being contested by the rise of disco, 
which augured a broader pop phenomenon reaching beyond rock's 
presumed demographic frontiers. A producer's medium revolving 
around *ongs rather than recognizable artists, disco recordings could 
permit recycling of older publishing catalogues and were much 
cheaper to record. With origins in the more orchestrated r&b styles 
of the earlv decade and in seminal Furopean records which imparted 
their own characteristic gloss, disco was spawning its own separate 
industry spanning club ventures, clothing and other non-musical 
product*, Although disco, like rock, had been largelv sired by small- 
er independent labels. by "78 most majors were confident that they 
understood the formula, and were releasing disco product by new 
and established acts. 

Disco wasn't the only cause for optimism. The summer of 1977 
had witnessed a happy calamity — a demand for recordings that 
taxed the industry's manufacturing capacity, incurring delays for 
product orders. Never mind that much of that demand was triggered 
by the dralh of Elvis Presley, and a global rush on hi* entire catalog. 
The perception that the industry's existing pressers and duplicators 
couldn't keep up with the demand reinforced the belief in unlimited 
growth for the future. 

1978 also brought "Saturday Night Fever." which combined dis- 
co'* appeal with the phenomenal television recognition for its star. 
John Travolta. A shrewd album/movie cross-marketing strategy or- 
chestrated by RSO Records, RSO Films and Paramount, the film's 
distributor, ulilized the established recording sales clout of the Bee 
Gees, then enjoying a dramatic comeback via their dance-oriented 
records, to build boxuffice awareness prior to the film's opening. 
The movie's fa-t launch was accelerated further bv Travolta's mar- 
ketability, and the resulting interplay between movie. I— pit and star 
earned sales of the double album and myriad singles through the 
roof. 

Although various major feature films had effectively exploitrd thr 
rock connection since the *50s. the recording and movie industries 
had still operated at a polite distance. In the months after "Fever." 
however, there would be a rising tide of new film/music ventures 
attempting to bridge their respective audience* and expand sales in 

each sphere. 

Back To Earth 

Total industry shipments during 1978 had soared to $4.1 billion, 
and disco, country and other fields seemed destined for further 
growth. Yet as 1979 began, there were signs that serious challenges 
were threatening that scenario. 

Retailer*, who had ordered large stock* of catalog album titles 
during the previous Fall's label slocking programs, found that these 
album*-— sold at full list price, and usually shelf-priced at higher 
tickets than new releases — had failed to sell through. Under their 
suppliers' liberal returns and credit policies, the dealers began ship- 
ping back huge stocks of unsold merchandise. 

Meanwhile, record and tape counterfeiting, long an underlying 
threat to legitimate sales, was gaining new notoriety. Despite tough- 
er federal and stale statutes imposed earlier in the decade, including 
culpability under racketeering offense* for counterfeiters seeking to 
operate on a national scale, product pirates had entered a period of 
greater sophistication in producing precise facsimiles of In I albums. 
The diversion of consumer dollars (and the risk of consumer dissatis- 
faction) that had been overlooked in the heady years preceding now 
look on sobering importance in light of declining sales. 





Papa, mama and their six daughters, using earplugs that were 
provided to amplify sound, sample a recording reproduced by 
one of the earlv cylinder record player*. Photo courtesy of 
RIAA. 



Many of the superstars who had driven the business during the 
'70s meanwhile began to taper in -ales, and while the majors had 
attempted to find a new generation of rock and pop sty lists among 
the safer corridors of the punk and new wave movements, few major 
careers hail been consolidated to offset the drop in overall sales. Dis- 
co, too. had ceased to br profitable for the majors, country 1 ** rising 
market share appeared to be levelling off. and a deepening recession 
effectively capped the potential for black music to trigger substantial 
new growth. p 

Contributing further to a new siege mentality was the accelerating c 
growth for the cassette. Yesterday's "plus business" had been taken » 
considerably further by the audio industry, which had pushed the c 
configuration's technical horizons outward through improved cir- c 
cuilrv and tape heads, better tape formulations and the spread of " 
noise reduction *y stem*. These development* enabled home cassette ^ 
enthusiast* to make economical cassette copies of albums that ri- f5 
vailed or surpassed many commercially duplicated cassettes. 

A* the industry entered the "80s, the cassette's likely ascension to '- J 
the dominant configuration terrified recording companies. Fortu- g 
nalely. the same technological fast track that had caught labels un- ft 
prepared for the format's much improved technical performance 
would in fact yield a reprieve from the blank taping crisis, as sales of 
automotive cassette unit* and Sony's revolutionary Walkman per- 
sonal cas^tte players attracted a new nation o( cassette enthusiasts 
who lac ked recording equipment. Audio hardware and software in- 
terests engaged in a heated war over home taping, however, fielding 
research report* attesting to the practice's drain on legitimate sales 
or countering with evidence that tapers were also the most active LP 
buyers. 

With the domestic economy now in the throes of a major reces- 
sion, the industry weathered a succession of retail closings and bank- 
ruptcies, label closings or buyout*, staff cutbacks and roster shake- 
outs. The exodus of independent labels, either to Chapter XI pro- 
ceedings or branch major deals, was accelerated, with the indepen- 
dent distributors' remaining market share dwindling rapidly. 

Radio's tighter formats and more fragmented audience meanwhile 
posed greater obstacles to crossovers between pop, black, rock and 
country audience*, despite the rise of urban contemporary formats 
mixing element* of those first three idioms. And newer technologies 
once again loomed a* competitors, with home video recorders now 
joined by videogames and home computers as rivals for the consum- 
er's leisure dollars. 

This same period thus enforced a host of streamlining measures as 
surviving businesses sought to halt the runaway spending of the '70s 
and impose tighter controls over their operation. Sales and returns 
policies were revamped, prerequisites from satin jackets to limou- 
sine rentals were curtailed or eliminated, artist contracts were scaled 
down in investment commitment, and a sharper boltom-line orienta- 
tion wa* enforced. The trade's de facto single list price strategy was 
challenged as budget pricing was revived in the form of midline al- 
bums, which effectively retired the practice of charging consumers 
more for older albums than for the newest hits. 

THE INDUSTRY IN THE *80* 

The Recovery 

From 1979 through 1982. industry shipments fluctuated as labels, 
retailers and distributor* adjusted to both general economic indica- 
tors and changes in ihe recording industry 's style of conducting busi- 
ness. The shakeout in labels and distribution companies diminished 
somewhat, and the ini|M>sit>on of tighter controls appeared to be 
yielding a more realistic grasp of the market's true health, while the 
emerging importance for video promotion and the advent of a prere- ^ 
corded digital audio configuration nugured new opportunities. ^ 
By 1983, an upswing was evident, borne out by the RIAA's total X 
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First, thr 1 2- inch conventional laser diik ha- l»een Ml B C tBd for 
UN th t he- nev« grncrahon of inlrrartivr video games, such as 
"Dragon's tjiir." because ihe laser ran scan, frrrzr frame, slow nul- 
lum, and ropond In thr directions of a compulrr. Second, the laser 

disc i- perfect for industrial and training applications for ihr ■ 

reason- 'Until, RCA has thrown in the towel on lis less expensive, 
ncedle-in-groove CED fi)rma1 video disc playrr that had >apturrd a 
pood deal of ihr movie market with consumers. 

!.asrr video discs, howevrr. still need time In develop. Trrmrn- 
dous advances in VCR technology, particularly precision malching 
of video heads and integrated circuitry, havr dropjwd Ion-end \ CR 
prices from around $1.1)00 in 1979 n only $300 today. The VCR 
cannot randum access or interact with a computer as neatly and 
quickly as the laser disc, and it-* picture ipialilv grnrrallv -uffers in 
comparison. Hut the price is right and the VCR does one thing ex- 
ceedingly *ell that thr home video disc system does not do at all: it 
can record — both broadcast and cable programming, or video sig- 
nals from an attached camera. It can also edit (some models) and 
play hack prerecorded tapes. Software for VCRs is almost universal- 
ly available, and the highly competitive and lucrative lape-rental 
business has pushed price* as low as 99 cents a day. 

ft ithin Mrvrn to ten vears a recordable laser disc machine will be 
■ ommerciallv available and will vanquish the VCR — because it will 
carry inherently superior features ami its software will be sized and 
priced bevnnd the limits of video tape. But the present and near fu- 
ture belong to VCRs. 

Still, don't think everything is pink and rosy in the VCR industry. 



There is heavy Irench warfare going on between the biggies, and It 

shunt »p like ilus. 

Sonv's Rrtaiuax was the first home VCR available. Almost two 
years later JVC jterfected its rival VHS system. Then, as if two in- 
compatible formats were not enough. Philips decided lo introduce a 
third system, the Video 2000. Rut it wa- too little, too lair. When 
Philips announced it would drop the Vide.. 20IHI and -wilrh to V HS, 
Mcta -taggerrd. (Jiiirklv. Zrnith. Toshiba and NEC — all important 
Reta -upphrr — jumped to VHS for their European rxports. Beta 
will soon (UmmmMbW there. 

Eor thr present, however. Brla will still remain relatively strong 
in Japan and the U.S., and Sonv claims it mil not abandon ship. As 
proof of its commitment, Siny recently introduced ihr Belamovir 
camcorder, a pound, one-piece video camera and recorder with 
opiu-al viewfiuder and manual focus. The Betamovie uses standard 
Beta tape ami can record for up to three hours on a single cassette. Il 
dors nol. however, have a playback mode built in. 

\nswrnnv; the new round of vidn> sj|\os from Rela is (he \ HS 
Videomovie. Though not a one-piece outfit, it still weighs only 4.2 
pound-, has manual lorn-, and include- both a play back unit and 
electronic v iew finder. On the negative -ide. the Videomovie plays 
only a 20-minute tape, though these short tajies can be transferred to 
longer VHS tape for editing and playback. 

It seemed a- if thr tmv Betamov ic and the \ idromov ir would end 
any speculation regarding the future of the smaller tape format for 

hoti i. sir" -tvlr vidro* Chen K'-I.ik lei I e >>l it- new K mm 

format camcorder. Kodak? 8 mm? Are we talking film here? No. 
Kodak*| nrw H mm is videotape. \nd ihr nrw Kodak Camcorder 





2200 features a one-piece camera and recorder, electronic viewfind- 
er. and optional aulo focus. It weighs onlv five pounds. Playback is 
via a -e pi rale "cradle" that attaches to any TV set. 

The key lo Kodak's Camcorder 2200 is its tape. Il is nearly 40 
percent narrower than either the half-inch Beta ur VHS formats, and 
it is packaged in a compact 90-minute cassette thai is only slightly 
larger than an audio cassette. Kodak claims that a new breakthrough 
in high-performance tape allows their new 8 mm videotape format to 
carry more image data than half-inch videotape. 

Expect to ser several olher companies, including GE, Phillips, 
and RCA. jump on the 8 mm tape format bandwagon within the 
year. 

Certainty no one expected Kodak to emerge as an overnight leader 
in video technology. Actually, they haven't. The technology comes 
from Japan's Matsushita, which is building Kodak's camera. Matsu- 
shita, you mav remember, is the parent company of the erstwhile 
Japan Victor Company, banner carrier for VHS technology. 

With Matsushita behind 8 mm production, and an improved tape 
to maintain image resolution. 8 mm video will carve out a permanent 
niche for itself in the home entertainnmenl market. As early as next 
year, home video systems will incorporate a good half-inch VHS 
deck for program recording and software playback and will be aug- 
mented bv a full-feature, lightweight 8 mm camcorder for home vid- 
eos. Beta will fade away from the home market. There is already 
much more software available in the VHS format than for the Beta — 
and that is a crucial selling [mint when shopping for a new video 
recorder. 

The new half-inch camcorders, though technological marvels in 
their own right, will be hard pressed lo match the features that 8 mm 
will be able to offer and still keep their compact size. 

Satellites. Cable Will hat Some Turf 

Another major battle is about to be played out. this one pitting 
DBS against cable. It has no clear winner. DBS services face stiff 
competition from cable tv suppliers who are firmly entrenched in 
many cities. Rut. there is no doubt that some DBS serv ices will be 
ablr to compete. One reason is that large areas of the country are 
»till wide open to ihem. At present, approximately 25 perrent of the 
U.S. is not wired for cable. This hunk includes such urban hot spots 
as Washington. DC. and \ew York City*s "outer boroughs." as 
welt as many rural locations that will never prove cost effective for 
cable installation. 

The advanced technology of DBS will also give it a competitive 
advantage over cable systems and more than a fighting chance in the 
marketplace. Eor example, il can broadcast "true" stereo TV. It ran 
transmit HDTV (high-density television). It ran address home equip- 
ment for pay events such as first-run movies or sports events. In ad- 
dition, DBS can provide a rleaner signal to many areas, and it will be 
difficult to pirate. 

There is little doubt that DBS will become the dominant delivery 
svstem for electronic mail, home shopping, and banking. But some 
line-of-sighl problems will occur in mountain areas and in the can- 
yons of our big cities. This is a problem that will have to be worked 
out to the mutual benefit of consumer, cable supplier, and the DBS 

(Continued on page 90TH-84) 
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That rapport with their audience —the 
shared hopes and fears — is what 
makes PP&M such top-auality enter- 
tainers. Even in Wolf Trap's vast Filene 
Center, they project a coffee-house > 
intimacy; you almost expect them to 
start bumming cigarettes from the 
audience." 

Washington Times, Washington D.C. 

"Armed only with acoustic guitars and 
longtime associate Dick Kniss on stand- 
up bass, they produced so much 
energy and presence that the four of 
them were able to "fill" the otherwise 
empty Greek stage — in a vein too 
seldom tapped these days: music the 
entire family can enjoy together, 
perhaps even leaving the show a little 
better for the experience." 
ios Angeles Herald Examiner . 

"And indeed, the legendary folk trio's 
informal stage presence and gentle 
songs of love and peace made it seem 
as if they'd invited 6100 friends over for a 
sing-along. The soaring harmonies of 
such '60 s classics as "Blowin' in the 
Wind." "If I Had a Hammer." "Puff the 
Magic Dragon" ana "Leavin' on a Jet 
Plane" filled Riverbend and soon had 
the audience singing along." 
Cincinnati Post, Cincinnati, Ohio 

"Peter Yarrow, Paul Stookey and Mary 
Trovers presented a warm, gentle 
concert before an audience which they 
treated like an old friend. Peter. Paul and 
Mary haven't lost their magic " 
Democrat & Chronicle, Rochester, NY 
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Date Location Attendance 

7-19-84 Blossom Music Festival/Cleveland, Ohio 5.554 

7-20-84 Ravinia Music Festival/Chicago, Illinois 12.300 

7-21-84 Meodowbrook Music Festival. Rochester, Michigan 9.422 

7-22-84 Riverbend/Cincinnati. Ohio 4,214 

7-26-84 Garden State Art Center/ Holmdel. New Jersey 5,171 

7-27-84 Flngerlakes Rochester, New York 6,195 

7-28-84 Saratoga Performing Arts Ctr , Saratoga Springs, N Y 5,675 

7- 29-84 Chastaln Park/ Atlanta. Georgia 6.381 

8- 3-84 Wolftrap/Vienna. Virginia 9.732 
8-(7-12)-84 The Fox Theater St Louis. Missouri 28,532 

9- 21-84 Concord Pavillion Concord. California 5.571 
9-22-84 The Greek Theater Los Angeles, California 6.185 



Gross 

$ 56.246 
$113,600 
$ 89.442 
$ 57.135 
S 74,065 
$ 80.410 
$ 67.525 
$ 75,500 
S 73.312 
$333,319 
$ 64.699 
$ 84.197 



Frit* Turner Management los Angeles - Lively Arts Agency. NY - Roi 
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to be changing 
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le** on the *heltr* th-jin th«- rompulrr rr|H»rt*. 

Kxample: ITjr ■»ti>r\ i« told of the hoti*eware* department of a big 

department *lore who*e inventor* from vear lo tear <-"l. I ihr 

enlrx, "I ea . boat." Mo*| clerk* *hrug*rd il off Mavlte H wa* a 
•en** up and belong) in thr in* enlon »•! thr *|>orting good* drparl 
mrnl It wa* obviou*lv an error Hut no -air- rlerk wa* willing ■<• 
take Ihr chance ..f making a *ighl mtentorv. di*n>vering that there 
wa* l " u ibrrrforr mking a larptr portion of hi* pair heck 

tinallt. a *harp but aunoviug auditor diwoterrd thr item and in*i*t- 
rd that a -< in h br made for thr elu»i*r I". .it in thr houseware* de- 
partment Hut thrrr wa* no boat to br found in ihr hou*eware* de- 
triment, not in ihr rnlirr More. An exhauMite ami exhaiiMing 
.link "I thr record* going hack nrarlv trn vrar* hnallt uncotrrrd 
the fad lhal a long -decried computer kevpum hrr had \-< < u in an 
apparent ru*h to Iravr on a r'ndav aflrrnoon and had rnlrrrd in thr 
drpartmrnl mtentorv thr ilrin, "I ea.. boat." It *hould 
ha*r rrad, "I ra.. grai < boat." 

Thr ro»l of i .din. i a local More* ilata pnne%*ing equipment on 
line or connecting it through thr lrle|>honr *\Mrm to other equip- 
mrnl t- ...mmp down bit hi hit lodat. gitrn thr pnqwr rquipmrnl 
and *oflwarr, it'* economical for an independent retailer to link up 
with In. K inunlant'* computrr. pla< e l«oth aulomati* reorder* or 
*|«ecial order* wiih pdd»rrv and run i hrck* on credit card*. Anv rr- 
tailrr who rarnr* ■ broad linr of widrlv tarred product*— and both 



audio and video hnrdwarr / *o|l ware rrtailrr* qualift in ihi* re- 
•perl— * an and •hoiild takr advantage id 'In - exi-ling data handling 
ranahdilt to redurr manpowrr com* and *atr time. 

Ihr technologv of networking — connrcting data priM r**uig rna< 
rhinr* logelhrr via vanou* iiimmuniialmn link*— i» an exploding 
hrld right now Mo*l |- -oplr helicie lhal networking involve* ihr u*r 
of onlt ihr rxuting Irlrphonr *t*tem Hut ihi* i* rapidli l*-*oming ■ 
highlt rnmpetehve indu*trt Microwave tower* are *pringmg up al- 
mii'l riervwhere a* additional network* and link* are etlahh-hed 
I "hi rrcrnllt, *atrlhtr* hair brrn u*rd priinarilt to rerrivr data 
from largrr renlralized *alellilr ground *lalM>n*: but mm the power. 
*i>e. and tithrr rapahlhtir* of ihr newer •atrlhtr* |>rrmi1 "intrrarlivr 
ilata rxrhange" — i.e.. tMo-nat data rommumratlon* from *mall and 
ine*pen»ive *alrllitr ground trrminal* Morr lhan twi^-third* of thr 
Morld'* < ommuiiK alion* — audio, vtdet>. telephone, and ilata tran«- 
fer — mm go through *atellile* \nd there'* no end in Mght 

I In- i* where lerhmdogt i* going to make a diffrrrnrr to rrtailrr*. 
•llllmiigh Hir rnrrr tlioii^lil -if .1 ulrllilr link mat It ron*ldrrrd Iimi 

nrh for thr IiIimmI id nio*t rrtailrr* I •■■■k out. brtau*r thr nn>l i* 
• oming dim n fa*l! 

The rapahilm lo "nrtw.irk * rrlail »lorr'* <lata prore**ing rquip 
mrnt with that of oihrr rnlrrpnw* immnlutrlt offrr* an un*u*pri 1 
ei| number of other retailing advantage* 

It ha* I -aid that thrrr i* nothing morr u*rlr*> and outdalnf 

lhan veaterdav'. nrwpaper Ihi* 1- no longer true The "u*ele** and 



outdated" rategorv ha* rxpandrd to include pari number*, part* 
li*l*. and thr "lalr*i catalog. " U ith an averagr *ale* rail now ro*tingi 
alH>ul * 'mi ihr old Iravrling «alr*man mu*l either work morr tall* 
or pu*li on It ihr high-tirkrt itrm* where the rommi**lon will cover 
ill lea*1 In* t ail ro*l*. It al*o mean* lhat a *ale»man can no longer 
profitahh rovn ihr Urondork* but mu*t roncentrate hi* effort.* in 
the large urban area* whrrr thrrr arr a great number of retailen> 
lhat can l>e rrarhrd otrr a *hort distance and. therefore, in 1< - - lime. 
Since mo*t retailer* reieive mo*l of their product data from *alr*- 
men. ihi* ha- left mint *mall-town bu*inr**rnrn out of the loop. Per- 
ha|i* thr •jle^man call* once a month, or even once rverv other 
month Ihr *mall-lown retailer therefore remain* a *mall retailer be- 
• au*r he can get the lale*1 -ale* and product information onlv by 
mad. And *ale* lilrralurr lhal come* bt mail can never be complete 
or an*wer all ihe o l ue*lion* that ran be an*wered b> a *aLr*man. St 
the *mall-lown rrladrr limit* hi* *1im k* to thr pn>durt> he believn 
will *ell Hr mu*l lir ron*erv aliv r. He can't (.■■<•! rrap b> *li»rking 
mant new and formrrlv unknown producU. Onlv if hr makei* thr 
right gue-*e* will hr *tat in bu*inr**. Advrrti*ing can. of courMr. 
.ill. 1 tin* *ituatmn. and thr nr\l Irn vrar* 1* going to *ee rnormou* 
1 haiigr* here, a* wr'H *rr in a moment. 

\n> rrtailrr who al*o offrr* a repair *ervire for equipment or a 
part* de|4rlmrnt face* a *imdar problem: the inabditt to -1... k all 
ihr pari* now rr<|uirrd fitr all the different piece* id equipment he 
*ell» There i*n*l room to *iore ihrm Kurthermore. a -mill retailer 
can't afford to have a lot id capital locked up in part* inventory. Si. 
whrn a ■ u*lomrr bring* in a brokrn pr«>duct or want* a *pecific part, 
il u*uallt i*n'l in Min k. Thi* lead* lo ihgr old gamr called "Part* 
(Tia*e." a fun and game*. limr-con*uming. and therefore ru*tlt e»- 
ern*e far !«■• wrll known bt mo*i rrtailrr*. and e*peciallv b> their 
repairmen. 

Modern enlertainmenl eijuipmenl 1* growing increa*in^l> com- 
plex, and the "trv it and *rr' approach of the otd-hme "*hade tree re- 

(Continued on page 90THS8) 
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disk and tape shipment figures fur thai year, which headed up to 
S3.8 billion. Thai modest increase over the $3.6 billion reported the 
prior year reflected a relatively flat trend in unit sales, preventing 
most trade veterans from abandoning the caution maintained since 
the slump felt from 1979 on. But 1983 had witnessed a new global 
sales zenith via Michael Jackson's ubiquitous "Thriller." and the 
rise of music video programming through cable and broadcast televi- 
sion was fueling a significant array of new and developing artists. 

During 1984, the recovery has taken more tangible shape. New 
store expansion, inhibited during the slump, was resuming, with per 
store business and consumer traffic both rebuilding as well. Label 
balance sheets were improving, with both (IBS and the Warner Rec- 
ords Croup regaining their stature within their respective corporate 
arenas: MCA'* recording and publishing division achieved a healthv 
turnaround under the direction of new president Irving Aioff. and 




OUR HOME ENTERTAINMENT OR EX- 
HIBITION OUTFIT. 

N'.. B400l Our H«»me Entertainment or Exhibi- 
tion outfit consists of the following pieces: 

One praphuplione talking machine and oak carrying 
cast-, une recording diaphragm, one automatic extra 
loud reproducing diupbratrm. one speaking tube, one 
bottle of oil and one screw driver, complete §25.00 
UM-.sical and Ta.king Records, your own se- 

lection 6 oo 

1 Heai rik' Tube for three persons ?«« 

1 Small Horn for concert work 1 00 

Price of outfit complete. S 36 00 

most other majors likewise rr|*ortcd better sales. 

By October, the overall business picture was sufficiently bright to 
induce the RIAA to report industry sales from the vear's first six 
months, the first time the manufacturers* association unveiled such 
figures. The National As»n. of Record Merchandisers, the industry 
organization representing the retail, rarkjobbing and independent 
distribution sectors, had already retried a 17% increase in retail 
sales, but the RIAA data shed additional light on an improved mar- 
ketplace. 

Net shipments during the first half of '84 had risen by an estimat- 
ed 18%. paced by a 45% increase in cassette unit shipments. Accord- 
ing to the HI A A. dollar volume had risen by 15'S . with the disparity 
between thai figure and the N ARM estimate attributed to the latter 
study's inclusion of blank tape and accessories sold by the dealers 
polled. 

\ IdeO Music 

Media reports on the industry's renewed health had Iwgun ap- 
pearing in 1983, and most singled out the rise of music video as a 
central factor in rekindling sales. In particular, reviews of the grow- 
ing influence for music video clips and specials singled out the im- 
portance of Music TeleVision. belter known as MTV, the 24-hour 
rable music channel launched bv Warner-Amex in 1981. In touting 
the brave new world of video music. MTV itself was mentioned in a 
virtually generic rontcxl by both industry figures and outside media 
observer*. 

Promotional films and videota|ies showcasing pop and rock re- 
cordings weren't a new medium. Theatrical musical shorts had been 
produced periodically from the "M\- onward, and the creation of film 
and video clips for existing recordings had become commonplace 
overseas beginning in the '60s. Due to more limited radio exposure 
available in most Kuropean territories, such clips had arisen natural- 
ly a* an alternative method of ex|io*ure. 

In the U.S., however, clips had been restricted largely to the big- 
gest, non-touring superstars from abroad, notably the Beatles. While 



radio here offered an active launchpad for contemporary recording 
careers, broadcast television had maintained an uneasy relationship 
with rock era styles; despite the crucial role played by major lv vari- 
ety series in consolidating major rock careers in the late '50s and 
early '60s, prime time programmers had traditionally been wary of 
rock, which was deemed unsuitable for the broader family viewing 
segment targeted during peak evening hours. 

Rock, as well as rhythm & blues, had thus been relegated to off- 
prime time slots, beginning with Dick Clark's American Bandstand, 
a local Philadelphia teen program that graduated to network reach 
over ABC in the late '50s. During the mid-'60s. prime time rock 
shows were tested by both ABC (with Shindig) and NBC (with Nulla 
halloo), but both enjoyed relatively brief runs. Those same networks 
would revive rock formats for late night, off-prime slots during the 
'70s, with Don Kirshner's Rock Concert and Burl Sugannan's The 
Midnight Special both successfully employing a concert formal. At 
mid-decade, Saturday Night Live would also make effective use of 
conteni|Miran musical guests, but rock and its affiliated styles re- 
mained a hands-off proposition during prime time. 

The rapid growth for cable television delivery and that medium's 
subsequent need for new programming to fill thr rising variety of 
available cable channels introduced a new perspective, however. In 
contrast to the networks, cable and pay systems envisioned a viable 
commercial commodity in "narmweasting." catering to specific mar- 
ket segments rather than attempting to offer une-sir.e-fits-all pro- 
gramming suitable for the broadest general market. 

Warnrr-Amex. formed as a joint venture bv Warner Communica- 
tions and American Express, designed its various cable video ser- 
vices to explore this narrowcast scenario, and in launching MTV. the 
combine banked on the music marketplace, despite the slump then 
being felt. The new venture, staffed by recording and radio industry 
veterans, shrewdly courted the lieleaguercd labels as much or more 
than the cable operators needed to carry the service. MTV stressed 
its stereo audio capability, a decided improvement over the tradition- 
ally low-fi sound offered hv conventional tv broadcasts and receiv- 
ers, and the service's readiness i., expose newer artists and style* 

MTV's Millingness to utilize new acts wasn't altruistic In contrast 
to established radio stations mindful of ratings history and inundat- 
ed with nrw releases, die fledgling cable music venture needed to fill 
its round-lhe-cliH k schedulr from a dicn modesi library of available 
clip* Since clip production was relatively new here, it was acknowl- 
edged that initial program offerings would likely draw heavily from 
new British and Kuro|»ean acts. 

The new service's successful effort to exploit its rivalry with radio 
also enabled MTV programmers to receive their clip* for free. Al- 
though the clips, unlike records, could not recover their cost through 
commercial sates, label promotion executives were willing to incur 
the v ideo production costs because of their need for such an alterna- 
tive avenue. 




Todav, MTV's success hurdly requires retelling, having sjiawned a 
flood of local and national music shows now carried by syndicated 
ami network tv stations. Prime lime has remained relatively free of 
rock, but late night and afternoon schedules, as well a? children's 
entertainment series, have all made room for the music clip as a pro- 
gramming staple. Ijiw production costs have been an obvious incen- 
tive, but ihe visual style develo|»ed by music video and film produc- 
ers and directors has also exerted an influence over television adver- 
tising and. more recently, network dramatic series. Cinematograph- 
ers and editors have adapted the cutting styles and fluid pacing of 
clips for a host of non-music product commercials, and during 1983. 
"Flashdance." frankly modelled after the v ideo music fashion, be- 
came the first of many theutnral motion pictures to carry the medi- 
um's imprint. 

Clips have also provided a cost-effective alternative to live talent 
for club owners, who began screening promotional videotapes even 
as MTV itself was first reaching cable subscribers. The medium's 
role in the rebirth for dance clubs in ihe wake of the disco backlash 
has in turn created a universe of music video pools, with their own 
tip sheets and promotional reels. 

This spread for contemporary music on videotafie and film has 
transformed record com pan v structure and financing since the turn 
of the decade, Video departments, created to oversee dip production 
and coordinate promotion, have become staple components of most 
larger label*, while video promotion funding has replaced tour sup- 
(Mirt as a key negotiating issue in artist contracts. 

More recent I v . honev er, the concerns of publisher^, manager* *nd 
attorneys over financial responsibility for video promotion has 
prompted a new phase in video music strategy. With typical clip 
(Continued from page 90TH 79) 
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More generally, in le*?*develo|>ed countries per capita income has 
lieen growing as fast a- <>r faster than in the developed countries, 
according to a World Bank *unrv for the years 19S0 to 1975, de- 
spite the tart thai population ha* grown faster in developing coun- 
tries than in developed countries." 

What this mean-*, then i* thai thr Third World ran not be written 
off a- an area of media nonconsumers— not by a long -hot! During 
the 1990s the Third World mav prove to \*v an extremely viable and 
lucrative market for the home entertainment industry. Their stan- 
dard of living i" clearly on the rise, and the quality of life will be 
hicher for most people in mwi place* than ever before. 

Income inequitie* will never disappear entire!) . and |iockets of 
povert\ will atwavs exist, but more nations and more people are now 
in tli' middle-income ■ ;tlegorv than at any time in history In the 
I mled "Mate- alone, the per capita GNP in 1975 was just over 



$7,000. by the turn of the century it will be 114*000. Being in the 
middle-income ralegorv means that one i- no longer focused exclu- 
sively on eking out the basic* neces*ary for survival. It means hav- 
ing more di-rretnoiarv fund-, it mean- the availability of greater lei- 
sure time, and it suggests the desire to attain v isihle signs of econom- 
i. .in . Ml ol these trend- indh ale rnormou- potential profit- for 
manufacturers and retailer* in both the hardware and software ends 
of the entertainment business. 

The HrM phase* of increased wealth often manifest themselves in 
an acquisitive mode wherein people want "more" and bigger. It * 
a little like going into a candy -tore and saying. "I'll take one of 
each." But in home entertainment one of earh often isn't enough; an 
FM/stereo radio plus headset, a small television or "watchman." 
and a tape deck with an assortment of la|»e* are needed for even 
room ud even car. One advent-sized screen and one VCR are prob- 
ablv enough at the outset, but even these will quickly be joined by 




the next generation of entertainment hardware. 

This "acquisitive phase*' is a little bit different in developing 
rountnes than in the West, and different in market economies than 
in communist rountnes. But the essential pattern is fairly consistent, 
namelv. the progression from "anything" to "something newer and 
better." to a -penhr product and manufacturer. Initially any model 
of the generic product will do: one color television is as desirable as 
another — it doesn't have to he cable ready, or remote control, or 
made in Japan. In fact, because of this lack of specific demand, the 
Third World i* sometimes referred to as the "dumping ground" for 
product* that are no lunger -ought after in the West, and to some de- 
gree this is true. The distinction between brands, makes models, 
and vears i- not Net meaningful to someone who is grateful to have 
am version at all. 

This tendency to "have" diminishes over lime, to be replaced, 
however, by a desire for quality rather than quantity; the emphasis 
-witche- from "bigger" to "Iwttrr." Through tned-and-true advertis- 
ing and marketing techniques, consumer* in the Third World are 
"educated" to trade up. It's no longer important to be the first with 
thr late-t electronic marvel or to have more than the others; it** now 
more impressive to have the best there i*. Top of the line is the onlv 
wav to go, once thev understand what consumer status i* all about. 

Clearly, this evolution from modest consumer to discriminating, 
qualitv-conscious buyer lake* lime and money, and anyone who is 
looking toward the developing countries as a major market in the 
short run will be disappointed. But even in the longer term, market 
penetration will depend greatly on the right approach. Much of the 
initial software offered in the Third World, for example, will have to 
be educational in nature because the need to know — to learn, to im- 
prove, to acquire -kill*, and to communicate — will far exceed the 
need to be entertained. (jleracv. principle* of sound nutrition, entre- 
preneurial skill-, and computer programming techniques are just 
•ome of the arej- upon which Third World countries will be focu*- 

(Continued on page 90TH 86) 
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...»t- n*mg steadily, (tared bv thr increasingly ambition* scale and 
sophistication (if clip*. Ill- I- have begun sohcituif duplication frrs 
f»r promotional reel*. NBC's late-night wrrkcnd vidro vrnlurr intro- 
duced payment* to dip proprietor*, ami MT\ lUrlf thi* »ur un- 
veiled ila rwntrovcmal exclusivity contract*, awarding labels with 
.iil.-tjiiii.il production fund* in exchange for an exclusivity clause 
aaaunng the Wirnrr Amri service Mill r certain clip* in ad- 

vance i>f other show* and wnim. 

Although othrr muaic video ahowa have been a fixture in cable 
hedule .. two new video music channels were developed to compete 
with MTV, the Diarovery Muaic Network and Turner Broadcasting's 
Cable Muaic Channel, which debuted in latr October and ia now de- 
fuort. Wamer-Amei haa meanwhile rr* ponded with plana for it* 
own ••• i muaic video channel, aimed at an older market demo- 
graphic than the predominantly teen MTV audience. 

Music video ha* also emerged a* a promising genre for prerecord- 
ed video, where it*, proponents believe the nghl programs will estab- 
Itth aalea rather than rental appeal. With thr advrnt of "hi-fi" VCH 
technology in both Heta and VHS. the field promptrd Sinv's initial 
into prerecorded software. 

Revamping; Radio 
Video may have captured a Marring rolr in most account* of thr 
recording industry's recovery, but shifts in radio havr also benefit- 
ted the trade. Focal to the rise for dance music, which has survived 
the prematurr epitaphs rejiortrd fur disco, ha* brrn urban contem- 
porary radio, which coalesced in the late '7(K an a sophisticated hnr 
to black muaic formal*. Thr intransigence of KM AOR lormat- dur- 
ing the pnor decade has also enabled mainstream pop stations to 
snatch new market vitality by offering an ii|nUlr«i contemporary hit 
format combining rlemenLs of dance, pop and rock. 

Both formats havr gathrrrd momrntum by courting a more diver- 
sified listening audience. Urban contemporary's emergence was dra- 
matized in New York during the second half of thr '70s. when black 
programmers responded to thr shifting ethnic conijio*iiion of the 
city bv creating a hvhnd musical menu spanning disco, r&b. fusion 
and certain while |»«»p acts offering one or more of ihew rlemenLs. 
Unlike AOR. which had progressively narrowed it* focus by drifting 
black and ethnic styles, urban i-oiitemporary thus posited a purpose- 
Iv multi-racial mix. 

Contemporary hit format* have taken a more commercially broad- 
baaed variation on this principle. Ijke traditional Top in formats of 
the past, the newer CHR outlets havr preserved their emphasis on 
specific hit record*, rather than particular artists and [wrsonalitie*. 
which shaped most of AOR** formative years; more importantly. 
CHR modernist* have exploited AOR* consrrvatism bv embracing 
the techno-pop. dance and r&b record* denied access to the AOR 
constituency. 

Overall, these revisions have completed a reversal in the relation- 
ship between radio formats with re*|iecl M new and developing art- 
ists and idiom*. \OR. oner thr champion for undrrground music, is 
now generally reganled a* thr most conservative of contemporary 
formats, despite a recent trend toward exposing local and rrgional 
acts that fit the area's hard rock orientation. CHR, once synonymous 
with the mainstream, ha* madr inroads in ratings by taking a more 

(Continued on page 90TH-S1) 
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In the beginning there were 
records and tapes. 

And as the future dawned with 
the advent of video and new 
recording technologies, we grew, 
expanded our vast in-store selection 
and evolved into a total 
entertainment world. 

From records, tapes, accessories 
and blank recording tape to a 
whole new world of video, digital 
audio, compact discs and whatever 
the future holds in store, we're 




WE'VE GOT YOUR MUSIC... AND MORE! 




Home Computing 

SCENARIOS FOR 
SUCCESS 
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require ■ small cassette nffiprfflf and player; only (Commodore's will 
work. Ud about $<i0 to the purchase price of ihe • omputer. Twu 
Wpcfca after buying thai, the consumer fin J* mo*t good software is 
not available in thai format, and even if it were, loading and -turnip 
program- on ca**elle i- unbearably -low. The next purchase: a disk 
drive that coats about $250. 

Ihr next problem i- hot* to view program-. Thr home television 
will work until others in thr household want to witch a show when 
the computer user wants to compute. That old black-and-white tv in 
the euc-t room won't suffice, because, unfortunately, most of the 
-oft* are programs require color. In addition, the television display 
i- -m h that the top and bottom lines of each display are lost. The 
only solution: the purchase of a $250 monitor. The $200 computer 
ha> nuw cost over three times M much. 

There is still one other major expense: for meaningful activity, a 
printer i» necessary — and a printer interface. Over $1,000 ha- been 
-pent b\ this point, and still more must be. for floppy disk*, paper, a 
pnnter -Und. a computer table and the IhiI torn less pit know n as soft- 
ware. Total: at least $1,200. 




There is one other point that mu-t lw made, t sing a home com- 
puter is difficult. It isn't like loading a tape on a \ < K or playing a 
record. In a nutshell, then, the home computer t» a device that is 
expensive Iwhen compared to other home entertainment devices) 
and is difficult to use (when compared to anything). Is there an\ 
doubt about the reason* for the demise of the home computer indus- 
try. ..r why -utile -av it never really existed in the first place? 

Selling the Product 

Computer dealers, most of whom do not sell Commodore prod- 
ucts. complained bitterly when < Commodore allowed it* products to 
be sold bv Mores that did not specialize in computers. Their com- 
plaint was that the computer- would be purchased at discount -lore* 
(priced below dealer ratt), but the computer retailer- would be 
forced to deal with all of the problems — a charge thai was not with- 
out validity. Other home computers are available from a wide range 
of retailers, but all "real" computers are available only at stores thai 
rc-lru t their sales to computer product-. The point here i* very sim- 
ple: A product thai can be sold onlv at specialty atom because it is 
so difficult to use is not yet ready for the mas* market. Such was. 
ind -till I-, tin- ca-e with home computer-. 

Scenario* for BmMM 

Refore considering how computers might lw u-ed in the home in 
the near future, il is useful to consider how ihey are used no* in 
common home entertainment devices. For example, the event timer 
in a VCK i- controlled bv a -mall computer, and compact audio plan- 
ers use a laser computer to read information from pieces of plastic (n 
-mall computer translates the information that the laser "sees" into 
frequency pallcrn* that result m the music we hear). Almost any so- 
phi-tn ated electronic device make- use of embedded computers to 
operate. While these devices are not necessanU home computers, 
the technology on which the\ are based i* identical. 

So, whnt s m -tore for the near-term future of home computer*? 
I In- question can Iwst Ik* answered In determining what home com- 
pulers must and wiU be able lo do More we willingly pur. ha-r thnti 
^ and integrate them into our lives. The answer is relatively easy. The 
^ home computer will hair to hi on the shelf next lo our digital Irlrvi- 
g -ion and Vf.lt and be capable of controlling those devices. It will 



have lo lie aide In take the place of what currently requires a turnta- 
ble, cassette deck, and compact audio disc player to do. A fully inte- 
grated home computer will enable us to do our banking, buv grocer- 
ies, pa\ bill-, -et up doctor's ap|Muntments. and help our childrrn do 
ihnr homework. The computer will al-o -how local mo* ie schedule*, 
let it- -tudv the menu- from our favorite restaurants, and allow us to 
order ami pav for concert and theatre ticket*. It will remind us to 
mail birthday cards, take the car in for service, and call the baby 
sitter. 

Also, the home computer must and will soon become more afford- 
able. It must W able to perform all of the tasks listed above and -nil 
cost far less than it does todav. This wiU happen in the near future, 
and this "real" home computer will change the wav you live. 

The liest wav to gain an insight into the ways in which computer* 
will become integrated into our lives is to examine two product.*. The 
first product might be called the ardio -vstrm of the future. The sec- 
ond product is actually a computer service lhat rrquirr* the use of a 
home computer. It. too. has the itotenlial to dramatically alter the 
way in which we live. 

Computerized Home Vudio 

The introduction of the t ompa< t Dim brought home audio into 
the age of the computer in a serious way . The re*ull wa* a quantum 
leap in (he quality of sound reproduction available in the home. ( n- 
fortunately. the Compact l>i*c plaver is exartly that: a player. Cur- 
rently, there i* no product on the market that permit* digital encod- 
ing of audio source material in the home. Individual* who like to 
rci ord their own uiu-n mu-t use . a— ette or reel-to-reel tape and ac- 
depl the Haw* mi reproduction that accompany analog technology 

hark next year, however, -re- the introduction id the Compuson 
u s DSI'-lOOt). a digital audio recording/plav back *y»lem. If the 
I ■ live- up to it* manufacturer'* claim*, audiophilr* will li- 
able to make home recordings that match the quality of compact 
di*cs, I urther. tlie-e recording* will lw stored on 1 t irn h floppy 
disc*, the *ame a* tbo*e u»rd with almost all home computer*. An 
additional feature of the |1SP -HUM) i- that it will have an interface 
for the IHM-I'f. lhat will enable the user to manipulate the digital 
data *torrd on the Hoppv disc*. The re-ult is that old record* and 
laiw* can In* "cleaned up," the *ound* produced by voices and in- 
•trument* can l»e changed — the u*er will be able to exerrise com- 
plete control over the sound-reprotlui lion process. 

On the surface, the announcement id this product and the technol- 
ogy that make- it po**ihle may seem like a relatively modest *tep 
forward. To under-tand why it may lw more than lhat, it'- net e-*arv 
to brtrHv mention the way- in which digital data can be shipped into 
the home. 

One medium lhat i» currently u*ed for shipping digital data over 
long di-tance* i- telephone line*. I nfortunatrlv. ihr *|wed at which 
data can In- -hipped over existing phone lines is relatively slow 
1 1 ,Jtm -ingle pin e- of information |ter second), and the error rate is 
relatively high. This makes shipment of large amounts of data v ta 
this medium somewhat difficult. In the verv near future, however, a 
service will lie available that will allow the -hipment of 1 1 1. in m 

pu-t •■« 'i| oitnrMiLitioti pel 1 ovei telephone line* with .in c\ 

tremely low error rale. The ex|>eclation i- that twelve cihr* will have 
acce** to this -ervice by rarlv 1**85. A second means of shipping 
digital data to tin- In- no- i- over . able lelrv i-ion line-, ilh current 

■ able technology . n - ) 1-1 be possible to ship enough data lo equal a 

15 minute I J' in le»s than 15 minutes. 

V* hat doe- -hipment of data have to do with a digital recording'' 
phivli.u k device? The an-wer i- -imple. Assume thai the co*l of the 
DSI'-KMMI (currently projected to be around $I.2IH) when it is inlm- 
duced) drop* at the same rale as other computer-based electronic de- 
vices. Il will cost $2lHI to $.100 in a few years. Then a— ume that 
there are low -cost, high--|wrd techniques for -hipping digital data 
into thr home Making thr-e assumption-, in the not- too-distant fu- 
lure • onsumer- will be able to buv mu-ic at home, over telephone 
line- or through cable television hookup*, and plav it back through 
an audio device resembling a microcomputer. let's look at two see- 
nano- 

I Ik tn -i m enano on 'ilvc- ■ able lelev ision One evening ynu de- 
cide thai you would like to own a copy of the soundtrack of ihe video 
clip you just watched on MTV. You • hange the channel (using the 
keyboard on voiir home entertainment control module) so you can 

■ ti. 1 out the name of thr song and thr access number under which it 
is stored in the table company's data ha**'. Then, after you load a 
tloppv di-k into your DSI'-KHM), you dial up the cable station, enter 
the access code and a "-end data" code hen you receive a "data 
tr.in-uiissioii i ornplele" signal, the process i* finished. The floppy 
di-k now will contain the sting, stored in digital form. All charges a*, 
-ociated with the data trun-fer will 1m- itemized on your moulhlv ca- 
ble service bill, which you can *ee on the monitor il you so choose. 

ttr arr -till several year* awav from a scenario such a* tin- be- 
coming reality. Ihe reason, however, i* not because ihr recording 
technology doe- not exist. The limiting factor will be the relatively 
low number of fully functional cable television installation-. This 
will i lunge, but liecau-e of the political and economic issues sur- 
rounding cable installation, the change will be slow and painful. 



The second scenario, which involves the transmission of data 
across telephone line*, i* slightly more realistic. The assumption on 
which thi* i* based i* that the availability of high-speed, low-error 
transmission of digital data will be limited in the immediate future. 

At ownrr* of a digital music system, consumers no longer want lo 
purchase records or tape*. Instead, ihev want lo purchase floppy 
disk* on which to store music selections. Because they don't have 
a. ces- io high-speed digital communications lines, they must make 
their purchase* at their local record store, which, with more sophisti- 
cated equipment than consumers have at home, is able to receive 
digital data directly from regional record company branches. 

The customer goes to the record store and requests that a specific 
"album" be put on floppy disk. The clerk places a floppy in a disk 
drive, calls ihe branch, and places the order. A short time later, the 
disk i* removed from ihe disk drive, le-ted, and the purchase is com- 
pleted. 

U hat makes this scenario interesting i* lhat il identifies a new 
level of competition that will erupt among record companies and 
among music retailer*. Those who possess ihe technology will sell 
ihe product. If digital music technology become* ihe industry stan- 
dard, those who will lie mo*l successful will be the firms that invest 
early and grow as the technology develops. As traditional sources of 
music in the home change. *o mu»l the industries that have tradition- 
ally supplied that music 

Twu important point* mu*t be made here. First, although the sce- 
narios presented above relate only lo music, the same data-transmis- 
sion technique* will be available for alt digital data Thus, as other 
form* of entertainment (e.g.. video) are digitized, they. loo. will be- 
come candidate* for these scenarios. Very simply , music (and olher 
home entertainment options) will become just another Ivpe of com- 
puter software. 

Soon there will be store* thai market computer software in the 
broadest sense of ihe word: music, games, education, applications. 
K\ the same time, store* that have sold music will ronlinue lo do so. 
The challenge for the music retail industry will be to become compe- 
tent at marketing a type of product with which ihev have no experi- 
ence. Al the *ame lime, traditional outlet? for computer software will 
compete for music software business. \l the verv least, the competi- 
tion should be interesting. 

The -econd point i* related to the contrast between the wav in 
which we perceive home computer* ami olher home entertainment 
rquipmrnt. Mo-t of u- own television. \CR*. receiver*, turntables. 
• a--et Ic deck-, etc. r perc eive thr-r dev i< e- a- providing home en- 
tertainment Some of us al-o own computers, but we perceive them 
differently. Home computers are u*ed for other reasons, although we 
are not really sure what those rea*on* are. However, as technological 
breakthrough* occur, ihi- perception will change. A computer will 
lw the device thai provides access to all other devices, that unhwk* 
Ihe digital world in which all home entertainment will reside. The 
computer will be an inextricable part of anv home entertainment sys- 
tem. Al the same lime, however, the home computer will be a device 
that will help u* in even aspect of our live*. Lei's look at an exam- 
pie. 

^ ellow Data t- * \ ideotext -en ice in Belmont. Massachusetts, that 
ojwrate* in a way -lightly different from than of other such services: 
bellow Data i- free In-tead of the u*er paving for each minute he 
spends "looking" through bellow Data's electronic data base, local 
businesses pav for the service bv advertising their gottd* and ser- 
vice*, (u*i a* though \ ellow Data were a newspaper 

Yellow Data is accessed bv dialing a local telephone number and 
then attaching your computer to the telephone (you need a modem 
for thai — another $75 lo $200). The first thing vou -ee i* a menu of 
options related lo ihe different Ivpe* of data bases currently on the 
sv-tern. The menu might include options such as "tnlertainmenl." 

(Continued on page 90TH-83) 
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PHILIPS, SAM— Sun Records— Amer- 
ica's sourcesprlng of rock 

PHILLIPS, JIMMY— Managing Director 
KPM Music 

PONIATOFF, ALEXANDER M — Am- 
pex founder, built first tape recorder in 
U.S. 

PRESLEY. ELVIS 

RICE. FRED— Former Capitol Rec- 
ords packaging executive. Created rec- 
ord self service, browser boxes, etc. 

ROCKWELL. TOM— (GAC) General 
Artists Corp.. former top booking agency 
handling name music accounts 

ROSE. WESLEY— Acuff Rose 

ROSENGARTEN, MAURICE— Musik 
Vertnbe Switzerland which was the link 
between Telefunken of Germany, AEQ 
of Berlin and British Decca; a major force 
in Europe's record industry 

SACHS, MANNIE— Major record label 
force during '50s both at CBS and RCA 

SARNOFF, DAVID— Founder long- 
time chairman, Radio Corp. of Amenca 

SATHERLY, ART 

SCHEIN, HARVEY— Former president 
of CBS International, credited with firmly 
establishing that division as major factor 
in international field 

SCHWARTZ. HARRY— Pioneer inde- 
pendent distributor 

SHOLES, STEVE — Signed Elvis Pres- 

Edited by Lee Zhilo. Billboard'* Executive 
Editorial Director. 



ley to RCA Top a&r executive for many 
years, later headed its L.A., Nashville op- 
eration 

SOLLEVELD, COEN— PolyGram, for- 
mer head. PolyGram's initial international 
force 

STARR. HERMAN— Head of Warner 
Bros. Music Publishers Holding Corp. 
Counseled Jack Warner to start label 

STEIN. JULES— MCA founder, moving 
force during big band era, music talent 
agency 

STEWART, STEPHEN 

STRUTH. GEORGE— Quality Records 
(Canada) 

SUGAR, LAZLO — CGD Italy 

SULLIVAN. ED— CBS-TV m.c. for in- 
troducing key recording acts including 
Beatles to U.S. audience 

TARR. IRWIN (SKIP)— Top RCA mar- 
keting executive who fostered industry 
acceptance of rack jobbbing. Spear- 
headed RCA's car stereo entry 

WALKER. FRANK— RCA, MGM, sig- 
nificant force in building both labels; rec- 
ognized as "father" nf custom Dressing 

WALLICHS, GLENN— Capitol Rec- 
ords founder 

WASSERMAN. LEW— MCA Board 
Chairman 

WELK. LAWRENCE— A publisher who 
built one of the world's biggest firms 

WOOD, LEN— EMI 

WOOD, RANDY— Dot Records estab- 
lished 100% return privilege marketing 
concept 
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songs 

SUMMER, BOB— President. RCA Re- 
cords 

TELLER, AL — Sr. vice-president/gen- 
eral manager Columbia label 

TIMMER. JAN— PolyGram World 
Head, helped develop Compact Music- 
cassette, now pushing CD expansion 

TURNER, TED— Turner Broadcasting 
Systems 

WALKER-MEADOR, JO— CMA exec- 
utive director, guided CMA's growth from 



its early days 

WARONKER, LENNY— President 
Warner Bros. Records 

WAYMAN, JACK— Heads CES shows, 
EIA/CES spokesman 

WELK, Jr., LARRY— Heads total Welk 
Operation (Teleklew) 

WRIGHT, CHRIS— Chrysalis Records 
co-founder 

YETNIKOFF. WALTER— President. 
CBS Records Group 

ZIMMERMAN. DON— President Capi- 
tol Records 
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aggressive position in breaking new records. And urban contcmpo- 
ran, derived from a "minority" music formal, bridged minority 
and majority interest group* to foster audience expansion and great- 
er influence over pop styles in general. 

R< , ..r.| I Retailing: Hark To Banc* 
The front line* for the sale of prerecorded entertainment remain 
the record/tape retail stores and rarked music department* of imm 
merchandiser*, and here, too, the current stale of affaire attest* to 
change. Rapid chain expansion during the |97(K prompted manv 
freestanding record/tape outlet* to diversify their inventories tn the 
late 70* and early '80s, partially to compensate for flagging demand 
for recordings and partially in response to the glowing forecasts ac- 
companying new. competing home enlrrUinmenl product* such a* 
prerecorded videotape* and videodisk*. video game software and 
computer software. 

IV initial rush toward- these new product categories po*ed stum- 
bling blocks however. Video rental, the dominant market for video- 
- as-cftcs, provrd problematic for merchant* traditionally geared to 
sales, while the pbrn..mrnal -pread for game cartridges into a wide 
universe of different retail operations diffused the expected impact 
of *■>. iiMomers. The - ■ .... - t « ml lapse of the game market ef 




The invention of the microphone and the development of electri- 
cal recording allowed the seating of musician* at a recording *n- 
*ton to approximate a concert performance. The later u»e of 
iiiulti-nucrophone recording technique* permitted even greater 
■li-|« rsion Credit Smithsonian Institution. Photo courtesy of 
RIAA. 7 

tr. lively pulled the plug „n thai product's penetration of the record/ 

tape retail front. 

Today, major chain* are re-entering video, but most have built 
their revised video rental/sale* operations more cautiously, fre- 
quently segregating the product category in separate satellite stores, 
rhe lurr o| video mu.ir ha* also prompted some skeins to test the 
1 **~ " a,rrk ■** ^P™ 1 ^ music departments, rather 

than a full line of film, instructional and other titles. 

Such a climate has thus restored must chain's central orientation 
to prerecorded audio product, and accessories. Although larger 
hams arr , ..nunumg to explore the broader-based home cnterUin- 
ment software scenario* popular a few years ago. the resurgence in 
record and tape sales makes each new venture outside that core busi- 
ness subject to closer scrutiny than was the case during the recessive 
market at the turn of the decade. 

Retailers have also adapted to the tighter controls imposed by 
vendors ,n the wake of the '79 slump. Returns ceding., more modest 
discounts and ligbler label advertising stipends have forced surviv- 
ing merchandisers to carry more of the marketmg and financial re- 
spon-ibd.ty for their business. The most aggressive chains have ris- 
en to this challenge by developing their own advertising and 
marketing savvy. 

New Music: I he Name Came 
Helping to provide a collective identity for these genres and ihe 
new youth market supporting them has been the rise of "new mu 
-ic," a term solemnly adopted to distinguish the purveyors of techno- 
pop. dance rock and more experimental hybrids of pop. punk. funk, 
met and point* between. That nomenclature has proved effective in 
conveying the changing of the guard in terms of both its audience 
and it* artists, and carries sentimental weight for those rock era ob- 
servers who contend that the nO* generation now plaving a major 
role in the mainstream industry represent*, in effect, a new 
establishment. 

New Must, has bnome a rallying point for these newly popular 



aubgenrea, and it* popularity as a catchall generic term has been 
reinforced by an infusion of new stylmln element-* ranging from Af- 
rican pop and tribal music to experimental electronic music. The role 
played by a new generation of independent labels here and abroad 
has likewise fueled the New Music mystique. 

Closer examination, however, raises ticklish question* beyond the 
general vagueness of the lerminology Apart from it* earlier applica- 
tion to more frankly experimental, avant-garde syntheses of jazz, 
classical and ethnic strains, the New Music of the 'BO* owe* a major 
debt to several "failed" pop and rock movement* of the preceding 
decade which themselves drew openly from even earlier pop styles. 
Disco, punk and new wave elements have all been prominent fea- 
ture* of the New Music -ucccsse* witnessed during the fir*t half of 
this decade, begging the question of just how new thi* latest trend 
really i». 

A* New Music has been embraced in varying degrees by over- 
ground media, the inevitable tendency to assimilate the musical style 
white utibring more traditional content ha* also surfaced, lacking 
the backdrop of cultural and demographic polarity that imbued rock 
during the Mk w it h urgency and meaning, much of the music propa 
gated under the newer aegis, while astutely tapping newer tastes and 
recent technologies *uch as video and synthesizers, seem* no 
newer" than that offered in other genres. 
Bui New Music as an idea, al least, has proven beneficial, provid- 
ing audience*, artist*, label* and media with a newsworthy tag. 
That's entertainment 

Record Co m panic* 

ror those recording companies surviving the *lump. business 
practice* today reflect a number of lessons learned between 1979 
and the market's recovery last year. Company sue and structure baa 
generally been held to the leaner scale dictated by the recession, and 
while most majors have been able to increase staff bevond the often 
skeletal framework left in the wake of massive layoffs, these addi- 
tions have been modest. 

Custom label operations, which often duplicated many of the func- 
tions of distributing allies during the '70s. are typically held to small 
■ ore suff* And the migration of many service function* outside for- 
mal label hierarchic* to independent companies for promotion, mer- 
chandising and other areas ha* not been reversed. 

Ihe slump has also transformed label pricing and sales policies. 
The Introduction of midline album pricing bv CBS rekindled van- 
able pricing, once a common indu*trv fixture by eclipsed during the 
"70s by trade-wide swings to consensus list price levels for album* 
and single- Although budget line* had been offered bv various ma- 
jor* over the year*, and emerged a* a staple of classical product mar- 
keting during the '60s. the late '70s rise for $5.98 list catalog al- 
bums created a new price point. 

Subsequent experimentation with a revised EP format. using 12- 
inch, 33'/ s r.p.m. disks rather than the seven-inch formal employed 
in the ;>0*. has added further yanation in pricing, a* ha* the belated 
acceptance for 12 inch 45 r.p.m. singles Thai configuration, devel- 
oped during Ihe disc. boom, ha* become a viable retail *ale* com- 
modity with the rebirth for dance music, further diluting the single 
lisl price orientation of a few years ago. 

Apart from restoring consumer confidence in product quality, 
variable pricing ha* also meshed with a more flexible approach io 
new and developing artists contract*. In the period immediately fol- 
lowing the market'* fin.! sharp dip downward in 1979. the lavish 
ady ant e* and long-term tenure offered in major label contracts were 
sharply curtailed. Recording budget* were slashed, and labels reas- 
serted more sweeping creative controls over product development 
Even established superstars were sent back to the studio to record or 
remix material lo improve the marketability of album* and singles — 
a trend that seemed almost unthinkable in ihe early '70s. 

Marketing and advertising budgets have also been subjected to 
similarly lighter control*, especially as video has grown to command 
a larger share of label investment dollar*. 

Providing a precedent for this new. *leamlined approach to talent 
development, marketing and promotion ha* been the example *el 
dunng the mid-'70s by then emerging new wave and punk label*, 
especially in the I. K. Industry condition* there resembled those 
that would blight the V. S. business al decade's end. and recording, 
touring and marketing were all forced to break into innovative- — and 
• heap— alternatives lo earlier, costlier methods. 

Since Ihe lale '7lk, a number of American labels have attempted 
to adopt element- of that business sty le, and in this respect, at least, 
new wave and punk live on in llir stripped-down, grass roots style 
emulated by L R. S., the joint venture between A&M and Police 
manager Miles Copeland: the Columbia-distnbuled 415 label: Enig- 
ma via it* selective KM I deal; and Slash, through its Warner Bros, 
distribution pact. Such operations have sought to make more adven- 
turous acts and specialized audiences feasible by scaling costs and 
expectation* accordingly, in line with earlier independent labels. 
If this holtom-linc preoccupation has ushered in more prudent fi- 



nancial and marketing practice*, it has also reduced the wdlingne** 
of many mapir labels to sustain longer contractual relationships witb 
marginal artist*. And, with the slumping fortunes felt during recent 
years, many majors have retreated from more specialized idioms 
such as jazz, fusum. folk and ethnic music. These genres, onced 
served on major label rosters, have returned to the ranks of the inde- 
pendent labels for the most part. 

In the process, independent record companies have reverted by 
and large lo the more specialized concerns that characterized that 
sector during the *40s. "50* and '60s. Because moat of the major, 
competitive pup independent*— including A&M, Chrysalis, Arista 
and Motown — have moved to branch distribution alliances since the 
mid-'70s, independent distributors have once again returned to jazz, 
folk, classical, ethnic and other idioms through their label clients. A 
new generation of independent labels, evolving since the late '60s, 
ha* survived despite ihe shnnking market share for independents a* 
a whole. 

Although many of these, such as Rounder. Flying Fish. Alligator 
and their peers, were founded around well-defined generic bases, re- 
cent years have seen these companies diversify into new arena. New, 
hybrid styles such a* New Age Music and the related acoustic instru- 
mental styles epitomized by Windham Hill (since parted with A&M) 
and dubbed "New acoustic music" by Rounder, have made modest 
but significant inroad* into the market. Jazz and fusion in particular 
have migrated en masse lo the independent*. 

Thu*. while the mainstream labels — now, more than ever, a group 
controlled by larger corporations and distributed through the hand- 
ful of branch distribution entities — have adopted more businesslike 
methods, their marketing target has contracted lo the younger mar- 
ket demographic* that have been ihe bellwethers for change since 
World War II Although corjtorale majors frequently championed 
ihe cause of a broader demographic base during the 70s. in the "80s 
they are increasingly setting their sight* on a new. incoming vouth 
market. With the global success for Michael Jackson. The Police. 
Culture Club and uther acts bridging pop. dance, black and rock mu- 
*i«, hope, for a new dominant pop field capable of driving the indus- 
try as a whole have been preserved. 

The Digital Age 
1983 also brought a new prerecorded audio configuration, one 
based on an entirely new technology rather than the analog Upe and 
disk media that yielded records and Upe* in the past. The Compact 
Disc, unlike earlier con figu ration*, arrived after software and hard- 
ware interest* reached a consensus on formal specifications. 

Thus, the market launch for CDs. which began overseas dunng 
1982 and commenced here the following year, was unclouded by for- 
mat rivalries and product incompatibility. Employing the laser opti- 
cd sranmng technology developed by Philips for optical videodisk* 
and digital codes derived from computer technology, ihe Sony /Phil- 
ips digital audio disk was trumpeted by an unprecedented coalition 
of record companies and audio manufacturers. Capable of storing 65 
minutes of programming un one. single-sided disk, the CD boasted 
superior audio specifications — lower distortion, better stereo separa- 
tion, greater dynamic range and flatter frequency response. Digital 
data storage and User scanning eliminated the surface noise and in- 
evitable playback degradation from repealed plays endemic to ana- 
log software. 

(Continued on page 90TH-85) 




Home Computing 

(Continued from page 9OTH-80) 

"Local New*," "Shop-at-Home," and "Classifieds." Typing the first 
three letters of an option title allows you to gain access to that data 
base. The "Knlertainmrnl" data base, for example, contains infor- 
mation on movie schedules, local restaurants, concerts, and other 
similar events. The "Qawified" data base contains information on 
both merchandise and services for sale. By making selections from 
the mrnus, you are able to locate the specific information that you 
are seeking. 

Today, Yellow Data's potential audience is limited to the number 
of people who have computers and modems— -esti mated by Yellow 
Data's president. Richard Koch, to be approximately 300,000 in the 
Boston metropolitan area. Of the potential audience, only a small 
portion currently use the service, although the number is increasing 
steadily. It is im|Ntrtant to remember, however, that the home com- 
puter industry is still in its infancy. As a result. Yellow Data's true 
audience is not yet capable of making use of the service. However, as 
the number of homes that have computer-integrated home entertain- 
ment systems grows, so will Yellow Data's audience and market. 
Now let's look at how Yellow Data relates to music retailing. 

If the consumer had access to a computer and to a service like 
Yellow Data, even that purchasing technique might become obso- 
lete. Instead, he or she could look through a data base of songs avail- 
able in digital form, indicate those wished to purchase, type in a 
charge card number and address, and the floppy disc would arrive in 
the mail two days later. 

Using this scenario, each night, record stores would receive a list 
of orders placed during the day. Floppy disc recordings would be 
produced at night and mailed the next morning. It would be possible 
to purchase an entire music collection without leaving home. Almost 
all shopping could be accomplished in this manner, so computers in 
the home will have a major impact on the entire retail industry, not 
just on music retailing. 

So what about the future? Will there ever be a market for home 
computers? The answer is "no" if you are asking if there will ever 
be a time when we will use computers in the home, the answer is a 
resounding "yes," and it will be in the very near future. But the 
home computer will not be a device that sits on a table somewhere in 
the home and exists as an independent entity. Computer technology- 
will become a part of the home, just as telephone service, electricity, 
and running water are now. The impact of computers in the home 
will be felt in all facets of out lives and will affect everything we do. 

Larry Israelite, Analyst, Data For The Future, specializes in micro- 
computers and video technologies. 
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(Continued from page 90TH W 
supplier. 

Interestingly enough, the biggest drawback to DBS acceptance 
may he the industry itself. For ihe near future, the DBS folks will 
suffer growing pain*. Timi man) companies will offer Iimi man> mutu- 
allv racJaoUVt service* lo a confused and wary public, Successful 
DBS I n r - »«tcr- Mill have lo riimr to grips with two problem- to 
Mir. ive. 

Onr, a major shakcout of the industry will occur to eliminate ex- 
traneous ■aCfioaa. Two, broadcasters will have to standardize their 
signals th.it consumers won't br saddled with different and expen- 
sive r,-. > t \ mg stations for each service. Once ihe*e problems are re- 
solved, there will he room for lutlh cable and DBS. Needless to s,iv, 
the competition will be tow. 

The iMok of the future 

Stereo tv will alter the look of the home entertainment renter for 
■' ■' (■ Jk- ihr- next hvr year*. The component system that has 
beea the mainstay of audio enthusiasts will be expanded to include a 
tot and a separatr tv tuner that will feed its aadto afoul di- 
rectly into the amplifier and out to slereo speaker*. 

flat video screen- made from IX.M (liquid i rv stal displav I maten 
i ..ill rone "f ape b) the beginning of the next decade. The famil- 
iar iv monitor of today will gradually disappear. repUred by a flat, 
wall -ha aping; screen which, when not tn use for program viewing, 
will become, an instant pie. p of programmable electronic art. The art 
prngraifs w.ll either be home pent- rated or down-loaded by DBS or 
cable service*. The wall screen will alto serve well as a computer 
display because il will be fully addressable by digital command*— 
th" i^ti i onHii i -ilh the kids' desire to play games or watch music 
"■ 'h> need for multiple screen site*. 
The romp u irr will, indeeil, become the rare of the entire home 
eiitertainm • t . <>mplei in the VPHh*. It will do much more than tax 



es. budgeLs. and nuclear physics. It will literally run the show Here 
is a short menu of services to look for 

• Electronic Publishing, (icncricallv referred lo as videotex!, elec- 
tronic publishing will bring an array of lexl information to your vid- 
eo screen— items such as news, lianking, shopping, business, jnd 
agricultural services, to name a few. (Canadian farmers have had vi- 
deotex) service" lor years Now Knight-Kiddcr has o|>cncd a video- 
tex! service in soulh Honda Kxpect to tee other companies jump on 
the bandwagon in the neit three years, making the market more 
competitive and driving the prices of this service down 

• Interactive Iv. Similar, in essence, to videotex!, interactive Iv, or 
two-way television, offer* viewers a chance lo participate in iheir 
video programming ihroiigh live game shows, jMililtral polls, or. in 
the case of W arner Amex's innovative Ol BK system, by calling ihe 
plavs m a live football game V* arner \me\ h/u phased out (or is 
phasing out) Ol Hr. in its six cities, hut burgeoning numtwrs of per- 
sonal computrrs will revitalize inleractive television in the next 10 
year* and make il more practical for the I'NIK. 

• I ioVo eamet. Personal computer* will provide the link for down- 
loading video games via rable. satellites, or telephone lines. The ad- 
vantages are obvious l.imr players will have instant access to more 
games | he cost will be lower than for arcade plays, and H will give 
player* a chance to sample new games before shelling out ihe pur- 
chase price of a game cartridge. 

Ihe disadvantage that the home videogame market has today is 
thai existing leleilelivery game* generally lark ihe sophistication of 
arcade game*, especially in the area of graphic*. Thai situation will 
not prevail. Within five yean ihe home video game market will 
equal anything available in an arcade. 

\l ihe moment, interactive video is ihe rage of arcade games. The 
forerunner of this new breed, "Dragon'* Lair," use* video laser discs 
tit follow ihe fortunes of "Dirk the Daring ." As a plaver makes Ufe- 
or death • hones for Dirk, ihe laser disc scans it- data for the correct 
response while simultaneously serving up -»me da/rling graphic ef- 




fects. 

Yel "Dragon's I jir" creator Birk Dyer ha* even luftier plan* for a 
home game he is calling "Halcyon." This will require a computer to 
play il* program. Il will force player* to recognize clue* and make 
decision* based nn previous knowledge. Il will even remember a 
player's weaknesses from one game lo the next. According to Dyer, 
the game will be *o dynamir lhal players will have trouble distin- 
guishing what is real and what isn't. 

Atari has a different approach it hopes to *ell. Il** called "Mind 
Ijnk," and il actually "reads" your mind. Based on biofeedback 
techniques, "MindLink" uses a headband receptor that respond* to 
electrical impulse* in your forehead. With il player* can move ob- 
ject* on the screen simply by concentrating or relaxing, or, possibly. 
- tliiny ihem lo move. 

Arcade business will certainly be hurt by ihe extension of home 
cartridges into super high quality home leledelivery system*. A* 
home games become more complex and exciting, the big game ar- 
cade will become as rare as the full-service ga* station. 

• High tech t» Much of the hoopla over "new and improved" tele- 
vision features is just *o much hoi air. Bui changes in television re- 
ceiver performance will be substantial in the next five to ten year*. 
Certainly computers and their digital components will take over the 
■ft, paving ihe way for even more sophisticated uses of the video 
screen and for the eventual evolution of clean, digital broadrasl* im- 
mune lo atmospheric irregu Unties. 

Digital components will also shrink ihe television sel lo just about 
any size that will sell. Self-contained Dick Tracy style wrislwatch 
televisions will l>e common Hems for those who want to squint at 
minialure soap operas through miniature magnifying glavs screens. 
I W ho knows, maybe ihe wave of ihe future will be Holly wood extrav- 
aganzas followed by credits that read. "Kilmed in Minivmun"!) Any- 
way, expect lo see these micro-tvs on the shelves for Christmas 
1*186. and selling like ( Cabbage Patch dolls. | n sp,i r of their novelty. 
Ihe micros will have a short-lived appeal. One viewer, while watch- 
ing the Olympics on a two-inch screen, was disappointed. The Olym- 
pic torch looked like a match. 

Digital parts can. however, do more lhan just sil there and look 
small. I~hey ran also bnng home some pretty jazzy programmable 
rffrcts— stuff that was previously the exclusive domain of ihe stu- 
dio Willi digital tv. home viewers ran make zooms and still frames 
of live broadcasts They can splil-screen between two programs— to 
monitor two fiMitball games simultaneously, for eiample (there's 
something for A.C Nielsen lo figure out!) — and replay important 
scenes. 

Digital tvs ran also enhance picture quality from existing broad- 
casts. Using a memory storage system, they can actually improve the 
detail of the picture you see. Television picture lubes *ran across ihe 
screen to priqcd an image. They scan from left lo right, one line al a 
time, adding line* from top to bottom. In ihe U.S.. a Iv picture is 
nude up ol 525 individual lines. Inserting a digital piece called a 
line -tore" chip, the set <an slip an identical extra line between 
each of ihe 525 lhat are broadcast. This will create a picture with 
significantly better definition and smoothness. 

The linc-si.irage idea is similar to the idea of HDTV that has al- 
ready lieen expenmentallv broadcast in Ja|ian HDTV will transmit 
approximately double the number of lines (i.e. detail! lo your set lo 
prov iiie movic-qualitv images. Two obstacles hold HDTV back: com- 
palabdilv with existing equipment and bandwidth space. 

I Jimpalabililv problems are not new to ihe television industry. 
Thev held hack color broadcasting lor 25 yean. Back ihen industry 
leadrrs did noi want to send a signal thai existing black and while 
sels i ould noi receive. HDTV will not succeed until a way is found to 
broadcast its extra lines without rendenng today's set obsolete. 

I he tiandwidth problem must be solve*] also. Al this time, HDTV 
requires five limes the frequency bandwidth as conventional Iv sig- 
nals. I his is a problem Itecause broadcast frequencies are alreadv 
crowded. One solution is a high-tech tnck called "companding." ef- 
fcviivclv slulhiig two quarts of video into a one-quart jar. DBS 
broadcaster* using newlv devised techniques on iheir less-crowded 
frequencies say thev already have HDTV broadcast capability. Ex- 
pect in see commercial applications of this technology within ihe 
next three years. 

Kxpcct to see other improvements over tv imaging as we now 
know it. We will see the availability of wider screens more closely 
approximating the Hollywood movie format, an eventuality under- 
lined by ihr wider as|»ecl ratios thai charactenie ihe several HDTV 
formats lhu« far proposed. This will lake time, however, due not 
only lo hardware conversion problems, but also to programming con- 
siderations. Telev ision itself originally selected il* 4:3 aspect ratio to 
match the existing film format of the time, but when Hollywood 
changed to wider, "scope" ratios, the television industry didn't. 

I t a number of reasons, wide-screen television will not reach us 
in the near future, but rest assured thai tv will catch up to the film 
format. Marketing, noi technology, will hold this one back until the 
early 1W0V 

The most exciting possibility for mind-boggling video is 3-D ho- 
lography, a proce** thai will pmjed an image — not onto your tv 
screen— but nght smack in ihe middle of your living room. Imagine 
Michael Jackson dancing through your front hallway. Imagine your 
den turned into a snake pit while you leisurely watch "Baiden Of 
The lx»st Ark." Imagine 'Texa* Chainsaw Massacre" nghi in your 
own home. Too vivid? Don't worry just yet 

"We are currently al ihe crudest stage of development in hologra- 
phy," says physicist Dr. Stuart l-indsay, a laser researcher at Ariao- 
(Continued on page 90TH-93) 



The Challenge 
Of Change 

In The Recording Industry 

(Continued from page 90TH-82) 

In reality, the first Compart Discs, weren't the perfect recording 
early ad copy promised. To build opening CI) catalogs and lure buy- 
ers, major labels converted older analog masters to the new format, 
limiting the performance to some titles to the inherent audio limita- 
tions of the original tape. In creating digital >ubmasten. for CD pro- 
duction, technicians also ran afoul of Murphy's I jiw: some CDs from 
digitally recorded master tapes proved to be derived from analog 
production dubs, not the actual digital source, undercutting the ex- 
pected gains, white other analog-digital transfers incurred problems 
in capturing the subtler, ambient characteristics of the originals. 

These stumbling blocks haven't prevented the Compart Disc from 
achieving the most rapid market acceptance for any prerecorded au- 
dio configuration in the industry's history. In its first year in the 
domestic market, the new format moved some 50,000 players and 
777,000 CDs. according to the Compact Disc Group, while the past 
year has seen bold market growth for both hardware and software 
exceeding even the rosiest projections. 

An estimated 1.5 million disks were sold during the first six 
months of 1984, according to the RIAA. representing $30 million in 
retail sales or approximately $17 million at wholesale. I'nces for 
both players and disks have dropped significantly, again ahead of 
schedule, with the CD format's inroads to the mass market already at 
hand. Consumer players have already crai ked the $300 level at 
some retail outlets, mass merchandisers such as ^ears and Montgom- 
ery Ward have introduced thrir own CD units, and Sony has un- 
veiled a portable, personal player unit with a $299.95 suggested list, 
auguring significant sales to younger, less affluent buyeis. With Pio- 
neer and Sony already offering mobile CD players for car installa- 
tion, the format has traversed market ground that took years for the 
cassette. 

At retail, CD software now sells for well under $15 in the wake of 
reduced list prices adopted by WFA last Summer, and since emulat- 
ed by most other majors. Few labels have yet to exploit the formal"* 
longer play time outside the classical realm, and the Halicit) of true 
digital masters in non-classical idioms has likewise delayed a more 
three-dimensional representation of the new configuration's possibil- 
ities. Such cavils are minor, however, givrn the virtual infancy of the 
format. 

Because of its enormous storage capacity, the CD has already be- 
gun experimental development for both audio/ visual and roinpulrr 
storage applications, both expected to emerge as important uses fur 
this new medium. 

THE VIEW AH LAD 

ReahoiiM To Br Cheerful 

With 1484 drawing to a cli>se. and few of Ceorge Orwell's more 
dire forecasts fulHlled, must recording indu-try observers ran afford 
to be upbeat in casting near term fortunes. Sales are ahead of la-t 
year, with quickening recent business and a flood of marketable new 
releases at hand to foster confident for a bullish performance dur- 
ing the crucial holiday season, the year-end ;•• n ■ I that has tradition- 
ally brought the trade's peak. 

Financial reports from such majors as CBS. Warner Communica- 
tions and MCA have all tracked >trong evidence of recovery anil re- 
cord sales achievement- up through the third fiscal quarter of the 
year. New superstar careers have been consolidated for such artists 
as Prince and Lionel Richie, offering further cause for celebration in 
a field where star jMiwer remains a key index to overall commercial 
health. The Compact Disc tonlinues to outrun its most optimistic 
market forecasts, providing a happv scenario for technological ser- 
endipity. 

Has the recording industry emerged at last from the long shadows 
of the last, withering recession? By most conventional standards, 
certainly. 

Will the trade regain the runaway market growth, cultural domi- 
nance and sky's-the-limtl profitability associated with its |»eak years 
prior to the late '70s? Possibly . but probably not on the strength of a 
single market. The industry may be healthier, and it clearly fairs 
opportunities for change, but it also faces the likelihood of further 

(Continued on page 90TH-90) 
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O* •r) Congratulations Bill- 
^9 V board. You're amaz- 
ing. 90 year 9 old and stits 
charting the future' 

Whoever said youth has all the en- 
ergy, certainly hasn't kepi track of 
you? Imagine, not content with 
covering everything from the 
sounds of live vaudeville to the 
technological age of the compact 
laser disc, now you're charting the 
future That's service! 

On Popingo Video is also 
^••^ 90! (Though there's a 
slight difference of 89 years 
and 9 months!) 

We re proud of what we've accom- 
plished In our first 90 days That's 
because we learned about service 
from companies like yours. 
We've done some future charting 
of our own about today's "vaude- 
ville." home video, and that's ex- 
actly why Popingo Video will be 



the big hit of the future Take a 
look 

1 . Provided second generation 
stores with IBM computerized 
operation and the Interior de- 
sign is a knockout! 

2. Operating six company owned 
stores for testing and concepts. 

3 The most efficient buying sys- 
tem in the industry, with pass- 
along savings. 

4. 35 franchises sold in our first 
90 days, fastest growing in the 
country. 

5 Only turn-key store set up In 
the industry. 72 hours! 

6 Professional franchisee man- 
agement training at our Pop- 
ingo University. 

7. Finest management team in the 
Industry. Professional buyers, 
marketers, accountants, law- 
yers, operators, retailers and 



Popingo Video 
is a sight for sore eyes! 




support personnel. 

8 First with professional after- 
the-sale service. 

9 Regional and local marketing/ 
operations assistance /cooper- 
ative advertising/ continual test- 
ing/research and develop- 
ment/unique trade marks/ 
quick market penetration 
through cluster" store devel- 
opment. 

*o Popingo Video is the 
^9 face of things to come 
and we've charted oar future 
to achieve: 

A 49 stores by the end of the year 
B Provide the most effective ad- 
vertising programs 
C. Provide the most comprehen- 
sive support programs 
D Dominate the markets where 
we have operations 
E Be well on our way to becoming 
the recognized video Industry 
leader In 1985 



Franchises available 

257 N Broadway. Suite 400 
Wichita. Kansas 67202 



Demo; . 




TRENDS AND EFFECTS 



ultnurj from page 90TH-78) 

\\w h of tbu focus is, of course, determined for ihnr people bv 
ni- ! itif developing rounlrir*. Ami in mant case* the 
u t. tre thr primary purchaser* of thr hardware (fur 
' -.n-1 training program*) and thr software Manufar 
lid marketers, therefore, havr In make rvm effort in under 
l Mh*Jl ihwC ailnuni-lration* have set for iheir rounlrie*. 
\ into them. \* r.trrn supplier* have In be able to cualovauoe 
'.tial r< .• -.> lhat the* . an legilimalett Ite sold In drvel- 
o-tne* a* im|Kirtanl conlnbatKMU to ibrir national develnp- 
hr entrrtainmrnl field, the successful exporter ha* to com- 
■e rcrosararj that hi* company"* produrto eoaitribiito to 
if" • i.'tural development" of their counirv 

'in- if -l* <h*\ -imrtimcs affc>i* sou Hp people in ihe 
dired world, and . . mr- along only at • very advanced stage 
npmeu' • (he stndromr usually refrrred to a* "aortal limit* 
t" growth." Th- ■ ttofiffj thing* thai money ran but n» Inngrr inter- 
'l>er* ' thi* so-called "new i he* au*e tangible | >. .1 v/-« 

■ jrr nnveltic*. And because the* have tired of iheir 
« -uld like to runvinre nlhrr* nf the mr*ninglr«-<i- - - id 
pmaeninn a- well. In fart, by opposing ecnm>mir growth and prog- 
'rnt Miher* the opportunity to have them at all. 
The antigen*' 1 ' advocatr* are. howrter, only a vert small minor- 
Idle rla*». Kven if a \ <"R nr a mom-tiar trtrvtMoo 
screen mar* lol* 1 desired object for the ovcrpntilcged. it 1* -hll 
l*rvond thr rearh -t man "thrr* who dream nf owning nnr Knur 
and a half million VCR* were *old in IMB3; by thr rnd of this tear. 

I SmrrKaa home* will have then, and by 1987 owe is 
thrr hou*eh • «ill h«»e them So it ia clear that those who ruiilin 

- n 1 j ro^rr** «nd who arrange thnr life-s|y| r s 
11 In i., earn more, M*e mure, and spend more are still mu» h 
more prevalent than those who hate ' II.D.'d" nn the "gi»*d life " 
Another desBotraphir fart thai trill alert the U.S. home entertain 
ItttaTj ,, ihe hi. rrjv in tw.. income families Mere mothers 
bera are active in the labor fnrrr lhan ever before, and oftrn 
nr-n have rareer*" rather lhan "fob*." Thi* distinction I* 

II not only m term* of income but also in term* of life style, 
-ith "p>b*" tend to work Uiuy thet need ihe monet, they 

<king and cleaning and lake ihnr own < hddren 



in the neifhhurhiNid daycare renter Ilieir familirV diM relmnar> 
inrome 1* %lill ten limited llul. ne«erthelr«it. it'a likelv lhal nm*l nf 
lhe*r !»•> in. .line familie* will make *ifcnifi< ant inteslments in home 
rnlertainmenl oyalem* br* a 11 *e the* perceive ihis to br the nnlv en- 
lertainmenl ihev havr. 

In the rominc tear*, low- and middle-itao* iMo-incnmr families 
will opt fi>r Itfchf . rsrapi«t, advrnlurrsome. "up" proftramminfc Or. 
allrrnahvrlt. for pn^ramn lhal are dirrrtlt reletant and prartiral: 
hnw in fill nut a tat fnrm in April, summrr/ttinler *lnraare ti|«. and 
•o on. An ineiprnsivr rrnul -t. ru fnr Miftiaare -ill U- the kev in 
lireilienl in allractina: and r »,, ,.,,!,, . ( - thi< market segment 

ttomen nith "rarrrrs," nn thr other hand, lend to work brcausr 
thet rno.t thr 1 hallrn^r. thr invnlvemrnt, the ea;o «a 1 1 •faction— and 
thr nioiiev. Their professional «latu* fill* mant neril*. not the lea*l 
of » hi. h i» lhal Iheir abihtv In earn m«re «l«i mean* thev are able to 

• |wnd m» re — often a preal deal more I he*r people will nmhnue I., 
•(■end lavishly on iheir children, |>erhap* to romprnaalr for -ime 
Kuilt al OjOJ heme: full timr mother* — women working bv choice rath 
«-r than from Derr**itt Ant new rlr. tmnn * idr.. audio / lr. hnoh^i 

• allt adtancrd detelopment ran find il» wat inln ihr*r homr* al 
ni.«l iiKtanllt fhrt arr r*pniallv welmme addition* to ihe hou*e 
hold if ihnr rtistrnre ran he justified by thr availability oi 
hia:h-<|ualilt proftrammina:- The kev in markrtin*: here in the near 
future will be In promote whatever redrrminft ftorial/educalnmal 
valor can be drntrd fmm the tn hnologt and il* uwrs. 

\- . hildrrn of U.th kind* of two imomr famihr* spend more time 
with "rle. IrmiM babt*illrr«" of onr *..rt or another, the bmad « air 
ptort ol home entertainment wd lw>»me more important lhan rtrr a* 
a mean* of keeping children and childrrn-wali hrr* mi upird r mm 
. art.-.n. In - ( -.rl. to «. ien<r to In hnologt. . atdr and network pro 
cramming will hate In- rr*p«in*ivr to viewers of all ages, al all hmr* 
■ d the dat And ftrratrr -pe< lahxalion mran* more outlet* are nre.le.1 
-> that N- 1 an w*l. h thr Muppel* while Junior * etes are on harrtl 
^irawlw-rrv and the hou*ekee|>er thrill* lo the snaps, or ihe teen age 
[■ahfitler lo Ml. hael Jack*nn. OmversrU. thrrr will he an no rra* 
mglv grralrr nrrd lo prevent children fmm wait hing or h*lening to 
program* lhal arr "off limit* " Appropriate tet hnologt will be nee*! 
rd lo monitor ihr clevlrontr input. 

Two-carerr familir* will al«o mran lr»* population mobililv. 
Amrri. an* are noloriou* for moving fmm one (tart of thr muntrv lo 
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anoihrr and bark again, oftrn with *lops in between But it'* harder 
t.. motr whrn l-.th hu*l>and and wifr hate job* and both sp4iuM>* 
have lo find employ mrnt. "Home" will soon become much morr per- 
manrnt. and people will be willing lo make greater intrMmenl* in it 
with lr*« rhanre "t hating to pack up and mnve on, families ran 
fumi*h their hou*r* and apartments with Inng-rangr plan* in mind 
1* mran* h<imr rnterlainmrnl *v*irm* that can be upgraded a* 
inromr allow* romponrnt* and add-on* that arr optional but avail- 
ably and ha*i< setups thai won l berome ob*oletr before thry'rr 
paid off Mint people are willing to spend more on long-term invest- 
ment*, knowing lhat thet'll be u*rd often enough lo putifv thr ini- 
tial nutiav and knowing thet ll he living with them for many years lo 
rome. 

Thi* 1* one rationale often u*ed to evplain thr rnormou* incrra»r 
in the sales of mirm* ompulrr*. thr fa*trsi-gn>wing sector nf the Irle- 
• ommuniralions industry, f j>mpuler* have mant immediate and po- 
tential application* lhat. for mant household*, a computer will mm in 
t>er o me as nrrr**ary a* a telephone. This will be esprriallv true 
when ihe per*.. rial mmputer actually become* personal; that is. 
. heap. ea*t to u*r. and rapablr nf trulv divrr*e and inlrgrative use*. 
>u« h < <>mputcr» will enable residents nf areas with bad winter* to 
avoid driving and walking long distances bv doing their banking and 
marketing from home; student* will tune into schools and universi- 
ties offirr* arr,ini:^ t. lf ».. r L 1.. br done Jt homr. homr enter 
lainment will be "dialed up" from a large menu. The special inter- 
ests served ht on-line vendor* 1* growing daily 0*ten*iblv, the need 
to *tep outside diminishr* acrordinglt 

Hul lhat'* not what happen* Kvrn as the residential living room 
becomr* the ron*ummale information /entertainment crnler, the 
famdv -till will go tn thr movies. The desire in br part of a collective. 
*harrd experience 1* not diminished bv the technical abilitv to "go it 
alone." The entertainment media can br»l capitalize on this rommu- 
nat spirit bv offering fare thai isn't received a* effectively in small 
i|uartrr* as it is in a larger rontrit. Program*, sights, and sounds 
lhal dejM-nd on size and *rah? — offerings lhat would stand to loae in 
the translation from mass to mini — will be ihr bnioffice hits of ihe 
future. 

The trend Inward greater residential permanence, then, and ar- 
cess to noire and more "in-house" capabilities is in no way synony- 
mous with a general lack of mobility. On the contrary: thr number of 
irateler* increases every vear. American airport* have never been 
busier, and inlemalmnal jet Iramc is al an all-lime high. Thr Inler- 
natmnal Arrival* Building at Jr'K Airporl in New York City expect* 
passengrr traffic tn grow 50 percent by the year 2000. Business trav- 
rler* arr an important srgmenl of the increase, but the greatest 
growth is among recreational Iravrler*. 

One of the most direct consnfurnrrs of this will be an increasing 
demand for a product calegorv of mini- version entertainment sys- 
tem* designed lo br inled along on tnp*. While systems meant for 
hnme use can be designed with a long-range life-span in mind, porta- 
ble, packable models will have be constructed with about the same 
prrmanrncr a* transistor radios. 

In addition, a* airport terminal' play ho*i tn more passengers— 
manv of whom arr ei|ieriencing longer flight delays and layovers — 
ihrt provide a captive audience for the media. Mainly, travelers arr 
fatigued, resiles*, bored, and nnl concentrating very heavily on any- 
thing olhrr lhan getting to their destination. But thev want lo havr 
soinelhing lo do lo make the time pas* quickly. 

Some airport* are experimenting with news ticker* for waiting ar- 
eas near business shuttle flight*, but most main lounges are not yet 
equipped with anything more interesting than 25* for 15 minutes of 
network television. Cyndi lauper singing "(iirl* Jutt Want To Havr 
I nn nn videodisc i*n't an airport entertainmrnt option, so far. 

Varalionrr* stuck in airport wailing rooms may want to learn of 
ihe highlights of Arapulco a* they wail lo board their flight to Mexi- 
co, and Iravrler* who jusl mi I a week of iheir favorite soap* may 

want an updatrd packagr of important episode*. The possibilities for 
colleclive a* well as individual portable cntrrtainmenl arr endless, 
es|M*riallv a* *mall computer* and porket-sixr screens become stan- 
dard item* of baggage. 

(Continued on page SOTH-9?) 
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tionship between the softest and loudest 
audio signals they ran transmit without 
distortion or interference with another 
station on a nearby frequency. To a large 
■Start, however, this limitation ha* been 
overrome bv the use of the Dolby tech- 
nique. Dotbv and olhrr compensation 
technologies will be incorporated to a 
growing extent into AM and FM broad - 
raMing during the nest decade This is 
because an increasing amount of growing 
technology from computers and integrat- 
ed circuits will spill over into the more 
mature technology of radio. 

An interesting possibility -uggests it- 



self, based upon a spin-off of audio tech 
nolopv from aviation to radio. Thr multi 
channel audio systems m the Boeing 747. 
757, and 707 — a* well as other modern 
jel airliners — would be rn<>rnttMi«lv 
heavy if a wire for each of seven to ten 
audio channels had to be run to etch scat 
in a 300-plus- passenger airplane. "Multi- 
plrsinp" technology was used, instead. 
Multiplexing requires . n \ . two wires to 
he run to each seat. Multiplexing was 
first used bv ATA'l to transmit several 
telephone conversations <.imuitaneouslv 
over a single telephone circuit. Basically. 
(Continued on page WTH-W 
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(Continued from page 90TH-1S) 

(frequenry modulation). There are other 
technical way* tn transmit information bv 

£ means of a radio wave or carrier, too. 
These are digital in nature. Although 
we've seen a proliferation of digital tech- 
nology as it -pin- off from romputers to 
audio, it's quite unlikely that we'll wc 

| such space-age forms of radio u P(JM 
(pulse code modulation). PWM (pulse 
width modulation), or other forms of 
puUe modulation becoming common- 
place in the domestic radio broadcasting 
and entertainment held before the twen- 
ty-first century, if then. 

Reaxm? \M and I M radio work just 
fine. In *pite of electronic progress, the 
equipment available today will continue 
to work and do its job well and efficiently 
in 1005. And technical progress in elec- 
tronics, coupled with advances in digital 
technology, will permit us to do most of 
what we would like both AM and FM radio 
to do in the future. 

Phy-ical si lence has a great impact on 
what and how much we CM do with radio 
in the next decade. The medium faces a 
basic physical limitation imposed by the 
laws of the universe, h uses a small por- 
tion of the electromagnetic (e-m| spec- 

I tram, whose frequencies also include ra- 
dar, infrared (heatl. light, ultraviolet, etc. 
For scientific reasons, radio is limited to 
this -hi. ill portion of the lower end of the 
e-m spectrum. Therefore, the number of 
frequencies available for use bv Inith AM 
and FM radio stations i> limited. Scientific 
reasons also limit the fidelity or quality 
of the audio transmitted over \M stations 
lest transmitters on adjacent frequencies 
interfere with one another. FM stations 
don I suffer the same audio frequency 
limitation- but have other limits forced 
upon them by the frequencies in the e-m 
radio spectrunis as-igued to them. This 
isn't going to change unles* the universe 
itself changes 

Audio technology, regardless of the 
hardware, will continue to produce sound 
of increasingly realistic quality. It will 
also continue to produce sounds we've 
never heard More. Radio can and will 
carry these sounds. 

Both AM and FM radio technology are 
limited by the dynamic range — the rela- 




Allsop... 

a hit with Record Bar! 



here's what Record Bar— top music retailer- 
says about Allsop: 

"Allsop is a forward-look- 
ing company keeping up 
with technological ad- 
vances and offering a 



unique approach to 
P.O.P. materials. Their 
cassette headcleaner con- 
tinues to be our bestseller 
and has overwhelming 
field support. Strong rep- 
resentative support and 
an overall willingness to 
cooperate on promotions 



has made them an excep- 
tional company to deal 
with." Ralph King 

At Allsop, we're proud of 
the long and profitable 
relationships we've built 
throughout the country. 
Our innovative products 
are recognized around 
the world as the best 
available. And our state- 
of-the-art merchandising 
aids are recognized by 
dealers as highly effective 

W'orU I \eaJm in Hi-Tech Cure I'mJucfs 



in-store sales tools. Every- 
one at Allsop is dedicated 
to providing outstanding 
support with award -win- 
ning product lines that 
guarantee you a profita- 
ble bottom line. Join the 
"World Leaders in Hi- 
Tech Care Products" 
team and paint your own 
profit picture. 



Record Bar 
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Ralph Kitty 
Stwtor I 'itY PrrshJmt 
o/'Martfftng 
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ALLSOP INC., PO. Box 23, Bellingham.VVA 98227 U.S.A. (206) 734-9090,Teha I5-2IOI/Allsop BI.H. 



You're going 
to be changing 



(Continued from page 90TH 76) 

pairman" just might destroy the equipment and OHM the retiiter to 
have In replace it entirely. "Well, you'll have to leave it. We don't 
have the part. We'll have to order it. It may take a couple of weeks to 
eel here. Give us a rail in about two weeks." This sort of trealmrnt 
dnc-n'l make for a happy customer. Consumers have grown accus- 
tomed to their gadgrtry working as advertised, without pood care or 
regular maintenaace, Thev become annoyed when it can't be fixed in 
3 timely fashion, especially if it'* rea.sonably new and costly. Failure 
tfae 1'ans Game" with the speed and agility nf an NFL wide 
receiver can drive. a customer to the store scran the street. 

A simple • omputer terminal and associated computer networking 
equipment is now available for less than a thousand dollars. Com put- 

irls-jod-repair networks are springing up. Within the de- 
cade, anv -mall retailer will be ahle tn have access to a huge "data 
base' .n .v.mpuierized catalog thai can lw lapped through the mm- 
in mi: i alions networks, and access to this data base will be quite in* 
I the "net" will enable rven smaller retailers to find 
ilie pari number, anv changes in the part nunilwr. cross-referenced 
part numbers, compatible ur substitute parts made by the same or 
inufai turer. special instructions (if any) tn install the new 
part, who ha- it available In stock, and how fast il can be delivered tn 
i ei - back door The order can be entered through the retail* 

terminal and confirmation can be received instantaneously. 
Today, u take- -everal telephone calls to gel ihis information. Even 



using AT&T's long-distance competition, this is expensive because 
it's lime consuming. (Think not? Eavesdrop on a servire manager as 
he attempts to communicate by telephone with varum* parts suppli- 
er*.! Computerized network- will make the necessary information 
available almost instantly on a display screen. 

Such computerized service and parts network- will mean that a 
small retailer ran offer the same service as his big well-inventoried 
competitor. Fewer -penalized parts will have to be kept in stock. 

V* hai holds true for parts and service also is a fact nf life for the 
product itself. If product information is quickly available ami order- 
ing procedures are expedited through . omputer nelworks, a retailer 
won't have to -lock an anticipated two-weeks" supply, not when an 
item can be found, ordered, and delivered in three days. Com put er- 
ization not only helps the retailer who must handle a large variety of 
products, but il shifts the burden from tin- retailer to the wholesaler 
and even farther down the line to ihe producer. Computerized -peed 
meant that ihr wholesaler and the producer mu-l gel their own pro- 
duction, stocking, anil shipping up to snuff in order to remain enm- 
jwtitive in an increasingly competitive marketplace. And who savs 
the marketplace will ever become less competitive? 

However, having product available for -ale isn't the whole enchi- 
lada. Prospective customer- mu-l know thai ihe product is available 
as well as what are its advantages over a competitive product. Be- 
cause impulse buying remains a strong part of retailing, customers 
must also be convinced to buv a product that thev probably didn't 



rome into the store to buy in the first place. In the coming decade, 
the changes that technology will make in point-of-sale advertising 
are profound. 

Many retailers not only rent or sell prererorded videotape* but 
now also use them a> sales tools in their stores. Product manufactur- 
ers are turning to prerecorded product display and advertising video 
tape- in increasing numbers. 

A lol of psychology come- into play here. Because the detractive 
power of television is enormous, very few people ran resist stopping, 
even for ju-t a few seconds, to watch the moving images on a televi- 
sion screen. The pervasiveness and visual impact of television net- 
work news reporting and specials, as well as ihe educational pro- 
grams routinely viewed on puhlir TV by young people for most of 
their lives, have caused most people to accept as gospel truth what- 
ever appears on a television screen. When it's on television, we be- 
lieve what we see. 

Where video tapes have been shown on in -store, point-of-sale tele- 
vision sets, product sales have increased markedly. So have the elu- 
sive and sought-after impulse sales. In-store video point-of-sale mar- 
keting has proved itself to be enurmou-lv effective if ihe product is 
<me thai moves and does something visual. To see the produrt actu- 
ally working brings our individual imaginations and desires into 
play. "Gee. it would be neat to have one of those if it'll do that!" 

Except to see more and more video point-of-sale displays as elec- 
tronic technology produces smaller equipment that's less expensive. 
For hardware-onenled readers, lei me point out thai there's proba- 
bly a good hu-mess in prinlucing -mall, self-contained in-store video 
units with built-in video tape players. Using modern video game and 
computer technology, these video point-of-sale displays can also be 
"interactive" — i.e.. a prospective customer can ask the video ma- 
chine for more information, whereupon it displays a "menu" of sub- 
part maierial about the product/service that the customer can select 
to gel more information. The video sales pitch can contain the 
phrase. "\&ant to know more? Push Button A at any time. I'll dis- 
plav whal I < an tell you about ihe NEW holographic audio amplifi- 
er" (or rock album, or video recorder, or whatever). 

Something like this can also be done by remotely transmitted vid- 
eo point-of-sale displays where the signal doesn't come from an in- 
siore or in-equipment video tape., but via satellite on a discrete ad- 
dress system using existing cable television technology. 

In fact, this sort of thing is already being done with remotely 
transmitted in-store audio point-of-sale advertising and promotion, 
and it's proving to be exIremeK effective. 

Satellite In-slore Broadcasting Company (SIBCO) is a firm head- 
quartered in growing, high-tech Phoenix. Arizona. Developed b> 
people who have a background in piped-in background music such 
.1- Mu-ak. SIBCO i* already piping in audio point-of-sale messages 
to existing retail store musir systems using leased subcarriers of lo- 
cal radio stations or audio subcarriers of communication satellite 
transponder-. To translate this from techicalese into ordinary En- 
glish, ihe audio sales message is transmitted on a "secondary" fre- 
quency that'- part uf the main frequency of the radio station or satel- 
lite transmitter. Such a secondary frequency i- ofen used bv FM sta- 
tions for broadcasting stereo. SIBCO's equipment transmits 
recorded audio sales messages into a given store on these subcar- 
riers. Each recorded message is preceded with a digital command 
rode thai causes receiver- in code-selected individual stores lo turn 
on and broadcast the audio message in the store. Thus, a sales mes- 
sage can be transmitted to a single store or to a multitude thereof. 
The -ulx arner of a Iocs! radio station mav be used for stores in an 
urban area, but the ultimate SIBCO system will have the capability 
lo reach anv store anywhere in North America directly from a com- 
munications satellite. SIBCO's receiving system is a small dish an- 
tenna mounted unobtrusively on ihe roof of the -tore and pointed at 
the -pol in the -kv where the communication- satellite is located in 
geosynchronous earth orbit. 

The computer that control- the transmissions at SIBCO headquar- 
ters therefore not only know- what audio message was transmitted to 
whal store and when it was transmitted, but it can also bill advertis- 
ers accordingly . 

These SIBCO messages aren't ihe usual thing you hear: "Atten- 
tion, K-Mart shoppers." They are professionally produred audio ad- 
vertisements of the sort you'd hear on a radio station. Professional 
announcers are used along with appmponate background music and 
effects. Advertisements are produced and paid for by national or 
brand-name companies through their ad agencies and supplied tu 
SIBCO for selective Iran-mission In selected stores. In fact SIBCO 
fHf\s ihe retailer for using the store's system to broadcast the audio 
ad in the store. 

The SIBCO system has many advantages to the retailer. One Es ihe 
simple fact that the store owner or manager doesn't have lo worry 
about anything. He's paid for allowing his in-slore audio system lo 
t>e used. He doesn't have to divert |>eople lo reading a script into a 
mike in an unmistakably amateur fashion, thereby usually produc- 
ing a less-than-effeclive audio ad. He gel- a professionally produced 
quality audio ad, and the ad runs in his store in connection with 
special-. 

Thu- far. satellite in-slore audio advertising has been used in 
chain supermarket stores and other mass-merchandising outlets. 
There i- no reason why it cannot be used in other retail nutlets, in- 
cluding small Monvand-Pop shops. Since the audio ad plays over the 
store sound system, it catches the customer at the point of sale and 
triggers impulse purchases. For example, when Annheuser-Busch 
wants to run a special on Bud LA six-packs in selected supermarkets 
or convenience stores in Pittsburgh just before a ball game. SIBCO's 
computer cues the ta|*e. transmits the selected digital code lo acti- 
vate ihe receivers of the selected stores in selected areas of Pitts- 
burgh where demographics show most of the ballpark atlendeese 
shop, sends the message, turns off the receivers, rewinds the tape, 
bills Annheuser-Busch, and makes a computer memory entry. It 
does il all over again a few minutes or a few hours later, whenever 
the advertiser wants il replayed. Just as Annheuser-Busch has used 

(Continued on page 90TH-90) 
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this technology will give KM radio sta- 
lion* an enormous mi. r. m program- 
ming channels, far more lhan the one or 
Iwo subcarners (hat arr now in common 
use. Thi* could roull in an KM radio tta 
lion lhal cater* to many type* of listener*, 
yet uses only a single KX-allocaled car- 
rier frequency. Or several broadcaster* 
could band together to multiplex their 
programs nn a Mngle KM radio transmit- 
ter. Multiplexing will offer a wav to ex- 
pand the number of entertainment chan- 
nels available without requiring an in- 
crease in the number of allowable 
transmitter frequencies. 



Naturallv. special multiplex KM radio 
receivers will be required with circuitry 
capable of separating the discrete chan- 
nels. With the advent of large-scale inte- 
grated (l-SIl circuit chips for computers, 
this is no big deal technically and will 
probably rrdmr the cost »d a good KM re- 
ceiver! 1-SI circuit chips are expensive to 
design, but, once designed, they can be 
cranked out b> the millions for pennies 
or less. Technically, it's possible to de- 
sign a multiplex KM radio receiver that 
would It totally compatible with nontnul- 
tiplexed KM radio transmission* so that 

(Continued on page 90TH-91) 



(Continued from page 90TH-8?) 
i multiplex circuit operates in the "time 
•luring" mode, with each channel being 
-twitched in. in sequence, with great ra- 
bidity. 

Multiplexing to something like the 
inalogy of ten lanes of automobile traffic 
eing fed into a single, one-lane super 
a teeway and then separated again into 
separate lanes at the destination. If the 
iii"- enter the system at a constant 
tpeed with the proper, unchanging dis- 
tance between autos, a traffic light sys- 
lem can be devised to permit autos from 
-ich of ihe lanes to feed into the -ingle 
lane in sequence and later be separated 
m the same sequence — provided that the 
hrst auto is always painted black and is 
ihe only black auto in each group of ten 
lutos. At each end, it seems that each 
iane is moving constantly. If vou didn't 
know about the other nine lanes, you'd 
believe that the super freeway was han- 
dling only one input and output lane. 

Audio multiplexing works in much the 
«roe way- Suppose there are ten chan- 
nels in a multiplex system. The audio sig- 
nal in each channel has nine-tenths of its 
Mgnal chopped out of it at a frequency 
much higher than audio frequencies — 
| say. a multiplex rate of 100.000 Hertz, or 
cycles per second. One channel is a dedi- 
cated timing channel (analogous In the 
lane with the black auto in it) with a defi- 
nite signal that says. "This is ihe refer- 
ence channel." Each audio channel is 
then put into the multiplex system se- 
quentially. At the reception end, elec- 
tronic gadgetry (which is really quite sim- 
ple and elementary in nature} recognizes 
the "slart" or reference channel, then 
separates each channel oul of the multi- 
plexed hash. Since the switching frequen- 
cy is so much higher than the audio fre- 
quencies of each channel, multiplexing 
doesn't materially affect the audio quality 
of a given channel, and listeners can't tell 
it's been multiplexed anv more than they 
can tell lhal their telephone conversation 
is sharing the same wires with many oth- 
ers. 

How will multiplexing technology af- 
fect the future of radio? To begin with. 
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the 5IB00 iCchniqur. so could enle rtainment corporations. 

fhta i-n't twenty-first century pipe dreanrlanj. — rralii\ today 
and already hi use. When tested in lot-ail -iqiermarkets in the Phoe- 
nix area. .1 recognized product test area v*ilh excellent demographics, 
sales of selected products increased 1mm Ml to MW* . Visual static 
ads on dumping OUti increase *ales only about H'" The numbers 
could he confirmed brrau-e it v*a- known when the ads were trans- 
mitted .in.i plaved in each sior.e, ami each -lore"- sales of the partic- 
ular produrt were monitored through its computerized rash ren- 
ter*. 

Tin- tigblb controlled digital technology capture* and holds for- 
rw-r -jIi-- and marketing data of vital im|H>r1nncr t»i everyone in thr 
retailing . ham of distribution from the retailer hark, to the manufac- 
turer. Il will create an enormous data base of un para I lei led accuracy 
and timeliness. Retailers, wholesalers, and manufacturer who haye 
arms to it will have a tremendous advantage over those who don't. 
It Mill pinpoint with great accuracy the hot and cold spots of -ales in 
trrni-. ol location, product, time, price, and other marketing vari- 
ables, 

\n adjunct lo this technology i- the point-of-sale electronic sales- 
man, both .uiilm .iikI . ideo Sometime* a bmadeaM audio ur video ad 
isn't needed. \ i uslomer Hants and demands immediate information 
onfronts a product on the shelf and trie*- to make up bis mind 
whether to buv it. If a customer has a question about a product, who 
hi s*k? V MJeapeTOOu — right? But in many retail stores today 
-|><-f-tiii in. I nnlv mav be impossible to find, but nut not even 
• However, a -mall ■udto/YMloo playback unit no larger than a 
H ilkn in or j lumniv television can Ik- athxrd to the shelf %»ith the 
produi t. At the push of a button, the customer receives a v ideo and/ 
or audio sale- pitch with ixunplele information. 

-i on -demand -ales information syatenti mav imtiallv make 
their appcarani ■ ■- on bland di-pla\ -. \nd. as vou know, these (mint- 
. :■-.(!.■ Ironn -ales machines can be partialis or lullv interactive. 
II depend upon a built-in program of resjtonses tit common 

■ ' ' • . ^ >n'! l«- able to answer everv question a customer 

SJ »*k- 5 >aJ ea pCOpfa can't answer all of the questions, either.! 
ji But a fu!l\ intrraiine -\ -trni using remote links to a central cornput- 

1 er with a vrrv large mcmori can an* wet all of the questions. Even h> 

uler- with massiw rnrinunc- can communicate with 
'__ people ii, ■ ii< I. j fashion that the person ha* trouble determining if 

he's talking to -i p<*raon or a computer. The extension of this techno). 

og) Ui point-ol -ale electronic -ales machines m ill not lota IK elimi- 
§ nate the -ales|M*rson. however. Iterause manv customers Mill want 
£j the "human i.-urh" of a salesperson asking for the sale, especially if 

2 it's a high-ticket item. 

gj Thr uses of these in -store audio and video sale* tools for enter* 
tatnmeiit retailers are obvious. Tbev let the customer see or hear an 
entii in.: smidgeon They're like the >>ld movie trailer or the promo 
ad on T\ The lug difference is that they are located right at the 
■■"Mi ..) -.ile. where th»* unguis*- t,, uuv j,, strongest. 

The use of in store, point-of-sale, fully interactive electronic video 
.n:d .m il', sjlc- nui biii'-s nut only will produce increased impulse 
<k ui . but also will > reate a sense of sales anticipation in the eus- 
tomer. Tlie sab- and pn. lu. t data base existing to support these in- 
store machine- wi 1 ! be addressable through interactive cable lelevi- 
-i"ii and cable radi. by a prospective consumer looking for informa- 
tion I alike television or radio broadcast ads, which come at a 
pros|iei ti\r consumer in more-or-tess random fashion, the data base 
will provide the information the customer desires, plus the sales 
pit- h. \nned with basic information from a home source, the cus- 
tomer comes into the store ready to buy. In addition, the data base 
will have recorded the time and place of the customer's query and 
the type uf information requested. This, in turn, will permit further 
refinement ol the data base to make it more useful to customers, 
retailer-, wholesalers, and manufacturers alike. 

Some of today* | caa to sn cri react with horror at the thought of 
these -ales tools. Invasion of privacy, some say. Or "subliminal." 
others claim. They're neither, of course. They're merely a techno- 
lojjpjl t] extension nf *ales aids that are classical in nature and that 
customers lake for granlrd. A person comes into a retail store be- 
cause a purchase is contemplated or because of curiosity. Eleclronic 
-ales louts are ultimately no different from any others, inasmuch as 
nit of them attempt lo convince a customer to buy. Just because 
they've replaced the Upeutve, often untrained, often surly, and of- 
ten ill-informed salesperson doesn't make them horrible. They serve 
boa 'I"* I u'tomer and the retailer. 

In fact, that's ihe hallmark of any other technical retailing aid — 
past, present, or future. Retailing is a human activity. Il can't be 
taken over by machines. Machines don't want things. Machines 
don't buv things. 

But human beings can use machines to determine what to buy. If 
the machines do this faster, more accurately, and at less cost, they'll 
become as familiar a |>ar1 of the retail store as the cash register and 
telephone. They'll be like TikTok. the loveahle clockwork copper 
man of I,, rrank Haum's (h stones. Tik-Tok "was sure to do exactly 
what he was wound up to do. at all limes and in all circumstances." 

lake Tik lok. the retailing and general business machine of the 
future will function "only to do the special kind of thing it (has) been 

o • ab ulaled to do." As mathematician and pragmatisi Charles S. 

J Pierce pointed out a hundred years ago. this is no defect or threat 

l_ and we do not want (a machine) to do its own business, but ours." 

o 
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The Challenge 
Of Change 

In The Recording Industry 

<( 'nntutHtfifrom page 90TH-85) 

market fragmentation and continued competition from new and 
forthcoming media. 

Even in the rose glow of the current upswing, there are significant 
obstacles, some obvious, others easilv overlooked in a now optimistic 
climate. And, in an industry where market research remains a rela- 
tively new and often misapplied proposition, while gut feeling holds 
time-honored weight, the tendency is to look behind for clues, not 
ahead. 

Yet. if the preceding summary of recent developments offers any 
lesions, their common thread lies in the liability of long-term fore- 
. j -hug in a t ontexl where -hurt-term perspe. ti\e reigns. Because ihe 
imfiisiry has frequently lacked any meaningful research base beyond 
sale- data and market shares, and has nutured an insular mystique 
about the uniqueness of its products, the fusion of recording is 
punctuated by examples of myopia in planning. 

Before turning to some of the key factors likely to shape the de 
cades ahead, then, a few general aphorisms might be extracted from 
the trade's past experiences: 

Technology itself is neither friend nor foe. New media 
technologies ran offer opportunities, but realizing practical applica- 
tions will remain the key to developing viable businesses around 
these breakthroughs. 

Delivery systems undergo constant change, but their 
basic content changes little. Kadio did not replace recordings, 
television did not replace radio, none of these has yet replaced mo- 
tion pictures or live- entertainment. The reasons include the consum- 
er'- wish to have multiple options in receiving their contents, enter- 
tainment, and in the specihV advantages each system holds for dif- 
lerml uses \nd. yes. -tvles do change, and change viv idlv. but their 
underlying theme* — the real content — change only gradually if at 
all. 

Hardware creates the need for software, but software 
ultimately drives the market for both. That idea, however eft* 

ched, remains a vital corollary to the relationship between technol- 
ogy and communication, one illustrated through the histories of ev- 
ery mass medium. 

Entertainment products aren't recession -proof. Of 

course the public still needs diversion when the chips are down. But 
when ihe chips are gone, they obviously can"! pay for it. 

Trends are bottom-up, fads top-down. That's the astute 

■ urn lu-ion readied by social forecaster John \ai-hitl. whose "Mega 
trends" has proven among the more cogent and plausibly argued ex- 
cercises in prediction. Restated, this principle means that major, en- 
during cultural ideas must lake root throughout the culture: they 
can't be manufactured from whole cloth in New York. Ix>s Angeles 
or Umdon. 

Demography: Beyond The Youth 
Market 

The recording industry's renewed optimism has centered around 
the emergence of a new vouth market, exemplified by the |»ereeptinn 
•■I New Music as ihe cultural "properly" of a new. posl-r»ck genera- 
lion. Socially, if not musically, that's a fair assessment, but in cm 
bracing the economic reality of this incoming market segment, the 
trade mav well be sidestepping a more chronic stumbling block. 

I ntil the post-war "Baby Boom" transformed the eronomy with 
the introduction of a vast, homogeneous youth market, ihe recording 
industry acknowledged the need to court a diverse, often fragmen- 
tary universe of consumers. Indeed, in ihe earlier phases of the 
trade's development, cost was a barrier to younger consumers, and 
recordings and players were targeted to the adult consumers willing 
lo pax. 

Bv the "20s. precedents for youth markets emerged in the college- 
aged and young adult sectors, and in subsequent eras marketers 
would deteel some tailing-off in product sales as the consumer's age 
rose into adulthood. Because of the baby boomers' vast numbers and 
greater affluence, and the belief in this demographic "ceiling" for 
adults, the industry directed most of its marketing and talent devel- 
opment dollars lo exploiting the youth market from the l"<»0s on- 
ward. 

■luring the early 1970s, initial worries thai the baby boom gener- 
ation, now in its 20s. would stop buying proved premature. The 
same market segment that elevated rock'n'roll to its dominant niche 
continued to buy variations on the same styles, branching out. as 
well, into other idioms such as country , jazz and classical. As the 
decade wore on. however, the subsequent onset of a recession re- 
vived speculation lhat ihe post-war babies were at tasl Iihi old to ac- 
tively support recorded entertainment. 

lias this, in fact, happmcd? Market statistics for most main- 
stream genres offer only a partial clue, documenting inevitable de- 
fection from the most explicitly youth-oriented subgenres by adults. 
That these buyers prove to be more prominent in the market base for 
jazz, classical and other specialized idioms is also borne out, al- 
though this trend is itself more a constant, 

The questions that mav prove more important for the next decade 
have yet to be asked, however, (".ranted there is evidence that baby 
IxMimers no longer want to rock all night, can this In* translated into 
concrete evidence that they no longer want to buy recordings? Un- 
like prior generations, they grew up wilh recorded entertainment as 
a virtual birthright, nol a luxury, and they typically enjoy more lei- 
sure time than their parents. 

Marketers of other leisure time and luxury items have made this 



market segment, by far the most (Mipulous, their primary target. De- 
spite the greater difficulty and higher cost of reaching such consum- 
ers, ad agencies and market research firms continue to devote much 
of their strategic planning to tracking and capturing this market. 
Should the recording industry abandon these greying baby boomers 
because of ihe percejition that music is a youth commodity? Or is 
thai percejition an exercise in self-fulfilling prophecy, dictated bv 
ihe youth market orientation that has steered the industry during the 
years when that segment's sheer size enabled it to yield growth? 

It's doubtful that this adult market, if recaptured, could again be- 
have homogeneously, thereby creating multi-platinum superstars 
geared solely to this segment. But it's clear that the market is there 
The grass roots success for Windham Hill Records, the eclectic 
acoustic music label now distributed through A4M. offers intriguing 
evidence of an upscale adult buyer otherwise invisible In the main- 
stream |Mip business. 

That invisibility may say more about how the post-war baby ol 
l'»H.> diHer- m mu-n al taste .m«| media access from today's emerg- 
ing youth market. As yet, however, there's little hard evidence to 
support Ihe common wisdom that the adult buyer is inherently levs 
interested in music. At minimum, then, the changing adult market 
would seem lo merit new research and revised musical thinking as 
yet rare in ihe ranks of the majors. 

Compounding the challenge are related shifts in the market's 
movements. The concentration of jMipulalion around urban centers, 
a key cultural force in the post- war era. has been mitigated by a cur- 
rent transition toward post industrial living. According to the 1980 
census, population growth in rural and small town areas outpaced 
cities for the first time, and the trend toward decentralized business- 
es, hastened by the spread of communications technology, is likely 
to continue this movement 

Concurrent with that geographical dispersion ha> been evidence 
of a similar swing back toward regional and local s<K-ial and cultural 
definition. As noted in Naisbitt's "Megatrends." rekindled regional- 
ism can be delected in political strategy, product marketing and. yes, 
cultural development. In contrast in earlier forecasts, n ap|iears that 
the technological "shrinking" of our world does not necessarily dic- 
tate the elimination of such identities — it may, in fact, be prompting 
renewed intrre-l in such ideas 

Yet, despite these indications of a fragmenting culture (and, bv 
extension, a fragmenting music market), major recording companies 
are still tied to high break-even -ale- thresholds. Elimination of 

many co-tlv. inll.iliMn.ir-, pracl from the '70s hj\e been ftuonfe> 

what offset by new expenditures, notably video promotion and inde- 
pendent promotion, both tied to the prevailing orientation toward 
broad mass market acceptance and multi-million unit sales. The 
t In I: market mav he the most critical test to the wisdom of that earli- 
er focus. 

I'ntd the industry elects to explore how ibis segment ran be re- 
tained and possibly exploited, the potential market growth over the 
next decade or so will thus be limited by the census. The new vouth 
market simply isn't as large, and *on*t exert as sweeping a cultural 
unpad, as borne out bv the rising median age for the entire U.S. A 
new. "mini-boom" does appear to be taking shape as the baby boom- 
ers themselves launch a somewhat unexpected wave of new families. 

Can the recording industry afford to preserve it? vouth market 
myopia for another decade? 
The Cultural Dialog: America 
Second 

The I .S. market's influence as the largest market for recordings, 
like other forms of entertainment, has been buttressed over the de- 
cades by its leading edge technology and global influence as a repos- 
itory for popular cultural trends. While it still retains the top slot 
among markets, however, the rest of ihe world is catching up — fast. 

During the '70s. most major entertainment conglomerates ac- 
knowledged that the international market's share of revenues was 
rising, matching the dollar volume of the U.S. sometime in the de- 
cade. As developing countries add mass entertainment to their cul- 
tural options, it's inevitable that this shift will continue. The U.S. 
mav remain the top market (although that's by no means assured 
over the longer term), but it will no longer be the market. 

(Continued on page 9&TH-9i) 
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merchants i »f all sort- I- ■ ause it permits 
rvmonp to have access in the data base 
that's being continually i - >r m 1. 1.-. I In 
many respects, this concept is similar to 
ihr Qube system tried earlier in several 
pUtfl "if the country lint is miirh simpler, 
less expensive, and far more versatile. 

Interactive cahle radio i- going to liavr 
an tOOrUMJUl impact u|ion lioih program- 
ming and advertising. Hut until we know 
a liltlr hil more about lorn. when, and to 
what extent cable radio is brought on 
line, attempting to discus* the specific 
implications is pure blue-sky speculation. 
In five >ear* it may not be. 



One thing is fur ce rtain: radio is alivr 
and well, and it will remain alive and 
growing during the next decade as people 
discover all the new avenues that have 
been opened up bv technological pro- 
gress m the neighboring technologies of 
computers, data transfer, and video. 



(Continued from page 90TH S9) 

ill KM stations could be received. 

The rapid growth of cable TV will also 
have a significant impact on the future of 
radio, liable tv ha- received a lot of atten- 
tion, and many parts of the I'mted Slates 
are now wired for cable. In the rush lo gel 
cable tv on line, many people have appar- 
ently overlooked the fact lhat a c able tele- 
vision system isn"l just a cable television 
system. The i-oaxial cable used in such 
systems actually makes it more versatile. 
It can handle computer* and dala trans 
fer. It can also handle hundreds of audio 
channels. Cable tv thu- creates the reality 
of cable radio. 

\nd t*bv not? If the em spectrum fre- 
quency allocations are full, why not 
squirt radio broadcasting out on the « oav- 
lal cable network? Such a use wouldn't 
even be noticed by the . able tv channels. 
A little black box full of electronic chips 
would plug into ihe table tv outlet and 
into the stereo system input. 

forecast: We ll have cable radio in the 
next decade because the system will al 
ready be there wailing to l»e used. It's 
also a rm-il question as lo whether or not 
rable radio would be subjected to ihe 
*ame hmilalions and rc-ln. lions thai ihe 
FCC places upon broadcasting using the 
e-m spectrum. 

Cable radio aUo promises something 
that e-m broadcasting radio can't easily 
offer customer feedback and interaction. 
Unlike radio transmission- in the e-m 
spectrum, cable is a two-way street for 
communications. 

In order for a customer lo communi- 
cate back to the main Iran-milting station 
of a rable radio system, very -imple 
equipment is needed. This equipment 
tran-mils through the cable and doesn't 
use the e-m spectrum controlled and allo- 
cated by the KCC. Perhaps this equip- 
ment is nothing more id. in a simple com- 
puter, tike a keyboard that - |«art of the 
rable radio home receiving equipment. 
Or it can l»e the individual's own |M-rsoiial 
computer. 

I «ing the interai live, or feedba< k. fea- 
ture of cable radio, a listener can respond 
directly to advertisement- and survey 
queries. It enables the listener lo lake an 
active role in programming by -icnaling 
like* or dislikes of program material, lo 
respond directly |o ads by requesting ad- 
ditional information if desired, lo place 
"elertronic mail orders" for advcrtis'-d 
produrts or service*, or to find out what 
and how others are responding to ihe ser- 
vice. This last capability is mqiorlaiit to 

G. Harry Stinr. Senior Analyst. Data 
nr Thr Future, u an A\u*cmte Fello* of 
the American Institute of Aemnaulm 
ami Astronautics. Senior F.tlttor of Avia- 
lion/Space magazine, has written 32 
bunks and numerous articles, ami is a 
tang-time consultant to \ASA. 
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Of Change 

(Continued from page 90TH-90) 

Paralleling this trend, ami already tn evidence, is a reversal in ihe 
Hum of cultural influence*. Until the 1960s., America's Icadcr-htp 
role in entertainment technology was matched by its stature as the 
origin for a majority of pop media styles. If the nation's own history 
of rich elhmcily had played a major role in its musical growth in 
particular, modern pop styles have more often originated here. 

Although the recording industry has recognized the influence of 
pop and rot k idea- from Kngland. Europe and. more recently. Aus- 
tralia, a persistent tendency to view international markets as a one- 
wav cultural path remains. This trail will require close reassessment 
as the cultural balance shift*, not only with respect to exporting 
style* for consumption abroad, but also in terms of anticipating cul- 
tural evolution here 

In [.articular, -lull- in the ethnic composition of many major U.S. 
• itici m>T give dramatic new weight to how l-atin. Asian and Third 
World influences will be a-similated. The pros|»ect of multi-lingual 
populations, already a tangible reality in California, the Southwest 
.in. I I- Ion. la. i- W'-H .i- \ .int.u- Eastern cities, will also play a crucial 
role. 

A global perspective 1 will also be needed in anticipating OPqWatHe 
investment trends and stvle* of management. Since the '70s, declin- 
ing j Iiii ti v its for U.S. industn has compelled top executives to re- 
evaluate traditional management techniques, especially the pyrami- 
dal hierat- - i li.«r.ii tcri-iu of mn»i major U.S corporations. Vari- 
ous survey? of lop •■' liclon \ mem an executives have indenlihed the 
, 'i H inn belief that this style of organization will require -ub-lanlial 
rethinking: the current emphasis on short-term market goals, rein- 
fo cetl b\ corporate competition, will require rethinking in term* of 
it- often delrtersoui long-range consequences: strict, centralized hi- 
erarchies are 1-eirig dismantled and rebuilt to permit more active in- 
volvement bv even level, and a more fluid interchange between dif- 
ferent minagers and divisions. 

Already evident in bellwether industries such as automobiles and 
electronic! i- tb' trend toward multi-national management, opera- 
tion and ownership. In this respect, cars are no longer strictly 
"American" or "Japanese" or "German." despite their nameplate: 
in an intern.itntn.ih/ed trade, components are assembled at various 
sites fur final ajacfbhj Elsewhere. Thus, while the Warner-Poly- 
Cran merger mav, as of this writing, face an uncertain future, it is 
likely the model for future entertainment conglomerates. 
Technology: I -.mergence vs. 
Diversity 

IK-' [<•■ h no logical curve continues to yield new, intriguing seenar- 
iot foi b"w consumers will receive and use home entertainment, and 
provides a central component for the discussions elsewhere in this 

special issue. 

For tlir it-, ording ni'lii-tr\. like other media businesses, the pros- 
pect of a convergence of home entertainment technologies is clearly 
a prevalent theme to such forecasts. The penetration by computer 
technology into home electronics dc-ign is alreadv vividly apparent 
in prod QCtS from automobiles to coffee makers. Apart from the phys- 
ical integration of audio, video and other electronics products in 
home component systems, the advent of operational integration — 
.iiiijuitt-r- ..nil il ...nir.-l device- — i- also underway. 

Major audio hardware firms have already unveiled consumer com- 
ponents designed to operate through such an organizational scheme, 
transferring not ju-i ontrol functions but graphic displavs to 3 mi- 
eroi omputer's CRT screen. That networking concept will inevitably 
follow the audio/video marriage with corresjtonding hardware de- 
signs. 

Klectronic delivery, another provocative "blue sky" theme, also 
au<:u:* litis. 1-i.ir.rrgence, raising probing questions about the future 
for traditional retail opportunities and even the survival of "•.oft- 
ware" itself. 

However tangible these technological concepts may be, il will be 
viiallv important to distinguish between technical convergence and 
arti-lo diversity. Consumers may indeed retrieve home entertain- 
ment through a single, integrated system, but that eventuality should 
not be mistaken fur conclusive evidence that the art lorms them- 
selves will invariably merge. Such marriages will If part of our fu- 
ture, but they will not be the future. 

Video music's dramatic role in resuscitating the fortunes of the 
recording industry represents a present test for this issue. As record 
'••mpanies make the visual character of a recording artist a more 
critical aspect of their talent evaluation process, there are those who 
inevitably believe that audio, without video, may be an endangered 
medium. 

Specific audio delivery systems may. indeed, be entering their 
dotage, but the past century of home entertainment technology of- 
fers ample evidence that the appeal of audio entertainment is both 
unique and resilient. Ihe package will change shape, and |»ossibly 
disappear altogether. 

Hul the beat goes on. 



Sam Sutherland is Billboard's West Coast Burrau Chief and author 
of the Compact Disc column, "On The Beam " 
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(Continued from page 90TH-86) 

Increases in travel (and global transactions generally! have other 
kinds of consequences for the entertainment industry as well. 
Thanks to the availability of satellite transmissions, instant access to 
any part of the world will result in cross-cultural entertainment pro- 
grams and -hows offering diverse perspectives on im|H>rtanl issues. 
The market for software will become as global as the market for 
equipment. 

One such example is an agenda being developed for coproductions 
<.t -oil ware between Japan and the United States (these I wo countries 
are alreadv coproducing such diverse hardware as audio equipment, 
automobiles, and robots). The hnal products will be adjusted to ac- 
commodate the programming sensitivities of each nation, but it will 
basicallv result m one program aired in two places. In the near fu- 
ture, American producers will have to think in terms of being coop- 
erative and competitive with producers around the world. Increasing 
traveling, increasing population, and increasing wealth make this so. 

Two other media-meaningful trends concern dramatic changes in 
patterns of parenting ami retirement. Manv adults are regrouping 
into separate extended communities of retirees, singles, or single 
parents. Retirement villages hear no resemblance to old-age homes 
inhabited by frail senior citizens, and "singles" complexes in no way 
-mack of resiliences for wallflowers. All are vibrant communities 
harboring a diversity of interests and activities, united bv a basic and 
e-senlial sinularilv. be it age, marital status, or offspring. However. 
lln- ..wr.-ill tile «(\|e trend ..I "grouping" will have a significant af- 
fect on the home entertainment industry. 

A profile of residents in retirement communities, for example, 
show- that Americans are retiring earlier (in the sense of giving up 
their primary professions) and will continue to I. so. They will retire 
at a tune when ihcv are younger, healthier, and wealthier than anv 
retirees in the past. They still have many active, vigorous years 
ahead of them and full intend to be pn>ductive. useful and enter- 
tained. 

In singles communities, often located very near major urban cen- 
ters, one finds young urban professional' — "yuppies," for short — 
who tend to have high earning power and financial obligations only 
to themselves. Their satisfaction is derived from careers and self- 
indulgences. Thev have discretionary funds and lime enough to 
spend their money and leisure doing virtually anvtbmg thev want. 
The single-parent communities resemble ihe single environment in 

Getting Personal 

(Continued from page 90TH-84) 

in State University, "about as far away from commercial moving 
picture images as the Wright brothers were from the supersonic Gin- 

corde." 

That is not to >ay thai technology cannot come through with the 
nylil i i -in hi iij t ion "We might nave holographic IV SI 11 table here bv 
the turn of the century." Dr. I.indsav predicts." . . . and five years 
earlier in japan " 

An intermediate step toward a three-dimensional image, accord- 
nig to l>r l.itid-av. i- a parallax tv. I"he idea is to project multiple 
levels of images on the screen, each with a slightly different view, 
It's a little bit like the old "stereo photos" that gave an illusion of 
depth bv plaving tricks on your eyes. 

In fact, one Marv land entrepreneur. Darwin Craig, has already de- 
veloped such u system that he says works, tailed "N Depth." Craig's 
it-D -etiip uses twin images and special screen fillers and masks, and 
the v iewer wears polarized glasses. No doubt it's fun to watch, but 
ever since experiencing 'The Stewardesses" in 3-D. we've decided 
we can wail for holography. S> can the television industry. 

Stereo tv. on the other hand, is no flash in the pan. We've had the 
EM simulcast for years. Now we have stereo cable, stereo VCRs, and 
stereo videodiscs. When broadcasters finally give us a full conver- 
sion to stereo lelev ision in the next three vears. we'll wonder how we 
ever lived without it. 

Naturally, reruns of "Lorn It To Beaver" won't Iwnefit much 
from two-channel sound and high -fidelity speakers. Neither will 
loud, obnoxious car commercials. Hut we're all for NBC's stereo 
broadcasting id Johnny Carson's "Tonight" show as well as "Knday 
Night Videos." High quality audio will be a cornerstone of new Irle- 
vision program- starting in P'H.Y 

Planning a Successful Marriage Dealing 
mitk future Problems 

The overall picture is thi-; Not only will audio and video merge 
into one entity under the umbrella of "personal entertainment." but 
we will see a marriage of both entertainment and information sys- 
tems as well. Presiding over the ceremonv will be the personal com- 
puter. Truly personal computers will be linked Bp the outside world 
bv DBS and cable information systems. The marriage won'l work, 
however, until all component- are compatible— every comjMineni 
will have to be able to talk with every other com|M>nent in a common 
language. 

The simplest solution to the problem of compatibility is standard- 
ization. To some degree we have it already. Kor example, an II' pro- 



many ways, with the significant difference being the presence of and 
responsibility for children, including financial support. The resi- 
dents may have less to spend on nonessentials, but their craving for 
escape/entertainment/enlightenment is likely to be intensified by 
the need to have another "adult" around. 

One of the major media-related implications of the new living pat- 
terns is that the citizens of these communities are very eager to leave 
their residential units and come out to socialize with their neighbors. 
After all. their basically social nature is what led them to a kind of 
communal living in the first place. Consequently, their living areas 
are designed lo encourage social interaction. Not every such home or 
apartment will need the kind of entertainment setup desired by 
many other American families. Instead, a complex of movie theaters, 
computer game parlors, video music centers, screening rooms, and 
so on clearlv is going to be an important adjunct to many of these 
people's lives. Systems planned for group entertainment are called 
for. with separable components so that separate events can take 
place withoul interference. This is in direct distinction lo the kind of 
multipurpose, all-inclusive units needed for apartment dwellers with 
little space, and also different from the need to go to the movies even 
with a full-service set-up at home. 

Every action, according to one of the most fundamental laws of 
physics, has an equal and opposite reaction. And every demographic 
statistic has consequences and implications for almost every aspect 
of life. Media-specific determinations cannot, perhaps, be made on 
the basis of the latest World Bank report, which said. 'The latter 
part of the 20th century has been a demographic watershed, the high 
|Kiint of several centuries of accelerating growth and the beginning 
of what demographers project to be a continuous decline" and cau- 
tioned that the earth's population mav double to 10 million bv the 
2050. with most of the increase coming in the poorer countries. 

But those who ignore such observations do so at their own risk. 
We know we're getting older and more numerous, living longer, 
earning more, moving less but gathering increasingly into cities, 
supporting more two-income families, seeing more communal living, 
and enjoying more travel. We're also retiring earlier, staving healthi- 
er, and taking advantage of more leisure lime. Fast food, drip-dry 
clothes, credit cards, and self-cleaning ovens have spoiled us forever. 
Birth control pills and VCRs — each revolutionary in its own way — 
liberated us from the tvrannv of nature and network time slots. 

The demographic picture presented here should mean something 
for the retailers, the KM' teams, the marketers of the entertainment 
industry. Entrepreneurs with vision know how to factor even seem- 
inglv remote data into short- and long-term media decisions. We 
know, for example, that the category of older, wealthy females is a 
growing segment of the population. So? 

Demographic statistics are never irrelevant, and the major trends 
of the near future are clear. The trick is in building a profitable in- 
formation/entertainment industry around them. 

Carol Kahn, Professional Staff, Data For The Future, is an author 
and editor with a ptditical science background. 

duced bv RCA will plav on a Panasonic turntable. No problem there. 
All CDs are compatible. All VCRs are not. And computers are worse. 
It is almost unheard of for one brand of computer lo understand an- 
other's language. Until all computers are built the same (don't wait), 
our best l»el for compalibilitv is bv means of a "protocol converter" 
that will enable one computer to "talk" to another. 

As long as we have new products, compalibilitv will remain a 
sticky issue. Yet, as technologies become older, standardization 
must follow — through both voluntary regulation and natural selec- 
tion in the marketplace, a process that will surely leave some prod- 
ucts dominant and others in the junkheap. Expect lo see a high per- 
centage of "high tech/ high wreck" entertainment companies and 
products during this decade, lo coin a phrase from investment ana- 
lysts. 

Another significant problem looms above us. Thai is. DBS users 
will soon face oveeruwding in space in the geostationary orbit, even 
(hough a recent ECC order shrank orbilal slots down to as narrow as 
one degree in some cases. This means we will need better designs for 
home DBS receivers to counteract interference problems when high- 
powered transmitters move into adjoining slots. But better receiving 
equipment will solve only the immediate problem. 

Bv the mid-1990s, w hen Third World nations develop to the point 
where thev begin demanding slots for their own satellites, watch out! 
I>egal squabbles over space in space will become as tangled as West- 
ern water rights. As if things aren't complicated enough, a whole 
cadre of attorneys specializing in extraterrestrial law are being 
trained right now. 

Also at issue will be copyright protection in an age of technologi- 
cal thievery. The dream sound of a "master quality " digital record- 
ing mav become an industry nightmare in the hands of pirates. . 

Eilm and television producers are equally concerned. In the re- 
cent U.S. Supreme Court decision, il was ruled lhat under current 
laws citizens have a right to videotape commercial television pro- 
gramming. The court went on to hint that Congress should change 
those laws. Last time that look years Arguments on both sides will 
never abate. Yet. if the entertainment industry is to survive, it must 
make a profit somewhere. Who will pay the price, and how much? 

Ultimalelv. personal entertainment components will undergo 
drastic change. They will become smaller, flatter, and less distin- 
guished bv functional appearance. Weak links, such as speaker sys- 
tems, will be improved or eliminated. It will be a continuous transi- 
tion from good to belter lo belter yel. Just how good can it get? No- 
body knows. 

Rick Heffernon, Professional Staff, Data For The Future, holds de 
grees in media and communications. Art Lebomtz, Professional 
Staff. Data For The Future, holds degrees in English and educa- 
tion, Ted Stratton. Professional Staff. Data For The Future, is an 
FCC licensed radio/television engineer and a consultant on indus- 
trial telecommunications systems. 
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Cable mil grow and prosper. The pen- 
etration rates nationwide wilt reach about 
62 percent of all U.S. homes by 1990 
That means we mav not have a totally ■ .»■ 

1 ble- wired nation, but was the nation 

eoncepl viable in the first place? 

The economics of cable demand high- 
density populations — the cable operator 
must pas- a minimum of about thirty 
homes per mile in order to be cost effec- 
tive. Many people live in rural areas that 
do not approach that dgree of density. It 
is estimated that 18 million homes are 
beyond the economically valid reach of 
cable television. The future of cable, 
therefore, will continue to necessitate a 
heavy investment in the cities. 

The cable industry is now entering a 
shake-out period when the reality of the 
marketplace will catch up to the fantasy 
of the promoters. The promises will pass 
into history, and the real world of the 
broadband cable business will begin to be 
realized during the next few year*. The 
near-term future for the cable entrepre- 
neur is reasonable cash flow with long- 
range profitability, as opposed to imme- 
diate return on investment. 

The profitable o|>cr8lors of the future 
will not be the ones who develop high 
overheads by winning the most expensive 
franchising wars or by marketing new 
communications services whose limes 
have not yet come. The pro'itable sys- 
tems of the future will lie those that own 
the small and medium market cable sys- 
tems and operate them under a lean man- 
agement structure; the profitable systems 
of the future will be those that let the 
markets for the new communications 
technologies create their own demand. 
That is not to say that cable will reject 
new markets In fact, during the next sev- 
eral years we will see cable companies 
spend considerable money seeding new 
ideas. But millions of dollars will not be 
squandered on promotional fertilizer in 
order to develop a market out of its natu- 
ral season if any lessons have been 
learned by the operators. The business- 
minded operators will not continue to al- 
low someone else to reap the reward* of 
thrtr investments. 

The important players in cable in the 
next decade will be those corporations 
that can grow by amassing smaller, prof- 
itable cable properties under one owner- 
ship. The future of cable belongs to the 
information and communication con- 
glomerates. The important companies of 
the future will not be the ones in just the 
cable television business or just the news- 
paper business, but the ones that will be 
in the communications business. 

In the near future, one of the major 
contenders for control of the cable indus- 
try will be the telephone companies. 
Since the breakup of AT&T, the operat- 
ing companies and AT&T have been 
freed to enter data transmission and oth- 
er electronic communication areas such 
as cable television. 

The telephone company has always en- 
visioned one wire into the home; cable 
operators have seen two. One wire, if it 
has the bandwidth to carry the communi- 
cation load, can be much more efficient. 
The phone compnay. with switched-fiber- 
optic technology, might well regain its 
monopoly hold over the communications 
business in years to come. One can bet 
that an organization that can rent an indi- 
vidual a telephone instrument for thirty 
years and then sell that individual that 
same device for full retail value is capa- 
ble of making a handsome profit from 
large city cable television systems! 

Cable operators are now demanding 



protection from the phone company. So 
great are its resources that, a» the cable 
industry likes to put it. "Ma Bell and her 
siblings just might reach out and crush 
someone." The recently passed cable 
telecommunication* net of 1984 mav pro- 
vide vume protection as cross-ownership 
of cable systems by local telephone com- 
panies is prohibited. 

Protection from the phone company is 
probably the onlv pulicy issue that the ca- 



ble industry will e\er agree upon. Copy- 
right, rate regulation, program origina- 
tion, and signal carriage issues have al- 
ways divided the cable operators when 
policies have been made. They will ne*er 
act in concert until they can decide what 
the real foundations of the business are. 
Some operators still see themselves as 
providing an antenna system; others view 
themselves as retailers of entertainment, 
while some see themselves as the commu- 



nication system entrepreneurs of the fu- 
ture. 

Regulation over the remainder of the 
decade will be as haphazard as it ha* 

been in the past because of this lack of 
focus. The industry will, however, contin- 
ue to benefit from the FCCs general pos- 
ture on deregulation and from the loosen- 
ing of local constraints mandated by the 
new cable telecommunications act. 

The future may also include cable op- 



erators who bicker about what it is that 
they do while new technologies come 
along and do it better. The new communi- 
cation technologies are arriving so fast 
that an ohserver must keep a scorecard 
just to keep all of the acronyms straight. 
There is STV (subscription television), 
MI)S (multipoint distribution lysiemi. 
I.PTV (low power television), and DBS 
(direct broadcast satellite). HDTV (high 

(Continued on page 90TH-95) 




The new math. 



480 ips bin-loop speed. 7.5 ips 
master speed. 64:1 duplication speed. 

With these numbers. Otari's new 
DP-80 duplication system takes pre- 
recorded music out of the 1960 s and 
into the 80s. 

If you've been delivering marginal. 
60's-quality cassettes to your cus- 
tomers, it's time to look at some new 
numbers for the 80's. Doubling the 
master speed means increased fre- 
quency response and dynamic range. 
It also means you can take full advan- 
tage of other new tape technologies: 
Extended range CRCK formulations 
and the Dolby' HX Pro headroom ex- 
tension process. Without these, you 
may soon find your customers looking 
elsewhere. 

The DP-80 system offers other im- 
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pressive numbers too: 144 C-45s/hour/ 
slave. 2800 (M5s/hour with a 20 slave 
maximum. These are real-life figures 
from a machine built for the real world. 
Vou won't find any unnecessary bells 
and whistles on the DP-80, just solid 
features for day-in. day-out production: 

□ Dual-capstan DC servo drive with 
vacuum assisted tape guides for 
reduced tape skew and wear on 
the master reproducer. 

□ Switchable equalization and bin 
loop speed. 240/480 ips. to accom- 
modate existing 3.75 ips masters. 

□ Fully modular construction. 

□ Normal and chrome tape 
capabilities. 

□ Dolby* HX Pro option. 

□ Optional Fail-safe detection system. 

□ GSA scheduled. 



Today's audience demands today's 
audio. If you're not delivering it. you'll 
soon be passed by. Contact Mike 
Pappas. Manager. Industrial Products 
Division, at (415) 592-8311. Otari 
Corporation. 2 Davis Drive, Belmont, 
CA 94002. Telex: 910-3764890. 




The DP-80 Master Reproducer and Slat e 
Recorders. 
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Pace-makers 
for modern 
audio and 
video technique 



World-wide we are one of the 
leading concerns regarding all 
modern audio and video 
products. 

individual solutions, capacity 
to deliver at short notice, and 
prices which can stand up to 
any comparison are our 
strength. 



Give us a ring, we shall be pleased to send you further informative material. 
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definition television) will probably be re- 
reived through one's TVRO (TV receive- 
only satellite) antenna. VCRs (video cas- 
sette recorders) and SMATV (satellite 
master antenna systems) likely will show 
the greatest commercial promise, even 
though these new communication tech- 
oologies deliver only the mass media. 
Even mure new technologies will carry 
the interpersonal and data transmissions 
of the information age. 

Tomorrow's Technologic* 

Critics of the cable industry have ar- 
gued that new technologies might well 
spell the end to the coaxial cable. For ex- 
ample, a SMATV system, generally in- 
stalled to service an apartment or condo- 
minium complex, is a rable-and-satellite 
system without the high construction and 
operational overhead of "traditional" ca- 
ble; videocassette recorders and associat- 
ed software sales and rentals were a big- 
ger business last year than all of cable, 
including pay. Each new technology has 
its own unique characteristics. Some of 
these technologies will obtain a portion of 
cable's potential audience, some will 
serve those subscribers that cable cannot 
economically reach, and others will dis- 
appear because they have no economic 
value. 

Traditional cable systems excel in car- 
rying large amounts of audiovisual (accu- 
racy) information (powrr) instantaneous- 
ly or in real time (speed) to densely com- 
pacted populations (economy). If cable 
has only marketplace restraints placed on 
it and its price to the consumer is not arti- 
ficially inflated through unrealistic fran- 
chise demands, then it would appear to 
be the technology of choice to distribute 
large amounts of information over small 
geographic areas. Other technologies, 
though, are better suited to other commu- 
nication situations. DBS, which does not 
have the distance limitations of cable, is 
better suited to serving rural areas. The 
present disadvantage of DBS is the lack 
of power to carry targe amounts of infor- 
mation and an untried economic struc- 
ture. 

Two major problems (beyond those 
created by public policy and franchising 
demands) emerge when predicting a rosy 
future for cable television. First, cable 
technology is based upon a "tree" system 
through which information flows one way 
best. Addressable technology imposed 
upon this one-way system to obtain two- 
way results has not been easy. For the 
completion of the promised one-wire in- 
teractive broadband communication sys- 
tem of the future, a switchable technol- 
ogy somewhat like the telephone compa- 
ny's present twisted-pair plant is 
required. While the technology can be 
developed, the question is this: Will it be 
as economical as a fiber-optic "star sys- 
tern" plant? A quick conversion to fiber 
optics by the cable industry just isn't go- 
ing to happen in areas recently wired 
with expensive copper cable. 

A second, more complex problem con- 
cerns content. Cable is technology, but 
very few subscribers are paying monthly 
fees because they are technophiles. Most 
subscribe for the promised smorgasbord 
of television programming choices. It is 
not clear that these programming prom- 
ises will be fulfilled in the near future. 

The multichannel capacity of cable will 
be necessary only if a diversity of quality 

John Craft, Analyst, Data For The Fu- 
ture, is a consultant on telecommunica- 
tions issues and a faculty member of the 
Walter Cronkitt School of Journalism 



programming choices can be presented al 
reasonable rales. Each electronic medium 
has borrowed the content of its predeces- 
sor in turn. Cable has lived off the pro- 
gramming of broadcast television. Now. 
however, the future lies in the unique ca- 
ble program networks like CNN and 
MTV. Content has always followed the 
development of the technology. The busi- 
ness of cable will prosper when the multi- 
tude of channels now constructed can be 



leased to carry the kind of information 
demanded by the many diverse publics of 
our society. 

Any communication medium that has 
the power to reach over |(M) million ups- 
cale people with multiple channels of 
ronlrnl must be viewed ax having a fu- 
ture. The investments in subscriber 
growth during the recent past will pa% off 
in outturn line growth during the next few 
years. 



( jble television has come farther than 
one might suspect. Cable television, like 
many new technologies, has suffered 
from a Dopplrr effect of historv. Societal 
and economir benefits arc exjircted long 
before they are possible. The technology 
rushes toward us much slower than we 
want. It's only in retrospect that we no- 
tice the speed of the advancement that 
we have made. 




Itl Twenty years ago we were the only facility in the 
St. Petersburg-Tampa-Clearwater area offering a 
TiJfTinO *^00 seat theater for intimate concerts 
I Cf f I IkJCl and plays AND an 8400 seat arena for 
s^y everything from large concerts to the Circus. 

gjQ\f Twenty years later — we're still the one — 

J the only one — with both an arena and a theater 
under one roof. For information call Phil Scott. Director, 
at (813) 893-7251 or contact The Bayfront Center, 
400 First Street. S. STR — ^ — \ 
St Petersburg. FL 33701 t^QOy/fonb QsHfeBf) 



Located just off 1-275 with easy access to the entire Metro — St. Petersburg. Tampa. Clearwater. 
1.7 million population, the nation's 17th largest. 576 billion effective buying income. Florida's largest. 
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Congratulations 

from 
Japan 

Big Seven Music Corp. 

Bourne Company 

Campbell Connelly & Co., Ltd. 

Famous Music Corp. 

M.A.M. (Music Pub.) Ltd. 

MCA Music K.K. 

Mietus Copyright Management 

Southern Music Pub. Co. (Japan) 

Warner Bros. Music (Japan) Inc. 

The Welk Music Group 



NICHIONJNC 

HIGH NOTE PUB. CO., LTD. 

Address. Akasjkd Makabt- Bldg.. 4- J Akdsjka J-ihome, 

Minaln-ku. Tokvu 107 
Cable PUBtlSHMUSIC TOKYO 
Telex. MUNICH I2(rf>in 
Telephone (01KR4 4711 I0JI584-2771 



CONGRATULATIONS 
FROM 
VAP RECORDS 
NOW SELLING 
VIDEO TAPE 
THE 

EATLES 
AT 

DUDOKAN 



ONLY LIVE RECORDING 
OF THE BEATLES CONCERT Oft JUNE 30. 1966 
AT TOKYO'S 
NIPPON 8UD0KAN HALL 
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VIDEO AUDIO PROJECT 
VAP INC. 
MAISON HIRAKAWA 2f 2-5-2 
HHAKAWA-CHO CHVOOA-KU TOKYO JAPAN 
TO. 103)234-5710 
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Anniversary Issue 

C ongratulations 




We salute your success 

JVC 

VICTOR MUSICAL INDUSTRIES, INC. 
JVC MUSICAL INDUSTRIES INC. 
HONG KONG OPERATION 

KAKU-SUI PUBLISHING ITO 

VICTOR MUSIC PUBLISHING CO.. INC. 
VICTOR ARTISTS CORP. Of JAPAN 
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Presideni YASUHIDE TAKU 

TOSHIBA-EMI LIMITED 

7-17 AKASAKA 2-CHOME MINAIO-KU. fOKYO 107, JAPAN 
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Jacksons Tour Snafus 



King Points Finger at Sullivan 



BY PAUL GREIN 



LOS ANGELES The Jacksons' 
"Victory" tour was slated to come 
to an end here Sunday (9) after the 
group agreed to take a sharply re- 
duced fee for their final three Dodg- 
er Stadium shows from tour pro- 
moter Chuck Sullivan. The conces- 
sion enabled Sullivan to emerge 
from the tour close to the break- 
even point, according to an aide of 
the Boston-based businessman. 

But in announcing the Jacksons' 
decision, tour presenter Don King — 
saying he was speaking on behalf of 
the Jacksons — made it clear that he 
blamed Sullivan for the tour's prob- 
lems. 

"It went wrong because Chuck 
Sullivan didn't know how to pro- 
mote a tour of this magnitude and 
didn't take advice from those who 
did," King said at a press confer- 
ence here Tuesday. Still, he said the 
Jacksons would be giving Sullivan 
$2.5 million from the final three 
Dodger Stadium dates "to help 
Chuck get out of this maze he's in." 

Sullivan, who is reportedly suf- 
fering heart trouble as a result of 
stress brought on by the tour, 
wasn't present at the press confer- 
ence. But he was represented by 
Jim Murray, public relations direc- 
tor for Sullivan's Stadium Manage- 
ment Corp. 

"Chuck said to say thank you," 
Murray said. "The very generous 
settlement of today will put him in a 
situation very' close to parity." But 
Murray later complained: "Every- 
one made money on this tour except 
Chuck Sullivan. He's the only one 
who'll lose money And he's paid the 
ultimate price: His health has been 
seriously undermined." 

Word has it the Jacksons made 
the concession as much to restore 
their tour-tarnished public relations 
as out of concern for Sullivan's 
pocketbook. 

"If they didn't play they'd be 
bombarded again for being the 
greedy Jacksons," King com- 
plained. "I thought slavery had 
been abolished. If they're going to 
be playing for free, they should be 
playing for the fans, not the pro- 
moter." 

King stressed that the Jacksons 
had "made concession after conces- 
sion to keep the tour going and not 
to disappoint their fans." He added, 
"Chuck Sullivan asked for a conces- 



sion of 8% off the gross to get re- 
lief. The Jacksons gave him relief. 
Then he asked for relief in getting a 
part of their merchandising deal. 

"Then he asked the Jacksons to 
expand the tour from the original 40 
dates to 55 for added profits," King 
continued. "Then he had me go to 
the mother and father to get relief 
on unsold tickets. They gave relief 
because they were very much 
aware of public opinion: Every- 
where they went they were getting 
bad press about how they were try- 
ing to charge too much. 

"But the straw that broke the 
camel's back," continued King, 
"was when Sullivan stopped a $1.9 
million check that was due the Jack- 
sons for a performance in Vancou- 
ver. Chuck Sullivan has brought a 
new concept to promotion: 'If I lose 
my money, make me whole.' He 
took on this undertaking with full 
awareness, and he had his firm to 
look over the papers." 

King also criticized Sullivan for 
mishandling many of the details of 
the tour. "The routings were bad, 
taking the group from U.S. to Cana- 
da and back down into the U.S. No 
one knew where we were going to 
be playing, and tickets didn't go on 
sale until a week to 10 days before 
the show. 

"And mail order led to a cata- 
strophic situation. In some cases, 
each ticket would be on a different 
tier for the same family. And every- 
one recognizes the economic plight 
of blacks, so the fact that there was 
no walk-up attests to the fact that 
the audiences were 90% white 
throughout the tour." 

King also cited "bad relations 
with arena owners" and "cata- 
strophic reviews" and inferred that 
Sullivan was leaking prime tickets 
to ticket brokers. 

"Every ticket broker in the city 
has the cr&me de la creme tickets, 
and the public couldn't get them. 
How did you think that came about? 
We couldn't get tickets, and when 
we did, they were up in the nose- 
bleed section." 

King also took a slap at Sullivan's 
lack of experience at big-time rock 
concerts when he cited Sullivan's 
pop-music credentials. "He has pro- 
moted many key events, including 
the Chipmunks," King said, scarce- 
ly suppressing a laugh. 

Sullivan's aide Jim Murray de- 
clined to comment on these charges, 



but did acknowledge: "Chuck did 
foul some things up, absolutely." 

In running down the problems 
with the tour. King insisted that the 
controversial $30 ticket pricing 
wasn't one of them. "I think $30 
was an appropriate price," he said. 
"I have no apologies for that. The 
show had a beginning, a middle and 
an end, like a Broadway show, and 
the tickets there are much higher. 
The production costs alone were $12 
to $13 million." 

King indicated that those costs 
will come out of the Jacksons' $41 
million tour guarantee, leaving 

(Continued on opposite page) 




l_A. At Last. Michael Jackson sings aggressively, left, and rolls on the floor in 
mock anguish, nght. as the Jacksons' "Victory" tour finally arrived at its final 
stop: Los Angeles' Dodger Stadium. The drop to the floor is for dramatic effect 
on the ballad ' She's Out Of My Life." (Photos: Anna Caupo) 



Co-ed Hard Rock Band * 

Madam X Proves Sisterhood Is Powerful 



BY ETHLIE ANN VARE 

LOS ANGELES Introduce a heavy 
metal-cum-hard rock band with one 
sibling on drums and another on 
lead guitar, and you know what the 
obvious comparisons are going to 
be. But the Petruccis don't want to 
be compared to the Van Halens. For 
one thing, the Petruccis are sisters, 
not brothers. 

"I'm not interested in being Eddie 
Van Halen, like a million other gui- 
tar players out there," says Maxine 
Petrucci, lead axeperson of Jet Rec- 
ords' Madam X. "I'm hearing this 
Van Halen thing a lot. but we're not 
using our being sisters to copy off 
them." 

"Usually in a co-ed band," says 
bassist Chris "Godzilla" Doliber. 
"there's a great drummer and a 
lead guitarist and they're men, and 
the bass player and the singer are 
girls. With us, the women are doing 
the hard part." 

Madam X, formed two and a half 
years ago in Detroit by the classical- 
ly trained Petrucci sisters, differs 
little from the standard costume- 
metal band in lyrical and musical 
content. With Bret Kaiser on lead 
vocals, no one can even tell there 
are women present without looking 
at a picture. Maxine and Roxy Pe- 
trucci never asked for special han 
dling because of their gender. 

"Just because we're girls doesn't 
mean we didn't have to work," says 
Maxine. "We worked as hard, if not 
harder. We sjept on the floor and 
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ate crackers. The fact that we're 
girls never came into play." 

After a long haul on the club cir- 
cuit. Madam X came to Los Angeles 
with no money, no contacts and the 
standard dream of a record deal. 
Unlike most youngsters, this four- 
some (all in their early 20s) saw the 
dream come true. Within months, 
they became the first band signed 
to Jet after its 18-month dormancy, 
and their debut album "We Deserve 
The Right," produced by Rick Der- 
ringer, is in the stores. 

The coincidences that led to the 
Jet contract were right out of a 
short story. When the dates the 
band booked in advance fell 
through, Madam X played a free gig 
at Madame" Wong's West for re- 
hearsal and exposure. A local scene- 
ster, impressed by their fishnets 
and leathers, invited them to the 
Rainbow Bar & Grill on the Sunset 
Strip. 

"We sat down, and the waitress 
said, "The table over there wants to 
buy you a drink,' " recalls Doliber. 
"I said I wasn't interested. And the 
waitress said, 'No, they just think 



you're the wildest thing they've 
ever seen.' " 

The secret admirers were, natu- 
rally, in the music industry, and 
came to see the group's next free 
gig. And they brought with them 
Jet president Don Arden, who 
signed Madam X to a management 
contract on the spot 

With "We Deserve The Right," 
which reportedly came in for less 
than its $125,000 budget, showing 
sales strength, and a video of "High 
In High School" being produced by 
Pendulum Productions, Madam X is 
sanguine about its future. They 
think they know what's necessary 
to make themselves noticed above 
the glut of similar bands. 

"You have to capture their atten- 
tion," says Maxine. "So we give 
them some sex and some good mu- 
sic and a little bit of everything else. 

"A lot of bands turn into 'bar 
stars.' They want to play what they 
want to play, saying, 'We're cool; 
we're up here and you're down 
there.' But it isn't that way. We're 
here for them. Without them, we're 
nobody." 



Stan Layton Offering TLC 

Veteran Label Exec Turns Manager 



BY PAUL GREIN 



LOS ANGELES Stan Layton has 
spent the past 25 years in sales and 
marketing slots at various record 
companies, sitting across the table 
from artist managers. The tables 
will now be turned, as Layton is 
forming his own maoagemenL pro- 
duction and publishing firm, TLC 
Productions. First acts signed to the 
company are Broken Homes and 
Brooklyn Brats, a pair of 1. A based 
rock bands. 

Layton, who was vice president of 
sales and marketing for MCA and 
Chrysalis before becoming presi- 
dent of Private I in February, 1983. 
says that only a few managers have 
earned his res|iect 

"Over all these years, I've only 
seen a handful of managers who 
were really good at it," he says. 
"I've seen so many really good 
groups with such poor manage- 
ment. They just let the act get lost. 

"Or the manager would come in 
and demand something from the la- 
bel that the label couldn't really pro- 
vide, and then he'd go back to the 
artist and tell him, 'I did everything 



I could, but that lousy label 
wouldn't do this or that.' They're 
just trying to show their worth. I 
think that's why a lot of artists have 
such bad relations with their la- 
bels." 

layton says that his marketing 
(Continued on page 
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Talent in Action 



Al JARRE.AU 
DAVID SANBORN 

Wembley Arena, London 
Ticket* Sit, S10.50, S9.3S 

F AL JARREAU's jazz-oriented 
vocal style is essentially suited to 
small rooms, then the WEA artist is 
now playing some of the biggest 
nightclubs in the world. The 9,000- 
seHt Wembley Arena was packed 
here Nov. 25 for Jarreau's London 
dates, and ticket demand led to a 
second concert being added the fol- 
lowing night Jarreau's rising popu- 
larity in European markets testifies 
to a succession of quality albums 
and many years spent honing his 
craft. 

Scaling up his presentation for 
the size of the venue. Jarreau took 
the stage enveloped in a spectacular 
and tightly synchronized light 
show. Still, he found intimate rap- 
port in Wembley's barn-like envi- 
ronment hard to achieve until a 
sotting coda to "Teach Me tonight" 
broke down the audience's reserve 

Jarreau's material ranged from 
old favorites "Breakin' Away" and 
"We're In This Love Together" to 
the more recent "Let's Pretend." 
with backing musicians Bobby Lyle 
and Jim Studer on keyboards and 
synthesizers given ample opportuni- 
ty to show their skills. Three succes- 
sve trumpet solos by Michael Stew- 
art on the evening's closing three 
numbers, among them Chick Cor- 
en's "Spain." brought the two-hour 
set to a rousing finale. 

Opening for Jarreau was alto sax- 
ophonist David Sanborn and an all- 
star band featuring guitarist Hiram 
Bollock, bassist Marcus Miller and 
drummer Steve Gadd. The ensemble 
delivered a thunderous 45-minute 
net notable for Sanborn's impas- 
sioned blowing and Don Grolnick's 
gospel/blues piano. The set conclud- 
ed with an explosive solo from Gadd 
that amply justified his tag as 
drumming'.- current main man. 

AL MERUIT 

KISS 

Nassau Veterans 
Memorial Coliseum, 
Uniondale, N. Y. 
Tickets; S13.50 

IHOUGH THIS far from predica 
table group has toned down in ap- 
pearance (performing sans make- 
up), they haven't toned down their 
theatrics. Still obsessed with smoke 
and fire, Kiss staged a wailing two- 
hour spectacular here Nov. 26. 

The night was packed with pow- 
erful metal fury, with each melodic 
rocker perfectly executed. The only 
disappointment was the group's 
current hit, "Heaven's On Fire," 



DON KING 

(Continued from page U) 

about $28 million to be divided 
among the group members. He add- 
ed that the Jacksons' guarantee 
wasn't raised when they expanded 
the tour from 40 to 55 dates. 
"They're doing these extra shows 
essentially for costs," he said. 

King added that the Jacksons 
would play the final three shows 
"no matter whether there's rain or 
sleet or lightning, and whether or 
not they get paid." He added that 
while fans who sent in mail order 
forms will get tickets, tickets will 
' also be available at Ticketmaster 
for the last three shows. 



which was delivered more weakly 
and harshly than the recorded ver- 
sion. Audience connection was 
strong as each player stimulated 
some form of involvement, but it 
was the original members, guitarist 
Paul Stanley and bassist Gene Sim- 
mons, who shared the fronlman 
role. Stanley, using his sex appeal 
as an attention getter, toyed with 
the crowd through obvious derriere 
shakes, quick foot shuffles, and 
sweet, flowing yodels. Simmons, on 
the other hand, used humorous 
stage antics — including, of course, 
showing off his serpent-like tongue. 

Rolling into the eerie "Creatures 
Of The Night." it was apparent that 
new guitarist Mark St. John had no 
difficulties fitting in. However, the 
best tune of the set was "I Still 
Love You," a mesmerizing ballad 
spotlighting Stanley. 

The stage was uncluttered, yet 
equipment there was put to elabo- 
rate use. During the show, the seg- 
ment of the stage housing Eric 
Carr's drums broke free and crept 
toward the audience as he per- 
formed a thunderous drum solo, 
ending in a flurry of fire bombs. An- 
other memorable moment came dur- 
ing "Black Diamond," when a sus- 
pended ramp descended from the 
lighting structure to lift the mem- 
bers up to a platform in the scaf- 
folding. 

Called back for an encore, the 
group took a comical turn with a dy- 
namic rendition of the Stephen Fos- 
ter classic "Oh Susanna." The show 
ended with the fiery title cut off 
their recent Mercury allium "Lick It 
Up." LINDA MOLESKI 

JERRY GARCIA 

Capitol Theater, Passaic, A'./ 
Tickets: S13 



A 



FOUNDER and 20-year leader 
of the Grateful Dead, a band that 
reached and maintained its acclaim 
thanks to a reputation for great live 
shows and a fanatical following, 
Jerry Garcia's solo performance 
here Nov. 24 was an insult to the 
myriad of Dead Heads who turned 
out in tie-dyed splendor to snap up 
all tickets for his two shows. Now 
42 and unpleasantly plump from 
head to toe. Garcia performed the 
entire set with his eyes glued to the 
microphone and without uttering a 
single sentence to the crowd. 

While Garcia still proved himself 
an outstanding guitarist, the show 
had about as much spark as the art- 
ist's listless, protracted shuffle 
from the wings to center stage. The 
initial excitement expressed by the 
audience soon dissipated in the mire 
of Garcia's painfully long instru- 
mentals. An extended intermission 
further sedated the crowd, and that, 
coupled with the dope-filled air. si- 
lenced all but a few fans, who is- 
sued intermittent screams for unan- 
swered requests of Grateful Dead 
trademark tunes. 

The Dead Heads rallied, however, 
for Grateful Dead standards such 
as "Reuben And Charice," and the 
set's highlight came in a seemingly 
heartfelt delivery of Bob Dylan's 
"When I Paint My Masterpiece." 
Overall, though, the performance 
was both depressing and scary, 
with Garcia appearing on the verge 
of being gratefully dead indeed. 

Whether this weak show was a 
product of Garcia's rumored stage 
fright, complacency on the part of 
both artist and fans, or the degener- 
(Ciintimied on pai/i j6) 



\aleni 

TOP CONCERT 



amwsemehtd AVCA ADC T0P C0N( 
dflagosiNEss dUAoI/UKL grosses 









Grass 

rebel Prceii) 


Cipocity 


Ptomoln 


PRIMCf 


The Spectrum 
PTiHldelptiU 


N« ■ 24 


mil 

III M tHW'IDW 


S5JI7 


fll^MM Off ImuK*/ 
Hut Produclwis 


NEIL DIAMOND 


San Palace 
San Lake CI, 


No. 7S-77 


1002.300 

til 


» * 

ajoo Nlootj 


Conconi Well 


BRUCE SPRINGSTEEN 
& THE E STREET BAND 


IfjaJM Arena 
OiBh 


No* 


(007.012 

ewso 


37.510 

two tMlouti 


7n CoMccrti/lowi 
MM0OM 


BRUCE SPRINGSTEEN 
* THE E STREET BAND 


The SwummI 

Nwrtton 


v. B M 


UK7U 

117.75 


13 313 

H ' 


PKOCOMOfb/ 
Lo*i OOrwinl 


CULTURE CLUB 


Maple leal GirrJwi 


Roe is 16 


MUD? 

1500 371 CanaUol 

n nta 


73.000 

(273100) 


Concert Piudi 
■ ■ ii 1 ..ij 


DARYL HALL & 
JOHN OATES 


Oakland <CaM i 
Catoeum 


Dec 2 3 


(354.015 

IIS 111 50 


Z33B1 

(71,0001 


B,0 Gfllum Prnenn 


ELTON JOHN 


Unto •( South Ftond* 


Use U II 


1310130 

lis 


71000 

no ttmtb 


'. M niMOHH 


BRUCE SPRINGSTEEN 4 
THE E STREET BAND 


Fran EntAfl Cento 
u». el lean 
Austm 


Nov 23 


1271.104 
11611150 


urn 

I0M 


f»K« Contertj/LouB 


BRUCE SPRINGSTEEN 4 
THE E STREET BAND 


AsserrtM* Center 
Ltxi-wm State Uw» 


Oct 2 


C< 1 JOS 

11775 11550 


10.715 

iHkMt 


Pxe COntClI'lOwl 
I0>sv«» l4rn 


DIO 

DORR EN 


■i. ii - 

BjfJ 


Hot JO 


1117.700 

IIS til 50 


10 300 

Hi Ml 


MGnOomPnion 


RICK SPRINGFIELD 
COREY HART 




Roe II 


!1HJ»7 

113 50 


13122 


U- oV. 


ALABAMA 


Oranee Courtly Convention 
Center On*** fit 


Nov 23 


1107,733 

m 


U.K2 

11135001 


Kcrto Fnrtcr Promolttfll 


DIANA ROSS 


Oranee Cci»nt. CaneertiCA 
Canter Of Unite Fu 


Urn 21 


1170.110 

CO 117 50 


1172 

OIJOO) 


Ba Ml 


CHICAGO 
ALAN KAYE 


Taiuni SlAd'urt 
Mam 


Nov 11 


iitsjn 

117.110 


1SJ70 

1173X03 


FOM3MM0 
PndB-/TIU 
Honwcoflwif ConwniUM 


BARRY MANILOW 


Suet Anna 

ferial ft 


Oetl 


11(0.(57 

(17 50,115 


U57 

iiioni 


B'lil 05ft| Prooi 
WOOOM* Conccni 


U2 WATERBOYS 


TNCentnrffi 
Worcester. Mass 


Dec 2 


Doua 

(USD (17 50 


11050 

MM 


OonLnCo 


CHICAGO 
ALAN KAYE 


Wu'.'-i Canter 
MeMfc Toms-*, 
State Unr* M«rtrees&oro 


to. 30 


(10IJ03 

115417 


1MB 

(IMUI 


SmOSmoYImV 
MTSU SjXOOl Eiwti 


RICK SPRINGFIELD 
COREY HART 


Hirecti CoMete* 
SrVeveperl. U 


tin 20 


(U SO 


10.000 


BeJ«* 0»o* 


SWATCH WATCH NEW 
YORK CITY 
FRESH FESTIVAL 


CMcCeafaV 
ftowjence. If 


Dec 2 


(131.717 

(11,17 50 


I3J01 

uOout 


(r«« 1 0i.iv ?•« 
Caactm 


BARRY MANILOW 


(taewMOnt Carter 
V* 


Mai 30 


130.006 

SIS (17 50 


urn 

il.OOOl 


ittn s»i fntu 
A ■ ,'- 1 ONOIti 


THE WHISPERS 
CHAMPAIGN 


C.^* Star Theater 
Sas Cartel CaW 


Nw Q :« 


5122J40 

(17 75 


1.027 

11.1391 


Mxoum (ntf*T»in»iMt 


RtCK SPRINGFIELD 
COREY HART 


LaMCKartnCmc 
Carter la 


Nev 19 


(17MH 

(13 


MOO 

wtlout 


taw Pro* 


KISS 

QUI f NSRYCHf 


Market Sour* Arena 
Iralienepofcs 


Dec 2 


milts 

(II 50.11150 


10JJ3 

10 500, 


tajflOji Prwnetw 


RODNEY DANGERFIELD 
DAN RILEY 


ForrJ Awalarwn 
Detroit 


| . 


(101.051 

(ISSC (17 50110 


(JH 

oofiii 


Ottu 0»t Prodi 


SWATCH WATCH 
NEW YORK CITY FRESH 
FESTIVAL 


Crnc Arena 
Prmfcireh 


Nov 30 


VX M 

(11 


ua 

i: soo 


OCooorc-infttf 
Prorh Pk» Concorh 


REO SPEED WAGON 

SURVIVOR 

ZEBRA 


Btertenmai Center 
SabrM.Kam 


Nov 17 


n: m 

111 




llt*.t Pi mt 


US 

WATERBOYS 


Rate C<tf Musk Hal 
•tew York Oh 


in | 


mum 

(10 50 


sjno 

Wllftul 




ROONEY DANGERFIELD 
DAN RILEY 


Michigan Stale Unrv 
Auditor «*rr 


9n 1 


I90.U4 

115 11750 


tuo 


Brail Rin| PioCv 


REO SPEEDWAGON 

ZEBRA 

SURVIVOR 


Rpfierti Stadwra 
Cvartsvate. Ind 


i . . 


(11.700 

(1250 


7.012 

IMUI 


Swihirie tnOuctm 


CHICAGO 
ALAN KAYE 


Pierre Caprtal 
Content *n Center 
Sonne.!**] Tf» 


Dec 1 


so; in 

HW 


0.027 
,r 0MI 


tarn Prods U-rtevM 


JERRY GARCIA 


Capitol theatre 
Passerc. PLi 


No* 2* 


(13.731 

(1150.(17 50 


0.710 

im Mlnoh 


Monjicn Enterlaameitt 
Bureag 


SWATCH WATCH 
NEW YORK FRESH 


Jones L Ki*|ht 
tnlernat«nal Center 


Mm 24 


(UIU 

112.111 


73U0 

11033001 


rethva) Ventures, face 
Concern 


ANNE MURRAY 
BRUCE MURRAY 


Keritone Center 
Bnrdon Ujn.ioba 


Nov 11 


(COM 

1103.000 Cifl*)*)) 
B0 


5.1S4 

17.151) 


In-rteuw 


CH056. STILLS 1 NASH 


Cotneum 
Poittend. Ore 


Dec 3 


(U022 

IX SO . (13 


5.7K 
(13)00) 


Ooutta lee ProrJoctro*. 




Oei tear Rice Track 
SM Dpip 




(20,(17 (IS 


M17 


Keitn f pjajfejl PKtfixton, 
Salem Stwit Concarti 


RICHARO NADERS HOLIDAY 
ROCK 4 ROLL SPECIAL 


Nassau OatapaR 
UmrjnoateNV 


Nov 23 


171.711 

r.r'x tmm 


7JM 

(10.0001 


k MOWW 


CYNOI LAUPER 
BANGLES 


tfl Ftetd Mount 

Troy, N Y 


Nev 9 


170057 

11! 110 


UK 

,71001 


.'•s • ••' •••.•<■ 


TOM JONES 


Aufinlj Go 

One Center 


n . 


171.170 

IIS 


1.770 

Ml 


Al«> Cooter • Soulhwn 
PrVKvalBM 


GEORGE THOROGOOO 4 
THE OESTROYERS 
NMO 4 THE WHOLE 
WHEAT HORNS 


Spneff-ete iMajj i 
Cmc Center 


i ■ 


(7U13 

117 50/111 SO 


0253 

■M 


Hornor-Fu Prods 


DIU 

DOKKEN 


THornai i Mack Center 
usVeiai 


Rot H 


101)10 

113.50 


S.I71 

ll(00< 


RrxA-N-OHe Prarft 


Copyrighted and c emptied by Amusement Business, a Billboard Publication* Inc publication Bontorei are compiled every Tuesday and should 
be submitted to Louise Zepp in Nashville at (615) 748 8129, And Davis in New York al (2X2) 764 7314. Linda Deckard in Los Angeles at 
<2 1 3) 859-5338. or Metrnda Newman in Chicago at (3 1 2) 236 2085 



BUBOABD DECEMBER 15. 1984 



4-3 



alent 



Del Lords at the 'Frontier' 
With Traditional Rock Spirit 



BY JEFF TAMARKIN 
NEW YORK "We're kind of a tra- 
ditional band, a song band. We're 
not looking to create the sounds 
that no one has ever heard before." 
So says guitarist/vocalist Scott 
Kempner of New York's Del Lords, 
a roots-rockin' quartet whose debut 
album, "Frontier Days," was re- 
cently released on EMI America. 

Kempner. the group's main song- 
writer, is a veteran of the New Y'ork 
rock scene, having been a founding 
member of the proto-punk outfit the 
Dictators. When that band split up 
he performed with other local acts 
until he eventually teamed up with 
the other Del Lords: bassist Manny 
Caiati. drummer Frank Funaro, and 
guitarist Eric Ambel, who was an 
original member of Joan Jett's 
Blackhearts. 



At first, the group deliberately 
avoided playing Manhattan's club 
circuit, instead choosing suburban 
clubs as a starting point. Then, af- 
ter meeting Lou Whitney of the 
Missouri band the Morells. who 
agreed to produce them, they began 
recording demo tapes. 

"We were already in the studio 
when EMI called us, and we had ev- 
ery intention of putting out our own 
EP," recalls Ambel. "A lot of the 
other labels would say things like 'I 
don't hear the radio hit,' or 'It lacks 
focus.' It was difficult for them be- 
cause within the rock'n'roll context 
we do manage to play various kinds 
of music, from blatant country to 
blues to a more modern style rock. " 

"The reasons we signed with 
EMI," adds Kempner, "were that 
they didn't want to bring in their 
(Continued on opposite page) 
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Building A Vision 

Drug Free Concert 

Kingdome, Seattle, WA. 
June 1985 

Interested in performing? 

Contact: 

Doug Aardahl (206 ) 542-1938; Trish Yzerman (206) 322-0478 



TALENT IN ACTION 

(eontinued from page 45/ 

ate result of the '70s drug culture is 
hard to determine. While most of 
the crowd left in the same daze as 
they entered, those with clear heads 
must have departed with a down- 
beat version of the Bangles' recent 
hit "Hero Takes A Fall" running 
through their minds. KIM FREEMAN 

ROMEO VOID 
THE SOUNO 

The Ritz. Neu- York 
Tickets: til 

Solid critical praise and 

respectable chart success greeted 
Romeo Void's latest album, "In- 
stincts." The single "A Girl In Trou- 
ble (Is A Temporary Thing)" 
brought the band to the top 40 for 
the first time. But while the band, 
farmed on the 415 label to Colum- 
bia, seems ready to break out, there 
are signs that Debora Iyall and com- 
pany will do it their own way. 
They're resisting the temptation to 
cultivate a flashy visual image and 
are concentrating on creating so- 
phisticated, sensitive songs that 
somehow compel the audience to lis- 
ten and think. 

The band's Nov. 30 show, while 
not exuberantly upbeat, was a lot 
less moody than the overriding 
gloom of "Instincts." Bassist Frank 
Zincavage, drummer Aaron Smith 
and guitarist Peter Woods provided 
an impressive, textured backdrop 
for Iyall's distinctive vocals, with 
saxophonist Benjamin Bossi provid- 
ing most of the harmony by weav- 
ing in and out of Iyall's lines. Even 
when venturing into haywire instru- 
mental breaks, the band maintained 
its tight grip on the performance 
and kept a good balance between 
their work and Iyall's. 

Iyall used a very controlled ap- 
proach to being the group's leader, 
displaying a cool poise while still ap- 
pearing to be enjoying herself. Al- 
ternating between warm, pretty 
melodies (the single "Instincts" 
could be the group's AC break- 
through) and harsh, haranguing 
tracks such as "Never Say Never," 
Iyall showed a dramatic range that, 
while not extreme in either direc- 
tion, was touching. She commands 
the audience's attention and respect 
without being patronizing or overly 
showy. 

The Sound, a new English quartet 
on A&M, opened. Drawing from 
their debut album "Shock Of Day- 
light" as well as other European re- 




Opposites Attract MCA artist 
Brenda Lee meets Cyndi Laupef 
backstage prior to Lauper's recent 
performance Lee soined Laupef in an 
encore ot "Girts Just Want To Have 
Fun" 



leases, the band played a rather 
long set of songs in the U2 mold. 
Competent but not visually exciting 
or aurally overwhelming, the Sound 
may find its niche in this country 
with records that show a bit more 
originality than was evident in the 
stage presentation, kathy gillis 

MM 

77ir Ritz, Neic York 
Tickets: til 

FoR A BI-RACIAL band from 
South Africa, Juluka maintains a 
very low-key political stance, expe- 
diently making more of a statement 
with their actual performance than 
with their words. Lead singer 
Johnny Clegg introduced almost ev- 
ery song in the group's Nov. 9 show 
with a short explanation of its 
meaning or its source of inspiration, 
but the word "apartheid" was not 
mentioned. It was the band's dance- 
able brand of folk-pop that carried 
the message, and it was an enjoy- 
able medium. 

Singing in both English and Zulu, 
playing guitar and performing a se- 
ries of intricate Zulu dances, Clegg 
showed himself to be a hard-work- 
ing, seasoned frontman. The plea- 
sure he took in performing was ob- 
vious, as he got the audience danc- 
ing and humming along on the 
choruses. Clegg's voice is a fine in- 
strument, blending beautifully with 
the backing of the five other band 
members for harmony reminiscent 
of General Public's graceful style. 

For all its exotic-sounding compo- 
nents. Juluka provided a highly ac- 
cessible program Unlike such rela- 
tively new African imports as King 
Sunny Ade and Sonny Okosun, Ju- 
luka has a distinct singles sound 
with plenty of hooks and few instru- 
mental breaks. One could detect ele- 
ments of African highlife, Caribbe- 
an sway (calypso and reggae) and 
Anglo-American pop in almost ev- 
ery song. 

Standouts in the 90-minute set 
were two singles from the band's 
current Warner Bros, album "Stand 
Your Ground." "Work For All" 
built on a slinky bass line into a me- 
lodic jig of a chorus, and "Fever," 
the first single to be released, ex- 
pressed the exuberance of Clegg 
and his band well. 

Opening for Juluka was Modern 
Clix, a five-piece outfit from New 
York that played an interesting, if 
unpolished, blend of funk, reggae 
and rock. kathv cilus 

RED ROCKERS 

The Palace, Los Angeles 

F Tickets: tlO 
EW BANDS HAVE climbed from 
the bash-and-thrash underground to 
the mainstream with the speed and 
sophistication of the Red Rockers. 
The first 415/Columbia act to crack 
the top 40 (although Romeo Void 
has since done it as well), the Rock- 
ers moved in the space of two al- 
bums from "bargain basement 
Clash" to an appealing cross be- 
tween Big Country and Rank & 
File — with more than a dash of the 
Byrds and early Bob Dylan thrown 
in for good measure. 

The audience for their 65-minute 
show on Nov. 3 was skimpy but re- 
ceptive to the band's maturing 
sound. The New Orleans quartet- 
well, drummer Jim Reilly is actually 
from Ireland— was amended by 
keyboardist Gary Attardo for this 
tour, and both Reilly's lolloping 
beat and Attardo's subtle fills add- 
ed strength to the group's new ma- 



terial. 

Coming off a national tour open- 
ing for the Go-Go's, the Red Rock- 
ers began their set with a perfunc- 
tory attitude that seemed mainly 
the product of fatigue. "Both Hands 
In The Fire" and "I Know Her" 
from their latest album showed off 
the twin guitar attack of John Grif- 
fith and Shawn Paddock, but the act 
didn't really sparkle until lead sing- 
er Griffith began to loosen up and 
talk to his audience. By the time he 
got to "Just Like You" and "Shades 
Of '45," the ice was broken. 

Last year's hit "China" came off 
a little better than this year's single, 
a reworking of Barry McGuire's 
"Eve Of Destruction." But only 
"Good As Gold" from their earlier 
work was as strong as any of the 
group's newer songs. "Folsom Pris- 
on Blues" gave bassist Darren Hill 
a»rare chance to be heard over the 
aggressive pairing of Griffith and 
Paddock, though the classic tune 
was outshone by originals like 
"Blood From A Stone." 

In all, the Red Rockers sounded 
about 130% better than anyone fol- 
lowing their career had any right to 
expect Life's full of nice surprises. 

ETHtlE ANN VABC. 



Toad 's Place, New Haven 
Tickets: U-SO 

The RESURGENCE of heavy 
metal has introduced an abundance 
of new talent into the rock world. 
One such group is Hanoi Rocks, a 
quintet of hardcore Nordics that de- 
livered an aggressive 60-minute set 
full of amplified pounding to recep- 
tive fist-pumping followers here. 

Led by blond bombshell vocalist 
Michael Monroe, Hanoi's Nov. 20 
show was predominantly hard and 
fast-paced. While the repertoire of- 
ten sounded as if it was generated 
by one massive guitar, the group 
did display some musical diversity 
in such moments as Monroe's har- 
monica solo during a tough blues 
composition. 

Performing several cuts off their 
recent Epic album, "Two Steps 
From The Move," the raunchy an- 
drogynes proved to be energetic 
and intense musicians. The sound 
was extremely loud, but clear and 
well mixed, creating an equilibrium 
between the heavy and light ele- 
ments. Hard-rocking tunes such as 
"Underwater World" and "Don't 
You Ever Leave Me" highlighted 
the group's music talent especially 
that of lead guitarist Andy McCoy, 
whose uninhibited riffs added to the 
night's excitement 

(Continued on ynge \7) 
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TALENT IN ACTION 

(Continued from opposite page) 

But it was Monroe's deep-throat- 
ed growls and charismatic stage an- 
tics that maintained a taut energy- 
level among the audience, making 
him a formidable frontman. The cli- 
max of the show was an outstand- 
ing rendition of Creedence Clearwa- 
ter Revival's "Up Around The 
Bend," remixed into a tight, power- 
ful metal rocker. linda moleski 
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background will be his strong suit. 
"Most managers can't go in and talk 
about marketing or lay out ad con- 
cepts or look at a jacket and say 
whether it's good or bad for the art- 
ist," he notes. "I'll be able to do 
those things, and I think we'll be 

DEL LORDS 

(Continued from opposite page) 
own producer, didn't want to stop at 
an EP. and just said, 'We like what 
you do: keep doing it." 

The Del Lords are committed to a 
"rock'n'roll spirit," but they imbue 
the classic elements with a contem- 
porary songwriting approach. "To 
go out and sing 'Hey baby, rock 
rock rock tonight' isn't in the spirit 
of rock in 1984," says Kempner. "It 
kus in the '50s. because that's what 
needed to be heard then. But we've 
all grown up and become smarter 
and more aware. Speaking about 
real things is what needs to be 
heard now." 



able to work more closelv with a la- 
bel." 

TLC's staff also includes Stuart 
Love, vice president of a&r; Toby 
Lubov, vice president of publicity 
and artist development; and Kevin 
Bloom, director of production. 

Layton is starting with two acts, 
but hopes to sign three or four with- 
in the first year. The focus at the 
outset is on new acts. Broken 
Homes, featuring lead singer Mi- 
chael Uoman. is currently cutting a 
demo; Brooklyn Brats, a metal 
group featuring lead singer Scott 
Free, will be showcased at the Trou- 
badour here Saturday (8). 
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MTV NEWS COVERAGE 



•d/V 



recap assembling "the three parts 
into a special little 10-minute re- 
port" running on Saturday (8). says 
Herzog. 



Next on the news feature list is a 
seven-part look back at the year's 
events, which will run between 
Christmas and New Year's Day. 

As for MTV's definition of what 
is news, Herzog says: "Our main fo- 



cus here is to dig up news that is re- 
volving around us in the music in- 
dustry; whatever makes sense to 
our audience." 

He admits that difficulties may 
sometimes arise in covering the con- 



siderable amount of news that MTV 
and its relationship with the record 
industry seems to produce. "In en- 
tertainment news, there's a fine line 
there." he says. Herzog came to 
MTV from "Entertainment To- 
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night," and says that at his old show 
sometimes two out of five music 
stories the show considered in- 
volved MTV or music video. 

The fact that the network does 
not run live will not interfere with 
its coverage of breaking news, Her- 
zog says. Although taping may fall 
as many as 10 days behind real time 
during the holiday season, 'luring 
most of the year segments run only 
a day or two after they are taped. 

TONY SKIDKMAN 
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"Ray Mantilla comes out of a long tradi- 
tion, offering passionate Latin tempos 
combined with soanng Jazz improvisa- 
tion — wonderful blending impulses of 
ancient cultures carried through to this 
moment, helping us realize that our ef- 
forts, our love of beauty in all torms — 
our very lives — are a result of what 
events have transpired before ..." 

Contact: 

I.R.D./I.R.E.C. via G.B. de LaSalle 4 
Milano, POLYGRAM SPECIAL 
IMPORTS, 810 7th AVE., NY, NY 
MANTILLA MUSIC— 212-563-9057 
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For information 
contact: 

Carlos Ortiz 

Producer-Director 
1230 Fifth Avenue, N.Y.C., NY 



We will be releasing a one- 
hour 16mm documentary on 
the life and times of 
the late Frank 
"Machito" Grillo, legendary 
bandleader of the Afro 
Cuban, one of the greatest 
salsa orchestras ever. 

This film will include historical footage 
of Cuba and N.Y.C in the 20's and 
30's, coupled with live interviews and 
performances. 

10029, 212-860-3025 
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More Package Tours on Horizon 



BOOKING AGENTS SEE STABLE '85 



BY KIP KIRBY 



Tee Hee. John Anderson shares a laugh with "Nashville Now" host Ralph 
Emery and co-host George Jones during a recent taping of the show 



NASHVILLE The horizon for 
country booking in 1985 appears un- 
changed, say Nashville agency ex- 
ecutives, who are taking advantage 
of the traditionally sluggish Christ- 
mas season to plan their strategies 
for the year ahead 

Pricing will remain stable, they 
say, with tickets falling into the $12- 
$15 range for two- and three-act 
packages. Packaging will continue 
to be a primary avenue of exposure 
for new artists while providing con- 
sumers with an attractive concert 
bill. 

Echoing the optimism of Nash- 
ville agencies is Sonny Simmons, 
chairman of Century II Promotions 
(which handles the Salem Spirit 



<*MSHVILLE SCENE R 

by Kip Kirby W<>mk 



by Kip Kirby 



OR MANY in the audience, the evening of Nov. 29 
turned out to be as much an education as it was a cele- 
bration. Bannered as the Nashville Music Assn.'s sa- 
lute to the Jordanaires. the night honored the legend- 
ary vocal group, which has performed on more No. 1 
records than any other act in music history. 

Many of us aren't old enough to remember when 
five shy young men in Springfield, Mo. got together in 
1948 to form a quintet they named after the River Jor- 
dan. We don't remember their earUest work in the stu- 
dio with artists like Red Foley and Hank Snow; 
though we've heard the records since; nor do we re- 
member the night the Jordanaires walked away with 
the grand prize on the "Arthur Godfrey's Talent 
Scout--" tv show. That was in 1956, the same year the 
Jordanaires went on to cement their long association 
with a singer who would change the course of pop mu- 
sk: Elvis Presley. 

Few acts could have been as deserving of the 
NMA's annual Master Tribute Award as this group. 
For years, they forged the celebrated "Nashville 
sound" in countless studios across town, laboring four 
sessions a day, three hours at a clip without break, 
layering their distinctive backgrounds on hit after hit. 

The Jordanaires were the first to originate the now- 
standard Nashville "numbers system," which made 
its debut on Ferlin Husky's classic country tearjerk- 
er, "Gone." They were instrumental in bringing AF- 
TRA/SAG to Nashville, so that singers would receive 
appropriate wages for their work. They pioneered the 
local jingles industry in Nashville, lending their dis- 
tinctive harmonies to numerous commercials, includ- 
ing the famous "Winston tastes good . . . like a ciga- 
rette should" spots. 

The Jordanaires sang on fully half of all RI AA gold 
records in the first five years of the organization's cer- 
tifications. Their contributions have been heard on al- 
bums with Simon & Garfunkel. Ringo Starr, Rick 
Nelson and Kenny Rogers, to mention only a very 
few, they also appeared in a total of 28 films with 
Presley. 

The second annual Nashville Music Assn. Master 
Tribute Awards was a huge success, due in part to the 
honorees themselves. Norro Wilson (who once cut a 
solo album himself using the Jordanaires, but found 
that even they couldn't help him as an artist!) made a 
funny MC , ably assisted by guest MCs Eddy Arnold. 
Ronnie McDowell, comedian Jim Varney and nation- 
al AFTRA president Frank Maxwell. 

There were moments of keen nostalgia as rare foot- 
age was aired on two large monitor screens. And 
there were a few damp eyes as the night was dedicat- 
ed to the memory of deceased Jordanaire Hoyt Hyl- 
ton Hawkins, who died in 1982. His widow Dot re- 
ceived her husband's award from Minnie Pearl. 

The evening's festivities ended on an upbeat note as 
Jordanaires Neal Matthews Jr.. Ray Walker. Duane 
West and Gordon Stoker— the latter a member since 
1949— performed a medley of their best-known songs. 
Backing them up was an all-star cast of musicians 



billed as "The Elvis Presley Reunion Band," consist- 
ing of David Briggs, DJ. Fontana. Bobby Ogden. 
Dale Sellers and Chip Young. 

EvERY SO OFTEN, an artist emerges who becomes, 
for one reason or another, an "Event." It's usually an 
artist who appears rarely, and who generates a mys- 
tique — a cult following — wherever he performs. Such 
an act is Rodney Crowell, who brought overflow 
crowds (and a visit by the fire marshals) to two sold- 
out nights at a local club here called Bogey's. 

Crowell and his wife Rosanne Cash might well be 
referred to as "country's reigning royalty." It's not 
necessary to use last names when talking about them; 

NMA's Jordanaires tribute 
proves to be educational 

and when they make a rare public appearance, they 
draw an audience of equally notable celebrities. 

This marked Crowell's first live date since he last 
worked some time ago with the Cherry Bombs It also 
marked his first public performance since K became 
known he had left Warner Bros. Records (which pos- 
sibly explains why there were representatives from at 
least three record companies on hand). 

Among those at Crowell's shows were actress Sissy 
Spacek. in town filming "Marie"; singer Nicolette 
Larson, finishing final mixes on her MCA country de- 
but with producer Tony Brown; John Prine; various 
members of the tech crew from Jessica Lange's mov- 
ie, "Sweet Dreams," the Patsy Cline bio now in pro- 
duction in Nashville; Rosanne Cash; and ex-Atlantic 
American artist Larry Willoughby. Crowell's cousin. 

Both Cash and Willoughby got up onstage to sing 
with Crowell. who seemed unusually exuberant and in 
fine form both nights. Of course, with a band like he 
had at Bogey's, it's easy to see why he felt good: He 
had Vince Gill on guitar, Muscle Shoals ace Barry 
Beckett on keyboards, Hank DeVito on steel and gui- 
tar, Mike Rhodes from the Nerve on bass, and drum- 
mer Mike Porter. The energy level (not to mention 
the volume) was outrageous. 

By the way, more than a few in the crowd left Bo- 
gey's shaking their heads in amazement at Vince 
Gill's sizzling guitar work. The RCA artist may make 
country records in the studio; but give him a free rein 
onstage and he plays electric leads hot enough to fry 
eggs on. 

Crowell and Warner Bros, reportedly parted ways 
over differences in direction. Crowell's last album, 
produced by David Malloy, supposedly showcases him 
as an all-out rock artist; WB preferred the country 
side of Crowell. Rumor has both CBS Nashville and 
MCA wooing him at the moment; if it's rock Rodney is 
interested in, our bet is he'll surface at CBS rather 
than MCA. (Not to mention, of course, that CBS is 
also wife Rosanne's record company.) 



concert series headlined by Ala- 
bama) and president of the Nash- 
ville Assn. of Talent Directors 
(NATD). NATD's membership is 
made up of 40 local agency repre- 
sentatives who collectively book an 
estimated half billion dollars worth 
of dates annually. 

"We want to increase this to $1 
billion in fees over the next five 
years," asserts Simmons, who main- 
tains that the low profile main- 
tained by a number of Nashville tal- 
ent bureaus partially contributed to 
the mass exodus of local acts to 
New York, Los Angeles or Tulsa for 
representation. To counteract this, 
he intends to boost overall agency 
visibility through active NATD pub- 
licity. 

Agencies are keeping a close eye 
on the amount of cable and video ex- 
posure their acts get these days, 
though so far they don't foresee a 
problem with hard ticket sales 
caused by either. 

However. Top Billing Internation- 
al president Jack Sublette wonders 
if the jury isn't still out on the long- 
range impact of The Nashville Net- 
work, country's first full-time cable 
channel. 

"We've yet to determine TNN's 
effects," he says, "but I'm suggest- 
ing it could have a negative impact. 
Viewers who used to have to get in 
their cars and drive to an auditori- 
um or club to see one of their favor- 
ite acts can now sit at home and see 
the act all over the dial." 

With labels bemoaning the lack of 
country record sales, and country 
radio stations watching their rat- 
ings spiral downward, agencies are 
monitoring their tour dates careful- 
ly for signs of slipping ticket vol- 
ume. However, though agents say 
things are tight, they remain posi- 
tive about 1985. 

"The public still wants to see live 
shows," says Tony Conway, vice 
president of Buddy Lee Attractions. 
NATD's Simmons goes a step be- 



yond, suggesting that the visual im- 
pact of clips surpasses records as a 
motivator for concert attendance. 
"And we all know the effect one 
good hit record can have on an art 
ist's personal appearances," he 
says. 

ICM Nashville vice president/ 
general manager Reggie Mac says 
he would like to see smaller promot- 
ers able to make a stand in 1985, 
along with more club dates for 
small and medium-priced acts. 

"The trick is in flexibility with 
pricing, because there's plenty of 
work out there," he explains. "For 
instance, a 350-seat club can make 
money on a $6,000-a-night headliner 
by doing two shows at $10 a ticket. 
Or you can take a $10,000 act and 
package it with a $7,500 act with a 
$12,000-$15,000 guarantee and have 
a sellout in a small auditorium - 

ICM works closely with its other 
divisions to secure motion picture, 
television, commercial and theatri- 
cal representation for its various 
country acts. For the same reason. 
Buddy Lee Attractions in Nashville 
is now working with J. Michael 
Bloom Ltd.'s New York and Los An- 
geles offices on behalf of its clients. 

Top Billing International is open- 
ing a Tulsa office headed by agent 
Ray Bingham for stronger fair and 
rodeo representation. And Dan Woj- 
cik, who left the Lavender Agency 
to form Entertainment Artists Inc. 
with such acts as Hank Williams Jr., 
has pacted with Barry Coburn of 
Sundowner Music Co. for overseas 
tour coordination, and with Edward 
Haddad & Associates in Los Ange- 
les for tv and film representation. 

"The point is. it's no longer neces- 
sary for any artist to leave Nash- 
ville to get multi-level career direc- 
tion," sums up Simmons. "Agencies 
here have become more competitive. 
Corporations are more interested in 
using country talent. There are 
more opportunities if 've don't end 
up overpricing ourselves." 



Ricky Skaggs Heading North 

Tour of Northeast, Mid-Atlantic Set 



NASHVILLE In an effort to boost 
country sales and airplay in the tra- 
ditionally urban Northeast and mid- 
Atlantic regions, Epic Records is co- 
ordinating a February promotional 
tour with Ricky Skaggs. 

Historically, the Northeastern 
U.S. is the smallest contributor to 
overall country volume. According 
to CBS Records Nashville product 
development director Mary Ann 
McCready, the label discovered a 
significant increase in media and 
sales attention in the Boston area 
when it sponsored a concert series 
two years ago with Anheuser- 
Busch. 

"As a result of that series," says 
McCready. "the New England area 
now accounts for about 5% of our 
total country sales, and the mid-At- 
lantic area about 6%." She predicts 
that as a result of Skaggs' multi- 
format appeal and his month-long 
tour in both regions, CBS will see a 
noticeable increase and more 
marked interest in country product 

The promotion will target country 
radio as well as college stations, ca- 
ble tv outlets, specialty shops and 
record retailers. 



It will also focus on college news- 
papers, urban dailies, music shops 
and consumer publications. 

The tour, which was formulated 
after a year's worth of research on 
how to improve country sales in 
non-country areas of the U.S., re- 
quired cooperation on a number of 
levels, she adds. 

Obviously the artist is taking low- 
er dollars to do this tour, and we are 
supporting the dates with advertis- 
ing dollars," McCready explains. 
"There was some resistance from 
promoters who felt that doing coun- 
try dates in the Northeast wouldn't 
be financially profitable. But we be- 
lieve the results will prove them- 
selves and effect a definite increase 
in airplay and sales." 

While Skaggs is considered a tra- 
ditional country artist, the label's 
research indicates consumer inter- 
est in his music in college markets 
as well. Three of his Epic albums 
have gone gold; his newest, "Coun- 
try Boy," was recently released. 
The tour is scheduled to kick off 
Feb. 9 at Constitution Hall in Wash- 
ington and continue until the end of 
the month. 
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NOaOOV LOVES ME LIKE YOU DO A MURRAY & D.LOGGINS 
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SHE S MY ROCK 


GEORGE JONES 
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3 
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1 LOVE ONLY YOU NITTY GRITTY DIRT BAND 
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WHY NOT ME 


THE JUDOS 
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5 


7 


DOES FORT WORTH EVER CROSS YOUR MIND GEORGE STRAIT 


5 
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6 


WORLD'S GREATEST LOVER THE BELLAMY BROTHERS 
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9 


AMERICA 


WAYLON JENNINGS 
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12 


THE BEST YEAR OF MY LIFE 
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DIAMOND IN THE DUST 
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ALL MY ROWDY FRIENDS ARE COMING OVER H WILLIAMS.JR 
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. with reference to each title's composite position on the main Hot Country Singles chart 
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COUNTRY SINGLES 

BY LABEL 


A ranking of labels by their number of 
titles on the Hot Country Singles chart. 
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WAHVMp T BinhaWJ (Nick Hall. ASCAP' 
II fTS A gl TOCrmCI NKHT - T Naua J Sckaaan 

CJMst 

iCnappal ASCAP BAO. ASCAP/laA i M. 
ASCAP' Maa Sckaatrv ASCAP HL CHA 
ST nff BEEN AROUND INOUCH TO SNOW - Q-LM 
BMcOM 

I Hall -C hun . BMI) HI 
N) JACCtO (OCt Of A BSOklH HlART - W IgtHMarl 

MJpft* 

'Black NaU. ASCAP, Cratui. BMH 

8 ■ !«' . !■! 101 ' «- 

B'fkt Skf ASCAP'Cturta MokK ASCAP 'SltftB. 
•MI/BUCfcauod. BMI) 
a THt LAOT TAAIS THt COWtOt IvtRTTlMI - LCatk" 
ilarrf Calka. BMI) WgM 



X LEONA - B Start D Wah 

(Baasl Hs*m. BMI /Cat ASCAPI CPP 
CT LET lOTAT COME LOORINC TOP TOU - 

« Tamarujns, BMII 

At LET ME DOWN EASY - JJbchaal LLafftrTy 

(Tssavea. BSH/MUk. BMI) 
B MACON LOrt - PAIkniM l aSuh M O SaiMar, 

(Mama, ASCAP) 
19 MACCIES DREAM ■ 0 Lagraa LSavar 

Heads. ASCAP Pitcnaark. BMI) 
» MAAt MY lift WTTN YOU - CBan 

(Caraia. ASCAP /SwOT Parol ASCAP) 
IS M( ACAiNST TM( NICMI - P Ro« M KtnraeY P Bunch 

(IrngBMI'LanWYM BMli 
M MISSIN MISSISSIPPI - B Caaaaort B Men 6-Sssn 

iBoraamn. BHl.cat ASCAP Oaitawv ASCAP) 
il THE MISSISSIPPI SOUI1IKL REVIVAL - CW sag), 
Ir C Safe 

iRtr Siaian. BMI) 
II MY BABY'S COT GO00 TIMING - D Seeh B McDaT 
Prt Pig BMI/HiaCUaunt. BMI BoMfcOin BMII 
II MY OPXY LOVE - I faitaat 

iSUOcrSrolten. BMT) 
» NO WAT JOSE - J C C waaa i ka s SStau 
iWcAuck. ASCAP, LacfchjRSalau, ASCAP) 
I NOttOOTIOVtSMIUKIYOUDO-lDaawPjassys 
itnugn. BMli CPP 
a (NOTHING LEFT BETWflH US) BUT ALABAMA - 
Btsaal lllaaw iTrat. BMI Cooo Ljl BMI.W.«to« 
BMII 

II ON THt WINGS Of A NIGHTINGALE - P McCartney 

IMPL. ASCAP) HL 
a ONt OWNER HlART - WAUndft T BtnhrwkJ 

|BH|'.I ASCAP'Almoil, ASCAP Tom BiktfnHd. ASCAPi 
- ONE TARES THE gLAIRE - 0 Beat 

'SUtlW Brolnerv BMt) 
II PINSINEEDUS RCanatlCKimCHiroY 

(Dektri. BMI'Aiykjn, BMI/Retufe ASCAP iWBM 
IS A PLACE TO f ALL APART - M Haggwa W Nehaa 

FJU aw i 

'Mount SkatU. BMI 
K PLEDGING My LOVE - n B n sa i FW aM a sg lMI 

(MCA BMI i 
» PttSONER Of THt HICHWAf - M Real 

(Ledge Hal, ASCAPi CPP 
« P S I LOVE YOU - GJansan I Mercer 

(MCA ASCAP WB, ASCAP NBM 
A) RUNNING DOWN MIMORY lANt - LBaeon 

Rr.nnwnt ASCAP. Mckarl H Gokhan. ASCAP. 
a SEVEN SPANISH AfsGtLS - T Sean L Setter 

iWvnar.Tamarleiie. BMI WB ASCAP /Tao Son. 

ASCAPI 

TT SHE SURE COT AWAY WITH MT HEART 



ST SHE USED TO LOVE ME A 10T AFknanf 0 Mor|a> 
COaafcn 

(HaaCaanenL BMI/UduSBaT. ASCAP) 
Al SHE'S GONE GONE GONE - HHowerd 

(Tree, BMl/Haten Hoeard. BMI > 
S3 SHE'S GONNA WIN TOUR HEART - M WBNMRS 



(Rch Hal. ASCAPi CPP 



(WHtuck. ASCAP Ooner. ASCAP /Cemson ASCAP) 
SHE'S Ml KOCI S A Dokhn 
iFaeious. ASt^P/Cluopel. ASCAPi HL CHA/CPP 
SLOW BURNING MEMORY - V town M D Barnei 
(Hoofcil. BMI Bkie Lake. BMI) 
SLOW NIGHTS - 
(Saafien. BMli 

SOME HEARTS GET All THE BREAKS . I R 



Tjeedeic. BMliCPP 
SOMEONE IKE YOU - B MctMT D lee 

'lack BMi , 

SOMETHING IN MY HEART - W Patten 

lack S Bel. ASCAP Amende lav ASCAP) 
SWEET LOVL OONT CRY - I feser 

(Phase. SESAC i 

(THERE'S A) f IPt IN THE NIGHT B Cert* 

ISasal. ASCAPi 

THIS BED S NOT BIG ENOUGH - CINa 
iCherhe Man* ASCAP/Apnl. ASCAP 
TOO CODO TO STOP NOW ■ 
llUIICIamenl. BMI. Cnaapell. ASCAP, ML CM* 
TOUCH! SITUATION - C lerUr 
(Wenw-Teincnene. BMI.Wnten Houie. BMI) 
TURN ME lOOSE-VGal 
(Yenelil. BMI, 

WHAT ABOUT ME - Rllegen, 0 ratter B Man 

Umvnjtt. ASCAP'Secunry Hou. ASCAP/fnlrf 
fren BMli 

WHAT AH I GONNA DO WITHOUT YOU - I Battue 
Blur lake BMI Psio. BNt/WoM. BMI) 
WHAT I Dion DO - W NewUe M Nette 
(Warner Houie of Move. BMI/WB Gekj. ASCAPi 
WHAT SHE WANTS - kthetei t Armani 
(Vogue. BMI.Padrr. BMI) 
WHATEVER TURNS YOU ON - k Stogel D leensy 
iBIackeood. ASCAP Sletel BMI. S 
ASCAPi CPP 

WHAru TOU DO ABOUT ME - DAaak 

iCeeatene 8MI 

WHEELS IN (MOTION . PAJbnfkt I G 

we ASCAP, Make Beknak ASCAP. Beckaroe. BMli 
WHY NOT ME - N Howenl gMahar S Threckaaanan 
(Crou Km. ASCAP Welceck. ASCAP Bhje Qvat. 
ASCAP.Tree BMI )Hl 
WISHfUL DRINklN - B Hem B Shore 
(Gel. ASCAP /fto*i! Hartn. BHI iCPP 
WOMAN TOUR lOVt - B Skore 0 Wew 



PoillMeen ASCAP CU ASCAP CPP 
I WORIO'S GREATEST LOVER - 0 BeReisy 

BHUnri BTOlharj ASCAP )CPP 
II TtARS AFTIR YOU - T Scturae 

'CUodtua. BMI/Brteraatch. BMII CPP 
17 (YOU BRING OUT) THE WILD SIDE W H( 0 Seek. 

(Pee, Pig BHI) 
» YOU COUlDVE HEARO A HEART BREAA - HltoaM 
iSongmiker. ASCAP) 

v you nun he on ant a radio) - ■ mm 

BMI/Bnekl Sky ASCAP) 
13 TOUR HEAATS NOT IN IT - H Careei BJonai 
I Sheens 

(Trss. BHI/O'lyne BHI/Crou Rm. ASCAP IHL 
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Red O'Donnell Billboard HOT CI 
Dead at 73 



ITRY SINGLES RADIO ACTION 



NASHVILLE EnterUinment re- 
porter Francis Xavier (Red) O'Don- 
nell died of a heart attack here Dec. 
3. He was 73. 

O'Donnell was honored in Octo- 
ber by the Country Music Assn. as 
its top journalist of the year. At the 
time of his death. O'Donnell was 
writing a humor column and cover- 
ing music for the Nashville Banner, 
as he had been doing since 1956. 

O'Donnell was born in Nashville 
on Jan. 9, 1911. He began his jour- 
nalism career in 1932. covering 
sports for the Tennessean. In 1943, 
he took a leave from his newspaper 
job to join the Marines, during 
which time he sent periodic dis- 
patches to the newspaper. 

As a reporter. O'Donnell made 
friends with such members of Nash- 
ville's growing music industry as 
Roy Acuff, Minnie Pearl, Eddy Ar- 
nold and Chet Atkins. It was 
through these friendships— and a 
generally sympathetic coverage of 
the entertainment business — that 
O'Donnell was able to score scoop 
after scoop over fellow reporters. 

O'Donnell, whose work also ap- 
peared in Record World and Vari- 
ety, is survived by his wife Eliza- 
beth and a daughter. 

Tree Accolades 
For Bucky Jones, 
Michael W. Smith 

NASHVILLE Bucky Jones and Mi 
chael W. Smith were cited as "writ- 
ers of the year" at Tree Internation- 
al's annual Christmas brunch here 
Saturday (8). 

Jones was honored for co-writing 
Janie Fricke's No. 1 hit, "Your 
Heart's Not In It," as well as the 
top 10 songs "I Could Use Another 
You" (Eddy Raven), "I Got A Mil- 
lion Of 'Em" (Ronnie McDowell) 
and "The Man In The Middle" 
(Wendy Bagwell & the Sunliters). 

Smith, who writes for Tree's Mea- 
dowgreen gospel publishing compa- 
ny, scored with two No. 1 songs, 
"Angels" (Amy Grant) and "Ho- 
sanna" (Michael W. Smith). His top 
10 hits were "Thy Word" (Amy 
Grant) and "I Am Sure" (Michael 
W. Smith). 

Other Tree writers honored for 
having No. 1 or top 10 hits were Kie- 
ran Kane, Robb Strandlund, Sandy 
Pinkard, Sonny Lemaire, J. P. Pen- 
nington, Don Cook, Gary Nicholson, 
Harlan Howard, Michael Garvin. 
Tom Shapiro. Sonny Throckmorton, 
Dave Kirby, Warren Robb, Chris 
Waters, Brian Woods. Mack Vick- 
ery, Ron Hellard, Hank Cochran, 
Dean Dillon, Dan Wilson, Chick 
Rains, Jim Ed Norman and Jeff 
Crossan. 

Meadowgreen's winning writers 
were Deborah D. Smith, Geoffrey 
Thurman, Gary Chapman. James 
Ward, Dick Tunney, Melodie Tun- 
ney, Jim Weber, Billy Sprague, 
John Watson. Greg Nelson and Phill 
McHugh. 
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The results are last The 
reach is vast And the call is 
tree 1 To place a Billboard 
Classified ad. call Jell Serette 
al (800) 223-7524 




NATIONAL 

130 REPORTERS 



REGION 1 

CT.MA.MC .NY Stata.RI.VT 

REGION 2 

DC.O C MD.NJ.NY Metro.PA.WV 



STEVE WARNER 

WHAT I DIDN'T DO 



JOHN ANDERSON 

EYE OF A HURRICANE 



MEL MCDANIEL 

BABY'S GOT HER BLUE JEANS ON 



WPTR Albany. NY 
WBOS Boston. MA 
VYVRK Buffalo. NY 
WOKQ Dover . NH 
WPOR-FM Portland. ME 
WHIM Providence. Rl 
WSEN-FM Syracuse. NY 



WCAO Baltimore. MD 

WRKZ Hershey. PA 
WHN New York City. NY 

WXTU Philadelphia. PA 

WMZQ Washington. DC 

WPKX Washington, DC 

WWVA Wheeling. WV 



REGION 3 

Fl.GA.NC,SC.East TN.VA 



STEVE WARNER 

WHAT I DIDN'T DO 

EXILE 

CRAZY FOR YOUR LOVE 

DAVID ALLAN COE 

SHE USED TO LOVE ME A LOT 



WJAZ Albany. GA 
WWNC Asheville, NC 
WPLO Atlanta. GA 
WGUS Augusta. GA 
WXBQ Bristol. VA 
WEZL Charleston. SC 
WSOCFM Charlotte. NC 
WDOD Chattanooga. TN 
WUSY Chattanooga. TN 
WCOS Columbia. SC 
WGTO Cypress Spnngs. Ft 
WFNC Fayettville. NC 
WESC Greenville.SC 
WCRJ Jacksonville. FL 
WIVK Knoiville. TN 
WWOO Lynchburg. VA 
WKQS Miami. FL 
WCMS Nortold. VA 
WHOO Orlando. FL 
VfWKA Orlando. FL 
WHAP Panama City. FL 
WKIX Raleigh. NC 
WRNL Richmond. VA 
WSLC Roanoke. VA 
WQYK St Petersburg, FL 
WIRK West Palm Beach. FL 
WTQR Winston-Salem . NC 



STEVE WARNER 

WHAT I DIDN'T DO mca 



EXILE 

CRAZY FOR YOUR LOVE ceic 



JOHN ANDERSON 

EYE OF A HURRICANE «umj> a 



THE STATLER BROTHERS 

MY ONLY LOVE mercury 



LOUISE MANDRELL 

THIS BED'S NOT BIG ENOUGH Kt 



HEW TOTAL 
ADDS ON 
46 47 
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REGION 4 

tl.IN.KY.MI.OH.Wl 



STEVE WARNER 

WHAT I DIDN'T DO 



JOHN ANDERSON 

EYE OF A HURRICANE 



GLEN CAMPBELL 

A LADY LIKE YOU 



WSLR Akron . OH 
WUSN Chicago, IL 
WUBE Cincinnati. OH 
WGAR-FM Cleveland. OH 
WMNI Columbus, OH 
WONE Dayton. OH 
WCXI AM/FM Detroit. Ml 
WWWW Detroit. Ml 
WAXXFM Eau Claire. Wl 
WROZ Evansville. IN 
WGEE Green Bay. Wl 
WFMS Indianapolis. IN 
WIRE Indianapolis. IN 
WTTL Lansing. Ml 
WAMZ Louisville. KY 
WTSO Madison. Wl 
WMIL Milwaukee. Wl 
WOSH Oskosh.WI 
WXCL Peona. IL 
WKKN Rockford . IL 
WKLR Toledo. OH 
WTOD Toledo. OH 



REGION 5 

IA US MN.MO.Nt.NO.OK,SO 



EXILE 

CRAZY FOR YOUR LOVE 



THE STATLER BROTHERS 

MY ONLY LOVE 



LOUISE MANDRELL 

THIS BED'S NOT BIG ENOUGH 



KHAK Cedar Rapids. IA 
KSO Des Moines. IA 
KfGO Fargo. NO 
KWMT Fort Dodge, IA 
KFKF Kansas City. MO 
WD«F Kansas City. MO 
WDGY Minneapolis. MN 
KEBC Oklahoma City. OK 
WOW Omaha. NE 
KTTS Springfield. MO 
KUSA St. Louis. MO 
WIL FM SL Louis. MO 
KTPK Topeka. KS 
KVOO Tulsa. OK 
KFDI Witchita. KS 



REGION 6 

ALARLA.MS.Wast TttTX 



STEVE WARNER 

WHAT I DIDN'T DO 



EXILE 

CRAZY FOR YOUR LOVE 



CON HUNIXY 

ALL AMERICAN COUNTRY BOY 



KEAN-AM/FM Abilene. TX 
KMML Amanita. TX 
KASE Austin IX 
WYNK Baton Rouge. LA 
WZZK Birmingham AL 
KOUL Corpus.Christ.Ti 
RHEY El Paso. TX 
KPU Fort Worth. TX 
KIKK-FM Houston. TX 
KILT Houston. TX 
KLRA Little Rock. AR 
KLLL Lubbock. TX 
WMC-AM Memphis. TN 
WOKK Meridian. MS 
KNOE Monroe, LA 
WLWI Montgomery. AL 
WSM AM Nashville. TN 
WNOE New Orleans. LA 
KYXX Odessa. TX 
WPMO Pascagoula. MS 
KBUC San Antonio. TX 
KKYX San Antonio. TX 
KRMD Shreveport, LA 
KWKH Shreveport. LA 
WACO Waco. TX 
KLUR-FM Wichita Falls, TX 



REGION 7 

AiSoutfiern CA.CO.Hl.Souttktt-n NV.NM.UT 

REGION 8 

Ak.Nocthem CA.ID.MTJ*>rthern NV.OR.VrA.V, 



KENNY ROGERS & DOLLY PART ON 

THE GREATEST GIFT OF ALL 

STEVE WARNER 

WHAT I DIDN'T DO 

JOHN ANDERSON 

EYE OF A HURRICANE 



KRST Albuquerque, NM 
KUZ2 BakerstiekJ, CA 
KSSS Colorado Spring, CO 
KBRQ-AM/FM Denver. CO 
KLZ Denver. CO 
KYGO Denver. CO 
KVEG Las Vegas. NV 
KIKF-FM Orange. CA 
KNIX-FM Phoenia. AZ 
KSOP Salt Lake City. UT 
K SON-AM San Diego. CA 
KCUB Tucson. AZ 



KGHL Billings. MT 
KGEM Boise. 10 
KKBC Carson City. NV 
KHSL Chico. CA 
KUGN Eugene. OR 
UMAX Fresno, CA 
KMIX Modesto, CA 
KNEW Oakland. CA 
KWJJ Portland. OR 
KRAK Sacramento. CA 
KGAY Salem, OR 
KMPS Seattle. WA 
KGA Spokane . WA 
KRPM Tacoma. WA 
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Mkvkiy compiljtioo Of "brwheul" i.e.. singl*-. with 
^MMmwil tntftufiv* of tifrafKant future **t«i 

I. but not yet on thv lop 30 Uttt Of the retailer* 
one-stops currrntiy reporting to the Hot Country SwgEn chift. 



REGION 1 

CT.MA.ME.NY State.HI.V1 

REGION 2 

0C.O C..MO.NJ.NY M«tro.PA.WV 



SAWYER BROWN 

LEONA 



ED BRUCE 

YOU TURN ME ON (LIKE A RADIO) 



CONWAY TWITTY 

AIN'T SHE SOMETHING ELSE 



Peter's One Slop Norwood. MA 
Record Town Latham. NY 



A4C Records Pittsburgh PA 

Elklns One Stop Charleston, wv 

JXK. Enterprises Baltimore MO 

Kemp Mill Beltsv.lle. MO 

Mobile Record San Pittsburgh. PA 

Musical Sales Baltimore. MO 

Record Wagon Linden. NJ 

Universal Record One Stop Philadelphia. PA 



REGION 3 

fUGA.NC.SC.EMt TN.VA 



OAK RIDGE BOYS 
MAKE MY LIFE WITH YOU 



JIM G LASER 

LET ME DOWN EASY 



THE KENDALLS 

I'D DANCE EVERY DANCE WITH YOU 



Ifc^ Distributors Charlotte. NC 

Dean's Record One Stop Richmond. VA 

franklin Music Augusta, GA 

beberman Norcrois, GA 

One Stop Records Atlanta. GA 

Peaches Records 4 Tapes Clearwater. FL 

Peaches Records & Tapes West Palm Beach. FL 

Record Bar Savannah. GA 

Record Bar Durham. NC 

Record Bar Atlanta. GA 

Record Bar Chattanooga, TN 

Record Bar * 74 Columbus. GA 

ffipete Records Fayetteville. NC 

Sounds Familiar Columbia, SC 

Southern Musk Orlando FL 

Tracks Records Norfolk, VA 

Tuckers Record Shop KnoxviUe. TN 
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JIM GLASER 

LET ME DOWN EASY Noau visiox 



CONWAY TWITTY 

AIN'T SHE SOMETHING ELSE mumtn bsos 



OAK RIDGE BOYS 

MAKE MY LIFE WITH YOU mca 



THE KENDALLS 

I'D DANCE EVERY DANCE WITH YOU uiscunr 



RICKY SKAGGS 

SOMETHING IN MY HEART trie 



hUMBtR 
REPORTING 
20 



IS 
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REGION 4 

IL.IN.KY.Mf.OHWI 



CONWAY TWITTY 

AIN'T SHE SOMETHING ELSE 



DEBORAH ALLEN 

HEARTACHE AND A HALF 



SAWYER BROWN 

LEONA 



Am Bat Records Cincinnati. OH 

Arc Distributing Cincinnati. OH 

Arrow Dist Beachwood. OH 

Gemini Record Cleveland. OH 

Martin & Snyder Dearborn. Ml 

Music Peddlers Troy, Ml 

National Record Marl # 74 St Clairsville, OH 

National Records Akron. OH 

Northern Records Cleveland. OH 

Radio Doctors Milwaukee. Wl 

Scott's 1 Stop Indianapolis. IN 

Singer One Stop Chicago, IL 

Sounds Unlimited Nites, IL 

Vine Records Louisville, KY 

Wat Works Owensboro. KY 



REGION 5 

IA.KS MN MO N£ ND.OK.SD 



SAWYER BROWN 

LEONA 



OAK RIDGE BOYS 

MAKE MY LIFE WITH YOU 



ED BRUCE 

YOU TURN ME ON (LIKE A RADIO) 



Lee's Records & Tapes Tulsa. OK 
Lieberman Kansas City. MO 
beberman Minneapolis, MN 
Music City Bismarck, NO 
Musical Sales Minneapolis. MN 
Phil's One Stop Oklahoma City. OK 
Records & Tapes Omaha. NE 
Uptown Records St Louis, MO 
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REGION 6 

AUAR.LA.MS.Wcit TN.TX 



JIM GLASER 

LET ME DOWN EASY 



OAK RIOGE BOYS 

MAKE MY LIFE WITH YOU 



RICKY SKAGGS 

SOMETHING IN MY HEART 



ABC One Stop San Antonio, TX 
Big State Dallas, TX 
Camelot Music Amanllo, TX 
Camelot Music Austin. TX 
Central South Dist. Nashville. TN 
EAR One Stop San Antonio. TX 
Floyd's Wholsler Dist Ville Platte, LA 
H.W. Daily Houston, TX 
Handleman Co. Little Rock. AR 
Hastings Records Abilene. TX 
Lieberman Dallas. TX 
Music City Nashville, TN 
Poplar Tunes Memphis , TN 
Record Bar New Orleans, LA 
Record Bar Baton Rouge, LA 
Record Bar Mobile, AL 
Record Bar # 66 Odessa, TX 
Record Service Houston, TX 
Record Shop Montgomery. AL 
Sound Shop Natchez, MS 
Sound Shop Meridan, MO 
Sound Shop #940 Bossier City, LA 
Sound Warehouse Metane. LA 
Southwest Wholesalers Houston. TX 
Target/ Jet Co. Maumelle, AR 
The Record Shop HuntsviMe. AL 
Top Ten Records Dallas . TX 
Western Merch. Dallas, TX 
Western Merchandisers Houston. TX 



REGION 7 

AiSouthern CA.CO.HI.Soutltwn NV.NM.UT 

REGION 8 

AK.Northerr. CA ID.MT.Northern NV.ORWA.WY 



RICKY SKAGGS 

SOMETHING IN MY HEART 



B.J. THOMAS 

THE GIRL MOST LIKELY TO 



THE KENDALLS 

I'D DANCE EVERY DANCE WITH YOU 



Charts Records And Tapes Phoenii. AZ 

KSG L Jy Ion. UT 

Mountain Coin Denver. CO 

Music Operators Eullerton. CA 

Pro One Stop Tempe, AZ 

Smash Record Dist Phoenix. AZ 

Tower El Cajon, CA 

Tower El Tore CA 

Tower Records Las Vegas, NV 

American Stereo Springfield. OR 
Major Dist. Seattle. WA 
Sea Port Records Portland. OR 
Tower San Francisco. CA 
Tower Sacramento. CA 
Tower Stockton Fresno. CA 




A Little Applause. Juice Newton 
takes a deserved bow following a 
recent Nashville concert at the 
Tennessee Performing Arts Center. 
Opening the show was Michael Martin 
Murphey. 

Tennessee Tax 
Boosts Ticket Price 
For Volunteer Jam 

NASHVILLE Tickets for the 
Charlie Daniels Volunteer Jam XI, 
scheduled for Feb. 2 at the Munici- 
pal Auditorium, go on sale Saturday 
(8). 

Ticket price for the annual show 
has been increased this year to 
$18.75, up from $17.50, to reflect the 
new Tennessee Amusement tax, 
which went into effect in June. Not- 
ing the necessity of the increase, 
Jam producer Joe Sullivan of Sound 
Seventy Inc. says that his company 
now pays a Lax of $1.35 on each tick- 
et sold. 

Traditionally, the Volunteer Jam 
sells out well in advance of the 
show, with approximately 30% of 
the tickets bought by fans outside 
the Nashville area. 

Garth Fundis Pacts 
With Almo Irving 

NASHVILLE Producer Garth 
Fundis and Almo/Irving Music 
have entered into a co-publishing 
venture to house new companies 
Fundisway Music (BMI) and Fun- 
derosa Music (ASCAP). 

Fundis, who has produced Don 
Williams for five years, has just 
completed a New Grass Revival 
project for Sugar Hill Records. 



Videocassette Top 40 
Sales & Rentals 
Charts 
Every Week 
In Billboard 



BILLBOARD'S COUNTRY CHART RESEARCH PACKAGES 

THE DEFINITIVE LISTS OF THE BEST-SELLING COUNTRY SINGLES AND ALBUMS, YEAR BY YEAR 

• Number One Country Singles, 1948-1983 

• Top Ten Country Singles, 1948-1983 

• Top Country Singles Of The Year. 1946-1983 



• Number One Country Albums, 1964-1983 for information, write: 

_ _ „ Billboard Chart Research 

• Top Ten Country Albums, 1964-1983 Attn: Debra Todd 

• Top Country Albums Of The Year, 1965-1983 t^ntkwoox 
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Book Review 

Tillis Biography Has Too Many Holes 



Stutterin' Boy. by Mel Tillis with 
Walter Wager. Rawson Associates. 
New York. 270 pages, $15.95. 

This is the kind of book a review- 
er would like to have seen in an ear- 
lier draft — just to ensure that some 
of the questions raised in this out- 
line of Tillis' life were answered 
more fully than they are in the final 
version. 

What, for instance, were the legal 
problems in Nashville that sent Til- 
lis back to his native Florida shortly- 
after he made his first inroads into 
Music Row? Why isn't his early '70s 
singing partner, Sherry Bryce, ever 
mentioned in the text or even in the 
discography? Why does Tillis coyly 
quote Billboard's estimate of the 
amount he paid for Cedarwood Pub- 
lishing Co. instead of just giving the 
price himself? Why doesn't he men- 
tion his apparently acrimonious law- 

FOR WEEK ENDING DECEMB ER 15, 1 
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suit with his old songwriter buddy, 
Hank Cochran? 

The reason for these holes surely 
can't be a fear of candor. Tillis tells 
about a wide variety of subjects he 
might just as easily have passed 
over: his divorce, his ultimate refus- 
al to split songwriting credits with 
Webb Pierce, his firing by a seem- 
ingly overbearing and self-righ- 
teous Porter Wagoner— even his va- 
sectomy. Mel is not a model of reti- 
cence. 

These imbalances of detail aside, 
this is a fascinating book and one 
that reads swiftly. Because Tillis is 
a top-flight songwriter as well as a 
much-awarded performer and be- 
cause he has been a Nashville fix- 
ture since the city first began edg- 
ing toward its current prominence 
as a music center, Tillis can speak 
with behind-the-scenes authority 
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and believability. 

To his great credit, he depicts 
himself as a fully-rounded and nor- 
mally flawed human being. He is 
likeable without being clownish and 
serious without being dull. 

Besides the omissions noted 
above, the book has a fair share of 
errors in it. The writer Marijohn 
Wilkin is consistently referred to as 
"Maryjohn" and (in the index) as 
"Wilkins." The Nashville Songwrit- 
ers Assn. slogan, "It all begins with 
a song," is related here as "It all 
starts with a song." Lewis and 
Clark become "Louis and Clark," 
etc. 

Where this book is most valuable 
is in giving country music scholars 
the kind of insider insights from 
which whole periods of history can 
be developed. edward morris 




Rosanne's Plans. Columbia songstress Rosanne Cash and her husband, 
Rodney Crowell. nght. are greeted by Al Teller, senior vice president and 
general manager of Columbia Records, left, and Roy Wunsch. vice president a 
marketing for CBS Nashville, following a listening party for Cash's "Rhythm An 
Romance" album, due for early 1985 release. 
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'SOLID' HIT FOR ASHFORD & SIMPSON 

Veteran Duo Celebrates First Chart-Topping Single 



BY STEVEN IVORY 



Lie* Brother.. Robert Cray, at 31 one of the blues' youngest performers won 
^awards at the Nauonal Blues Award show held las. momh ,n MemX 
.MBmpofwy blues artist of the year, contemporary blues album of the year 
|3ad Influence ). blues single and song of Ihe year ("Phone Booth ') 
Ifebrabng with Cray, fourth from left. were, from left, bluesmen Hubert Sumhn 
l.lus Thomas. Stev,e Ray Vaughan and Albert King (Photo Mike KVppus) 



LOS ANGELES Two weeks ago, 
something significant happened in 
the careers of Nick Ashford and 
Valerie Simpson: "Solid," the first 
single from their third Capitol al- 
bum, reached the No. 1 position on 
Billboard's Black Singles chart. 

A No. 1 record is a development 
that calls for celebration on the part 
of any act, but for Ashford & Simp- 
son, the achievement was especially 
important. In more than two de- 
cades as hit songwriters/producers 
for a multitude of acts, from Diana 
Ross to Quincy Jones, it was the 
first time the duo had achieved No. 
1 status as artists. The success of 
both the single and the album, also 
called "Solid," has revitalized the 
career of an act that had been con- 
sidered by fans and industry insid- 
ers alike to have done everything at 
least once already. 




by Nelson George 



RINCE'S "Purple Rain" concert, when seen by this 
Wserver in Detroit (Billboard, Nov. 17), was a tasty 
Hut too encyclopedic regurgitation of the music, 
loods and moves of Prince's hit film of the same 
uae. It appeared that the flamboyant, once-unpre- 
ictable performer was about to be embalmed into a 
igid formula by his own success. But since that first 
reek in Detroit, the show has gone through consider- 
ible evolution. 
Before the curtain went up on Nov. 30 at Washing- 
on's Capital Centre, Prince & the Revolution 
aunched into a lengthy version of "Controversy," 
irhich could best be described as Bootsy Collins meets 
Talking Heads. Prince gave warning that this show 
TOuld definitely be, as some say, all the way live. 
Midway through the concert. Prince sat down at his 
lectric piano for some unaccompanied emoting. In 
Jetroit this had been the evening's low point, but now 
'rince uses it to play favored "oldies" like "Dirty 
lind" and "I Wanna Be Your Lover" as sing-alongs, 
nth 'the Kid' displaying some serious gospel vocal 
hops in the process. However, the concert's real reve- 
ution was "Baby I'm A Star," which he had tried, with 
inly moderate effectiveness, to turn into a funk jam in 
fetroit Now opening act Shelia E. and four members 
if her band come onstage for an extended jam (20 
mnutes' 25 minutes?) that was as good a section of 
indiluted funk as this writer has ever seen. 

Prince and company, including Jerome Benton as 
he designated dancer, were in the class of the JB's, P- 
'unk, the Family Stone, etc. in their hardcore, gritty 
mme. This was the side of Prince that the 50% black 
tidience had come to see. Moreover, it was the side of 
rinee that many of his newfound white listeners 
«dn't seen before. When it was over, it seemed as if 
he entire hall was stunned and drained by the experi- 
nce. Prince had stepped into the shoes of r&b's great- 
st performers and found his own deep, rich groove. 
When he came back on to perform the anthemic title 
o»g. he again showed his remarkable versatility. Us- 
>g his regular brown Hohner telecaster, he played 
ie song with a supple, relaxed style reminiscent of 
■« brilliant country picker Chet Atkins, before trans- 
wring to his white custom guitar for a series of blaz- 
ig, passionate, magnificent solos on "Purple Rain."' 
nnce even sang the words differently, phrasing so 
hat the song's elusive meaning seemed clear (at least 
hile he sang it). It was as if by letting the funk flow 
nnce had opened himself and his audience up to the 
wp. unbridled energy that music releases, 
i 

>H0RT STUFF: Gladys Knight and Smokey Robin- 
Mi co-hosted the Black Achievement Awards show 
at week in Los Angeles. The program will be syndi- 
Med this winter. Knight and the Pips will be seen on 



CBS's "Happy New Year America," to be telecast live 
from New York on Dec. 31 . . . Michael Johnson's 
Jonzun Crew, known for electric boogie, has released 
"Lovin'," a ballad, as its new single on Tommy Boy 
Ex-Rolling Stone writer and P-Funk publicist Tom 
Vickers picks up his first production credit on Kiddo's 
new "Action" album. Vickers, along with group leader 
Donnie Sterling and Steve Milang. produced a funk 
version of the Who's "Can't Explain" . . . Reggie 
Thompson, who was recently profiled here (Bill- 
board, Dec. 15), is remixing two cuts from Mtume's 
current album . . Bootsy Collins, along with Bill 



Prince gets his act 
together in Washington 



Waller Jr. and Phelps "Catfish" Collins, has formed 
Bootzilla Productions, a full-service production com- 
pany that will be involved in jingle writing as well as 
record making, out in Cincinnati. For more info con- 
tact Bootzilla Productions at P.O. Box 37841, Cincin- 
nati, Ohio 45222, or call (513) 631-6236. 

Sound Town Records has a Christmas release in 
Randy Brown's "At Christmas Time" . . . Black En- 
terprise magazine has a cover story on black promot- 
ers and corporate sponsors in its December issue . . . 
Ray Parker Jr. has a Christmas cut on his final Arista 
album, "Chartbusters." The song, "Christmas Time Is 
Here," is the only one of the nine songs not written 
solely by Parker Thurlene Johnson gets co-composer 
credit. Parker's current single "Jamie" is an answer 
record followup to Pajker's pjoduction of Randy 
Hall's recent MCA hit "I've Been Watching You (Ja- 
mie's Girl)" . . . Skyy's latest on Salsoul is titled "In- 
ner City," which is a long way from their outer space 
outfits of a few years back. There is also more writing 
from inside the group, as guitarist Anibal Sierra 
("Pay Up") and singers Bonnie Dunning Barrino 
and Denise Dunning Crawford ("Love Is Blind") 
contribute. The album is produced, as always, by the 
dynamic duo of Solomon Roberts Jr. and Randy 
Muller . . . Ex-Arista staffer Vincent Davis has three 
new releases on his Vintertainment Records: Dougy 
Fresh's "The Original Human Beat Box," Chuck 
Chill Out's "Hip Hop On Wax— Volume 1" and Red 
Alert's Hip Hop On Wax — Vol. 2." All three are pro- 
duced by Davis. 



Currently on a national tour of 
medium-sized halls in major cities, 
Ashford & Simpson are currently 
involved in a heavy promotional 
thrust that includes major television 
shows and in-store appearances, 
something they haven't done in 
awhile. 

"Suddenly, we don't mind doing 
these things," says Ashford. "You 
know, when you visit these radio 
stations and other places, you can 
tell whether they really want to see 
you. There's nothing like having a 
No. 1 record." 

The duo, songwriters first insist 
that the reason "Solid" went to the 
top of the charts, as opposed to their 
other singles, had a lot to do with 
how the public related to the song 
and its message. "It's catchy," says 
Simpson, "and people can either re- 
late to the slang, 'solid,' or they can 
relate to the lyrics, which deal with 
two people who have gone through 
it all, only to keep their relationship 
intact. 

" 'Highrise' [the initial single 
from last year's Ashford & Simpson 
album of the same name] was a rec- 
ord we learned a lot from. That song 
nieasured success by living in a 
highrise apartment, but we found 



ourselves singing to a small seg- 
ment of people. Perhaps a highrise 
is success to people in New York, 
Los Angeles and Chicago, but once 
you hit the Midwest, where success 
might mean owning a home, you've 
lost your audience. I think people 
have to relate personally." 

Ashford & Simpson joined the 
Capitol roster in early 1982 with a 
certain amount of fanfare, after 
leaving Warner Bros. — where, after 
10 years and eight albums, three of 
which went gold, their record sales 
began to wane. According to Ash- 
ford, when the duo's first two Capi- 
tol albums produced only moderate 
sales figures, he began to worry. 

"I'll admit, I wavered for a sec- 
ond," he says. "Capitol is a big com- 
pany, and we had just left a big com- 
pany, which we thought was one of 
the reasons for our dip in sales at 
Warners. I thought 'If leaving one 
label for fresh territory isn't the an- 
swer, what is the answer?' " 

Adds Simpson: "Capitol did a lot 
more for this record. They seemed 
to have affection for the record, and 
that's what did it. People like a&r di- 
rector Vamell Johnson wanted the 
record to happen as much as we 
(Continued on paqe 59) 



From Church to Charts 

Glenn Jones 'Finesses' Shift 



BY HARRY WEINGER 



NEW YORK Former child gospel 
star Glenn Jones is making a suc- 
cessful transition from spiritual re- 
cordings to the secular world of pop 
and r&b with his current RCA al- 
bum. "Finesse." The album's first 
single, "Show Me," dented the top 
10; a second, "Meet Me Halfway 
There," is set for release. 

While vocalizing in his Jackson- 
ville, Fla. church, Jones was discov- 
ered by the Bivens Specials group, 
and. at the age of eight, recorded 
with them for Nashboro Records. 
Later, in his teens, he released a 
solo album on Savoy. 

"Gospel is show business," re- 
marks Jones, "and the way contem- 
porary gospel sounds nowadays, I 
don't think I'm doing anything dif- 
ferently, except lyrically!" Jones is 
applying lessons learned from a 
stint in Jenobia Jeter's band, when 



she opened for returning pastor Al 

Green. 

"It was the same show as his pop 
days, roses and everything," Jones 
recalls. "And the women screamed 
just as loud." 

It was manager Louise West who 
plucked Jones from Jeter's band, 
and today she is smoothing the path 
from church to charts. After coordi- 
nating a secular debut on a Norman 
Connors album in 1980, West 
brought Jones to RCA. 

The singer has been with the label 
since a promising mini-LP, produced 
by then-a&r director Robert 
Wright, Hubert "D Train" Eaves 
and former Earth, Wind & Fire sax- 
ophonist Al McKay, surfaced in Jan- 
uary, 1982. But there was nothing 
since then until the fall appearance 
of "Finesse." 

West, who is also executive pro- 
ducer of the current album, ex- 
(Continued on page js> 
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rsTi 


75 


85 


3 


THIS IS OUR NIGHT 

MPtCA»nLO GCAXT7*UrtP1t1VAtE 1*0.711 EPIC 


THE STAPLE SINGERS 


.16, 


20 


26 


7 


CONTAGIOUS 

RCAUOWA7 SOt AR 7 69663 ELEATRA 


THE WHISPERS 




Lasv 


72 


82 


3 


LOVERI0E 

RDM.HR *TMA7*BROAEJWAT 409 ISLAND 


NUANCE FEATURING VIKKI LOVE 


IS 


23 


28 


8 


LOVER GIRL 

T MARAT. EPIC 34-04619 


• TEENA MARIE 




LJ| J 


73 


90 


3 


CITY GIRL 

RLAWS CAPTTOL 5.21 


oi aNN '■ LMH 


11 


18 


20 


10 


JAILHOUSE RAP 

A EHOW SUTRA 027 BECAO 


♦ FAT BOYS 




68 


68 


73 


4 


THE BELLE OF ST. MARK 

SA4TJLA E STARR COA4PANT WARNER BROS 7 29180 


SHEILA E 


19 


15 


12 


11 


SEX 0 MATIC 

A A TOTAES VtRCURT AS07S5 7 POL VGA AM 


THE BAR-KAYS 




id, 


77 


(9 


3 


LOVIN' 

-. ir*AM7 BO* 8SO 7 


JONZUN CREW/MICHAEL JON7AJN 


20 


21 


21 


9 


COO (I'LL DELIVER) 

jMToTAtY"* 3A046S7 


MTUME 






76 


83 


4 


SNEAKING OUT 

GL JONES, RED 1 ABEL 700? 


LINDA CLIFFORD 


21 


12 


9 


IS 


CENTIPEDE 

M JACASON COLUMBIA 3S0454? 


♦ REBBIE JACKSON 




71 


71 


74 


5 


TEASE ME 

w MORRISON ISLANC ,'E 7 9969 3 ATCO 


JUNIE MORRISON 


22 


17 


14 


17 


1 JUST CALLED TO SAY 1 LOVE YOU 

S WONDER MOTOWN 1 745 


♦ STEV1E WONDER 




79 

(Ji) 


74 


14 


3 


ELECTRIC BOOGALO 

O E BROWN POL * DOR 83 1*61 7 


OLLIE AND JERRY 


23 1 


26 


30 


6 


YOU USED TO HOLD ME SO TIGHT 

J KARRIS IH T LEWIS MCAS249I 


THELMA HOUSTON 






81 




2 


FAST GIRLS 


JANET JACKSON 


24 


28 


29 


11 


THE WORD IS OUT 

PCOURAVAMSTA | 9256 


• JERMAINE STEWART 






80 




2 


WE ARE THE YOUNG 

07URTMAN IIOVTNE MCA 52.71 


♦ DAN HARTMAN 


25 


39 


57 


4 


MISLED 

. UONNETOND R SELi AOOLATMfc GANG OE ITE 880431 7 


KOOL 4 THE GANG 






NEW ► 


TONIGHT 

a TERPT REAJ3T lOR Tl* WOULD MCA 52507 


READY FOR THE WORLD 


It 


27 


27 


9 


AFTER ALL 

J GRATOON WARNER BROS 7 29262 


♦ AL JARREAU 




lb 


87 




2 


NEUTRON DANCE 

RPERRT PLANET 13951 MCA 


THE POINTER SISTERS 


'27 


43 


70 


3 


i nur i irnT in pi ip.ht 

LUVt LILjM 1 IN 7LIUT1 1 

, 60N0ER MOTOWN I 769 


STEVIE WONDER 




77 


69 


69 


J 


RADIO MAN 

E TTAORNGREN GLAND 791 ATCO 


WORLD S FAMOUS SUPREME TEAM 


H 


30 


35 


8 


A 1 1 TIC ,711 1 

ALL Ur TUU 

"LAURENCE CAPITOL 5415 


LILLO THOMAS 




7B 
/8 


NEWtV 


EASY LOVER 

PCOLlRtS COLUMBIA 39 0*679 


PHILIP BAIEY 


a 


25 


13 


13 


nmr n n c mni\ tci aac 

.,74 AIMOL 5 J*7 


♦ TINA TURNER 




7^0 
79 


NEW|> 


STEP OFF THE FURIOUS FIVE FEATURING COWBOY. MELLE MEL & SCCjWW 

S ROBINSON SUGAAM.il 32033 MCA 


(5) 


34 


31 


6 


,71UIUAIa TUAAI QCmDC 

STRONGtH IHAN DtrUKt 

J OSBORNE A4M7686 


JOYCE KENNEDY 




on , 


NEW ► 


CANI 

BEILPH.LV WORLD 7 99682 .TCO 


CASHMERE 


31 


16 


16 


11 


JUST FOR THE NIGHT 

MAWR RCA 13)5)14 


EVELYN CHAMPAGNE" KING 




81 


82 


86 


3 


SAY YEAH 

BOA1ES R VAN SC7HAAI PORTRAIT 370*671 EPIC 


THE Lit* 1 


32 


24 


24 


10 


OUT OF TOUCH 

"MAIL J OATES BCLtARMnuNTAlN RCA 13916 


4> nABYl HAM A JOHN OAT FS 

W L77WI 1 1. nHLL O, ^L/nt V wm i c o 




82 


65 


64 


6 


SING N HEY YEA 

GGRR'IN CBSASSOClAIED SONV .0*661 EPAC 


KIDS AT WORK 


@ 


37 


43 


t 


DO WHAT YOU DO 

J TACASON O RUDOLPH ARlSTA | 3909 


♦ JERMAINE JACKSON 




83 


89 




2 


1 CANT KEEPJjJY HE/U) 


ERAMUSHAU 


CP) 


48 


54 


4 


JAMIE 

R PARKER JR ARISTA 1 9293 


RAY PARKER JR. 




84 


62 


62 


5 


LCTVE SONGS ARE BACK 


♦ BAND OF GOLD 


35 1 


45 


60 


4 


RAIN FOREST 

PHAROCASTir PROTIE 70*9 


PAUL HARDCASTLE 




® 


NEW>> 


LOOK WHATCHA DONE NOW 

SCI ARAL ALLEGIANCE 39 2 3 


47 RODNEY SAULSBERRY 


36 J 


31 


42 


9 


tlFTRFT FANTASY 
3LLAL i run i ■) i 

M STARR. ARISTA 1 9272 


TOM BROWNE 




86 

ou 


NEWlc 


CRY LIKE A WOLF 

W12 GOLDEN BOv 7124 QUALITY 


R.J.'S LATEST ARRWAL 


® 


1 


«EW>> 


MR. TtLtHHUNt MAN 

RPARAERjA MCA 52A84 


NEW EDITION 




87 


78 


65 


6 


HOLLIS CREW 

R SIMMONS LSMltM PROT.E 5056 


MHOMC 


® 


49 


71 


3 


BEEP A FREAK 

l SRWIONS TOTAL E7PER4ACE 1 2405 RCA 


GAP BAND 




'oo" 

88 


nevvbv 


THIS TIME 

Champaign coluaabta J90.72I 


CHAMPAIGN 


® 


41 


50 


6 


APPRECIATION 

A MCCOHO MCA 52A90 


AUC1A MYERS 




as 


33 


32 


14 


OFF AND ON LOVE 

CHAARNUGH COLUMBIA 38 04600 


• CHAMPAIGN 


® 


44 


52 


6 


IN THE DARK 

RAIERS SCcARAE W AUEN COLUMBIA A4-OSI 15 


ROY AYERS 




® 


NEWS* 


THIN WALLS 

T MCCLARV MOTOWN 1 76B 


THOMAS MCCLARY 


41 


35 


33 


13 


JUNGLE LOVE 

MOAT STARRCOMPAN7 WARNER BROS 7 29181 


• THE TIME 




91 


59 


36 


16 


1 OWE IT TO MYSELF 

JIlAABLTOK M MA VTS TOTAL 1 lPER.NCt 1 2407 RCA 


PRb\«T1ME 


42 


42 


44 


7 


IN ONE LOVE AND OUT THE OTHER 

LFSnVtRSUA GEF7EN7 29293 AAMNERBBOS 


THE SYLVERS 




92 


57 


46 


16 


SWEPT AWAY 

O MALL .BAAER RCA 1 3836* 


♦ DIANA ROSS 


© 


46 


49 


i 


CHANGE YOUR WICKED WAYS 

O SCOTT TOTAL EAPERlENtt 1 2404 RCA 


PENNY E FORO 




93 


14 


66 


9 


SELF CONSCIOUS 

B BROTINCR NEAX30R 0O5AI7 


BTCT4NER BROTHERS , 


® 


50 


59 


4 


HANG ON TO YOUR LOVE 

R MILLER PORTRAJI 3' 04664 


SADE 




94 


88 


75 


6 


GEORGY PORGY 


,-MARMI 


45 


36 


34 


25 


CARIBBEAN QUEEN 

A DMAAONO 'JIVE ORSTA 1 9199 


• BILLY OCEAN 




15 


91 


76 


7 


IT TAKES A LOT OF STRENGTH TO SAY LALNJUBTt t , . v . . >' L AMtL, 1 

B WOMACA A OLDMAAI JE CAOION BfVERLV OlEN 2QI6 . . — f 












17 


THE MEDICINE SONG ♦ stepmanc bus HAYYK/CASABLANCA 880 1 80- 7/1»OlY(*^ 










BLACK BUTTERFLY 

G DUPE COLUMBIA 390464I 


DENIECE WILLIAMS 




96 


60 


40 


41 


a 


22 


10 






97 


58 


47 


9 


OOOHH SL.vl 


J.DOLJCA^ASSyATiJMVTlC 7-99«9<^ 


© 


61 


78 


3 


LIKE A VIRGIN 

NROOGERS SARE 7 25210 WARNfB -.ROS 


» MADONNA 




98 


86 


88 


4 


II40ECISIVEC.TO. A MCKAY. FJOHNSON/CT1XUM6IA 38^0A6«V 


48 


55 


63 


5 


LOVER BOY 

A LAAAAONO JIVE, AWSTA 1-9264 


♦ BILLY OCEAN 




99 


79 


79 


5 


LOVE AINT NO HOLJOAV naine 


J.MTUME JAMAICA 9003 J 


© 


52 


56 


6 


l"JUSi fl4S« V E l T^3«muL, D « 52... »C» 


KLYMAXX 




100 


92 


17 


4 


SHE'S GOT THE BODY aaot 


aSTCRLIlV&SMILLA*«/pVt*l2«'» ^ 




) S4 


58 


5 


AMNESIA 

G DUPE SOLAR 7 69682 ELEaTRA 


SHALAMAR 





) Prod-jtl) 

56 
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I WEEK ENDING DECEMBER 15. 1984 



Til 



SALES & AIRPLAY 



"/// 

' J / TITLE 



_ J-^Wci™.^. .nth lo .k» M l,-, coenposrte positron or. the m.m Hot Black S.ne.l« chart. 

SALES fsT 

*9 



■ 1 


1 


SOLID 


ASHFORO & SIMPSON 


1 


H i 


2 


COOt IT NOW 


NEW EOITION 


7 




9 


SHOW ME 


GLENN JONES 


3 


Wi 


3 


1 FEEL FOR TOU 


CHAKA KHAN 


6 


B s 


4 


FRIENOS/FIVE MINUTES OF FUNK 


WHODINI 


4 


■ • 


12 


TEARS 


THE FORCE MDS 


5 




5 


1 JUST CALLED TO SAY 1 LOVE YOU STEV1E WONDf R 


22 


■ ' 


i 


CENTIPEDE 


REBBIE JACKSON 


21 


1 9 


11 


PENNY LOVER 

l , 


LIONEL RICHIE 




■ 10 


IS 


OPERATOR 


Mir.Mir.IT I'T tr-, 

MIUNILiMT STAR 


2 


■ " 


1 


PURPLE RAIN 


PRINCE & THE REVOLUTION 


12 


■ 0 


7 


BETTER BE GOOD TO ME 


TINA TURNER 


9n 


■ 13 


13 


OONT STOP 


JEFFREY OSBORNE 




I 14 


10 


SEX 0 MATIC 


THE BAR KAYS 


19 


1 IS 


14 


LET IT ALL BLOW 


THE OAZZ BAND 


11 




19 


TREAT HER UKE A LADY 


THE TEMPTATIONS 


I 


1 " 


17 


JAILHOUSE RAP 


FAT BOYS 


IS 


I 18 


?8 


GOTTA GET YOU HOME TONIGHT 


EUGENE WILDE 


10 


H " 


16 


CARIBBEAN QUEEN 


BILLY OCEAN 


45 




29 


THE WORO IS OUT 


JERMAINE STEWART 


24 


a 


» 


CONTAGIOUS 


THE WHISPERS 


16 


22 


23 


LOOK THE OTHER WAY 


E.ISLEY, C JASPER. M ISLEY 


14 


23 


It 


JUNGLE LOVE 


THE TIME 


41 


24 




LIRE A VIRGIN 


MADONNA 


47 


25 


24 


ALL OF YOU 


LILLO THOMAS 


28 


H 


20 


OUT OF TOUCH 


DARYL HALL & JOHN OATES 


32 






C.O.D. (I'LL DELIVER) 


MTUME 


20 




26 


LOVER GIRL 


TEENA MARIE 


17 


: 


30 


NO ONE'S GONNA LOVE YOU 


THE S O S BAND 


15 


A 


21 


JUST FOR THE NIGHT EVELYN CHAMPAGNE" KING 


31 • 




iwri™ roc no pan 01 ires DUDI.cat.on may be reproduced stored 

■MKWtg, recrordmg. o, others. .nthout lb. poor written pe,m.ss.on ot the publisher 

.LACK SINGLES A-2— songwriters/publishers/perforwiance rights affiliates 



imi - Wntadi) 
(PuNr.V. 
Bat «.« Dm 



0>t) 



ATO «U - AJareae J Cork. Mm 

ivm^io, t,«.ii.,e«i i,j„ . „. tit. 

AU Of TW - LTtanu. Uaaao 

don OWASCAP/tere MaatASCAP 'Move 

Cart el Wci.MI) 



I] ELLCTItC B00CAL0 0 Broen A Gael R Iryio 
(OA* eYeenASCAP/Seflr ASCAP/Go CaeASCAPi 

73 FAST ClltlS - IJolenaa 

(AkneASCAP/Ci/y PeepMASCAP) 
I FetCNrK nvT MINUTES OF FUNA - 



" " - ■ .man "ram 
'»» Inj. BHI/laluiiIatl/HrteneAKir. 
APmCvlTK)N - XMcCerd R Srnejt 
(Ren-i.BMI tnjcneii SMI KAJUU) 
Mfr A FREAK - R teyler L-iaaaam C ed»e 
iTemaa imi 

mCKUfOrST MARK -SheliE 

iCmoepJOCAfl 

BETTER >t GOOD 10 taf - Kmeei Q 

V d m . ASCAP land 01 Drum. 

AJW/AnaiASCAflCrf 
BIACA BUTTEAFLT - B-Mmn C Hal 

MM 
•out M lacks. 
(VaantaHrJaaY) 
■ CAA I - M Harlan II tana 0 ReAaiiee 
(TaMy an SMI,Pw>vataiASCAP) 
CAWT SLOW DOWN OFraat at etapa, 
(AarlAStAA/Som, UAASCAP) 
CARIBBEAN OUCU K Oumond I Or«ir 

FjpaVAeaM Mi/Zeeewyrjf 
Centipede - It lackaaa 

»»i>h««.i>»«.»i«.»ii 
OMCE TOW mcuo WATS - 0 Scan a Tent 
(TXASCAP/Teaei.BMI) 

cmrcia - biawb 

ICAajee*. EMIAStAP/Saero^ASCAP) 
100 II u DEUVEt, . I mi.™ Taailbi 

BML'Oo u.* Ml) 
COTACeTJVS - B Nelun I Ceaenn M Coatry 



<7«ei*ASCAP) 
tlOttimett-farl 

(Alomar ASCAF) 

CM A UTTU LOVE - M Stan M Janne 
•SHaat SourehASCAa elaer.ee StarrASCAPi 
C0T7A GET T0U HOME TONIGHT - at Harlaa 



47 URE A V1NCIN - _ „ 

(BaTy StenioeiiASCAP/Oenrse EUrryASCAPi 
II LOOK THE OTHER WAT - (-May 

(A|enASt*P/17l. ASCAP) 
IS IMK WHATCHA MKKm liM^r,rmm, 

I Peter Brown ASCAP .Hod SaiaianrtASCAP) 
» I0VE AIN'T NO HOLIOAT - B J0BS0N W MENDES 



Una Trej.BML Mmiim BMI . 
£001 tT NOW - Bradley Taaat 
<»e» r I IBllkASCAP) 
■ Cn ill! aarou »...»«„, 
*••••» '.. •» 
00 WTtAt rou 00 - Rfhne LO Tamaaa 
JI^ASCA/,1lalt,AS«f/AV.ai>UUCVV7) 
I OOrtSTOf -OS-dmAoDBacreeo 

Fee «o Cam ASCAP/Unrcrt, ASCAP M 

Baaon ITCAPI 

e*BTJ7 STOP - AHaeten 

•2^*>aMradlanJIII/a)CAJall, 
LAST LOVER . P Bade, P Cade. lUatt 
Ch • TraaASCAP Pel 
Caaa* ASCAP /PanAJCAP/lte. CauASCAPI 



iPm»r Oortrt BUI - Cut Alpi Ball | 

HAIK OA TO TOW! LOVl - Ado Hilthnnun 

lAdu MatttaratnanAtCPS) 

MOLLIS Cin - 1 Him I Sanjnan 0 akOana* 

I Protooni ASCAP .■Ruir.Ccotwf ASCAP 

I CAITt <tIP alt "LAO I Hartai 

«ou>. Ball -Bonm-lle Ball. 

I FEEL FOB TOU - Pnacc 

(CraibwrnASCAPrCPP 

I IUST CALU0 TO SAT I LOVE TOU - S.Kaaaar 

i Jeaota ASCAP/BiarA BuKASCAPl 

I OWE IT TO MYSELF - I Haaattna ■ Harm I lata 

■ tame .8 all I 

I PtOAIIU II 00 LOW T0UI - I Staatoa 
iBiihaUBKI: 

m m LOVE Mint rou - C Pwoal Iraaaiort 

llooettASCAP/iraaa-PapASCAP/StOM 

Ckamond BWI/Oiru PeaaA.BMI) 

M OM LOVE AAO out THE OTHER - U Sytaorvlll 

PPOMOraepin 

ffAtpaWLAirAP^taAarASCAP/UinctuHiaall. 
RB1l/«r 0jppar.Ba1li 

IH IKE DARK . R Arm 0 Seri|ky I Baatont 

.TaHtarptASCAP/CwnarASCAP/AFI ASCAP) 
-F. 



rOneea CheckASCAP, Vel CaeMASCAPi 
IS IT TAKES A LOT OF STBtNCTH TO SAT COODBTE - 

CBnAad AAaco BMi 
II lAILBOUSiaAP -aiaraiL Santa 0 Hoax 

H Morales 0 Aabarwa S ll.toliali 

(Arabar Pau.BMI/looMoca BMt/Koaa. ASCAP/FooK 

Prapar. BMI ««» 
M IAMIE - AParfcarJf 

rTrayoMAaASCAP) 
II JU«CULC"rt-MOayl>ot-na« 

ETenma. ASCAP) 
11 JUST FOR THE MICMT - A Cartor Piaaaard B CartarA 

lUraianASCAP/Edfa at EkikaASCAP/TJirtar 

SaakiAStAP/lakrarr TaamBMI I 
II LET ET ALL BLOW - K Marmaa I Harrk 

l««et»ASCAP.-Baom«. BMI/OauBairy, ASCAP/ 

Stan* diamond BMII 



Arlirt BMI'Cuu BMI/Choe Choo TraavflMn 

0 LOVE MO HOOEltATTOtt - A Bamei I Barm 
iKtftraBMI) 

f LOVE LIGHT M FUCHT - S Warder 

IkteleASCAP/BtarA BwtlASCAPi 
< LOVE SOHCS AM BACK - Varian 

(VaraMdl 

1 LOVER ROT - A bn ailiil B Ocean BJ Lanp 
i7ornU.BMI/W.lleidenJIMIi 

1 LOVER ciRt - T Mam 

imasracni MatnetASCAPi 
\ LOvERIH - lOMJkr 

iFreash ideaiASCAPj 
I LOVM-MJaian 

'Botlon InlerrutMnalASCAP/T BayASCAPl 
i MECHANICAL EMOTION - VAnrty B WoKer 

i(ot*t.ASCAP,Wo«tor»vASIAPl 
> THE MEDICINE SOMC - 0-HWMHuki 

lOelcdueASCAP/WBASCAPl 

THE MEN ALL PAUSE - B Cooper I Sraanaai 

(SpKtnim VIIASCAPi 

MISLEO - Rial I Uykr Keal 1 Tee Care] 

iDe0fr.ttui.SMn 

MtSSIK TOU ■ LRk*jo 

IB'ochauMASCAP) 

MI lELLPKONE MAN - « Parke, j. 

lUaokiUASCAP) 

NEUTRON DANCE - A Win. 0 SerraWta 

'OH Bae»nroetASCAP,'Slmamla» MMtcneASCAPI 
*F0 FANE'S GONNA LOVE TOU - Fieeai I Harm.111 
(Elylt tymeASCAP/Araal CareaASCAPj 
OFF AND ON LOVE - fl|N|llp 
(WaAin. BMI| 

0O0HH - M Adarai 0 WanMr C Carter A Nidi 



i AprlASCAP.Taamawf.eMI I 
35 RAIN FOREST P Hirdcatfle 

lOrM.PRS) 

SI REQUEST LINE - C ISrIMord C Wietal R.Feriar 
J-Bkanvan 

• AaiaaASCAP/Slacy A Brat ASCAPl 
41 SAT TEAM - B Gatot R Van ScbaA V CMn 

(CanwajnyOt The Im Plrietm B V/Ueybird B V 
31 SECRET FANTAST - M Starr 

iMauraja Starr. ASCAP) 
S3 SELF CONSCIOUS C Faxn P Moraby H Money 

W Doner 

(Net Lnted| 
11 SEA 0 MATIC - Bar Uyi AAJonei 

iWarre- tMne.UneBMI.rBa. KjfsBMIi 
O SEX SHOOTER ApaaeauS 

(CrrbonfiASCAP) 
IN SHE'S COT THE BOOT - O.Snrtnf 

"tntoo.ASCAP.rSouIhfcn ASCAP/ AiaioASCAF| 
3 SHOW ME - Lata CJaaea 

(Nmr Mouc Group.BMI/MCA BMI) 
K StPJCW HIT TEA - T CatRaf C.H 

(CM.Caea.BMli 

70 SNEAKING OUT - 
iRed Ltoet.BMIj 

I SOLID NAaMard VS. 
(NkA-O-VMASCAF) 

71 STEP OFF - KfaraMt LHirft A Jaction M fMn*. 
LRKarmAWard 

(M<fnry Throe .SMI) 
30 STRONGER THAN BEFORE - C B Safer B Bacharach 



| Fedori.6MI/un<njpiiell.BMI 'Btfoiu 
MHodm.BMI.Hea Hddtn MuucASCAPl 
SUPERNATURAL LOVE 



I Surer Sana. ASCAP/Major Torni. BMI) 
OPERATOR - B Wiliea RCaaeway B LaweaMj 
(Hap lra)JIMI/MrdilM.BMO 
OUT OF TOUCH - 0. rul 1. Oatn 
(H«c»a.lMI/l»«Tu»»aABMI)CIUV1IL 
PENNT LOVER - LFacA. s Hanrn Rtl. 
iBiockmanASCAPiCLM 
PURPURAIM-Pnaeaflli HiRliii 
.(iintrineryyASCAPIWBal 

RADIO MAN - Lprice Riartlas E-Thanfran B Baker 
IGntary 



iSanaH Sumner NreMASCAP.-See Thn 
HouMASUP/Sodam.BMI/Sofl Summer SonfiBMI) 
SWEPT AWAT - 0 HjA SAaen 
iHelCVBMI/Fuit 
Swu.6MI;Uradup«oR.BMI}C>tA7TH 
TEARS - Force MO I R HMpm 
(T Bey ASCAP) 
TEASE ME - w Marmaa 
(bland U SA.BMI/Jen TricBMI) 
THIN WALLS - T McClary S.SAaTw S faaaneti 
iMawn.itrASUP Soofctao/y BMi Tomer Rants BMn 
THIS IS OUR NIGHT - G Gaotmum M Prorate 
|lonfaeHGroe«e.RMI) 
THIS TIME - 
IWimm.BMIi 
TONIGHT Ml 
(Ready Far The WmklBMI) 
TREAT HER I IKE A LAOT - ON 
llatteleASCAP/Tal TemrAalaanASCAPI 



BLACK SINGLES 

BY LABEL 

A ranking, ot labels by tberr number ot 
titles on the Hot Black Singles chart. 



LABEL 



NO OF TITLES 
ON CHAR 



COLUMBIA 
MCA 

MOTOWN 
RCA 

WARNER BROS. 
ARISTA 
CAPITOL 
A&M 

EPIC 

JIVE/ARISTA 
SOLAR 

TOTAL EXPERIENCE 

GEFFEN 

GORDY 

ISLAND 

PHILLY WORLD 

PORTRAIT 

PROFILE 

TOMMY BOY 

41H AND BROADWAY 

ALLEGIANCE 

ATLANTIC 

BEVERLY GLEN 

CASABLANCA 

CBS ASSOCIATED 

CBS ASSOCIATED SONY 

CONSTEH ATION 

OELITE 

GOLDEN BOY 

ISLANO/ZE 

JAMAICA 

MERCURY 

MIRAGE 

NEIGHBOR 

PLNET 

POLYOOR 

PRIVATE I 

QWEST 

REALITY 

RED LABEL 

SIRE 

STREETWISE 
SUGAR HILL 
SUTRA 
TABU 



71 WEARE THE TOUNG - OHarlauaCM—, 

(Etlackeoed SMI Malt.-Level.BMI, lancep, SMI I 
» trl£ wrjRt) is OUT ISHaren I Leehe, GOa, 

(lO.BMI Tcyrnph BMl.Wi.ner Srn BMI. 
U TO UTTLE BROTHER - CJeMplit AGedann 

lio6ete.BMII 
S3 TOU TURN ME ON - A 1mm 

(Stem CrtyASCAP/Jay Wimar ASCAP) 
23 TT3UUSE0TOH<HJ)MESOriCtlT-lllam.m 

TLeen 

(FTete TymeASCAP I 



DECEMBFH IS. 1964 



57 




Billboard HOT BLACK SINGLES RADIO ACTION 



A .Ml, nahonal ana .cg*n.l correlator, ol nw most added kMi on IK 

rad» uiun nrnimii reporting n tr* Hoi Black Singia, chan 




Baby Fat Darren "The Human Beat 
Box" Robinson ol the Fat Boys is 
behind bars in the video tor the 
group*s Sutra single "Jail House 
Rap." 



GLENN JONES 

(Continued from page 5S) 
plains: "One faces difficult choices 
in choosing a major label. In our 
case. RCA hasn't taken a new black 
artist from zero to No. 1 since Eve- 
lyn 'Champagne' King, but we went 
there for the personalities involved 
in the project. 

"Then there were a lot of changes 
at RCA," West notes, referring to 
Wright's departure and the restruc- 
turing of the a&r department under 
Gregg Geller. "There was a delay in 
getting the album finished. Our 
whole project was turned over to 
Tony Wells." 

Wells, in turn, brought Jones to 
Leon Sylvers III. whose Silverspoon 
Productions is credited with five of 
the album's eight cuts, including 
the title track and the new single. 
After four months of recording in 
I. A the project was turned over 
for completion to the New Music 
Group. 

"That was a decision on the part 
of the record company." Jones says, 
"and it was their way of going with 
the current commercial sound. That 
was fine with me. It's given people 
like Lala Cope. Steve Horton and 
Wayne Brathwaite the chance to 
produce for the first time." New 
Music Group head Kashif plays syn- 
clavier on "Show Me." 

Lala Cope, who wrote the album's 
first single, sees Jones' gospel back- 
ground as a solid complement to the 
softer sound that is the trademark 
of the company. "Each of us ap- 
proaches projects differently, with- 
in a certain framework," she re- 
marks. "I have a gospel influence, 
also. I wrote 'Show Me' for Glenn 
specifically, in fact." Cope's own al- 
bum on Arista is scheduled for re- 
lease early next year. 

While awaiting further public re- 
sponse to "Finesse," Jones is still 
singing gospel. He is one of the two 
male vocalists featured in the up- 
coming Broadway production of 
"Sing, Mahalia, Sing." 



REGION 1 

CT.MA ME.NV Stste.RI.VT 

REGION 2 

OE.0 C .MO.NJ.NY Malro.PA.WV 



NEW EDITION 

MR TELEPHONE MAN 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



MADONNA 

LIKE A VIRGIN 



WILD Boston. MA 
WKNO Hartford. CT 
WNHC New Haven, CT 
WDKX-FM Rochester. NY 

WWIN-FM Baltimore. MD 
WXYV Baltimore. MO 
WRKS New York. NY 
WNJR Newark. NJ 
WDAS-FM Philadelphia, PA 
WUSL Philadelphia. PA 
WAMO Pittsburgh, PA 
WDJY Washington. DC 
WHUR Washington, DC 



REGION 3 

FL.GA.NC.SC.EastTN.VA 



NEW EDITION 

MR. TELEPHONE MAN 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



DIANA ROSS 

MISSING YOU 



WAOK Atlanta. GA 
WIGO Atlanta. GA 
WVEE Atlanta . GA 
WPAL Charleston. SC 
WWWZ Charleston. SC 
WGIV Charlotte, NC 
WPEG Charlotte. NC 
WRBD Ft Lauderdale. FL 
WJAX-AM Jacksonville. FL 
W JAX-FM Jacksonville. FL 
WPDQ Jacksonville. FL 
WEDR Miami. FL 
WOWI Norfolk. VA 
WRAP Norfolk. VA 
WORL Orlando. FL 
WPLZ Petersburg. VA 
WANT Richmond. VA 
WEAS Savannah. GA 
WRXB St Petersburg. FL 
WWDM Sumter. SC 
WANM Tallahasse. FL 
WOKS Williamsburgh . VA 
WWIL-FM Wilmington. NC 
WAAA Winston-Salem. NC 



NATIONAL 

69 REPORTERS 



NEW EDITION 

MR TELEPHONE MAN 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT moiown 



DIANA ROSS 

MISSING YOU pr» 



SADE 

HANG ON TO YOUR LOVE portrait 



JANET JACKSON 

FAST GIRLS «»« 



NEW TOTAL 
ADDS ON 
27 40 



REGION 4 

ILIN.KY.MI.OH.WI 



CASHMERE 

CAN I 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



DIANA ROSS 

MISSING YOU 



WBMX Chicago. IL 
WGCFFM Chicago. IL 
WJPC Chicago, IL 
WBL7. Cincinnati. OH 
WCIN Cincinnati. OH 
WDMT Cleveland. OH 
WJMO Cleveland, OH 
WZAK Cleveland. OH 
WDAO Dayton. OH 
WDRQ Detroit. Ml 
WGPR Detroit. Ml 
WJLB Detroit. Ml 
WKWM Grand Rapids. Ml 
WTLC Indianapolis. IN 
WLOU Louisville. KY 
WIUM Milwaukee. Wl 
WNOV Milwaukee. Wl 



REGION 5 

IA.KS.MN.MO.NE.N0.OK.S0 



RJ S LATEST ARRIVAL 

CRY LIKE A WOLF 



GAP BAND 

BEEP A FREAK 



LONNIE HILL 

HARD TIMES 



KPRS Kansas City. MO 

KAEZ Oklahoma City. OK 

KMJM St Louis. MO 

WESL St Louis. MO 

WZEN St Louis. MO 
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REGION 6 

AL.AR.LA.MS.Wast TN.TX 



NEW EDITION 

MR TELEPHONE MAN 

DIANA ROSS 

MISSING YOU 

JANET JACKSON 

FAST GIRLS 



WXOK Baton Rouge. LA 
WATV Birmingham. AL 
WENN-FM Birmingham . AL 
KNOK 
KCOH 
KMJQ 
WJMI 
WKXI 
RUB 
KRNB 
WOIA 
WHRK 
WLOK 
WBLX 
WQQK 
WVOL 



Ft Worth. TX 
Houston. TX 
Houston, TX 
Jackson. MS 
Jackson. MS 
LittJe Rock. AR 
Memphis. TN 
Memphis, TN 
Memphis, TN 
Memphis . TN 
Mobile. AL 
Nashville. TN 
Nashville. TN 
WYLD-AM New Orleans. LA 
WYLD-FM New Orleans. LA 
KHYS Port Arthur. TX 
K/LPE San Antonio, TX 
KOKA Shreveport LA 
KZEY Tyler. TX 



REGION 7 

Ai.Southern C A. CO Ml Southern NV.NM.UT 



REGION 8 

AK.Northern CA.lO.MT.Norttiem NV.OR.WA.WT 

STEVIE WONDER 

LOVE LIGHT IN FLIGHT 

SADE 

HANG ON TO YOUR LOVE 

ROCK MASTER SCOTT AND THE DYNAMIC THREE 

REQUEST LINE 



KDKO Denver. CO 

KACE Los Angeles. CA 

KDAY Los Angeles. CA 

KGFJ Los Angeles. CA 

KJLH Los Angeles. CA 

KUKQ Pttoervu, AT. 

XHRM San Diego. CA 

KSOL San Francisco. CA 



BILLBOARD S BLACK CHART RESEARCH PACKAGES 

THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK SINGLES AND ALBUMS, YEAR BY YEAR 

• Number One Black Singles, 1948-1983 • Number One Black Albums, 1965-1983 

• Top Ten Black Singles. 1948-1983 • Top Ten Black Albums, 1965-1983 

• Top Black Singles Of The Year, 1946-1983 • Top Black Albums Of The Year, 1966-1983 

FOR INFORMATION. WRITE: Billboard Chart Research Attn: Debra Todd 1515 Broadway New York, NY 10036 



58 



BILLBOARD DECEMBER 



Jiliboard HOT BLACK SINGLES RETAIL ACTION 



«MW|f camp-lilton of breakout . . . tangm Wlln 
- -' wovtfTwnt mdKatlv* of significant future sate-. 
MnMri, but not yet on the lop 30 lim of th* rrtjitvrj 
■g pnc itop* currently rrpothng to the Hot Black Stngrtn chart 



REGION 1 

CT.MA ME NH.NY Swtt.Rl.VT 

REGION 2 

□COC MD.NJ.NV Metro.PA.WV 



HAY PARKER JR. 

JAMIE 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



VANITY 

MECHANICAL EMOTION 



Cambridge One Stop Boston. MA 
Caracas Cheektowaha. NY 
Easy One Stop M-Quincy. MA 
Mats One Stop Boston. MA 
Skippy White's Stoughton . MA 



A- 1 One Stop Ne» York. NY 

MWkkt Records Elizabeth. NJ 

■roadway Record Museum Camden. NJ 

CM) Distributors Hyattsville. MO 

Ooc-0-Mat New York. NY 

Harmony Music New York. NY 

JU) Musk World New York. NY 

Kemp Mill Bettsnne. MO 

King James Records Philadelphia. PA 

•41 Records Philadelphia. PA 

Record & Tape Ltd. Washington. DC 

Record And Tape Collector Baltimore. MD 

Record Outlet Pittsburgh. PA 

Richman Brothers Pennsauken. NJ 

Sabtns Records Washington. DC 

Sam K Records Washington. DC 

Serenade Records Washington. DC 

Sound 01 Market Philadelphia. PA 

Stratford Garden City. NY 

The Oil Washington. DC 

TIM Wit Brooklyn, NY 

Tower New York. NY 

Universal One Stop Philadelphia. PA 

Vogels Elizabeth NJ 

Waiy Mazy Washington. DC 

Webb's Dept Store Philadelhia. PA 

Wats Records Long Island City. NY 

Your Record Shop Baltimore. MD 



REGION 3 

FL.GA.NC SC East TN.VA 



VANITY 

MECHANICAL EMOTION 



GAP BAND 

BEEP A FREAK 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



Album Den Richmond. VA 
Bibb Distributors Charlotte. NC 
Cart Records Jacksonville. FL 
OJ. Records Jacksonville. FL 
Frankie'i Got It Norfolk, VA 
Franklin Atlanta GA 
Goldmine Records Atlanta, GA 
Nova DisL Inc. Norcross. GA 
One Stop Records Atlanta. GA 
Peaches N Miami. FL 
Peppermint Records Atlanta, GA 
•ritchetts St. Petersburg, FL 
Record Boutique Wtnston-Salem. NC 
Rudy's Records A Tapes Miami. 
Second Act Atlanta. GA 
Southern Music Orlando. FL 
Specs Musk Hialeah. FL 
Tare Records Atlanta GA 
Tidewater One Stop Norfolk. VA 
Tropical Records Miami, FL 
Tucker's Record Shop Knosville. TN 



NATIONAL 

135 REPORTERS 



RAY PARKER JR. 

JAMIE ARISTA 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT Motown 



VANITY 

MECHANICAL EMOTION uotomv 



MADONNA 

LIKE A VIRGIN sint 



KOOL & THE GANG 

MISLED Kent 



NUMBER 
REPORTING 
28 



REGION 4 

1L.IN,KY,MI.0H,.V1 



READY FOR THE WORLD 

TONIGHT 



GAP BAND 

BEEP A FREAK 



RAY PARKER JR. 

JAMIE 



Angott Detroit. Ml 

Barneys Chicago. IL 

Central One Stop Columbus. OH 

Cleveland One-Stop Cleveland. OH 

Color Rite Record* Chicago. IL 

Damon's Detroit. Ml 

Detroit Audio Oak Park. Ml 

Eklund Enterprises Kansas City, MO 

Filmore Records Cleveland. OH 

Fletchers One Stop Chicago. IL 

Gemini One-Stop Cleveland. OH 

Grapevine Records Flint, Ml 

Greater Detroit Detroit. Ml 

Kendncks Records Detroit. Ml 

Mainstream Records Milwaukee. Wl 

Metro Musk Chicago. IL 

Music Master Chicago. IL 

Musicland Southtield. Ml 

Northern Records Cleveland. OH 

Old Town Record Shop Hamtramck. Ml 

Professionals Detroit. Ml 

Radio Doctors Milwaukee. Wl 

Record Center Cleveland. OH 

Record Den Cleveland. OH 

Record Rendezvous Cleveland. OH 

Singer One Slop Chicago. IL 

Sound AsJyum Toledo, OH 

Sounds Good Chicago, IL 



REGION 5 

IA.KS.MN.M0.NE.N0.OK.SO 



VANITY 

MECHANICAL EMOTION 
SADE 

HANG ON TO YOUR LOVE 

RAY PARKER JR. 

JAMIE 

CML One Stop St. Louis. MO 
Hudson's Embassy St Louis. MO 
Musicland Minneapolis. MN 
Musicland St Louis. MO 
Musicvision Jennings, MO 
Sound Town St. Lours. MO 
Uptown Records St Louis. MO 
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REGION 6 

AL.AR.LA.MS.Weit TN TX 



KOOL & THE GANG 

MISLED 



SADE 

HANG ON TO YOUR LOVE 



RAY PARKER JR. 

JAMIE 



All South Distributors New Orleans, LA 

Big Stale Distributors Dallas. TX 

Bowie's Records Baton Rouge, LA 

Brown Sugar New Orleans. LA 

Curly Dallas. TX 

Discount Records Nashville. TN 

H&W Records Dallas , TX 

Hastings Houston, TX 

Kings Record Mart Dallas. TX 

Mushroom New Orleans. LA 

Music Center Birmingham. AL 

Peaches Memohis. TN 

Peaches New Orleans. LA 

Pop Tunes Memphis. TN 

Poplar Tunes Memphis . TN 

Reses Records Dallas, TX 

Sam's Records Dallas, TX 

Select O Hits Memphis, TN 

Sound Warehouse Metane. LA 

Southern Records New Orleans, LA 

Sttns Record Service Shreveport. LA 

Sun Belt Music Dallas, TX 

Tape City USA Metaire. LA 

United Records Houston. TX 

Warehouse Metane. LA 



REGION 7 

AJ.Southern C A. CO. HI. Southern NV.NM.UT 



REGION ft 

ArtNorthern CA 10 MT. Northern NV OR.WA.WY 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



RAY PARKER JR. 

JAMIE 



BILLY OCEAN 

LOVER BOY 



Circles Phoenix, AZ 

City One Stop Los Angeles. CA 

F Upside Records Los Angeles. CA 

Integrity Gardena. CA 

Jazz City Los Angeles, CA 

Malt Shop Denver, CO 

Musk Brokers Los Angeles. CA 

On Target San Diego. CA 

River wood Musk Inglewood. CA 

Sun State Los Angeles, CA 

Tower San Diego. CA 

Uncle Jam's Los Angeles, CA 

World Of Records Los Angeles. CA 



Evans House Of Music San Francisco. CA 

Leopold Berkley, CA 

Leopold Records San Jose. CA 

Music Menu Seattle . WA 

Music People Oakland. CA 

Record Factory Oakland. CA 

Tower San F rancisco. CA 

Wauzi Records San Francisco. CA 



Radio Veteran 
Gary Byrd Bows 
Production Firm 

NEW YORK Gary Byrd. perform- 
er of the European rap hit "The 
Crown" and longtime New York air 
personality, has formed a radio pro- 
duction company. WGBE Produc- 
tions. Byrd's first project will be 
"Dance Music International." a pro- 
pram syndicated by Radio Interna- 
tional and set to debut in the U.S. 
Jan. 1. 

Byrd, who is currently employed 
on New York talk station WLIB and 
also hosts the BBC gospel show 
"Sweet Inspirations," will use his 
new venture to focus on dance mu- 
sic from around the world. The pro- 
gram will include a global count- 
down of hits, artist interviews, 
dance music news, special remixes 
from disk jockeys around the world, 
and some dance music classics re- 
mastered. 

"I think there is a desire for peo- 
ple to experience the excitement of 
musical nuances from the world 
over, and we're going to deliver 
that." says Byrd. "We've already 
arranged commitments from over- 
seas and domestic labels for exclu- 
sive remixes and premieres." 

Radio International currently 
syndicates the successful rock-ori- 
ented "Rock Over London" and 
"Guest DJ" programs. This is the 
company's first involvement with 
dance music. 



ASHFORD & SIMPSON 

(Contiriufd from payr .5.51 
did." 

The duo found that that kind of 
warmth and concern extended into 
the field as well. "Regional promo- 
tion men, one-stop people. DJs — all 
of these people seemed to want this 
success for us," says Simpson. 
"Even the man at the newsstand 
was saying. You're number three 
now. Looks like you're going to go 
to No. 1.' When we sing 'Solid' in the 
show, you'd think we jumped off 
into the National Anthem. They're 
into it that much." 

However, Ashford & Simpson 
have found that what a hit record 
really gives them is time to pursue 
other projects. They only tour week- 
ends in order to continue writing a 
"musical drama" they hope to bring 
to Broadway early next year. 

"We won't star in it," says Simp- 
son, "but the singers will have to be 
good. This will be serious stuff, not 
just some musical fluff." 



. . . bought, rented, 
hired, whatever you need, 
we'll tell the world in 



Call Jeff Serrette today 
—(800) 223-7524 (NY 
residents dial 212- 
764-7388) 
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BILLBOARD'S BLACK CHART 
RESEARCH PACKAGES 

THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK 
SINGLES AND ALBUMS, YEAR BY YEAR 



Number One Black Singles, 
1948-1983 

Top Ten Black Singles. 
1948-1983 

Top Black Singles Of The Year, 
1946-1983 



Number One Black Albums, 
1965-1983 

Top Ten Black Albums, 

1965- 1983 

Top Black Albums Of The Year, 

1966- 1983 



FOR INFORMATION, WRITE: 
Billboard Chart Research 
Attn: Debra Todd 
1515 Broadway 
New York, NY 10036 



Ellis Eye-land. Capitol's Melba Moore looks into the eyes ol her "Ellis Island 1 
co-star Greg Martyn at a party thrown to celebrate the airing of the CBS rrm- 
senes. Martyn is the son ot Beatles producer George Martin. (Photo Juanita 

Cole) 



FOR WEEK ENDING DECEMBER 15, 1984 



Billboard 



TOP BLACK 



ALBUMS 
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/ £ / Compiled from national retail store and one-stop sales reports. 

w 

/ ARTIST TITLE 

' LABEL 4 HUMBn DrSIRieullWG LABEL fbUC Lftl PRICE) 


CD 


1 


2 


12 


STEVIE WONDER A SOUNDTRACK WOMAN IN RED 

MOTOWN 6I086H ft 98) Vrtf*> at No On* 2 


2 


2 


1 


23 


PRINCE A THE REVOLUTION A oarnersros 25110-1 taw 


PURPLE RAIN 


3 


3 


3 


26 


TINA TURNER A capttol ST wj» ia 98) 


PRIVATE DANCER 


4 


4 


4 


8 


CHAKA KHAN warmer pros 2)162 I (8 9a> 


1 FEEL FOR YOU 


CD 


s 


9 


5 


ASHFORD A SIMPSON capitoi st 17366 taaat 


SOLID 


6 


5 


5 


8 


NEW EDITION mc» 5515 (B9Bi 


NEW EDITION 


CD 


i 


11 


5 


WHODINI AYE. ARISTA A8-B251 |89B) 


ESCAPE 


< 


8 


6 


19 


BILLY OCEAN • AVE ■ ARISTA AS 8?) 3 (8 98) 


SUDDENLY 


9 


; 


7 


8 


JEFFREY OSBORNE asmshsoit r8»t» 


DON'T STOP 


10 


9 


! 


51 


LIONEL RICHIE A moiown 60S9aal <B98l 


CAN'T SLOW DOWN 


11 


11 


10 


21 


THE TIME • MAHWRertOS 25109 1 (898) 


ICE CREAM CASTLE 


qg> 


IE 


20 


4 


AL JARREAU AARNfR BROS 25706 1 1898) 


HIGH CRIME 


13 


12 


12 


11 


DIANA ROSS Rt* ATI) 5009(6 98) 


SWEPT AWAY 


14 


14 


14 


16 


THE S O S. BAND 1 add n 3933; ep.: 


JUST THE WAY YOU LIKE IT 


(3D 


25 


32 


5 


THE TEMPTATIONS gorov 6iigl noto«rni8 9B) 


TRULY FOR YOU 


16 




IEW| 




MIDNIGHT STAR solar 60384 iliatra ism> 


PLANETARY INVASION 


17 


17 


17 


17 


LILLO i:ARHOlSt 12346 48 98) 


ALL OF YOU 


11 


It 


18 


7 


THE DAZ2 BAND motown 11 : •••». (« ««i 


JUKEBOX 


(3D 


32 


45 


3 


FAT BOYS SUTRA SUS 1015(8 98) 


FAT BOYS 


20 


20 


26 


9 


GLENN JONES rca r#i 1 ao36 18 9ai 


FINESSE 


(2D 


23 


23 


1 


GROVER WASHINGTON JR. elSatra 603i« is 98) 


INSIDE MOVES 


22 


13 


13 


9 


REBBIE JACKSON Columbia 39238 


CENTIPEDE 


23 


19 


IE 


16 


MTUME ■ 19473 


YOU. ME AND HE 


24 


15 


15 


8 


STEPHANIE MILLS casaoianca b.wi imi mx.aiAMca9a) 


I'VE GOT THE CURE 


CD 


N 


33 


13 


KURTIS BLOW akrcurt B22A20 im i poltgram u 98) 


EGO TRIP 


2t 


26 


27 


25 


SHEILA E. WARNER BROS 24107 1 18 981 


THE GLAMOROUS LIFE 


27 


27 


28 


35 


THE BAR-KAYS mercury bi647bi pcanwAM i« Rai 


DANGEROUS 


21 


21 


30 


5 


DARYL HALL A JOHN OATES rca ah. i 5309 (9 98i 


BIG BAM BOOM 


(2D 




NEW 


► 


THE WHISPERS SOLAR 60382 .ILIATRA l»98i 


SOGOOO 


30 


34 


38 


5 


THE FORCE MO*S tommt boy tblp 1003 ,a9Bi 


LOVE LETTERS 


31 


24 


19 


19 


THE POINTER SISTERS A planet »»i 1 a 106 rca t« 98) 


BREAK OUT 


32 


36 


25 


16 


ALICIA MYERS mca sass ie98i 


1 APPRECIATE 


33 


33 


35 


31 


JERMAINE JACKSON • arbta alm2os ib98) 


JERMAINE JACKSON 


(341 




NEW 


► 


KOOL A THE GANG ot 1 'TE IttMMM pca.gram (8 981 


EMERGENCY 


35 


35 


37 




Z.Z. HILL MALACO 7420 IB 98) 


BLUESMASTER 


® 


41 


57 


4 


JERMAINE STEWART arista aib«2»i ib98i 


THE WORO IS OUT 


37 


22 


22 


11 


VANITY MOTOWN 6I02ML (8 9«l 


WILD ANIMAL 


31 


38 


39 


6 


FVFLYN "CHAMPAGNE" KING rca am S30a is 98, 


SO ROMANTIC 




ARTIST 

AMjUefR ■ - L ' .<.'•■■. Hi': [SIX LSI mctr 



39 


39 


« 


4 


ANGELA BOFILL ARBTA ALSB2SS rca (8 98) 


LET ME BE THE ONE 


40 


40 


44 


s 


RUNO.M.C. PRC4U PRO 1201 (8 981 


RUN-OMC 


(3D 


42 


46 


4 


PHILIP BAILEY -O.UAWA re 39S42 


CHINESE WALL 


42 


41 


31 


8 


APOLLONIA 6 WARNER BROS 75108-1 tB98t 


APOLLONIA 6 


43 


21 


21 


26 


TEDDY PENDERGRASS • asyium 60317 I eleatraib9si LOVE LANGUAGE 


44 


44 


34 


11 


SAM HARRIS • MOTOWN 6 103ML (8 961 


SAM HARRIS 


45 


45 


50 


4 


DREAMBOY gVrCSI 73763-1 WARNER BROS (8 961 


CONTACT 


4t 


31 


24 


23 


KASHIF ARISTA AL8a20S (8 98) 


SEND ME YOUR LOVE 


47 


47 


51 


21 


JACKSONS A IPC OC 38946 


*x row 


48 


?9 


29 


63 


MADONNA A 5-RT 23867 1 WARNER BROS 18 981 


MADONNA 


49 


37 


36 


IE 


JOYCE KENNEDY aam SP4996 ta9e> 


LOOKIN FOR TROUBU 


'50 


NEW|> 


SHALAMAR yxAR 60365 elEatra (8 98) 


HEART BREAK 


51 


52 


53 


24 


NEWCLEUS SUNNYVIEW SUH A90I (8 98) 


JAM ON REVENGE 


52 


51 


52 


7 


CHAMPAIGN Columbia rc 39365 


WOMAN IN FLAMES 


53 


53 


55 


4 


WYNTON MARSAUS Columbia re 39639 


HOT HOUSE FLOWERS 


54 


55 


59 


3 


TOM BROWNE ARrSTA ALBB7A9I8 98) 


TOMMY GUN 


(ID 


NEWpV 


LINDA CLIFFORD Rfo . aw. raioooo(B98) 


SNEAKIN' OUT 


56 


46 


« 


» 


O'BRYAN CAPIIOL ST. 12332 (8 98) 


BE MY LOVTJt 


(5D 


NEWpV 


EUGENE WILDE rmllt WORlO 90739 ATCOT8 98) 


EUGENE WILDE 


58 


43 


« 


■6 


RICK JAMES GOROT 609604 MO' OWN (B 9B) 


REFLECTIONS 


59 


NEWpV 


CULTURE CLUB "RGiN ERIC OE39881 


WAKING UP WITH A HOUSE ON FIRE 


60 


NEW ► 


TEENA MARIE epc 3952S 


STARCH 


61 


49 


42 


7 


EARL KLUGH r.APTOL ST 12377 (6 98) 


NIGKTSaJNGS 


62 


56 


49 


5 


PRINCE WARNER BROS 1 23720(10.96) 


l»99 


63 


54 


48 


13 


RALPH MACDONALD pc. >OOR 823323 1> I polygram (a 9B) UNIVERSAL RHYTHM 


64 


57 


54 


15 


RANDY HALL mca ssoa ib 98) 


1 BELONG TO YOU 


65 


50 


40 


13 


JANET JACKSON asm SP4962 tarn 


DREAM STREET! 


66 


61 


62 


17 


BOBBY BLANO mca 5503 (B 9a) 


YOU'VE GOT ME LOVING YOU 


67 


59 


61 


21 


LAKESIDE *>LAR 60355 EllATRA (8 981 


OUTRAGEOUS 


68 


66 


70 


71 


JEFFREY OSBORNE • asm SP4940 (8 9ai 


STAY WITH ME TCrMWHT 


69 


63 


64 


26 


PEABO BRYSON ELEATRA 60392 18 96) 
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A RlAA ie-n tor \*m o» one milium umti -CBS Records dots not issue a mum ill il *at pnee for its product. 




Witching IL Participants in the Swatch Watch Now York City Fresh Festival rest after a 
sold-out show at the Philadelphia Spectrum Standing from left are A.J. Swatch. 
PolyGram rapper Kurtis Blow. WUSl Philadelphia s Lady B. and DJ Run ol Profile s Run 
DMC 



Nail Notes. Members of recently signed RCA act Ihe Nails gather at the label's New York studio to put 
the final touches on their debut album "Mood Swing." Standing from left are group members David 
Kaufman. Steven O'Rourke. George Kaufman and Marc Campbell; manager Terry Dunne; and the 
Nails' Douglas Guthne. Seated are RCA a&r director Bruce Harris and the album's producer Gregg 

Winter. 





Blowing His Horn. Rod Stewart blows oft some steam after finishing two sold-out shows and 
New York's Madison Square Garden Pictured with him are his girlfriend Kelly Emberg and her 
father Bob 



/ Schedukt. Pnncipals ol Almo/lrving and Rondor Hold International review their CMA week party 
1 while renewing the alliance of the two sister publishing companies in Nashville Pictured Irom left are 
tor president Bob Grace. Almo/lrving Nashville general manager David Conrad and Almo/lrving 
■ » president Lance Freed. ! 



Manhattan Men. Signer/songwriter Robbw Nevil IjlWW*? 
principals after signing a contract with the recently formed abel Sealed from >M I n 
Manhattan senioTvce present, marketing and administration. Stephen Reed. Nevil. 
and the label's president Bruce Lundvalt. 
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bv Brian Chin 



ALBUMS Bronski Beat s The 

Age Of Consent" (MCA/London) 
is already a milestone, with its two 
high-energy /high-consciousness 
rock-disco hits. "Smalltown Boy" 
and "Why?" among the biggest un- 
derground and specialist retail hits 
of 1984. Like them, the album 
brings textual challenge and per- 
sonal force to well-worn electronic 




disco dating from "I Feel Love." 
which happens to be reprised here 
as the closing cut. Lead singer Jim- 
my Somerville's honesty and 
charm makes it impossible to judge 
any given cut by purely commercial 
standards; therefore, our personal 
picks are the most difficult from a 
lyrical standpoint. They are: the 
haunting "Need A Man Blues" and 



"It Ain't Necessarily So," done as a 
samba-cum-worldview. 

Only "Junk" is up at dance tem- 
po, but the entire album comes 
across as a compelling, improvisa- 
tory meditational on issues of the 
day. We hope its post-Stonewall, 
post-protest approach will find a 
place here, as it's clearly geared to 
a cohort of listeners who are even 
younger than those who came of 
political age early in the '70s. Its as- 
sumptions as well as its overt state- 
ments break the modes of thought 
heretofore established in "gay" 
music, whether commercial or un- 
derground. 

SlNGLES: Jeffrey Osborne's 
"The Borderlines," a much-played 
album cut, has been remixed by 
Larry Levan and Judy Weinstein 



for A4M 12-inch. The new version 
is stripped down, with some added 
special effects: the dub side is even 
more worked-up and developed 
. . . David Bowie's raucous "Tum- 
ble And Twirl" gets a good, 
straightforward Steve Thompson 
mix on EMI America 12-inch, while 
"Tonight," the duet with Tina 
Turner, receives a worthwhile if 
only minimally danceable mix as 
the A side ... As released commer- 
cially, the Deodato 12-inch version 
of "S.O.S. (Fire In The Sky)" has a 
new edit by Victor Flores. which 
gets the cut underway quicker- 
. . . Depeche Mode's U S -edition 
"Master and Servant" 12-inch, on 
Sire, is an object lesson in avant- 
garde disco, with a special Ameri- 
can mix of that track by Razor 
Maid's Joseph Watt barked with 



"Remotivate Me," a very poxjbkl 
conventional gay cut, and a def rt-l 
mix of Art- People I'eople," don,! 
by Adrian Sherwood, he of the ud-1 

justly obscure "Watch Yourself." 

Scritti Politti (the conceptual! 
child of vocalist Green Garuidt) I 
falls off the deep end in "HypnoJ 
tize" (Warner Bros. 12-inch), hiil 
third and most oblique comment o 
American funk, swinging the pen-l 
dulum way back past "Wood Beez "1 
after the clearly pop-minded "Ab-I 
solute." We hope his exemplary] 
electronic creations will find an au f 
dience here despite an apparently! 
unreceptive radio environment! 
. . . Cashmere's "Can I" (PhillyT 
World 12-inch) is a mainstream! 
black record with clear debts to Hallf 
& Oates' hookish approach in itsf 
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ADVENTUROUS PEOPLE FROM 18 TO 80 

Share in unforgettable journeys 
through America's natural beauty. 

Go Trekking with your local Lung Association. 

Backpacking • Bicycling • Canoeing 
Cross Country Siding 

REWARDS 

New Challenges . . . New Friendships 
A sense of achievement. 
Call or write for your free brochure and calendar 
of TREKS in your area 



AMERICAN ± LUNG ASSOCIATION 
1740 Broadway I New York. New York 10019 
(212)245-8000 
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DANCE TRAX 

(Continued from opposite page) 

stronK melodies and catchphrases 
. . . "Down On The Street" is Sha- 
katak's first really dancey cut, a 
pop hit in Britain. Its slightly retro 
street-sound has been given an 
update in a longer and toppier Mo- 
rales & Munzibai mix on Polydor 
12-inch. 

Assorted cuts: w e shouldn't 

have neglected the already-charted 
second Vel» single on Mercury 
here, which combines a '60-ish vo- 
cal arrangement with uptempo pop- 
wave ("Look My Way") and a 
more conventional rock take on 
r&b ("Tell Me Something") ... In- 
ternational dateline: We thought 
Miami Sound Machine's current 
U.K. single, "Prisoner Of Love," a 
passable cut aimed at pop. but the 
real attraction is "Toda Tuya," on 
the B side, a tuneful collaboration 
between Jorge Ben and MSM's 
own Gloria Estefan. Here's the 
next foreign-language should-be-a- 
hit . . . Also hearkening back to the 
New York Latin-disco sound is 
"Universal Rhythm," the title cut 
from Ralph MacDonald's Polydor 
album, which features many of the 
players from that mid-'70s Van Mc- 
Coy/Gregg Diamond school. And — 
surprise! — a really appropriate 
Mark Berry mix. not at all resem- 
bling the crash mixes he's done so 
well by for the Bar-Kays and Ca- 
meo . . . Stephanie Mills' "Edge Of 
The Razor" (Casablanca 12-inch) 
gets a good remix by Rusty Garner 
for clubs, although the cut's real 
strength should be on video, where 
it's got just the sound to move it 
onto MTV behind Jeffrey Os- 
borne's rockish material. Really: 



Dress Mills in leather and she'll fit 
right in. 

Key Matic's "Jazz Up And Hip 
Hop" (Next Plateau 12-inch) is a 
seamless, radio-oriented advertise- 
ment for hip-hop along the lines of 
the rather too-fast Break Machine 
record of several months back 
. . Samson & Delilah sounds like a 
group of more than two, but "I Can 
Feel Your Love Slippin' Away" 
(Saturn 12-inch, 322 W. 57th St., 
New York, N Y. 10019) is a good 
soul hip-hop, with an unusual acous- 
tic piano break we're fond of 
. . . Afrika Bambaataa's latest 
meeting of the minds, "World De- 
struction" (Celluloid 12-inch), 
brings him together with John Ly- 
don, in a forceful self-production 



with Material's Bill Laawell, al- 
though Lydon is barely along for 
the ride here. 

Assume the position: In case our 
colleague Paul Grein doesn't hap- 
pen to mention it in Chartbeat, we'll 
call attention to the fact that Ma- 
donna's "Like A Virgin" hits the 
No. 1 dance spot in only its fourth 
week on the chart, which, in beating 
last year's "Thriller" by a week, is 
an all-time record for chart-topping 
speed . . . Mick Jagger'a solo record 
on Columbia is due the second week 
in January, while an Arthur Baker 
remix of Bruce Springiteen'a 
"Born In The U.S.A." ships this 
week. 
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IMPORT O DISC RECORDS 
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(S.6I694 4W5 TEiE> 47*4 1* - MPT 




THE NEW AND 




DISCO MUSIC 
LABEL FROM ITALY! 



'Here are some of the available brand new releases " 



ITALIAN 12" DISCO 

PRIMA VOICE / KINGS AND QUEENS 

aoaooY / o« youyvzy 

FAKE / BIGHT (RE-MIX) 
MASKIO I SUBWAY 

flOrO PARSON / SHINE ON YOU CBAZY 0IAMON0 
HIKE CANNON / STAY 
YKAKOUKU / AH-OH 

THE FAMILY NUMBER ONE / LARA DE BAHIA 
TOM HAGEN / ATOMIC 

OWE LAKE / SATISFACTION. LOVE AND PASSION 
AFRICA / AIE (A MWANA) 
■WAN MARTIN / SEX TONIGHT 
MANUEL DE LEO / HAST A LA VISTA 
ANDREA MINGARDI / SALUOOS AMIGOS 
NATASH KING / ON ICE 

WOMAN AND CAR / STEVE DOESNT DRIVE 
BR V VAN STAGE / WAY OUT 
BRAND IMAGE / MOVIN UP 



PAUL SHARAOA / FLORI0A 
CHRIS LANG / DISCO ISLAND 
MAX HIM / HO ESCAPE 

THE BREAKOUT CREW / BREAKOUT THEME 
SCOTCH / DISCO BAND 
MICHAEL RAY / JUST A DREAM 
8RVVAN STAGE / WAY OUT 

FLOYD PARSON / SHINE ON YOU CRAZY DIAMOND 
MIKE CANNON / STAY 
YANGURU / AH-OH 

THE FAMILY NUMBER ONE / LARA DE BAHIA 
TOM HAGEN / ATOMIC 

DUKE LAKE ' SATISFACTION, LOVE AND PASSION 

AFRICA / A I E (A MWANA) 

BRIAN MARTIN / SEX TONIGHT 

MANUEL DE LEO / HASTA LA VISTA 

ANDREA MINGARDI / SALUOOS AMIGOS 

THE BREAKOUT CREW I BREAKOUT THEME 

SCOTCH / DISCO BAND 

MICHAEL RAY / JUST A DREAM 



TOUCH / SOMEONE LOVING VOU 
ALBERTO CARRARA / SHINE ON DANCE 
NANCY COSTA / NEW YORK TIMES 
SAL WOOO / HEAT THE BEAT 
NATASH KING / ON ICE 
MAX HIM /NO ESCAPE 

WOMAN AMU UU4 / s 1 1 VE DOESNT DRIVEl 
PAUL SHARAOA / FLORIDA 
CHRIS LANG I DISCO ISLAND 

LP.S 

OA. CAT / GEE WIZ 
P. UON / SPRINGTIME 
CRUISIN GANG / CHINA TOWN 
HIPNOSIS / SAME 
ICE CREAM / COMPILATION N 
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s r I - via Santa Maria. 94 20093 Cotoono Monzese IMilano) Italy 
Telephone (02) 2538351 102) 2547951 Telex 340864 DlSCOT I 
ASK lor Paolo 



WE ALSO 
EXCLUSIVELY 
DISTRIBUTE 
ROCK, PUNK, 
NEW WAVE 
AND 
HEAVY METAL 
INDIE LABELS 
FROM ITALY 
AND ALL 
INTERNATIONAL 
^BELS 

WE ALSO 
RELY 
ON A WIDE RANGE 
SELECTION 

OF ALL 
NEW ITALIAN 
RELEASES 

WE ARE 
IN A POSITION 
TO EXPORT 
WITHIN 
24 48 HOURS 
FROM ORDER 
ALL OVER 
THE WORLD 
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I HE EMPHASIS IN jazz reissues these days is less 
on twofers and more on re-releasing albums in the 
original packaging, or a facsimile thereof — what 
might be called, after Fantasy's trail-blazing efforts 
in this area, the "Original Jazz Classics" school of re- 
issues. 

The latest label entrepreneur to take this approach 
is Joe Fields of Muse, who will be applying it to some 
of the gems in the Savoy catalog, to which he has held 

Savoy's vaults will yield 
new 'Classic' reissues 

the rights for a while. The first batch of Savoy Jazz 
Classics hits the street in January. 

There's a twist to the way Fields is packaging the 
15.90 Hit reissues: While the covers will be identical to 
the vintage '40s and '50s originals, each album will 
also contain a sheet on the inside with up-to-date liner 
notes and discographical information. Fields describes 
the new material as an attempt to "catch the people up 
from where the album left off," and notes that the 
notes will also include some background information 
about the recording session that led to each album. 



Fields acknowledges that some of the albums being 
reissued in this fashion are also included on Savoy 
twofers. but he maintains that most of them will not 
be otherwise available. He also stresses that he is not 
discontinuing either the $11.98 Savoy twofer series or 
the current $8.98 Savoy series, which consists of archi- 
val material that has not previously been issued or 
"hasn't seen the light of day in years." 

There are 10 albums in the first Savoy Jazz Classics 
release. Featured are Milt Jackson, Dizzy Gillespie. 
Cannonball Adderley, Dexter Gordon. Wild Bill 
Davison with Eddie Condon, Big Joe Turner, Boyd 
Raebum. J J. Johnson. Yusef Lateef and Sahib Shi 
hab. the latter leading a combo that also includes Phil 
Woods and Bill Eftuis. 

AlSO NOTED: Even though 1984 is almost over, it 
still worth noting that "Joel Whitburn's Music Year- 
book 1983" contains a breakdown, by artist, of ev 
album that made it to Billboard's jazz chart last year. 
It's the first time Whitburn has included jazz in his 
chart roundup. If you're interested, George Benson's 
"In Your Eyes" had the longest stay at No. 1 for the 
year, 19 weeks: if you're more interested, contact Rec- 
ord Research Inc.. P.O. Box 200, Menomonee Falls, 
Wis. 53051, and keep your eye out for the 1984 edition: 
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George beverly shea has 

the most widely recognized voice in 
Christian music. Through count- 
less Billy Graham Crusades and 
telecasts, millions around the 
world know that rumbling bass- 
baritone and those craggy/kind 
grandfather!)' features. 

"Bev" Shea stopped by the other 
day. A vigorous 75, he keeps a 
schedule that would weary a man 
50 years younger. 

He's in the middle of recording 
projects for Word and RCA and 
continues to sing with the Graham 
"team" throughout the free 
world — and, lately, behind the Iron 
Curtain. Shea has been with Gra- 
ham since 1947, recorded for RCA 
for 25 years, and subscribed to Bill- 
board for more than 20. 

Typically, he'd rather talk about 
the present than the past, "RCA is 
getting ready to re-release some of 
my earlier recordings, and it's all 
Reader's Digest's fault," he says 
with a laugh. "Reader's Digest re- 
cently collected some of my record- 
ings on an album to sell through 
the magazine, and I hear it sold 
about half a million copies or some- 
thing sillv like that. 

"Well, RCA noted that little fact 
and is putting together a package 
and a tv commercial pushing 40 of 
my songs. It's nice to get some 
mileage out of them. They still 
sound good, and the message is 
still strong." 

Between upcoming tours of En- 
gland and Korea, various Billy 
Graham Crusade "team meetings" 
and an average of 30-40 concerts 
each year with Kurt Kaiser, Shea 



is going to squeeze in his latest al- 
bum for Word. Kaiser says that 
this one is going to be special. 

"We're inviting some special 
people to be involved in the project. 
Bev has been the constant in Billy 
Graham's crusades from the begin- 
ning, but there have been so many 
others who have had a part: Evie. 
Johnny Cash. Doug Oldham. 
Amy Grant, the Gaithers. Roy- 
Rogers and Dale Evans, trombon- 
ist Bill Pearce. Cliff Barrows. 
I.arnelle Harris and the rest. 
What we'd love to do is get as 



came up and said, 'We have a song 
you've just got to see.' It was 'How 
Great Thou Art' Cliff and I loved 
it immediately, but decided to wait 
to perform it until the next crusade 
in Toronto. Later we went to Madi- 
son Square Garden and stayed 16 
weeks and did it 103 times. We've 
been doing it ever since." 

"I'd Rather Have Jesus": "I 
think I was only 23 when my moth- 
er found that poem by Rhea Miller 
As I read it, a melody came to 
mind. My mother was pretty good 
at picking tunes out and we put it 



George Beverly Shea would rather 
discuss the present than the past 



many of those people as possible to 
either sing or give a little spoken 
intro." 

Shea went from the insurance 
business in New York to radio in 
Chicago during the Depression and 
later turned down a prestigious in- 
vitation to sing with the Lynn Mur- 
ray Singers and triple his then-cur- 
rent salary of $34.35 per week. 

But after a couple of years with 
Billy Graham and songs like "I'd 
Rather Have Jesus," "The Old 
Rugged Cross" and "How Great 
Thou Art," millions of Christians 
are glad he turned down the 
chance. He talked about some of 
his best loved songs. 

"How Great Thou Art": "We 
were in London for the 1954 cru- 
sade and Cliff and I were walking 
down Oxford St. when George 
Gray, who had a publishing house. 



together and performed it the very 
next Sunday." 

"It's No Secret What God Can 
Do": "Stuart Hamblen wrote that 
one, but it was John Wayne who 
suggested that there was a song in 
that phrase! Really! We were hav- 
ing tent meetings on Hollywood 
Blvd. back in 1956 when it was still 
nice. That phrase came up one day 
in a conversation with the Duke 
there, and Mr. Wayne said. 'That's 
a song!' And it was." 
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EEPING SCORE 



fey Is Horowitz 



GRAMMY TIME IS NEARING, and scrutiny of Uie 
I voluminous first-time-around nomination entries exa 
poses once again to peer review the indomitable egos 
that people our industry. 
One of the categories that blossoms forth this year 
I with special lushness is "classical producer of the 
ye«r." A full 28 candidates crowd this list of hopefuls, 
each with one or more productions cited to support his 
| or her bid. The very number trivializes the validity of 
; choices that will survive the selection process. 
I No one questions the skill and judgment that a good 
producer brings to his task. Without some exercise of 
the function, a recording can succeed onlv bv accident. 
Still, by reading off a list of credits— even of record- 
J ings with which one is very familiar— it's difficult to 
| judge the extent of the producer's contribution. 

Paradoxically, this may be most true in the case of 
' outstanding recordings. Sometimes the producer's 
J contribution is in inverse proportion to a recording's 
j quality. Where an artist is in thorough command of 
I the recreative process, the producer's role is dimin- 
I ished, and may even become marginal. The performer 
I assumes more of the role, and the producer less. 
I In fact, in these happy circumstances the producer 
f who stays out of the way and lends some moral sup- 
I port if needed may be doing his job best. 
I Conversely, it's when the artist is uncertain and 
| lacks full command of his resources and needs con- 
| sunt encouragement and direction that the producer 
really begins to earn his keep. Unfortunately, in such 
cases the recording itself is uncertain in accomplish- 
I menL lt rarely turns out to be more than merely ade- 
I quate. 




Perhaps its for these modest recordings that the 

^ ,u er .!-° Ul ? ? a ™ lhe m09t "ignition. For it is 
then that his abilities are fully challenged. But how 
can the listener tell, so that he mav pin his vote on the 
most deserving? 

In classical recording, at least, it seems a contradic- 
tion for the artist to receive credit as producer, espe- 
Ir+u i S hlS sol ° Performance that is being record- 
ed. I he judgme nts he makes as "producer" are hardly 

Grammys raise questions 
about producers' role 

separate from those he makes as "artist." Some exam- 
ples of artist/producer stud the current list of Gram- 
my hopefuls. 

One thing is certain. When the votes are in and the 
classical producer of the year is chosen, the one hon- 
ored will be associated with highly regarded perfor- 
mances, most probably by superstar talent. That the 
producer, in fact, may have sat by as an interested ob- 
server of the recreative process at work is irrelevant. 

Just as certain is it that the one who sweated out 
constant frustration and salvaged an acceptable re- 
cording from probable disaster by the force of his per- 
sonality and skill just won't make it— even though he 
may have exhibited more professionalism. 

Those instances where a producer fashions a 
"great" recording from modest talents surely deserve 
some attention, although maybe it should be for some- 
thing like "special effects." 




by Enrique 
Fernandez 



New YORK'S WKDM, which be- 
gan broadcasting two months ago, 
ii the latest entry in a nationwide 
wave of contemporary Latin pro- 
gramming. Unlike its predecessor 
on the 1380 AM spot, WBNX, 
which specialized in salsa and mer- 
engue, WKDM plays all hit Latin 
music, whether it be danceable 
tropical rhythms or international 
pop ballads. 

According to program director 
Jimmy Jimenez, the station's mu- 
sic has "universal appeal." And 
general manager Joe Schweig- 
hardt stresses the aggressiveness 
and professionalism of his newly 
assembled staff. Their aim is to de- 
liver the entire New York Latin 
market, which is a mix of Puerto 
Ricans, Dominicans, Cubans and 
Caribbean, Central and South 
American communities. 

The station, which operates on a 
24-hour basis, also features what it 
«»lls "stylized personalities," 
which means the kind of jazzy, 
fast-paced DJs one normally hears 
on American pop radio. WKDM's 
jocks are Polito Vega. Pedro Juan 
Lopez. Nelson Rodriguez, Pedro 
Uls Garcia "El Bacan" and Va- 
'♦ntln Bade. Coco Cabrera is the 
station's news director, aided by 
newscaster Luisa Martinez. 

*CID ROCK, Andean native 




American music and modern South 
American poetry fuse in the work 
of l.os Jaivas. a Chilean group that 
has been based in Paris since the 
early '70s. This spring. Los Jaivas 
will make their first U.S. tour, 
from April 15 to May 12, with an 
April 27 appearance scheduled for 
Carnegie Hall. 

Los Jaivas belongs to that gen- 
eration of Spanish-Americans who, 



vas are virtually unknown in the 

VS. 

RaDIO AND TV personality Car- 
los de Jesus, host of the music vid- 
eo show "New York Hot Tracks." 
has teamed up with musician Ri- 
cardo Marrero to produce a five- 
cut mini-LP of what they call 
"space age salsa." The songs are 
bilingual, and the mixes are club- 



WKDM plays the hits and strives 
for 'universal appeal' in New York 



influenced by Anglo-American 
rock, began to apply the spirit of 
freedom and experimantation of 
the rock'n'roll era to their own mu- 
sical roots. In Chile this movement 
produced a number of fine groups, 
most of which were politically com- 
mitted. Los Jaivas, however, were 
art-oriented. 

A few years ago, the group put 
out a musicalization of Nobel lau- 
reate Pablo Neruda's famous epic 
poem. "Heights Of Macchu Pic- 
chu," and they produced a video of 
the piece featuring Peruvian writ- 
er Mario Vargas Llosa. Though 
they have a strong European and 
South American following, Los Jai- 



and urban contemporary radio-ori- 
ented, meant to appeal to both Lat- 
ins and non-Latins. 

The album features Joe Cuba 
vocalist Jimmy Sabater, plus Mar- 
rero himself and Eddie Monlalvo, 
Bob Gadowsky and Mike Vinas. 
It should be noted that Marrero, 
Montalvo and Vinas are all mem- 
bers of Ruben Blades' Los Seis 
del Solar, and that Marrero is that 
group's musical director. 

The record is on de Jesus and 
Marrero's own Two Musketeers 
label and is distributed by Ritmo, 
696 10th Ave., New York, N Y. 
10019. Phone: (212 ) 586-1189. 
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To order an ad... check the type of ad you want... 

□ Regular classified (ads without borders) S2 00 per word, per 
insertion. Minimum ad order, $40 00. 

□ Display classified (all ads with borders) $68 00 per column per 
inch, per insertion. 4 insertions $62 00 per; 12 insertions $58 00 
per. 26 insertions $55 00 per; 52 insertions $45 00 per Price 
discounts are based on insertions in consecutive issues. 

□ Reverse ad (display ads only) add charge ot $6 50 per insertion 

□ Box Number c 'o Billboard add service charge of $6 00 

Check the heading you want... 

□ Help Wanted □ Position Wanted Q For Sale □ Wanted to Buy 

□ Used Equipment for Sale □ Golden Oldies □ Comedy Material 

□ Distributing Services □ Video Hardware Computer Software 

□ Business Opportunity □ Schools and Instruction □ Video Software 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. 

\6ut Name , . . 
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City * 



. Slate 



Zip 



Telephone _ 

Please fill in the information below if you wish to 
charge the cost of your classified advertising. 

□ American Express □ Diners Club □ Visa □ Master Charge 
Bank * - Credit.card # 



Expiration date 

Your signature 

Need to get your ad in fast? Call Jeff Serrette. . . 
In NY State phone 212/764-7388... Outside N.Y. 
State phone toll free 800/223-7524. 
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The results are last The 
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free 1 To place a Billboard 
Classified ad. call Jeff Serette 
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music) We also buy store surplus and 
cut-outs 
Call: PLANET 
(617) 353-0693 



DANCE NEWSLETTERS 



THE WORLD'S BEST oVin.-p mu*« on US IV 
and tape* Pre* prtrr ii - ■ I ■ . ,, ■ . Dum, Hi-v 
ords. Bu* S5. McLean \ A £!I0I 



USED EQUIPMENT 
FOR SALE 



NEUMANN MASTERING 
SYSTEM 

incfcjOrMj lape machine. SX&e'Road VG66 Am<* 
her Rack Level Sets HF Limners Enpt<cai Equal- 
Mr wrj Variable pilch mi deplh Mate Offer 

Call: JIM 
(513) 681-8402 



FOR LEASE 



ECONOMY TOUR COACH 

40* of comfort al passenger van 
prices — cargo space lor stage gear 
makes it ideal for support octs. club 
tours, etc Call for rates 

(612) 451 0520 



TOLL 
FREE 


Si 


CLASSI- 


FIED 


u9 


ADS 




HOT 




LINE! 


CO 


CALL 


CM 


NOW 




(It's free 1 ) 


I 


TO 


■% 


PLACE 




YOUR 


^■aW 


AD! 


oo 




(212764-7388 




in N Y. State) 



DISTRIBUTING SERVICES 



AMERICA'S LEADING DISTRIBUTOR OF 
BLANK TAPE A ACCESSORIES 



• Free Catalog Featuring: 

Mjieil • Dncwartier • Menwrti ■ TO* 
Ret Man • Sen) • Km • Stolcb ■ F j|. 
Evtrirty •BASF * AHsop • Savot 
Audio Tectum. ■ P0 Magnetics 
OuractH • Amari* ■ Wit* • »rtrj 
many more* 




24 Hour Freight 
Paid Service 



Seat ir Call Tail Fret for Tear 
free Copies W S7J-247* 



Q. L Ao/cnthoJ Pl//oete«v 

Ot* IM Or/mm-** r» et'Wrt, M< 



EXPORT IRS 

MLUIII S ILHWtM HI lAitb I A«« «!»>• 
T!t»N OF T*ll t*W I*/** SIX.*. H» 

IKK. \ 1 m*. M < L'K A If f 11 1 tifflUBsLi'S 
MH IIMTtl'IO>t MtSSTBAUt IHI WlWU'OVf 

DARO f XPORIS. ITD. 
1468 CONfV ISLAND AVt 
BROOKIYV N.% 11230 
CABIFS: FXrODAR(iN»^ XMK 



FOR SALE 



EAMS Record Exports KG 



Grall.nger St' 226 Postlach 1525 

0-8360 O'dort /West -Germany 
Phone 10991)22071 Telei 69780 



We are specialized m exporting an 
german labels, independent and maior 
companies (45, 12 ". LP's and Compact i 
Retail orders handeled preferred! 
Weekly new release informations! 



sis 



and snipping informal 
service all your europe 



e want to 
)'t needs 



DISTRIBUTOR 
WHOLESALE ONLY 

We are specialists on 12' records, 
blank audio, blank video, video 
games movies accessories . . 
Weekly sales sheets 

STRATFORD DIST. INC. 
86 Denton Ava. 
Garden City Park. NY 11040 
212-343-6920. 516-877-1430 
BOO 645 6558. Tola* 6852201 



EXPORT TO ALL 

COUNTRIES 12" & LP'S 

We specialize m all discordance re- 
leases irom u S and Canada We have 
the best slock and service Try us 

EXPORT-O-DISC 

8S5 E. CONKLIN ST. 
FARMINGDALE, NY 11735 

CALL (516) 694-4545 
TELEX. 4758158 IMPTDISC 



CLOSE OUT! 
CLOSE OUT! 
CLOSE OUT! 

60 THOUSAND 
8 TRACKS! 

8 tracks are still strong 
sellers if you have ma- 
jor artists & popular ti- 
tles^ — Popular titles and 
heavy country. Kenny 
Rogers Greatest Hits, 
The Beach Boys, 20 
Greatest Hits, plus 
many other, major titles 
available — minimum 
order 1000 pieces. 

Call toll free: 
1 (800) 328 5919 (anytime) 



ROCK & SOUL 

SPECIAL PRICES!! 

Lowest prices even 
Top 12 inch S2.99 



BLANK TAPES. AUDIO & VIDEO 

AT VERY LOW PRICESi 
ALSO ALL AUDIO EQUIPMENT 
ON SALE" 

470 7th Ave. 
(Bet. 35th & 36th Sts.) 

New York City 
Telex 42 6898 EDUNE 
Minimum Mail Order $250.00 



WHOLESALE ONLY 
WE SPECIALIZE IN 12" PRODUCT 

Alao ourr»ot LP*». Cut A> 46* 
Lowed PnoMt Sam* day UPS 
OLO MD8E CORP. 

43-03 34th At.. UC. NT 1 X lOl 
(919) 70e-0616 



MUST SELL 

& 16 and 24 trade «Me of ir* *i n nfcig 

tiudio «qurpmerrt For further Infonruttan 



P.O. Bom 5359 
Hollywood FT 33083 



Budget Cassettes 

Rock Pop Country - F) A 8 
Oa»sicat Jazz Chtldren 
Can or wnte tor catalog 
Golden Circle Inc. 

45 Jetterson Street Stamford CT 06902 
203 325 2436 



Michael Jachton THRILLER 

I -sum $ 9 50 ea 

sleevelett I 9 50** 
jersey $11 50 a« 

bunon | i 50 ea 

Add $1 per order to shoptng 
CATALOG S 1 00 
WHOLESALE INQUIRIES WELCOME 
OuaUy Prumo*or.» 
670 E Trurd Ave . Ste #90066 
Sap Mateo CA 94401 



SAM ASH STORES 
MAIL ORDER SERVICE 

Dm I tuh the pro/ntronalt ,V Y. C 't ianj- 
tu inventory and txsi pncti on musical 
tnsirvmrntv sound and recording gear. 

1-800-645-331S 
N Y Slate 1-800-632-2322 



NOW GET 
CASSETTES — CUT-OUTS 
AND IMPORTS 
l low budget price*!! Cassette* and IV 
track tape* are our fpectattyH 



JSJ DISTRISUTOBS 
6620 W Belmont Chicago IL 60634 
H13) 286-4444 



CD BUYERS 

Compact DiscLists. Most complete 
and up-lih-date listing available. Pub- 
lished monthly. Send for FREE issue?. 
Disc List 
P.O. Box 444 
BirnimKham, MI 48012 



ITALIAN, SPANISH. BRAZILIAN Import* 
LP's and cow-ttr* largest and newmt w>t«ction ' 
Ask for free catalog. Revival Enterpnen 306- 

32S-9272. 212fl N W. 21atSt . Miami. FL 331« 



LP's, 8 TRACKS AND CASSETTES 
AS LOW AS 22C 

Auie tor our lrtr« rj<am catalog Retailors and 

RECORD- WIDE DISTRIBUTORS, INC. 
1755 Chase Or 
Fenton (St. Louis) MO 63026 
(314) 343-7100 



While Other Profile arc rauinf ihcir pneev we 
uc tbuhmi in- Major bbd I I' > as low aa 
50* Your chmct of tbr moM uiouitt kttinp 

MMetli 

For fm calalug cell 315 T95-1S4I 
or wntr 
Scorpio Mmsic 
Box 391 BC 
Benwlem PA 19020 



SILVER EAGLE COACH 

40' luxury tour coach. Forward soion, 
sleep* 10. rear master bedroom. Onon 
□enerafOf. overheod o» 2 cotof televt- 
jions. VC9. 4 way mustc. recent moior 
overtxxjl 

(318) 688 4999 
(318) 221 5701 



IAB«ST KlfCTTON 
Of CAJSfTTW 9 in 

low poces - some day aervtce ■ Qwip tervtce 
avaeabte Fv* 9M of Wcx* tapwt >ueo tocet 
ptut over 20000 stogie me* Send tar «0 pg 
okse catalog - 52 00c- col tob 
CalHomla Muitc 
7473 FOOIMM Diva 
TuhJOOaCA 91042 
1814)352 5«M 



PROMOTIONAL 
SERVICES 



NATIONAL & INTEKNATTONAl. 
RECORD PROMOTION 
To 50 (o™^. coonn-s «klom9 Ih. U S A 
Abo Piwing. »nd dttmbufion scivtco 
Slarbom Rvcord* 
(213)662-3121 
P.O. Bo> 29S« 
Hollywood CA. 9—T 



BILLBOARD DECEMBER 15. 1964 



POSTERS. BUTTONS 
& T-SHIRTS 



MANUFACTURERS REPRESENTATIVES 

Now being sought lo retro tent out cnflcolly Declaimed labels lo Ihe vvhotesctle 
and retail ttooe in key Kwtlonei the product line includes ""oiesole 
• Protnolronal Closslcol Cassettes 
• Classical ana Jan Digital Recordings in Cassette and Compact Disc 
• Ihe Clover Patch Collection of Classic Children s Audio/Video Cassettes 
. Ihe Better Living Series Self-Heto/Spoken Word Audio and video Cassettes 
Aogiessivepriclng strategies combined with slote-of-lhe-ort proprietory meichon- 
dtsmg vehicles provide a lotol program lor these explMlng^nSuctdoteiortSr 
Sena resume noting current tines earned to: 

Herb Oortman, VP Sales 
SQN Entertainment Software Cotp 
1 Charles SI. 
Providence. Rl 02904 



NATIONAL GOSPEL RADIO 
SYNDICATOR WANTED 

For quality, innovative, non-denominational musical pro- 
gram We have W week segments, '/, hour, with 33 original 
productions and spiritual narration being aired on radio in 
California, featuring female vocalist and male author narrator 
(ASCAP). To listen tune into San Francisco, Radio Station 
REST, 14S0 AM, 5:30 to 6 00 I'M Sundays— Los Angeles/ 
Glendale. KIEV, 870 AM, 12 noon to 12:30 Sundays— San 
Diego and El Cajon, KMIC 910 AM, 7:30 to 8:00 PM Satur- 
days and 2:00 to 2:30 PM Sundays. 

Contact: 

Androgen.il Music & Records 
P.O. Box 8747, Palm Springs CA 92263 
or call: 
(619) 346-0075 Mr. Seely 



NATIONAL MARKETING MANAGER 

High powered. Stamford based, home entertainment company seeks a highly or- 
gantred individual with a strong background in soles as well os morkelmq Re- 
sponsibilities include 

• Establish marketing plans for new releases 

• Coordinate pre-release requirements with various departments 

• Oversee generation of oil pertinent sales /marketing reports 

• Oversee oil customer service. 

• Sales analysis quarterly-identify trends and sales patterns 
Excellent benefits and competitive salary ottered Send your resume and salary 



history to 



P.O. Box 4000 
Stamlord. CT 06907 
Attn: Personnel Dept. 



SHOE MODELS 
NEEDED 

Shoe sizes 
5 1 / 2 to 6 1 / 2 — 
Send photo 
and resume 
immediately to: 

WAYS UNLIMITED 
790 7th Ave.. Suite 519 
Sheraton City Squire Hotel 

New York. NY 10019 
Interviews will be scheduled 
December and January 



TALENT 



ATTENTION 
TOP 40 BANDS 

Estabt'Shed entertainment agency now ac 
caplirtg, bands for major club circuit 1 For 
booking information, send promo 

Encore Productions 
14049 Gratiot Ave. 
Ofv. of Musician Referral Service 
Detroit, Ml 46205 
(313) 526 6760 



SttTtfcTTARY MUSIC PUBLISHING Ewltrni 
typinc- dictation and organizational •Julia Pri- 
or publtahiof /copyright viprnrncr rcqutmJ 

Call Pal t2l3>46M38S 

CHE V YTSONEOF th* ftutat grow. nj food and 
bawrafr chains in Ihe country, a looking for ca- 
faaronentad DJ V prrform«r» who are- uitarcat- 
•d in our unique* nrw rntenainma-nl conerp-l 
Rcqui rrrn*>nta aw a low of SO • and fin ■ muatc 
th* ability to activate lartr audtancaa. If you 
faot that you would qualify (and rtaumr in BC5 
Mana*trrn*>nt, Inc . Mua«c Dwpt . P O Bo» 
Tvapalouaa. AL 39604 

GOVKKSMEMT JOBS $15,000 150.000 yrar 
poaaibk tRimoduttr opportunitaMi Guaranteed 
Call H06«7«100 Eit R4000 



HAVE BASS WILL trawl Original Mahouanv 
Rw.hba>waet Paul Harwood. i51«> 9&M>4<II 
BANDS NEEDED TOP 40, Dance. Lounge all 
typw Must be -bit to travrl Entrrtainmrnt 
Unlimited. 1701 Banlumlk Rd . Pittsburgh. PA 
15216. i412> 34J-T700 

EXPERIENCED DRUMMER — SEEKS -nous 
profeaaional band— play all rtylra— havr been 
teaching for 6 yean Pleaaa tall Steer- at (ZlSr 
782-1219 Will traverl 

RECORDING CONTRACTS AVAILABLE in 
the U K . arnd a demo, Phil. Stonacourt, Under 
wood Road, Catarham. Suirey. England 



DRUMMER AVAIL 

Formerly of The Good Rail. Benny Mot- 
donnes. Frank Mori no and Mahogany 
e-jiri Highly recornmeoded by Cormino 
Appce and Kenwood Dennaid 

Call Joe (718) 847-7106 or 
(201) 774-8661. 



Videocassette Top 40 
Sales & Rentals 
Charts 
Every Week 
In Billboard 



HI TTOS MA CHINE 
MAKE YOUR OWN I '/,* BUTTON 
FOR LESS THAN 10* EACH 

ONE STOP POSTEStS 
1001 MONTEREY PASS Rd 
MONTEREY PARK CA 91754 
(213)263-7361 1(800)421-6341 
MAIL IN THIS AD A NO GET ONE 
DOZEN R K R BUTTONS FREE 
LIMITED OFFER DEALERS ONLY 



GUITARIST'S LES PVJL £-."*. T-V P- 
Baaa-diatincuvr-r/ different T arurta $1.00 info 
in-rundmblrj Vmu^ Buff. Dr/pt B2. Bos 15470. 

;.....,!.... . :122c 



*************** 

* SAVE MONEY » 

Up lo 20% off wnulesale list pnees on ^ 
officially licensed R&R mctrhandise 
I 1 Catalog available 

* Call «o«: * 
« 1 800 322 ttOOO (outside MI) * 

* os- * 
« (313)666 1594 » 
« National Trands, Inc » 
a. 7350 Highland Ave . » 

* Pontic Ml 48054 

* * 
*************** 



FRANK IE SAY RELAX!! 
FRANKIE SAV WARM 
FRANKIE SAY ARM!! 



Iiw World Sales 
(2011836-6613 
WHOLESALE ONLY 



POSTERS 

Rock Posters 
ZAP ENTERPRISES 

1251-3 IroloSt. 
Los Angeles. Calif. 90006 
(213) 732-3781 
DEALERS ONLY 




ROCK & ROLL ACCESSORIES 
WE HAVE PRINCE! 



Nu Muue Dial. 
8948 W.liham Wood* Dr. 
Baltimore MD 21234 
(301)882 9899 



COMPUTER 



VIDEO STORE MANAGEMENT SYSTEM 
"VIDEO PRO HAS FEATURES" 

■ feMy^k^ttning Foal Cawefle Returns and rentals > Caweiw slafus tracKing wirti (ale charge lecoids 

• Auftxnatc mentjenNp Daang — t«>wct mor#i»y quartar-y or yearly 
• v«oi rTvar-ioc^-^rYt i&poru mocjo *Oa4«< • Caut>t»a iQbet printing ond rnerrioerthtp cord pflnftng 
All pockoged witi tha Epson OX 10 Computet, printer and lo-Tware lor $2,994 c o mp lete Wr#» or cot 
Computers. P. O. Box 761. Brfck. NJ 08723 
For More Information (201 J 899-1402 



REAL ESTATE 



CINCINNATI 
BILLBOARD BLDG. 

64.000 sq ft for sale or lease Heavy power, off street park- 
ing. 30.000 ft of well planned & beautiful offices On bus 
stop Below market rental or sale Immediately available 
Ideal for distributors, volume mail users, publishers, as- 
sembly, printers etc For details call 

Ferd Clemen 

513-721-4200 



BILLBOARD RADIO JOB MART 



Position Wanted 
Position 

Available 
Services 
S33 00 per men 



ADDRESS Ml AOS JEFF SERRETTI 

wt Jat ■«! ISH I'MfKii 
■ » 'MM Pttai {Hal m>m !iec.it,i « 
iIDOi, m-VI iQm * Stittt Uii I*, aa* 
utfM cirl dllatf, « tw MtettintafM 




SERVICES 



DANCE FLOOR 



AVAILABLE NOW — ON TAPE 
THE TOP 64 1 SAFEST 
OLOIES FOR A/C 

The Music Director 
Bo. 103. Indian Orchard MA 01 151 
413 783-4626 



THE MUSIC SERVICES 

* MODULAR LIGHTED DANCE FLOOR * 

41 Control!*™. Gyro Mat. Rain kghlng. marc* aV 
Dans strobes, rotators and log macrtnaa - 

* Call or nrltt: * 
« MUSIC SERVICE * 
, 327 S. Millar Rd.. Akron. OH 44313 » 

(2I6)M7-1S75 » 



LEGAL SERVICES 



LAW OFFICES OF 
HARRY SPAR 

225 Broadway. Suite 512 
New York. NY 10007 
(212) 227-8933 

Maaae aSaaaaaaa and EatartaUunml Law 
Lanv Evaa Bray. Eaq • Special Couaaal 

•SSi 

Immigration Law 



«**»*•*****»*•* 



POSITION AVAILABLE 



RADIO TV JOBS- 



Maya.l mt>, pap., jp 

i aaawja p avrar. m*M 0»» JaUmm 
and Pioj-»m 0»a<tari E"fl, n #»n Sai«*o<jGpla 
avw majoi mar%«t, aa> k>ma 



_ _ Eofl,n«»>r% SaiaipaMpfa 
Small -vrnAj™ and rna«M mar»^» at k>mjl. W«aV>v 
pbttffM MDe o> no Om « 

»• M ** W Spaac-al Bcirt (41 COrtKu'i^ 



itOanOaaaat. Ompt j 

a Vasauaai MsrvaxJa hum 



— aai - llttltl. UllHl. lUnDNSI 

JOrOer a $50 or Ji 00 littM MrnUrn sampler oakj 
llo see all Ihe newest of ou> MitN designs I 
|We >e tr« world's largest d*sl ot licensed and| 
■no¥ei ly pms wiltiover 1 00 new designs ntUfl ■ 
|\rVe lane hi 'etufns and even take returns ot J 
lotrwf tHjtlon companies' stuit you got stuck I 
|witn it you re paying more lhan40< pe r button. | 
ivou'-e geiting n> ia4 •mi K.ds that can't swing j 
attofdaouck toratxitton J 



|S8 98 try an ip can aTW 
lAsk lot our catalog N0W11 
|lfnMMa*r.PO Bo» t?9,Brilgepon PA 1940S | 

l-(BOO) i23-!l97-|Mtit«KI 

I-I2I51 Z77-I966-|P*| 
lit you don'i nave a business pnone directofy I 
| listing, please send SI SO lot Ihe catalog | 



ANNOUNCEMENTS 




INQUIRE ON STATION 
LETTERHEAO: 



RECORD SOURCE 
INTERNATIONAL 

1515 Broadway 
New York. NY 10036 



RUN YOUK CLASSIFIED ,.! ,n Amanoa a » 1 
Consumer Music Mamuinp ABC audited, f 1 SO 
per word Diapluy SI 111 1X1 per column inch Ma- 
jor credit card* accepted Call Cindy Muaician 

Maassaiaa <6i7i2ai-3tiP 



HOUSE WITH 
RECORDING STUDIO 

4 Del i 3 oms. plus den otectnc gores 
dose cMcmi TV. rxjoe moslei suile cenrrot 
on conowioning. 2 teepioces. cjourmet 
kitcriexv loocls or charm. Studio Ory 

ALSO 

One beckoorn 1% bolns. Condo. Beverry 
Hah S1S7/X0 Lorga. toioty rooon*. now 
oorpel now paml, lorge totcnen w/otec*. 
lost orexj. dawig room small den tons ol 
closets central air comjlsjnekj 

Michellne Agenl 
(81S) 760-1 788 



GOLDEN OLDIES 



DISCOUNT OLDIES 

■r PMom 

mail oaoets ALSO AC Cf en D 
215*4° 7544 SAME DAY SERVICE 
SPECIAL DISCOUNTS TO PAOK) SIAIIONS 
SEND S2 FOP CAIALOG 
OVER 10.000 OLDIES 
DISCOUNT OLDIES 
•OX 77-i. NARIERTH. PA 10O7J 



WHOLESALE 
OLDIES 45'S 

Retailers write or call for our 
free listing. Includes hundreds 
of import titles. 
Gold Vault 
P.O. Box 202 
Oshtemo Ml 49077 
(616) 349-9413 



SCHOOLS A 
INSTRUCTIONS 



MUSIC BUSINESS CAREER 

A CAREER PROGRAM IN MUSIC course 
include! lecoiding iiuaio. concert onej 
video pioduclion artist .©presentation 
and management, retailing and 
*naieiaiing. tecoid piomohon and 
maiheling, copyright and music indus- 
try low songwii'ots ond music puDlish 
mg and more Employment assistance 
Accredited Financial a>d avaiiabfe 
Wnle oi coil tali tree lot free biochure 
and caieei guide MUSIC BUSINESS IN- 
SlirufE, DepT B. 3376 Peacht.ee Rd 
N E Atlanta GA 30326 
800-554-3346 



BE A KECORDINI. cn*£in»w! Npw cUuh. qu «r- 
trrl, Iiwiiluic ol Audio VioW EnKmrrrifW 
'213. t*tvao03 ItUl Hypprton. DM D Holly 
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RICHIE HITS THE MILLION MARK 

CRIA Certifications Also Good News for Murray 



International 



BY KIRK LaPOINTE 



TORONTO Lionel Richie has be- 
come only the second black artist in 
Canada to sell more than one million 
copies of an album. The November 
diamond certification of "Can't 
Slow Down" by the Canadian Re- 
cording Industry Assn. (CRIA) 
was the big news during the month, 
but there were several bright spots 
for Canadian artists in what has 
otherwise been a dismal sales year. 

Anne Murray's "Greatest Hits" 
package eclipsed the sextuple plati- 
num mark, and her "Christmas 
Wishes" went triple platinum. Mur- 
ray's "Heart Over Mind" is also 



generating good action at the cash 
register, moving past the gold mark 
in the month. 

But Murray wasn't the only Cana- 
dian artist to have recordings certi- 
fied gold or platinum in November. 
Of the 33 CRIA certifications. 10 
were domestically made. 

Corey Hart's "First Offense" has 
really taken off as a result of re- 
newed interest at home following 
successes abroad. It went platinum, 
as did heavy metal band Helix's 
"Walkin' The Razor's Edge." Mur- 
ray's "Heart Over Mind," Celine 
Dion's "Melanie" and the self-titled 
debut from Honeymoon Suite went 
gold in the month. 



'Purple Rain' Hits Toronto 

Prince Tour Makes Big Splash 



TORONTO It is difficult to remem- 
ber so many memorable shows — 
each wildly successful— all within 
one month here. 

First it was Frankie Goes To Hol- 
lywood at the beginning of Novem- 
ber in a much-ballyhooed tour that 
kicked off album sales for "Wel- 
come To The Pleasure Dome." Then 
it was Culture Club on its first To- 
ronto foray since Boy George be- 
came a household name (an earlier 
date was at a small venue, just after 
the release of the group's first al- 
bum). 

But the two Prince concerts Dec. 
2 and 3, his first appearances here, 
were the biggest hits of all. Concert 
Productions International sold 
35,000 seats within hours of their re- 
lease, and scalpers did brisk busi- 
ness the nights of the shows. 

WEA Music of Canada Ltd. says 



Prince's "Purple Rain" album has 
shot through the half-million sales 
barrier, although certification was 
pending at presstime. The set's title 
track is firmly in the top five, and 
videos from the album are sustain- 
ing sales. 

WEA went all-out to promote the 
dates, the only two Canadian shows 
currently scheduled on what could 
be an eight-month Prince tour. In 
conjunction with the CBC-TV after- 
school show, "Video Hits," the firm 
ran a "Prince For A Day" contest 
over a two-week period. Grand prize 
included air fare, hotel and limo for 
the Dec. 2 show, including dinner 
with host Samantha Taylor. 

Radio and retail promotions were 
also launched in seven other Canadi- 
an markets, with trips to Toronto 
and tickets for prize-winners. 

K IKK LaPOINTE 



Murray's "You Needed Me" was 
certified platinum as a single, while 
Dion's "tine Colombe" and Martine 
St. Clair's "II y a de I'amour" were 
certified gold. 

Murray wasn't the only woman 
collecting platinum in November. 
Cyndi Lauper's "She's So Unusual" 
continued to clip along at a healthy 
pace, moving through the quadru- 
ple and quintuple platinum marks. 
Lauper is poised to have the big- 
gest-selling album by a woman in 
Canadian history. 

Tina Turner isn't doing badly, ei- 
ther. Her "Private Dancer" album 
is atop the Canadian chart and went 
triple platinum in November. 

Prince's "Purple Rain" was the 
other mega-seller of the month, ac- 
companying Lauper's album 
through the 400,000 and 500,000 
sales barriers. 

Platinum records for November 
included John Waite's "No Brakes," 
Laura Branigan's "Self Control," 
Iron Maiden's "Powerslave" and 
Linda Ronstadt's "What's New" 
(which actually qualified in Decem- 
ber. 1983). 

Peter Wolf collected gold for 
"Lights Out," as did Ratt for "Out 
Of The Cellar," Iron Maiden for 
"Powerslave," Evie for "Come On 
Ring Those Bells," Def Leppard for 
"On Through The Night," Kiss for 
"Animalize," Krokus for "The 
Blitz," Barry Gibb for "Now Voyag- 
er," the Care Bears for "The Care 
Bears Christmas" and a various-art- 
ists "30 Years Of Gold" on Poly- 
Gram. 

Waite's "Missing You" was certi- 
fied platinum as a single, and Capi- 
tol's outstanding month was capped 
by a gold single for David Bowie's 
"Blue Jean." 



Maple Uriels 



WeA MUSIC of Canada has its 

first domestic gold record in recent 
memory. Honeymoon Suite's self- 
titled debut has now surpassed the 
50,000 mark in Canada, the first 
such payoff following a tough year- 
plus worth of work by air director 
Bob Roper and domestic roster di- 
rector Dave Tollington. 

Hl'GH SYME. the award-winning 
album graphics designer who plead- 
ed guilty recently to conspiring to 
extort $865,000 (Canadian) in gold 
bars, has been sentenced to two 
years less a day in jail in Toronto. 

Broadcasters Liz Janik and 

Peter Godwin have established The 
Independent Network, a 400-mem- 
ber group of producers, songwrit- 
ers, distributors and singers. The 
network will serve as a clearing 
house for these groups to strength- 
en links between the indie sector 
and retail. Tape and publicity, plus 
one dollar, to 312 Adelaide St W„ 
Toronto, Ontario, M5V 1R2 gets you 
added to the network. 

A CBC-TV program. "Man Alive." 

Wednesday (12) studies rock video 
as part of its examination of por- 
nography and draws an interesting 
conclusion: Sexism and exploitation 
in video may be hurting groups be- 
cause the young audience knows 



enough to determine such attitudes 
are wrong-minded. 

New REGIME is the latest act to 
sign with RCA, with an album 
scheduled shortly. The label's dis- 
tributed Current Records is scoring 
an AOR hit with Parachute Club's 
"At The Feet Of The Moon," but 
has yet to turn the comer with the 



album from which the single is tak- 
en, although hope remains. 

Maple Briefs features short items 
on the Canadian music industry. 
Information should be submitted 
to Kirk LaPointe, 7 Glen Ames 
Ave.. Toronto, Ontario, Canada 

mE ins- 



August Figures 

WEA: Cassettes in the Lead 



TORONTO WEA Music of Canada 
Ltd. reports that cassette sales in 
August eclipsed vinyl sales for the 
first time in the company's history, 
and that the gap between the two 
configurations is "increasing 
monthly." 

And, while figures have not been 
disclosed, WEA operations director 
Dave Ambeault says the improve- 
ments in cassette quality have re- 
duced tape defect returns by one- 
half since 1982. 

WEA introduced its Super C cas- 
sette improvements in mid-1983 and 
was among the first firms to do so 
in Canada, where personal stereo 
penetration at first did not measure 
up to the U.S. and tape sales lagged 
behind in terms of expansion. 



Among other things, Super C in- 
cludes digital sub-mastering, im- 
proved high-grade tape and tougher 
manufacturing standards at the 
outside plant which manufactures 
WEA tape. WEA staffers make on 
site inspections periodicallly. 

Garry Newman, WEA's vice pres- 
ident of sales, also attributes the 
cassette sales growth to better 
packaging. Along with other firms, 
WEA has attempted to put more in- 
serted information in cassette jack- 
ets. Other firms have reported sales 
levels of between 40% and 60% for 
tape; the WEA announcement 
points to a cassette share of more 
than 50% of the Canadian market in 
1984. 



AUSTRALIAN COMEDIANS 

(Continued from page II) 

to heed the basic standards laid 
down by the Federation of Austra- 
lian Radio Broadcasters. 

"The reason we jumped on the 
Smilovici track was because it was 
clean." explains program manager 
Ian Grace. "We wanted to do come- 
dy but couldn't find anything suit- 
able. George is obviously a bit 
smarter than the other comedians 
around." 

Certainly he's by no means the 
only comic in town. Sydney and Mel- 
bourne are full of them. They pop 
up second- or third-billed on major 
rock concerts or as festival MCs and 
are also huge drawing cards in their 
own right So far, two all-comedy 
bills at the 12,000-capacity Sydney 
Entertainment Center have sold out 
this year, leaving the comics more 
amazed than anyone else. 

The common factor of the new 
crop of comics (among them Tay- 
shus, Rude. Smilovici, Keith Scott, 
Vince Jones, Rick Carter and Elliot 
■Goblet) is that their material is, in a 
word, filthy. It's doubtful if any oth- 
er country would tolerate their sort 
of routines on record or in shows. 

The borders of public acceptance 
may already have been prodded too 
far, as evidenced by the recent ar- 
rest in Perth of Austen Tayshus on 
a public obscenity charge, which the 
charting comic will be fighting. 
There has also been criticism of the 
language used by Smilovici. 

What seems beyond doubt is that 
the dirtier the comedy, the bigger 
the concert attendance and record 
sales. "Part of the rationale is that 
it helps to sell records." says Tay- 
shus. "Why? It's got a lot to do with 
the fact that people do talk in pri- 
vate the way 1 do on record." 

Beyond concerts and records, the 
new wave comics reach the public 
through videos and, in some cases, 
prime-time television. The high-rat- 
ing national rock show "Count- 
down" was hosted by Tayshus, and 
the show regularly features the duo 
Tim & Debbie, whose comedy album 
"Brainspace" was a big seller Some 
comics, those willing to self-censor 
to some extent, appear on major va- 
riety shows. 

"Australia Laughs." a $39.95 vid- 
eo marketed by Video Classics fea- 
turing five comics at Sydney's The 
Comedy Store, has enjoyed out- 
standing success. "There's a sound- 
track alburn out on the tv-market- 
ing J&B label." says producer Gene 
Pierson. "But it's only sold around 
6,000 units to date because the ads 
can be screened only between mid- 
night and 2 a.m." Just as difficult to 
promote is the Palace Films release 
"Rude Rude Rodney Rude. The Vid- 
eo." 

How long before the novelty 
wears off is anybody's guess; for 
now, the race to sign up street com- 
ics is on. The two biggest major la- 
bels in the country, Festival and 
EMI. are well represented, and the 
other four are set to move in. 

Insists EMI national promotions 

BPI Awards 

(Continued from page II) 

Sade. Tracey Ullman and Kim 
Wilde. The top group section in- 
cludes Bronski Beat. Wham!. Fran- 
kie Goes To Hollywood, Queen and 
U2. Nominees in the best interna- 
tional artist/group section are Mi- 
chael Jackson. Prince & the Revolu- 
tion, Lionel Richie, ZZ Top and 
Bruce Springsteen. 



manager Russell Thomas: "Nothing 
will stop this wave. It's as if Austra- 
lians need a hit every three months 
or so. Rodney Rude never even 
made it onto the radio, but even 
when we do have to add a few 
bleeps, like the Twelfth Man record, 
the public has a ball using its collec- 
tive imagination to fill in the gaps. 

"The amazing aspect is that both 
got to No. 1 without a video clip 
Rodney had one, but it was deemed 
too disgusting to get any exposure 
" 'Australiana' opened the 
doors," he continues. "And it's not 
only young comedians. We distrib- 
ute a veteran performer, Col Ellitto. 
who's had about five best-selling 
bums. We've totalled around 
100,000 units from him, mainly in 
country areas." 

Even comics generally considered 
past their prime are enjoying a re- 
surgence. Norman Gunston, a su- 
perstar of the '70s with his own tv 
series, major concert appearances 
and a cameo in the Who documenta- 
ry "The Kids Are Alright," has 
bounced back with a hot mini-album 
that parodies Culture Club: "Join 
The Dots" by Boy Norman, high- 
lighted by the cut "Carnal Chame- 
leon." 
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THE TOWER Of LOVE FRAMUE GOES TO MOLL YW000 ITT 

I SHOULD HAVE KNOWN BETTER JIM DIAMOND A4M 

THE R10OLE MK KERSHAW MCA 

SO CRIME EURYTHMKS v*G* 

TEARDROPS SHAKIN" STEVENS EPC 

I FEEL FOR TOO CHAKA KHAN WARNER BROS 

I WONT RUN AWAY ALVTN STARDUST CHRVSAUS 

UKEAVMtCm MADONNA SMC 

WE AU STAND TOGETHER PAUL McCARTNEY ft FROG CHORUS 

PARLOPHONE 
NEVER ENDING STORY LIMAHL CM 
HARD HABIT TO BREAK CHICAGO full MOON 
FRESH KOOL ft GANG OEUU 
LOUISE HUMAN LEAGUE vwgin 
LET IT ALL BLOW DAZ2 BAND motown 
DO THE CONGA BLACK LACE FLAM 
ONE NIGHT IN BANGKOK MURRAY HEAD RCA 
CARIBBEAN QUEEN BILLY OCEAN jnt 
TREAT HER LIKE A LADY THE TEMPTATIONS MOTOWN 
THE WILD BOYS DURAN OURAN parlOPhone 
ALL JOIN HANDS SLADE RCA 
RESPECT YOURSELF KANE GANG kitchEnware 
CM SO EXCITED POINTER SISTERS PLANET 
ROUND ft ROUND SPANOAU BALLET rcfopmadon 
INVISIBLE ALISON MOTET CBS 
FREEDOM WHAM EPC 
PRIVATE DANCER TINA TURNER CAOTOl 
WARNING SIGN NICK HEYWABO ARISTA 
NO MORE LONELY NIGHTS PAUL McCARTNEY PARLOPHONE 
WHERE THE ROSE IS SOWN BIG COUNTRY mercury 
LAY YOUR HANDS ON ME THOMPSON TWINS arista 
THE WANDERER STATUS QUO vfjrnOO 
THE MEDAL SONG CULTURE CLUB vmqm 
HALF A MINUTE MATT BIANCO WEA 

I JUST CALLED TO SAY I LOVE YOU STEViE WONDER motown 

SHOUT TEARS FOR FEARS MERCURY 

THANK GOO ITS CHRISTMAS QUEEN EMI 

ALL CRIED OUT AUSON MOYET CSS 

GIMME ALL YOUR LOVW 12 TOP warner BROS 

EVERYTHING MUST CHANGE PAUL YOUNG CBS 

NO MERCY STRANGLE RS EPC 



VARIOUS THE HITS ALBUM 12 ORXMNAL WT* CBS. WEA 

VARIOUS NOW THAT'S WHAT I CALL MUSIC 4 VtflCiN 

WHAM MAKE IT BIG EPC 

ULTRA VOX THE COLLECTION cmr-tvujs 

ALISON MOYET ALf CSS 

FRAHKJE GOES TO HOLLYWOOD WELCOME TO THE PLEASUREDOME 
ZTT 

SADE DIAMOND t iff EPC 

SHAKlN* STEVENS GREATEST HITS CPC 

DURAN DURAN ARENA PARlC«phonE 

PAUL MCCARTNEY GWE MY REGARDS TO BROAD STREET 

PARLOPHONE 
CARPENTERS YESTERDAY ONCE MORE CM 
NM KERSHAW THE RIDDLE MCA 
THE ART GARFUNKEL ALBUM CSS 
ELAINE PAIGE CINEMA « ttj 
22 TOP ELIMINATOR WARNER SROS 
STATUS QUO 12 GOLD BARS vtRNGO 
FUREYS ft DAVEY ARTHUR GOLDEN DAYS R TEL 
CHAS ft DAVES GREATEST HITS ROCkney 
HOWARD JONES THE 1 2* ALBUM WEA 
STEWE WONDER 16 CLASSIC HITS TE1STAR 
THE VERY BEST OF FOSTER ft ALLEN RiU 
TINA TURNER PRIVATE DANCER CAPiTOi 
LIONEL RtCIWE CANT SLOW DOWN MOTOWN 
SMITHS HATFUL OF HOLLOW ROUGH irade 
EDOY GRANT ALL THE HITS K-ttL 
DCS O'CONNOR HOW telSTAr 
MEAT LOAF BAD ATTITUDE ARHTA 
BARRY MANILOW 2 00 KM PARADISE CAFE ARSTA 
EURTTHM1CS 1984 VWOJH 
BLACK LACE PARTY PARTY TELSTAR 
VARIOUS NOW THAT'S WHAT I CALL MUSIC III VWCJN 
VARIOUS HOOKED ON NUMBER ONES • m. 
CULTURE CLUB WAKING UP WITH THE HOUSE ON FIRE v*GiN 
RICHARD CLAYDERMAN THE MUSIC OF LOVE OEOCA 
U2 THE UNFORGETTABLE FW E BLA WO 
MISS RANOY CRAW FORD-GREA TE ST HITS ■ BB 
MICHAEL JACKSON THRILLER EPC 
BRONSK1 BEAT THE AGE OF CONSENT IORbWOEN rSUfT 
SHIRLEY BASSCY ft LONDON SYMPHONY ORCHESTRA t AM WHAT I 

AM TOWERBE1L 
JOHN DENVER COLLECTION TELSTAR 
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I JUST CALLED TO SAY I LOVE YOU STEVIE WONOER 

mo | Ctwn i QUruT y 
WAKE ME UP BEFORE YOU GO-GO WHAM ccxuMBu CSS 
SEA OF LOVE HONEYDRIPPERS ATlantc/weA 
CARIBBEAN QUEEN BILLY OCEAN jrvE/OUAUTY 
DESERT MOON DENNIS DeYOUNG ASM 
OUT OF TOUCH DARYL HALL ft JOHN OATES RCA 
WILD BOYS DURAN DURAN capitol 
STRUT SHEENAEASTON em amerCJcCAPTTOL 
ALL THROUGH THE NIGHT CYNOI LAUPER COtuMSU/CSS 
I FEEL FOR YOU CHAKA KHAN WARNER BROS /W£A 
PURPLE RAIN PRINCE ft THE REVOLUTION WARNER BROS /WEA 
NO MORE LONELY NIGHTS PAUL McCARTNEY CCA iJMBtA | CBS 
UKE A VIRGIN MADONNA vRf wt* 
BETTER BE GOOD TO ME TINA TURNER CAPITOL 
VALOTTE JULIAN LENNON ATLANTC-WEA 
THE WAR SONG CULTURE CLUB VVK^N /polygram 
HARD HABIT TO BREAK CHICAGO fUU MOON -WEA 
I CANT HOLD BACK SURVIVOR CBS ASSOCIATED 
WE BELONG PAT BENATAR CHRYSALIS/MCA 
RUN TO YOU BRYAN ADAMS AAA! 



BRUCE SPRINGSTEEN BORN IN THE U S.A COLUMBIA. CSS 
TINA TURNER PRIVATE DANCER CAPITOL 

PRINCE ft THE REVOLUTION PURPLE RAIN WARNER BROS 'Wt* 

HONEYDRIPPERS VOLUME I atijuttc/wea 

BRYAN ADAMS RECKLESS asm 

CYNDI LAUPER SHE'S SO UNUSUAL COUM»A CSS 

STEVIE WONDER THE WOMAN IN RED SOUNDTRACK 

MOTOWN^OUAlfTY 
U2 THE UNFORGE 'TABLE FIR£ islanOjMCA 
TWtSTEO STSTER STAY HUNGRY .s.i 
MADONNA LIKE A VIRGIN -■ ■ 
ROGER HODGSON M THE EYE OF THE STORM ASM 
DARYL HALL ft JOHN OATES BIG BAM BOOM RCA 
DURAN DURAN ARENA CAPITOL 
WHAM MAKE IT BIG COLUMBIA/ CSS 

FRANKIE GOES TO HOLLYWOOD WELCOME TO THE PLEASURE 

DOME 15*. AND- MCA 
JULIAN LENNON VALOTTE ATLANTC/WEA 
CARS HEARTBEAT CITY ClEkTRA Wf A 
CULTURE CLUB WAKING UP WITH THE HOUSE ON FlRf 

VStCPt/POtvCRAM 
LIONEL RICHIE CAN'T SLOW DOWN mo town /Quality 
HUEY LEWIS ft THE NEWS SPORTS CMRYSALiS/MC* 
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THE WILD BOYS DURAN DURAN fun ophonE £ mi 
WHEN THE RAIN BEGINS TO FALL JERMAINE. JACKSON ft 

PlAZADORA ARISTA/ AfltOLA 
EUROPEAN QUEEN BILLY OCEAN JIVE TELOCC 
I FEEL FOR YOU CHAKA KHAN WARNER BROS /WEA 
DISCO BAND SCOTCH 6 m/MwujLSRJ 
PURPLE RAIN PRINCE ft REVOLUTION WARNER SROS /WEA 
I JUST CALLED TO SAY I LOVE YOU STEVIE WONOER MOTOWN " 
DRIVE CARS CUKTRA/WEA 
FOREVER YOUNG ALPHAVILLE WEA 
DR. BEAT MIAMI SOUND MACHINE EPC/ CSS 
FLESH FOR FANTASY BILLY tOOL chrysalis; ARKXA 
IRGENDWIE. IRCENDWO, IRGENDWANN NENA CBS 
THE SECOND TIME KIM WILDE MCA/WEA 
SEXCRIME EURYTHMICS tfffcm 
WE BELONG PAT BENATAR CHtr%AiA UtttXA 
STILL LOVING YOU SCORPIONS harvest EM 
STOP BAJOH TUL'O D£ PlSCOPO /•> 
LOST IN MUSIC SISTER SLEDGE atlanic/wea 
FREEDOM WHAM EPC/CSS 
MISSING YOU JOHN WAlTE EM 



SADE DIAMOND LIFE EPC/CSS 

HERBERT GROENE MEYER 4630BOCHUM BW 

DEEP PURPLE PERFECT STRANGERS pcmoor dgg 

TINA TURNER PRIVATE DANCER CAPTTOL/EM 

ALPHAVILLE FOREVER YOUNG warneR/weA 

PRINCE ft REVOLUTION PURPLE RAM warnerbros wea 

WHAM' MAKE IT BIG EPC/CSS 

HOWARD CARPENDALE EM 

DURAN DURAN ARENA PARlOPhone EM 

ROGER WHITTAKER EMGLUECK a von | etTERCORO 

SCORPIONS LOVE AT FIRST STING HARVEST /EM 

FRANKIE GOES TO HOLLYWOOD WELCOME TO THE 

PLEASUREDOME islano ariola 
STEVIE WONOER THE WOMAN IN RED MO TOWN' RCA 
RONDO VENEZIANO CONCERTO FUTURISSIMO A TEL 
TOTO ISOLATION CBS 
CARS HEARTBEAT CITY fLL*TRA/WEA 
BRONSKI BEAT THE AGE OF CONSENT METRONOME 
BILLY IDOL REBEL YELL OStYSAuS ARKKA 
CHAKA KAHN I FEEL FOR YOU WARNER BROS /WEA 
WHITE WINDS ANDREAS VOLENWEIDER CSS 



(Courtesy SbcMing NeoertandM Top 40) 
Atol 12/8/84 



WHEN THE RAIN BEGINS TO FALL JERMAINE JACKSON ft PIA 

ZADORA ARISTA 
PURPLE RAIN PRINCE WARNER BROS 
THE WILO BOYS DURAN DURAN EMSOVEMA 
FREEDOM WHAM EPC 

THE BELLE Of ST. MARK SHEILA E WARNER SROS 

LOST IN MUSIC SISTER SLEDGE atlantc 

THE WANDERER STATUS QUO phonogram 

THE MEDICINE SONG STEPHANIE MILLS phonogram 

PRIVATE DANCER TINA TURNER CAPTTOL 

UKE A VIRGIN MADONNA SIRE 



PRINCE ft REVOLUTION PURPLE RAIN WARNCRBROS 
WHAM MAKE IT BIG CSS 
SADE DIAMOND LIFE EPC 

5 DIVERSE KINOERN KINOEREN VOR K1N0ERN VARA GRAM 
TINA TURNER PRIVATE DANCER CAPTTOl 
BZN REFLECTIONS MCRCURV 

FRANKIE GOES TO HOLLYWOOD WELCOME TO THE 

PLEASUREDOME ARKKA 
DURAN DURAN ARENA EMBOvEMA 

NEW VAN KOOTEN EN D£ SIC ORAA IKON TEN PHONOGRAM 
BRONSKI BEAT THE AGE OF CONSENT LONDON 



AUSTRALIA tCourteiy Kent Music Report) As ot 1 21 10/84 
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LIKE A VIRGIN MADONNA 5*E 

I JUST CALLED TO SAY I LOVE YOU STEVIE WONOER MOtOWN 

CARIBBEAN QUEEN BILLY OCEAN JfVE 

FREEDOM WHAM EPC 

THE WILD BOYS DURAN OURAN EM 

GHOSTBUSTERS RAY PARKER JR ARtS'A 

SOUL KIND OF FEELING DYNAMIC HEPNOTCS white LABEL 

THE WARRIOR SCANOAL WITH PATTY SMYTH CSS 

I FEEL FOR YOU CHAKA KHAN WARNER BROS 

THE WAR SONG CULTURE CLUB vwfi* 

I'M TUFF GEORGE SMILOVKI MUSHROOM 

I AM ONLY SHOOTING LOVE TIME BANDITS CSS 

NO MORE LONELY NIGHTS PAUL MCCARTNEY PARLOPHONE 

OUT OF TOUCH DARYL HALL ft JOHN OATES RCA 
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JEFFREY OSBORNE 


S 


11 


5 


SHOW MC 


GLENN JONES 


3 


1? 


6 


TEARS 


THE FORCE MO S 


S 


13 


21 


YOU USED TO HOLD ME SO TIGHT 


THELMA HOUSTON 


23 


14 


12 


COO (I LL DELIVER 1 


MTUME 


20 


15 


It 


AFTER ALL 


AL JARREAU 


26 


16 




LOVE LIGHT IN FLIGHT 


STEVIE WONOER 


27 


17 


24 


STRONGER THAN BEFORE 


JOYCE KENNEDY 


30 


18 


27 


THE WORD IS OUT 


JERMAINE STEWART 


24 


19 


30 


MISLED 


KOOL & THE GANG 


25 


20 


11 


PURPLE RAIN 


PRINCE & THE REVOLUTION 


12 


21 


13 


FRIENDS FIVE MINUTES OF FUNK 


WHOOINI 


< 


22 


) 


1 FEEL FOR VOU 


CHAKA KHAN 


6 


23 


21 


SECRET FANTASY 


TOM BROWNE 


36 


?l 




JAMIE 


RAY PARKER JR 


34 


25 




DO WHAT YOU OO 


JF RMAINE JACKSON 


33 


26 


29 


ALL OF YOU 


LILLO THOMAS 


21 


27 


23 


SEX O MATIC 


THE BAR KAYS 


19 


28 


17 


PENNY LOVER 


LIONEL RICHIE 


13 


29 


25 


JAILHOUSE RAP 


FAT BOYS 


■ 


30 


19 


JUST FOR THE NIGHT 


EVELYN "CHAMPAGNE KING 


31 
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LABEL 



COLUMBIA 
MCA 

MOTOWN 
RCA 

WARNER BROS. 
ARISTA 
CAPITOL 
AIM 

EPIC 

JIVE ARISTA 
SOLAR 

TOTAL EXPERIENCE 

GEFFEN 

GORDY 

ISLAND 

PHILLY WORLD 

PORTRAIT 

PROFILE 

TOMMY BOY 

4TH AND BROADWAY 

ALLEGIANCE 

ATLANTIC 

BEVERLY GLEN 

CASABLANCA 

CBS ASSOCIATED 

CBS ASSOCIATED S O N Y 

CONSTELLATION 

DE-LITE 

GOLDEN BOY 

ISLAND/2E 

JAMAICA 

MERCURY 

MIRAGE 

NEIGHBOR 

PL NET 

POLYOOR 

PRIVATE I 

QWEST 

REALITY 

RED LABEL 

SIRE 

STREETWISE 
SUGAR HILL 
SUTRA 
TABU 
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evieivs 



ALBUMS 

SPOTLIGHT Predicted to hit top W 
on Billboards Top Jtk) Albums chart 
or to ram platinum certification 
NEW & NOTEWORTHY highlights 
rim- and detvloptny acts uvrthy of 
attention 

PICKS nru- releases predicted to 
hit the top half of the chart in the 
format listed 

RECOMMENDED Other releases 
pirdieted to chart in the rrspcctirc 
format; also, other a/bums of 
superior quality 

All albums commercially aeailable 

in the VS. are eligible fir n rit ir 

Heeieies are coordinated by 

Sam Sutherland at Billboard 

9107 Wilshire Bled. 

Beverly Hilts. Calif 9OJ10 

tteleph o n e: J 1-1- J7.h 70401: 

and by Fred Goodman. Billboard 

1515 Brondn ay 

Netr York. X Y 100-iS 

(telephone: >U-7Gi?i>7) 

Country albums should be sent to: 

hip Kit by. Billboard 

14 Music Circle East 

Sasbeille. Tetni. J7J0J 

(telephone: 615 74H 8100) 



POP 



BOB DYLAN 
Real Live 

PRODUCER- Gtrn John) 
Colombo FC 39944 

The live album has never been 
Dylan's forte, but a wide selection of 
tunes from the very early "It Ain't 
Me Babe" to the very recent "I And 
I" five this concert set value as a 
retrospective. Diehards will also revel 
in the revised "Tangled Up In Blue." 
The strong band featuring Ian 
McLagen and Mick Taylor still pales 
besides the "Infidel" unit. 

EURYTHMICS 

19M (For The Low Of Big Brother) 

PRODUCER Oav«J * Stewart 
RCA ABL 1-5349 

Music from the new motion picture is 
heavy on repetitive electronic figures 
and vocal effects, but short on radio 
fare. Far from unintelligent, but little 
here for any beyond the most 
dedicated of Eurythmics fans; 
ironically, the supposed 
"commercialism" of this controversial 
score source may have been 
restrained to support the film itself. 

PLANET P PROJECT 
Pink World 

PRODUCER Pete Mauhe 
MCA MCA2 8019 

In a dance mix age, does anybody 
need a double concept set? This 
second thematic extravaganza by 
producer Hauke and Tony Carey 
tempts that question with lavish, 
synthesizer-dominated sci-fi fantasy 
with plenty of dramatic rock 
arrangements and Carey's 
melodramatic vocals. Pitch to AOR 
and art-rock loyalists; specially priced, 
too. 

B RON SKI BEAT 
The Age Of Consent 

PRODUCER Mike Thome 
MCA MCA 5538 

The falsetto vocals and 
straightforward disco rhythms have 
already produced one hit in 
"Smalltown Boy," and the group's 
debut album contains several more. 
Decision to cover the Moroder/ 
Summer vehicle, "I Feel Love." says 
it all about this band's roots 

MUSIC FROM THE MOTION PICTURE 

SOUNDTRACK 

Benny Hilts Cop 

PRODUCERS Vwioui 
MCA MCA-5547 

Rock'n'soul pack already has its first 
hit single in the Pointer Sisters' 



"Neutron Dance." and Glenn Frey's 
"The Heat Is On" appears to be next 
out of the gate Collection also 
includes tracks by Rick James. Patti 
LaBelle, Shalamar, Junior, the System 
and Danny Elfman. A good bet in the 
soundtrack sweepstakes. 



VARIOUS ARTISTS 
Bleeeker And MacDoug.il 

PRODUCERS Vartou* 
Elektr* 60381 1 V 

Lavish boxed set, compiled and 
annotated by Lenny Kaye. is first in a 
series of anthologies from the label's 
vaults. Subtitled "The Jac Holzman 
Years," set offers Phil Ochs, Tom 
Paxton. Judy Collins. Tom Rush, Fred 
Neil, Josh White and countless others; 
intelligent choices, great music justify 
four-disk length. 

VARIOUS ARTISTS 

Crossroads— White Blues In The 1960 s 

PRODUCERS Vartoui 
Elcfctra 60 3 B 3-1 U 

Companion to the "Bleeeker And 
MacDougal" folk anthology is this 
three-disk box showcasing white blues 
stylists in the label's vault; dominated 
by Koerner, Ray & Glover and the 
Butterfield Band, plus some tasty 
surprises. 

MALCOLM MCLAREN 

Fans 

PROOUCERS RoOtoy Kllgore. Matcotm McLaren 
Island 90242 

Bow Wow Wow/Sex Pistols 
mastermind turns his uneven gaze on 
the classics. Operatic arias by Puccini 
and Bizet are reworked with 
contemporary rhythms and lyrics. 

THE LOVIN SPOONFUL 
The Best of . . . 

PRODUCER Not UMed 
Bich Trac P 17892 

Budget label's collection features all 
the hits: "Do You Believe In Magic," 
"Summer In The City," "Darling Be 
Home Soon." "You Didn't Have To Be 
So Nice" and others. Contact: 39 
Garden Place, Brooklyn, N.Y. 

THE ARCHIES 
The Grooviest Hits 

PRODUCER Not luted 
Bach Trac P 17693 

Forgot about this stuff, didn't you? 
Well, it's back, and at least it won't be 
on the radio. "Sugar. Sugar." plus 
nine other tracks performed by Jeff 
Barry, Ellie.Greenwich, Andy Kim 
and Ron Dante. Budget priced. 

GARY PUCKETT ft THE UNION GAP 
Greatest Hits 

PRODUCER; Not listed 
Back Trac P 17935 

More budget biggies including 
"Woman. Woman," "Young Girl," 
"Lady Willpower" and "This Girl Is A 
Woman Now." 

NAPPY BROWN WITH THE HEARTFIKERS 
Tore Up 

PRODUCERS Mtcheel Rwhich.W. Ricky Keller 1 My 
Word 

• LD 1008 



Great r&b shouter of the '50s shows 
unequivocably that he's still got what 
it takes. Backup work by the 
Heartfixers is first-rale, and the 
materia) runs from Hank Ballard to 
Bob Dylan. 



BLACK 



THE GAP BAND 
Gap Band VI 

PRODUCER lonnw Simmon* 
ToUl f ipens) "i- f TOM? 5 

The Gap Band puts fire behind "soul- 
less" technology on the rising "Beep 
A Freak" and the hypnotic music 
video homage, "Video Junkie." The 
Wilson brothers, buttressed by 
producer Simmons, are a trio of flesh 
and power; when properly directed, as 
on "1 Found My Baby." they show 
depth as well. 



SPOTLIGHT 



FOREIGNER 
Agent Provocateur 

PRODUCERS: Ate* Sad-m Mick Jom 
Atlantic 11999 



O R E I G N E R 



The platinum quartet's first album of 
new studio recordings in three years 
shows the legs to rival its No. 1 
predecessor. "4," thanks to 
Foreigner's shrewd expansion of the 
more restrained electronic pop palette 
used so effectively on that album. Led 
by the fast-breaking "I Want To 
Know What Love Is." leader Mick 
Jones and vocalist Lou Gramm shine 
brightest where the melodic shape 
and color allow Gramm to flex his 
more lyrical side. Still, a band forged 
by AOR airplay does well to keep a 
more raucous, guitar- powered attack 
at the ready, and guitarist/synthesist 
Jones does just that, flexing vintage 
metal filigree ("Stranger In My Own 
House") or post-punk power chords 
('Tooth And Nail" > with gusto. 



NEW AND NOTEWORTHY 



THOMAS McCLARY 

PROOUCCR Thomai McClary 



A promising first album from the 
second member of the Commodores to 
go solo. Its strength is in the self- 
composed (with collaborators) songs, 
exemplified by "Marianne," as 



effective as any of Lionel Richie's 
country -flavored ballads, and "Thin 
Walls." a sophisticated pop-soul 
outing that is the album's first single 
release. McClary's vocals are not the 
most distinctive, but (like Richie) he 
captures each song's mood very well, 
whether it's nop. urban or AC. 



ORIGINAL SOUNDTRACK RECOROING 
Breakin' 2 — Electric Boogaloo 

PRODUCER OHw E Brown 
PolTdor 823 696 

OIlie & Jerry bounce back here, 
sparking this movie sequel onto the 
charts and fullowing the breakdance 
craze through to its danceable 
conclusion. The beats are rapid, the 
music hot, and a feast of tunes, 
anchored by Carol Lynn Townes' 
"Believe In The Beat," should break 
fast at clubs as well as the boxoffice. 



joining the Ellington orchestra. The 
singer flies high, the playing's 
reliably great; a real find. 

PAQUITO 0 RIVERA 
Why Not! 

PRODUCERS Helen Kmm, Pequrto 0' Rivera 
• FC 39584 



RECOMMEND 



SKYY 
Inner City 

PRODUCERS Solomon Roberts Jr Randy Muller 
Sataoul SA8S68 

The match of producers Roberts and 
Muller with the three Dunning sisters 
is a familiar formula to black music 
fans. Best tracks here are "Dancin" 
To Be Dancin'," "Passion In The 
Night" and "Love Is Blind." 



COUNTRY 



ED BRUCE 
HofTMCOfflinf 

PRODUCER fiiahe MevM 
RCA AMU 532* 

Pegged to his promising first single 
for RCA, "You Turn Me On (Like A 
Radio)," this album makes the most 
of Bruce's deep, rich balladeering 
voice. The production is spare enough 
to allow the drama of the lyrics to 
shine through. 



RECOMMENDED 



LEON RAINES 
Leon Raines 

PRODUCERS Slew M * , " 0<, L B,omn 
a 1 1 j ni Amonca M237 

Raines proves both pleasing and 
persuasive on his label debut. His 
vocals are superb. 

JAZZ-FUSION 



RECOMMENDED 



ELLA FITZGERALD 'DUKE ELLINGTON 
The Stockholm Concert. 1966 

PRODUCER Horman GrenJ 
Pablo 2308-242 

Previously unissued concert set with 
Ella's own rhythm section (Jimmy 
Jones, Joe Comfort Gus Johnson! 



A varied set, designed to showcase 
the Cuban reed stylist's versatile, 
convincing playing; from melodic 
fusion to boppish jazz, with a 
generous undercurrent of Afro-Cuban 
rhythms. 

RONNIE LAWS 
Classic Masters 

PROOUCERS Vinoui, 
Capitol 1237S 

Laws' brand of fusion and soul is 
reviewed here via tracks spanning 
both his instrumental side as a 
saxophonist and his more recent vocal 
forays. 

COUNT BASIC 
Kansas City 7 



The late titar. in a satisfying piano 
date, fronting a septet including Eddie 
"Lockjaw" Davis, JJ. Johnson, 
Freddie Hubbard, Joe Pass, John 
Heard and Jake Hanna. recorded in 
1980. A valentine to his too often 
overlooked playing. 

ART PEPPER QUARTET 

The Maiden Voyage Sessions. Vol. 3 

PRODUCERS Ed Michel, LJu'tt Pepper 
Galaiy GXYM51 

Still more solid material from alto 
saxophonist's last years, captured live 
with his favorite allies. George Cables 
(piano), David Williams (bass) and 
Carl Burnett (drums). 

jokn Mclaughlin 

Devotion 

PRODUCERS Alan Dougtav Stetan Br.fM (RtrtWt) 
OAO-C«liolo.d CEU 5010 

The guitarist's first Stateside release 
as a leader, originally on Douglas, 
reappears with new jacket art but 
music intact. Solid catalog, mandatory 
for full-service jazz accounts. 

JANET LAWSON QUINTET 
Drums Can Be 

PRODUCERS BtH Goodwin. Choi Fichm 
Ornniaound Ml 052 

Original title track is a tour de force 
showcase for vocalist Law son. and the 
rest of the album concentrates on 
demonstrating versatility via a broad 
range of standards. Saxophonist 
Roger Rosenberg also deserves 
notice. 

DAVID LAN* 
Heart sound, 

PROOUCERS Pu>> Spwr. Oevsrl Lanf 
Ne/ada LP 1003 



Northwestern distributor bows its 
own line of instrumental releases, 
modeled in sound and style after 
Windham Hill; classy graphics, 
imported Teldec Direct Metal 
Mastered pressings spiff up this piano 
meditation. 

GOSPEL 



EM 

Christinas — A Happy Twm 

PRODUCER P*0e K«rl»on 
WofOSPCN 741 89S2107 

The ever popular Evie brings her 
crystal vocals to a Christmas 
collection of old standards, with some 
newly penned numbers also included. 
Her other Christmas album about 
eight years ago did extremely wed, 
and this should repeat the success. 

RALPH CARMICHAEL ORCHESTRA 
Cltrtstnun Sp.nt 

PRODUCER B41 Cola 
Ughl 15 S8S8 

Jazzy arrangement of Christmas 
slamiards by gospel's premier 
arranger of progressive orchestration. 
Count on Carmichael to give a new 
interpretation to these ageless gems. 

THE CONTINENTAL SINGERS 
0 Come AO Ye Faithful 

PRODUCER Cam Fiona 
Chnatian ArtttH CAR SO 1 2 

Soloists Phil Driscoll, Amy Martin, 
Sheila Walsh. Steve Camp. Scott 
Wesley Brown, Michele Pillar. Steve 
Green and Fran Sparks are all 
featured with the Continentals on this 
collection of international Christmas 
songs. 

JAMES SUNDQUIST 

An Antholofy Of Sacred Carols 

PROOUCCR Last Generation Artrtt. 
tit** 84-743080 

Sundquist performs these classic 
hymns simply and effectively in a way 
that moves the listener. Included is a 
book detailing the history of the 
hymns— a welcome addition to this 
classy classic. 



SINGLES 

PIC KS nrir releases with the 
greatest chart potential 
RECOMMENDED rteords trilk 
potential for significant chart 
action 

NEW & NOTEWORTHY highlight* 
urn and developing acts worth)) of 
attention 

Records eqnalljf appropriate/or 
more than one format are renewed 
in the category with the broadest 
audience. 

All singles commercially available 
in the U.S. are eligible for renew 
Renews are coordinated by 
Sancy Erlich at Billboard 
ISIS Broadway 
Sew York. .V. Y. t/XUf 
/telephone: •l.'-7H~Jll) 
Country singles should be semi to: 
KtpKirby. Billboard 
14 Music Circle East 
Nashrillc. Tenn. J7MI 
(telephone: tlS-W-SlOO) 



POP 



PRINCE 1 IHt REVOLUTION 
I would Dm 4 U (257) 
PRODUCERS Pnnca. Rwrtulwn 
WRITERS Pnnct. H iii uM MW 
PUBLISHER CaMraMnr. ASCAP 
i II. 

Another electrifying "Purple Rain" 
extract; the nervous excitement zap* 
like a high-tenaion wire. B-side ia 
"Another Lonely Christmas." 
previously unreleased. 
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|HAM> (Mturini GEORGE MICHAEl 
I Whisper H SO) 

(OOUCI » George M»cheal 
I U (hm* A R-dgr*r>> 

jBlBHIW cn*pp»» 

■ IB 04691 

brnwr young guns hold their fire as 
7 continue their new polished-pop 
pproach. saxy ballad will tug »t 
iany ■ heartstring. 

ULTVIt CLUB 
Make No 3 (435) 
ROUUCCR Steve Irvine 
raj TEN CoHure Club 

ijBUSHER V,f i in ASCAP 

l«-fliK 3444727 

low, lyrical musings on human 
eakness; an unusually sad song for 
his usually -effervescent bunch. 

STEWART 
D Right New (355) 
ROOuCCR- Michael Omertian 
HERS A Eraser P Rodger 
UBUBHEH law* BM 
7 29122 

pdated remake adds some subtler 
lythn. patterns to Free's bash-rock 
task, while pointing up how much il 
ounded like Rod Stewart in the first 
lace. 

•EORGE BENSON 
75 '«0: 

NWCWCER RuSs TiiHman 
WRITERS Randy Goodrum. Slav* Siprtec 
•J6USHERS Apr»l Random reole* 'Stephen A 
ASCAP 

■rot- 7 29120 

Upbeat dance music with a Latin lilt, 
sparkling, cheerful sound despite 
pen tan t lyrics. 







M HARRIS 

Mb On Fire (359) 

DOUCE RS Steve Bam. Tony PHuvo 
MTTIK B Roberts 0 Weiss 
U8USHCRS Broonrtoonn Donna W«u e 
1 77 IMF 



BIG COUNTRY 

Tat Row It Sown 3 S3 i 

■ROOUCCR Sir.- Lilhrwhrtc 

WRITERS S Adamton M B'lwlx*. T Butler I 

Nelson 

"UBUSKR5 Vtrgm. ASCAP Nyinph. BMi 
1412 7 



Group's stirring strength is sadly 
buried in muddy sound. 



EUII 
DMT Hint Up (339) 
WjOOUCC BS Bob R4ey T Borw Wo* 
*WTTJl$ Bob RMv* . l*i Brown 
PUBLISHERS Tendon/Not Fragile Green Mnp 



7 996B7 

Pop-disco with a nod toward the new- 
wave. 

AUTOGRAPH 

Tarn Up The Radio (3:4S) 
WOOOCtR NHMnwi 

WRITERS PlureWn. Rand, Ithem Lrhch Rchardi 

PJBuSher Hatabrr. BM 

BCAPS-imi 

Self -celebratory metal anthem. 

HRtlRO AL" TANKOVIC 

TMs b Tht U(c (Theme From "Johnny 

DAnetfowJ, ~) (3*2) 

PRODUCER Rich Damngrr 
"OTTO A VanboMC 

PJBUSMERS Holy Motry/ Ear Booker BM 
RotS W Rod 254 04 70S (c/c CBS) 

Kinky-tink. tongue-in-chic movie 
theme. 



BLACK 



JErnrr qsborne 

fRODU CER George Duke 
WRntRtKayfmd Jones 
7UMSHERS WB fubaidah. ASCAP 
***9S*M21I* U2 nr.* vncwl 

Plotline is intricate In this narrative of 
international romance and intrigue; 
mystery-shrouded performance to a 
hypnotic rhythm. 

STlrtUNIE HILLS 
jfjfl M The Rarer (4 20) 

JWMS Tom Snow. Roy (rwlend 
£*A*JSmer*, ScrmCmtMl/Sm. eMi 

MO 444-7 , J 2 Mch .-rtton alto 
**• CiuMini ISO 44V 1) 

Dincv-onenled rock, hard and 

nissive; few frills this time in the 
t*r'i tough, straightforward 
wry. 



RALPH Mac DONALD 
Urwerwl Rhythm (3:15) 

PHOOUCERS Ralph MatOOMH William Elton 
WRITER W Eaton 
PUBLISHER Antrim. ASCAP 

SS& I!! Bm> ( 1 2 ~" "~" *° 

Seven inch opens wilh some quite 
difficult time signatures before 
switching to accessible AC/disco; 12. 
inch is mure mainstream Vocals by 
soul soprano Yogi Lee. 

FORCE ID'S 
Form, Me Gin (3 lb) 

PRODUCER TomSdvermen 

WRITERS Forte M O 'v R Helpin 

PUBLISHER T-Bo*. ASCAP 

Tomm. toy TB SSI 7 ( 1 2 .neh «*rwon else 

eveitaM. Tommy Bar TB 85 1 ) 

Sunny, innocent love song started oil 
as B side of their current hit, "Tears"; 
new remix plays up the hip hop while 
leaving the doo-wop intact Contact: 
(212) 722-2211. 



FURIOUS FIVE featuring COWBOY. MXLLE MEL & 

SCORPIO 

Step Off (7:20) 

PRODUCER Sytvuj Robinson 

WRITERS R Gamble. L Mull. A Jeckton. M Glover 
E Mornv K Ward 

PUBLISHERS Mighty Throe Sofafh.ii BM 
Sugarhdl SM 32033 Ic/o MCA) {1 2-*nch vngle) 

KURTIS BLOW 

Em Trip (4:15) 

PRODUCERS J B Moor* Robert f ofd. Jr 
WRITERS K Bio*. R ford. J Moor* s Classmen, ; 
h- j j Bowa 

PUBLISHERS Nvuiral Cray, On>|>nai jfl f .. ■ , 
Footwork. ASCAP 
fctercur; 880 408 7 

SLAVE 

The Word Is Out (3 19) 

PRODUCER J»mrn» OoucUn 

WRITERS Adamv Webiter Carter. N*»h OoogHn 

PUBlfSMERS Mifor Toms KonalattwF BMI/Slave. 

ASCAP 

Col.ii.on 7 99*77 

RAY, GOODMAN ft BROWN 
Who's Gonna Makt The F.rst Move (3:50) 
PRODUCERS A Goodman. C Cocrado. H CWm 
WRITERS A Goodman. Lee Watlvri 
PUBLISHERS Goody Oart. Cloud BMI 
Panoramic PRi 201 

Their brand of sweet falsetto soul is 
suddenly back in fashion; group that 
starti'd as the Moments stiH excels at 
it. Label based in Hackensack, N ' 

MICHAEL WYCOFF 

Gonnj Chase You (Till You Catch Me) (3:49) 

PRODUCER M<haei Wycott 

WRITER Mcha* Wycorf 

PUBirSMERS Corf Drop rMlery. BM 

ValMf Vuo W 7 70 ( 1 2 «* Mnion alto ava.labt*. 

Valla. Voa W 1270) 

Uptempo and diabolically cheerful 
Label based in Los Angeles 



COUNTRY 



GEORGE JONES WITH BRENOA LEE 
HaUektiih. I Love Voa So (2 34) 

PRODUCER BiP» Sharntl 
WRITER R Ch*rh» 
PUBLISHER Rfhttona, BMI 
Epic 3404723 

The two stalwarts trade these sassy 
lyrics back and forth in high-spirited 
and sprightly rhythm. Jones couldn't 
be less morose than he is here. 

iOHN SCHNEIDER 
Country Gsis (3:11) 

PRODUCER Jimmy Bowen 

WRITERS T ■ , f Setter 

PUBLISHERS Wevner TamerUntVWB Two Som 

ASCAP 

MCA S2S10 

Schneider has a way of making even 
cliche-ridden lyrics sound warm and 
personal; song also benefits from 
strong arrangement and intriguing 
instrumentation. 

KAREN BROOKS 

A Simple I Love You (3 00} 

PRODUCER BnanAhem 

WRITERS Randy Sharp. Karon Brook* 

PUBLISHERS Warner Tamerlane /RirmNe Seal. 

Babblenit Brooht. BMI 

WamorSrot. 7 291*4 

Brooks is an arresting singer with 
effortless, silky phrasing; sleek, 
romantic ballad has a slightly Spanish 
overtone. 



JOE SUN 

Why Would I Want To Fofftl (3:05) 
PRODUCER Bnen Ftiher 



NEW AND 
NOTEWORTHY 

8UTCH SAM i THE STATION BANO 
Say Thai You WiH (3:51) 

PRODUCER Bulthlntram 
WRITER R B Sam 

PUBLISHERS Arnw*an Lea«ue/Fam4 r Prodoci.onv 
Pr..m I ZS4 04720 (c o CBS) 

Former Graham Central Station 
keyboardist/arranger now fronts a 
band that includes some of his GCS 
colleagues, plenty of catchy, 
shoutalong hooks in a debut single 
that's half homegrown funk and half 
urban polish. 



WRITER Poo* Sebon 

PUBLISHERS BowdlaiCarryon, Atlantic 8M) 
AMI 1321 

The Sun shines again, reunited wilh 
his "Old Flames Can't Hold A Candle 
To You" producer. Contact (615) 822 

6786. 

JUDY BAILEY 

There's A Lot Of Good About Goodbye (2 55) 

PRODUCER RayBakar 

WRITERS Rory BourVe. Dan MMtf 

PUBLISHERS Baray BMI. Chappe'l^Rocnn Hells. 

ASCAP 

While Gold WG-22249 

Fiercely (and wonderfully) counlry in 
lyric and delivery Contact: Fischer & 
Lucus, Nashville. 

ORION 

I'm Saving, Up My Pennies (3:16) 

PRODUCER Wayne? Hodgr 
WRITER ['■■■: Hetjvener 
PUBLISHERS I S P 0 rfunnut. ASCAP 
KntUri Inlernalional RS-2292 

An Elvis sounding song about a good- 
hearted kid. Contact: Stargem 
Records. Nashville. 

WENDEL AOKINS 
Don't Talk To Me (2:59) 
PROOUCER Chan* Frdds 
WRITER iupo 
PUBtlSHER Almo ASCAP 
D**ui 1001 

Waylon-esque vocals wilh a Hank Jr. 
storyline. Contact (616) 2A.S-2I75. 

MARK DOWDY 
FoAow Your Hear! 

PRODUCER B'Hy SKarv 
WRITERS- John Jarrard Brent Mason 
PUBLISHERS Alabama Band. ASCAP Monk Family/ 
19th St BM 
Sound«a*et SW4742 

.Slow, dreamy delivery with a big 
buildup. Contact NSD, Nashville. 

ALBERT UPDYKE 
Obtect Of My Affection (2.-S8) 
PRODUCER Wayne Hodge 
WRITER . • ■ - i m 
PURUSHER Owcrttnt BMI 
Startem SG 2284 

U>e ring and lively in the Jerry Lee 
Lewis mode. Label based in Nashville. 

TERRY MORETT 
Georgia Dreanun' (3:30) 
PRODUCER OudeMcLewi 
WRITER Keith Vmceni 
PUBLtSreiR Leeend Son*. BMI 
PacitK Inlernalional 1007 

.Surprisingly powerful performance on 
an equally surprising and well-done 
arrangement Contact (818) 784-2797. 

RYAN STUOD 

Dreamers Always Fall In Love (3:16) 

PROOUCER Wayne Hodge 
WRITER John Rott Peterson 
PUBLISHER Nvwwnterv BMI 
Slariem SG 2293 

Clear, strong vocals with an equally 
clear message Label based in 
Nashville. 



AC 







8ARBRA STREISAND 

Make No Mistake, He's Mine (Duet With Kim 

PRODUCERS Bit! Cuomo Krm Came* 
., ASCAP 

Slow ballad arranged as a grand 
production number; the two stylists 
trade off verses to contrast and 
complement. 

AMERICA 

(Can t Fall Asleep To A) Lutlabye (3:45) 
PRODUCER Matthew McCeukry 
WRITERS Bunnrk Perry. Mumy, Haimer 
PU8I iSmERS PooonOak 'Slroel Talh/So Boss, 
ASCAP 

Cipetoi BS4 30 




evieivs 



Followup to "Special Girl" has a 
"Surprise Symphony" quality to it 
dreamy, jazz-flavored verses open into 
a startling rock chorus. 

ANOY SUMMERS 
2010 (4 15) 

PRODUCER Rithard Rudolph 
WRITER Rethard Slraust 

PUBLISHERS Magnetic BMI 'Tony Humecke. ASCAP 
A&M AM 2 70* 

On behalf of the new "20fH" sequel, 
the Police guitarist turns in a new 
rock-disco interpretation of that pop 
standard, "Also Sprach Zarathustra." 

ELAINE PACE 

Heaven Help My Heart (3:29) 

PRODUCERS Benny Andenton Tim Rxe Bjorn 
Ulvaetn 

WRITERS Andertson. R«. Utvaeut 
PUBLISHER MCA ASCAP 
RCA PBI39S8 

Broad way -sty led ballad us the first 
pop release from the much-heralded 
"Chess" project, a collaboration of 
two Abba composers with the 
"Superstar"/ "Evita" lyricist 



DANCE/DISCO 



POINTER SISTERS 
Neutron Dance (4:59) 

PROOUCER Richard Perry 
WRITERS Alee With. Danny SembeHo 
PUBLISHERS Oil Bacr-ilrert Srreaml.ne Moderns 
BMI Urucity, ASCAP 

Planet rD-13»52 (t oRCA) (1? inch tingle. 7 inch 
reviewed Nov 24) 

DAVID BOWIE 
Toni|ht (4:29) 

PRODUCERS CUvd Bowie. Derek Br»mb* Hugh 
Padgham 

WRITERS D Bowte I Pop 

PUBLISHERS J*me»Oilerberf,'Bog-'le4jr Jones 
ASCAP BMI 

EMI America V 7(46 1 1 2->ncn wngle. 7 Mch 
revieaedDec 1) 

ROBEY 

One Ni|ht In Bangkok (547) 

PRODUCER Joel Diamond 

WRITERS Benny Andtvison. Ten Rice BfOrn LMvaaut 
PUBLISHER MCA. ASCAP 

SW-er Blue 429 0S14S (c o CBSl ( I 2 inch ung» 

Model- turned-recording artist could 
well be the one to win the initial 
"Chess" sweepstakes; her feminine- 
rap cover of this show tune is more 
geared toward making sense on the 
dance floor than to advancing the 
plot 

CLAUDJA BARRY 

Born To love (timing not listed) 

PRODUCERS Bobby Orlando. Jurgen 5 Korduietich 
WRITER Orlando 
PUBLISHER; Personal, ASCAP 
Personal P491 15 < 1 2 men wngie) 

Unconventional mix makes Barry 
backing vocalist to a bass guitar, but 
the beat does gallop on compulsively. 
Contact (212) 246o520 

SHAKATAK 

Down On The Street (6 48) 

PRODUCER Ntgel ftnght 
WRITERS W Sharp. R OdeJi 
PUBLISHER Shratch. PflS 

Polydor Ml 064 I 112 tnch wigte 7 Inch w,.on 
alv> avaetable Polydorggl 0*4-71 

Bnlish group combines AC vocals 
with jazz-funk backing for a distinctly 
European sound that should appeal to 
U.S. dancefloor sophisticates. 

LAUREN GREY 

Putlmi The Night On Hold (7:06) 

PROOUCER TomWeesser 

WRITERS J Enend T Wertter 

PUBLISHER Wending. ASCAP 

Dice TOR 100] 112 tnch vngte. 7 -Incn version also 

••••labia t>ce T7-1004) 

Flutter)", hfch-energy synth tracks 
back up a teen/punk-style vocal. 
Contact: (718) 729-5800 



MURRAY HEAD 

One Night In Bangkok (5 38) 

PRODUCERS Benny Anders ton Tim Rtce BySrn 
Ulvaewt 

WRITERS Andertton. Rice Ul*aeut 
PUBLISHER MCA, ASCAP 
RCA PO 1 3959 ( I 2 inch vngle) 

From the original cast of "Chess"; 
some udventurous textun>s along with 
expositoiy rap. 

SAMSON & DELILAH 

I Can Feet Yoev love Slippm' Asvay (7:45) 

PRODUCERS Bruce N .renin Jerry 0 Jones 

WRITERS B Naianan i Q 

PUBLISHERS Arkel/Bea/er ASCAP 

Saturn SRA 903491 ( 1 2-«nch Single. 7 inch vertion 

•itoaveeiatn* Saturn 2105-45) 



Short, sharp synlh lines toughen up 
soft-edged midtempo r&b, Label 
based in New York. 

TIME ZONE 

World Destruction (5 30) 

PRODUCERS Bui LaSMO* Material Atriha 

Bambaalai 

WRITERS A Bambaaiae, B ■■ ' --" 
PUBLISHER OAO BMI 

dCCL 176(12 inch tingle) 



Afrika Bambaataa and Johnny Rotten 
team up to rap apocalyptically over 
distorted power chords. Contact 
(212) 714-0033 

EDWIN BIRDS0NG 
Perfect Love'n (4 OS) 

PRODUCER not htled 
WRITER Ed«m Birdtong 
PUBUSHER td*m B-rdtong. ASCAP 
Singh S2004 1 1 2 >nch sengle) 

Melodic minimalist funk inaugurates 
the artist's own label; good fun. 
Contact (212) 477-2857. 

STRAFE 

Set It Off 19.51) 
PRODUCER George Logtos 
WRITER Sle«e Standard 
PUBLISHER An Bom ASCAP 
Jut Bom JB 001 (12 mch single) 

IatcsI Brooklyn release that's been 
kicking around the NYC club scene 
for some weeks features a melody 
tine haunting enough to overcome its 
garage-disco sound. Contact (212) 
625-2838. 

CHRISTMAS 

I oncming i% ■ tut ol an new or renmed Chrrstmat 
singles rtxe<ved by BiUboardt review panel Thtt 
•eeM Because of the seasonal nature ot the mo-. . 
the records are not rated as to chart potential 



DON McCLINIOCK Christmas Needs loet To Be 
Ckmttus 

37 Records SO 37 3 Contact (213) 463 H400 

MAI C HA* l BiJCKER Chnsltnat ts For Kids 

• REV 84O06 Contact (615) 321-449S 



BILLT I WALSH My Oft I; for You 

Chrijtmat Ranch CCR 84101 Contact (415)794 
2992 

BOB THACHER Cape Cod ChrntmKnnv. 

Srin-.it SNS J002 Contact- (617) 362 90B7 

LOT BLANTON Chrnlnuts A) The lersey Uff Laoegt 

Soundwaves SW 4744 Contact NSD Nashville 

WT SMITH Cknstmis At Our Moate 

Turqwo.se K 1 20 Contact PO Ben 1921 
BahentMtd Cakt 93303 

CENE (POO POO MAN) ANDERSON i INTERNATIONAL 
BOOK UP CONNECTION Hey Mr Santa Clans 

Electnctand 0003 Contact (314)621 8350 



OTHER 
RELEASES 



fUHTS Imp* ha 

Preppy PP 1218 Corrtact (2 1 2) 362 0304 



Cercle Orange 840 ISC ConUct (714) 997 3774 

MODERN MAN Method Td Th* Madness 

Saturn 2 1 04 45 Label based in New Torh 

NUCLEAR EHEKT BAND Money 

AceACElOO Contact (712) 748 1919 

TIE2E Party Hardy 

SMC 45 975 Contact (215(855 8628 

CHARLES CONNOR S UPSETTERS lOn He Uve 

^•^*Rockin CCU 102 Contact (213)662 

STEW A it B ROD IAN Whm The FW Ctvidren 
Coea' 

Mountain (no number) Contact (201)2320081 



PAMELA JOT ThMHTisI 

P««iP2 119 (12 inch single) ConUct (718) 729 
5800 

VOM It's Only A Drum 

PatwonPRC 786 19 Contact (212)443-4414 

T04IORRtnrS EDITION I'm The Best 

Mei OML0 438(12 incht.ngle) Contact (21?) 
516 6 1 30 

r«IIUIU CeMk (CeB>| leer feat) 

Tune T/j. TTOOe Contect (216) 566 9722 

imil JOHNSON Keen le Keen 

Rwml02 Contecl (316) 4SM7SI 



imm J CIlUHrH Oee 01 6>h Cknen (km 

Pered.i* 1 1 1 Centecl (615) 297 4648 



SMiruoi 1M 1. Ik» h« eu. 
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Compiled from national retail store and one-stop sales reports. 



ARTIST TITLE 

rejMBC R WSTOieuie* l«HL ISOG U5t «Ct>* 



CD 


1 


1 


23 


PRINCE 4i THE REVOLUTION A PURPIF RAIN 


' 2 


2 


2 


26 


BRUCE SPRINGSTEEN A oiuaabiarc M653 


BORN IN THE USA 


3 


3 


3 


27 


TINA TURNER A CiftTCH 51 12330(8 981 


PRIVATE DANCER 


'A: 


10 


70 


3 


MADONNA 5WE HH 1 WAR/4TR BROS (8 M> 


LIKE A VIRGIN 


i 


1 


4 


9 


MOHEYOII»PP£RSc5rARW«w.'.'o Atlantic (5 9«> 


VOLUME ONE 


CD 


5 


5 


1 


DARYL HAIL*. JOHN 0ATES<»aa/,i 5309(9 981 


BIG BAM BOOM 


CD 


9 


49 


3 


DURAN DURANcapitolst )2374<9 98i 


ARENA 


• 


t 


6 


13 


STEVIE WONDER A motcnvn tioaw (8 98) 


THE WOMAN IN REDSOUNDTRACK 


9 


1 


7 


58 


LIONEL RICHIE A aaoiown MAI «n«i 


CAN'T SLOW DOWN 


10 


8 


■ 


63 


HUEY LEWIS AND THE NEWS A -w.sALrs i ■ 41412 SPORTS 


11 


15 


10 


29 


CHICAGO A fUlL MOON WUMCR8MK 1 240*0*1981 


17 


'01' 


18 


28 


4 


BRYAN ADAMS »6MSP50I3(S 981 


RECKLESS 


13 


13 


15 


52 


CYNOI LAUPER A portrait btr 38930 [PC 


SHE'S SO UNUSUAL 


14 


14 


14 


9 


CHAKA KHAN 8HOS 29182 HB9B| 


1 FEEL FOR YOU 


GD 


20 


32 


4 


PAT BENATAR mrysaiisfv4i47| 


TROPICO 


16 


IS 


17 


37 


THE CARS AEIEaTRA60296|6 96) 


HEARTBEAT CITY 


0 


11 


9 


17 


BILLY OCEAN • Avf arista* BS2i3<B9ei 


SUDDENLY 


18 


19 


20 


6 


JULIAN LENNON atiantc 80184(8 98) 


VALOTTE 


19 


12 


12 


9 


U2 ISLAND 90231 ATCO|B 981 


THE UNFORGETTABLE FIRE 


20 


21 


13 


~ 


THE POINTER SISTERS A «.u«i Bui 4705 ocaisrbi BREAK OUT 


21 


17 


16 


If 


JULIO IGLESIAS A C0lUM8*A 0 


1 100 BEL AIR PLACE 


22 


22 


22 


8 


BARBRA STREISAND coumw oc 39480 


EMOTION 


23 


23 


24 


t 


WHAM tAUAALM 39595 


MAKE IT BIG 


24 


48 




2 


LINDA RONSTAOTasvlum 60382 clcbtraisbs) 


LUSH LIFE 


25 


25 


25 


9 


SHEENA EASTONK iu»a«»casi I7i32(i««i 


A PRIVATE HEAVEN 


26- 


26 


26 


1 


CULTURE CLUB virgin fp*c of 398Bt 


WAKING UP WITH THE HOUSE ON FIRE 


27 


32 


44 


3 


DEEP PURPLE MERC1A9T 824003 1 POLTGRAM(B 98) 


PERFECT STRANGER 


28 


29 


19 


11 


KISS ML RTUBV 8224951 POlT&RAM |8 98) 


ANIMALIZE 


29 


30 


30 


10 


NEW EDITION mca 5515 18 98) 


NEW EDITION 


30 


36 


23 


24 


TWISTED SISTER • Atlanta; so>58is98) 


STAY HUNGRY 


31 


0 


18 


32 


JOHN CAFFERTY 1 THE BEAVER BROWN B A f qqiE & THE CRUISERS SOUNDTRACK 


@ 


33 


33 


19 


SAMMY HACAR • U((tNEXS2404) ««■»« 18981 VOA 


o> 


35 


42 


4 


FRANME GOES TO HOLLYWOOD 


WELCOME TO THE PLEASURE DOME 


34 


34 


34 


8 


SOUNDTRACK • Capitol sv 12371 1998) 


TEACHERS 


35 


24 


11 


9 


DAVID BOWIE A (Mi AMERICA 531 71 138 IB 98) 


TONIGHT 


3S 


21 


21 


6 


PAUL MCCARTNEY COLLXB1A 50 396U 


GIVE MY REGARDS TO BROAD STREET 


37 


31 


27 


68 


MADONNA A SIRL 1 238b) WAFINEH BROS (8 98) 


MADONNA 


31 


38 


38 


47 


VANHALEN AftARNERBPOS 12398518 98) 


1984 


39 


39 


39 


9 


JEFFREY OSBORNE a*m5P5oi7<s9» 


DON T STOP 


40 


37 


37 


21 


THE TIME • WAfffcXRBROS 25109 1 IF 94) 


ICE CREAM CASTLE 


41 


41 


29 


11 


OENNIS DE YOUNG aam sr soot .9981 


DESERT MOON 


42 


43 


57 


4 


TOTO . (XUBBSAQC 38982 


ISOLATION 


® 


106 




2 


KENNY ROGERS AND DOLLY PART ON rca asl 1 5307 n 98) ONCE UPON A CHRISTMAS 


44 


45 


31 


13 


KENNY ROGERS « M 1 5043(8.98) 


WHAT ABOUT ME 


45 


44 


35 


12 


SJLMHARRtS«»otowr.«i03A8L(898) 


SAM HARRIS 


cm 


59 


46 


1 


ROGER HODGSON aim sp50C4,s,>, 


IN THE EYE Of THE STORM 


® 




NEW 


► 


DON HENLEY GfOTNGMS 24048 WARMR BROS (8 98) 


BUILDING THE PERFECT BEAST 


® 


53 


53 


87 


Z Z TOP A AARTAERaROS 1 23774(8 98) 


ELIMINATOR 


49 


49 


60 


4 


AL JARREAU VVARKR BROS 1 25106(8981 


HIGH CRIME 


50 


56 


48 


;-. 


THE FIXX • v .- I 


PHANTOMS j 


51 


40 


40 


... 


RATT AA1LAHTIC 80143(898) 


OUT OF THE CELLAR 


@ 




NEW 


► 


BARRY MANILOW arisia AL BB254 |S 981 


2 00 AM PARADISE CAFE 




55 


55 


12 


SURVIVOR SCUMI BROS (2 39578 LP1C 


VITAL SIGNS 


(H 


57 


59 


8 


GENERAL PUBLIC I R s 5r 70O46 aibiihi 


ALL THE RAGE 


55 


47 


36 


55 


BILLY IDOL A i-artsai ,r. <i45c. 


REBEL YELL 



56 60 



57 



59 
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ARTIST 

8 NUMBER DttlHAWlRA&LABti (SAJG LSI PRCtT 



TITLE 



65 



68 



■11 



73 



75 



26 



78 
79 



82 



86 



87 



88 
1 



9J 
92 
S3 

94 

<§) 

96 

97 
91 

99 

m_ 

101 
102 

104 
105 
@ 



M 
109 



WHODINI ARTSTA 8281 IB 981 



ESCAPE 



DAN HARTMAN MCA 5525 (8 981 



I C AN DRE AM ABOUT YOU 



DIANA ROSS • ocaahi 5009 (8 98) 



SWEPT AWAY 



JACK WAGNER OMS) 25089 1 RARNtRftflOS (5 991 



GEFFREY MORGAN 



REO SPEEEDWAGON IPC DC 39593 



WHEELS ARE TURNING 



JOHN WAITE • (Mi AAA) RCA 57 1 7124 18 98) 



NO BRAKES 



COREY HART [4* AMI RICA 5T 171(7(696) 



FIRST OFFENSE 



TOMMY SHAW *4M sp 5020(8 961 



.'. "m GUNS 



REBBIE JACKSON ccaumbaabtc 39231 



JERMAINE JACKSON • arisia alb B203I6 981 



JOAN JETT & BLACKHEARTS 

MCA 5476(8 9B1 



GLORIOUS RESULTS Of A MISPENT YOU 



RICKIE LEE JONES aabmrbros 25D7 I (898l 



THE MAGAZINE 



56 20 



NEWp 



61 15 



NEVr> 



81 85 109 



64 10 



NEW ► 



SOUNDTRACK A M'llOlAN 6062ML IB 981 



BIG COUNTRY mercurv 822831 I I89BI 



MIDNIGHT STAR solar 60384 nf atra is 981 



PLANETARY INVASION 



SCANDAL FEATURING PATTY SMYTH • .jlumblaic 3917) 



ASHFORD 64 SIMPSON ac)« 57 1 2366(8 98) 



SOLO 



SHEILA E. AAR44IR8ROS 1 25107(8 96) 



THE GLAMOURC"JSLR$ 



ROD STEWART A AARNERBR05 25095 1(8 98) 



-V 1 L AGE 



AC/DC a-- ANTiC B0I 78 (6 981 



PHILIP BAILEY 



TALKING HEADS SARI 1 25186 •arntrbros is 9B> 



STOP MAKINGS 



GROVER WASHINGTON JR 



INSIDE 



THUNDER 



LAURA BRANIGAN • a-lamt.. «0I4),89BI 



SELF CONTROL 



J GEILS BAND 

I Ml 4V|j.n linilKKi 



YOU'RE GETTIN' EVEN WHILE i'MGETTin ODD | 



ELTON JOHN • Ut'UNLXS^AOJ! lAAHNtRBROS IB981 



BREAH'NG HEARTS 



IRON MAIDEN • AP.T04 5T ;7321 (898) 



BILLY SQUIER A Acmxs) 12361 i8 9si 



SIGNS Of LIFE 



KOOL A THE GANG M Lilt 827943 I POltGRAM.&SBI 



KROKUS auisTAALS 82431898) 



BILLY JOEL A 'UlUMBAOC 38J37 



THE KINKS 4R.MA Aj 8 (264 18 96) 



WORD Of MOUTH 



PRINCE A - -.-"bROS 1 23720(10981 



THE WHO MCA 2 80 1 8 ( 1 0 98) 



NIGHT RANGER A 4mu 4ACA5456IS9 



SCORPIONS A MERCURY 814 98101 POt7T.RAMia 9B) 



LOVE AT FIRST 



THE EVERLY BROTHERS MERC4AR. 82243) I Pa-0RAM(B9BI 



RAY PARKER JR. arista At 8 6266(8 981 



94 91 



105 



115 



111 



136 167 4 



BOB MARLEY AND THE WAILERS -A and 90169 atcO(8 98i 




GIUFFRIA CAMCL MCA 5524 MCA (8 9Sl 



. J-FRl* 



THE DAZZ BAND '•») ' OWN 6 1 1 7Mi iS98> 



JUKEBOX 



SOUNDTRACK A "RriTA AL86246IB 981 



RICK SPRINGFIELD MERCLTRv 82410' I (Aat»GBUI4Cl»6) 



BEAUTIFUL FEEL 



ANNE MURRAY a.,toi SI l.-16)(B98) 



HEART OVER I 



MICHAEL JACKSON A epic of 38112 



GEORGE WINSTON wivomamhalC 1025 asm (9 98) 



BANANARAMA :**rjCN 820165 rol'&ram.b 98i 



BANANARAMA 



PETER WOLFeaai aaaircasj i 7121 IB 98) 



LIGHTS 



THE WHISPERS UXAR60)B2 tLEKTRA (B 98) 



SOGC 



MOTLEY CRUE A El (atra 60289 (8 98) 



SHOUT AT THE DEI 



VARIOUS ARTISTS windhavmhhl WN IOI6 A6Mi99Bl 



SAMPLER 84 



ELVIS PRESLEY RTArRM66|72l49 95) 



A GOLDEN 



SOUNDTRACK ' antasv wam 1791 (19 98) 
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XOTEMENT STARTS WITH 

AP BAND VI. 




CAP BAND VI 

TEL8-570S/TEC8-5705 

Includes their new hit: 
BEEP A FREAK" 

TES1-2405 TED1-2606 



PRIME TIME 



..AND CONTINUES WITH 

ENNYE FORD & PRIME TIME! 

antact your local RCA Distributor 
r Posters, Window Streamers 
! other Display Material. 




rutu.ai'iiiiajia 



PENNYE FORD 

TEL8-5704 TEC8-5704 

Includes her chart-breaking hit: 
"CHANGE YOUR WICKED WAYS" 

TES1-2404 TED1-2605 



mm 



PRIME TIME 

TEL8-5702/TEC8-5702 

Includes their chart hit: 

"I OWE IT TO MYSELF" 

TES1-2407 TED1-2608 Copyrighted material 





< 

CO 



1 Adam Clayton 

2 Phil Collins 

3 Bob Geldof 

4 Steve Norman 

5 Chris Cross 

6 Win Taylor 

7 Paul Young 

8 Tony Hadley 

9 Glenn Gregory 

10 Simon Le Bon 

11 Simon Crowe 

12 Marilyn 

13 Keren 

14 Martin Kemp 



15 tody Watley 

16 Bono 
17PaulWeller 

18 James Taylor 

19 Peter Blake (sleeve artist) 

20 George Michael 

21 Midge Ure 

22 Martin Ware 

23 John KeeMe 

24 Gary Kemp 

25 Roger Taylor 

26 Sarah 

27 Siobhan 

28 Peter Briquette 



29 Francis Rossi 

30 Robert 'Kool' Bell 

31 Dennis Thomas 

32 Andy Taylor 

33 Jon Moss 

34 Sting 

35 Rick Parfitt 

36 Nick Rhodes 

37 Johnny Fingers 
ALSO FEATURING: 
David Bowie 
Boy George 
Holly 

Paul McCartney 




Many thanks to all the fine artists who kindly donated their time and effort in the making of this record 

"Do They Know It's Christmas?" A Special 7" and 12" Single by BAND AID 

3844749 4MS157 

Recorded To Help Feed The People of Ethiopia. Available on Columbia Records. S 

FEED THE WORLD! 

ALL PROCEEDS OF THIS RECORD ARE 10 ASSIST FAMINE RELIEF IN ETHIOPIA. 
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continued 
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in 


111 


118 


5 


JOHN SCHNEIDER mca mm », 


TOO GOOD TO STOP NOW 






141 


158 


5 


THE TEMPTATIONS goto, tmi motownis u, 


TRULY FOR YOU 




113 


111 


120 


34 


STEVE PERRY A camu re mat 


STREET TALK 




11* 


103 


100 


10 


WYNTON MARSALIS Columbia K29S30 


HOT HOUSE FLOWERS 




115 


115 


103 


10 


PAT METHENY GROUP ecm 2S009 i dmmi bbos (9 98) FIRST CIRTl F 


1 


Ii£ 


120 


124 


32 


SOUNDTRACK/RICK SPRINGFIELD * rcaaatl,4,35,, M1 HARD TO HOI n 




117 


117 


129 


4 


MOLLY HATCHET (Be feibbi i 


THE DEED IS DONE 






171 




2 


SHALAMAR solar 60385 uiatra is 9S) 


HEARTBREAK 




119 


90 


87 


10 


QUEENSRYCHE w amodc a IT-I71M „„, 


THE WARNING 




M 


M 


76 


8 


JETHRO'njIJ. chrysalis fvaubi 


UNDER WRAPS 




■ 


109 


114 


16 


THE S.O.S. BAND tabuft: 19332 ,brc 


JUST THE WAY YOU LIKE IT 




122 


97 


92 


8 


APOLLONIA 6 WAFBbWBROS 25109 1 <8 98) 


APOLLONIA 6 




123 


129 


135 


113 


LIONEL RICHIE A Motown mo, « „ ,„ 


LIONEL RICHIE 




IM 


93 


n 


22 


DIO • WARNER BROS 25IOOI (9 98) 


THE LAST IN LINE 




25 


86 


79 


27 


LOU REED RCA AFU499B IB 9S) 


NEW SENSATIONS 




26 


126 


131 


5 


SHADOWFAX wboham mu wh 103a abm 19981 


THE DREAMS OF CHILDREN 




127 


104 


104 


26 


STEVIE RAY VAUGHAN & DOUBLE TROUBLE 

EF9C fl 39304 


COULDN'T STAND THE WEATHER 


H 


2B 


130 


113 


27 


VARIOUS ARTISTS moiown 6094 ia,o ai 


MORE SONGS FROM THE BIG CHILL 


H 125 


112 


105 


31 


WHITESNAKE gutengmsaoib warmer bros is 991 


SLIDE IT IN 






142 


190 


3 


ANDREAS VOLLENWEIDER 


mm 


107 


1 >■. 


13 


VANITY MOTOWN 6| 02 ML 18 98) 


WILD ANIMAL 


1 1B 


99 


94 


40 


THOMPSON TWINS A arota * »a2O0 ia 99, 


INTO THE GAP 


1 133 


98 


■ 


22 


JACKSONS A EF9C Of 18946 


VICTORY 


1 134 


114 


97 


13 


DONNA SUMMER tffHh CHS 24040WARNrR BROS (B 98) 


CATS WITHOUT CLAWS 


1 135 


1*4 


149 


15 


NEWCLEUS SUNNTVtW SUN 4901 (B 98) 


JAM ON REVENGE 


1 13t 


145 


147 


H 


SOUNDTRACK A column*, js 19242 


FOOTLOOSE 




133 


126 


33 


R.EM. IBS SP 70044 ABM |B 98) 


RECKONING 


1 111 


140 


144 


6 


LETS ACTIVE R5 5P 70646 ABMIB 98) 


CYPRESS 


1 139 


139 


143 


6 


GEORGE STRAIT mca 55)8 ibbbi DOES FORT WORTH EVER CROSS YOUR MIND 




K-EKT!IY 


BRUCE SPRINGSTEEN Columbia jc 13795 


SORN If HI IN 




153 


1(5 


) 


THE JUOOS RCA. CURB AMLl 5319(8 9B) 


WHY NOT ME 




155 


141 


11 


NEIL DIAMOND Columbia oc 19 1 99 


PRIMITIVE 


1 10 


138 


140 


27 


TEDOV PENDERGRASS • asylum boh 7 tunTiiA ia 99: 


LOVE LANGUAGE 


1 144 


121 


122 


10 


KURT1S BLOW MIDCURT B2I420 1 *OlvGRAM(89B| 


EGOTRIP 




162 


155 


64 


LINDA RONSTADT A asnuM 60260 ilea tra ( b bb i 


WHAT'S NEW 


1® 


157 


174 


3 


SOUNDTRACK WINDHAM m»U WHI039 ABM 19 98) 


COUNTRY 


1 i<7 


149 


142 


20 


WbLUE NELSON Columbia fc Ml 45 


CITY OF NEW ORLEANS 


1 141 


119 


121 


26 


RUN-O.M.C. P910F9J (990 (202 (898) 


RUN 0 M C 


1 l« 


125 


127 


45 


ALABAMA A MCA AMI 1 -4919 IB 98) 


ROLL ON 


1 >: 


101 


101 


6 


STEVE MILLER BAND Capitol st i2139iB98i 


ITALIAN X RAYS 


1 >S1 


127 


123 


62 


PHIL COLLINS Atlanta: SO16029 ta 9B1 


FACE VALUE 


1® 


109 


1*7 


3 


PLANET P PROJECT mca 2 bo 1 9 1 1 0 98) 


PINK WORLD 


1 m 


ISC 


161 


49 


PRINCE 4> WARJCR BROS USA 1601 (6 98) 


CONTROVERSY 


1 154 


102 


■ 


10 


DO* KEN ELEXTftA 60376 (8 9B) 


TOOTH & NAIL 


1 18 


128 


116 


20 


QUIET RKJT A CASMAOZ 39516 [W 


CONDITION CRITICAL 



rOP 200 ALBUMS 
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, / ARTIST 

/ label 6 NUM9CR 'Distributing (46(i (Sug ustrrtoo* 


TITLE 


156 


159 


163 


550 


PINK FLOYD 4) harvest IM 1 1 63 cactol is bsi 


DARK SIDE OF THE MOON 


157 


113 


112 


10 


STEPHANIE MILLS Casablanca 822421 I .poltgramib Ml 


I'VE GOT THE CURE 


1SI 


158 


166 


4 


GOLDEN EARRING 21 RECORDS 8217(7 LPOLTCRaM (8 98) 


SOMETHING HEAVY GOING DOWN 


159 


154 


134 


72 


JEFFREY OSBORNE • abmsp-4940i8 9B) 


STAY WITH ME TONIGHT 




172 


175 


73 


MIDNIGHT STAR A solar 6024 1 , eleatra ia 98) NO PARKING ON THE DANCE FLOOR 


161 


134 


107 


8 


EARL KLLKaH CApnoL st 1237218 98) 


NIGHTSONGS 


162 


135 


137 


14 


MTUME err: Ft 39473 


YOU. ME AND HE 


ag 


168 


177 


4 


RICHARD CLAYDERMAN Columbia bfc 1950] 


AMOUR 


164 


124 


117 


54 


DURAN DURAN A CAPITOL ST 11110(898) 


SEVEN AND THE RAGGED TIGER 


'165 


170 


176 


4 


STONE FURY mca 6622 ia 9a> 


BURNS LIKE A STAR 


166 


161 


138 


11 


WAS.P. CAPITOI ST 1 214] (B 981 


WASP 


1(7 


152 


128 


17 


ROMEO VOID columbu 39155 


INSTINCTS 


1(1 


137 


133 


16 


LINDSEY BUCKINGHAM elertra 60363 (B98i 


GO INSANE 


Oil 


180 


153 


20 


BANGLES columeaa bfc 39220 


ALL OVER THE PLACE 


170' 


190 




2 


ELVIS PRESLEY rca AiMi 519218991 


ROCKER 


'III' 


NEW ► 


CAT STEVENS aim sp 3736 is 9S1 


FOOTSTEPS IN THE DARK 


172 


132 


132 


12 


JIMMY BUFFETT mca ssi 2 18 9»i 


RIDDLES IN THE SAND 


® 


178 




2 


JEAN LUC PONTY Atlantic bo 1 86 IB 9» 


OPEN MIND 




NEW* 


ANDREAS VOLLENWEIDER columbu im 17B27 


CAVERNA MAGICA 




K-ENTRY 


BRUCE SPRINGSTEEN Columbia pc 2 16854 


THE RIVER 


17( 


150 


.25 


10 


VARIOUS ARTISTS POL TDOH 821490 1 POLYGRAM (8 98l 


EVERY MAN HAS A WOMAN 


(JJJ 


NEV»> 


TEENA MARIE ( pic fe 3952a 


STARCHID 




NEW ► 


R.EM. IRS SP706O4 ABM (8 981 


MURMER 


© 


NE>V> 


JOHN PARR ATLANTA BOIBOIB 98) 


JOHN PARR 


<m 


p 


£ ENTR 


r 


BRUCE SPRINGSTEEN Columbia jc isii i DARKNESS AT THE EDGE OF TOWN 




195 




2 


THE JUDOS RCA CURB MHL 1 85 1518 M) 


THE JUOOS 


182 


184 


186 


4 


ORCHESTRAL MANOEVERS IN THE DARK aim sp 5027 16M1 JUNK CULTURE 


183 


148 


151 


5 


JIMI HENDRIX Rf pri<* 19 i warmer bros iB98j 


KISS THE SKY 


® 


■ 


t-Eirnr 


r 


BRUCE COCKBURN goldmountamcm boo 12 abm 19 9a) 


STEALING FIRE 


115 


186 


199 


12 


METALUCA elextra 60)96 18 9ai 


RIDE THE LIGHTNING 


IK 


143 


109 


17 


GRIM REAPER RCA MH 1 BO 38 16 98) 


SEE YOU IN HELL 


187 


187 


189 


4 


TEXTONES gold mount am B6010 abai 16 9ai 


MIDNIGHT MISSION 


111 


188 


191 


17 


RICK JAMES GORDT 6095GI MOTOWNI8 98) 


REFLECTIONS 


119 


192 




2 


ALICIA MYERS mca 5495 ia 991 


1 APPRECIATE 


'I9<S' 


M 


EW> 


THE FORCE MD'S 'ommv bo. iblp 1003 (a 98) 


LOVE LETTERS 


191 


131 


108 


10 


RALPH MACDONALO poltoor 823321 1 /polygram ib 991 


UNIVERSAL RHYTHM 


192 


185 


164 


77 


U2 • ISLAND 4006J ATCOfB 98) 


WAR 


113 


146 


146 


6 


FEE WAYBILL Capitol ST (2196 IB M> 


READ MY LIPS 


194 


166 


159 


IS 


THE OAK RIDGE BOYS mca 5496 .9 98> 


GREATEST HITS. VOL 2 


® 


N 


n*| 


► 


LOS LOBOS warmer ems 25127 1 ibbbi 


HOW WILL THE WOLF SURVIVE 


196 


174 


179 


17 


HONEYMOON SUITE IBWUBJlBnOB I BOM 1 ,s BBJj 


HONEYMOON SUITE 


197 


163 


1(8 


41 


PRINCE • WARTCRBBOS BSA 347816 981 


DIRTY MIND 


198 


164 


136 


8 


BOB JAMES Columbia tc 39590 


12 


199 


176 


139 


54 


U2 • ISLA7€)90[27'ATCO(5 9e) 


UNDER A BLOOD RED SKY 


200 


in 


181 


59 


CULTURE CLUB A viroin epic ot 19107 


COLOUR BY NUMBERS 



A Z (LISTED BY ARTISTS) 

0 124 



ShMM Ejston 2b 
Zvwtty Bro«t>»'l 94 
Ho 90 

Forc*MO'i 190 

Fnnttw Con To HO»rmoa 33 

i GaMI* B*«3 BZ 
Gajrnttr-al Putjl< 34 
Giuftrtft 97 

GrtmHapar 186 

'urr.i . v lliBjir 32 

Onryl Hall A John OatM 6 

Sam > '.i ' ■ ■ 4S 

Com Hun 63 

Dan Martman 97 

JVt. Hbkv^b 103 
Don Hatttar *' 
ftagar HoctipoM 46 



196 



66 

* iackien 102 
RabMa Jackson 65 
jjacham 133 
Bob l*mn 198 
RKk Jama* 188 
MJarraau 49 
Jattiro Tull 1 20 
Joan Jatf 67 
i, - 68 
Elton jvotv, 83 
Rtcfcfa Let? >on0s 68 
Tha jLBtldi 141. 181 
Otatxa fUian 14 
Klnfe* 89 
Km 28 
Lt'l Ktijch 161 
Hoot & Vy Gang 86 
Kroho* 87 



4, 37 
Barry ktarulow 62 



Bob Martr- 6 W»4*n 96 
Wynlon MaruW 1 14 
Paul . ' . 36 
m, ■ , ,, 1 65 
Pal Mrtrtany Group 1 1 b 
Mhfjn"|h! Slat 71. 160 
iTMwBi MM 157 
Sic,* MiUbk Band 150 
rVMy HMcfw-t 1 1 7 
MtrtarCrua 107 
muma 162 
Ann* Murray 101 
AllciaMyart 189 
WilLaNalMn 147 
Hrm Editwn 29 
Nannktut 1 35 
McMRancar 92 

Oak Ridge Bo-s 194 
Billy Ocaan 1 1 

Orcnantrai Maj>tB« w i In Tha Dark 1 62 

htnntyOtbonn 39.159 

Ray Pathar Jr 95 

John Parr 1 79 

Teddy NlriMMM 143 

Stava Parry 113 

Ptnarioyd IS6 

Piartat P Proaici 152 

PwnW S4>tan 20 

Jaan-tijc Ponfy 173 



Elv^Pratiay 109. 170 
Pnrtca 90. 1S3. 197 
Pnnca 8 R-vc4ui-on 1 



REM 137. 178 

REO SoMdafon 61 

Rati 51 

loo Read 125 

UortaJ RicMa 9. 123 

Kartny RDfen 44 

Kenny Rcwtr% 8 Dolly Panon 43 

RorfwoVort 167 

L.ndi Ronttadl 24. 145 

D,*njj Soil 56 

Run-DM.C 148 

SOS Band 121 
ScancUl F^i>r>n.j Party Smytti 72 



yr*. 1o Ho * 116 Mora Son(t From B>| Ch« | ?a 

Tf*** l * r » " * S*mplar84 108 

»ornan hRW 8 Mi km Vtajm i r-iucn- 

fnck Sprtncftald 100.116 Troubta 127 

Brut. MptoM 2.140.175.180 ***** VoUan. ndat 130 174 

Hi Kb c MTM>MBr ft". 

WASP 166 



111 

SfOrp-DOS 93 

Sh«dowta< 1 26 
SrviUrnar 118 
Tornrny Shaa 64 
SOONDTRACHS 
Amadsui 1 10 

BlfCrMII 69 
Country 146 
FaMtiCMrM 136 

GrVMiUrtlart 99 



Cat Slevem 171 
Rc)dSra-mrt 75 
Stonafury 165 
Georgw Strart 1J9 
Barbra S>ra4aand 22 
Donna Sumner 1 34 
Survivor 53 

Talkint MaatH 78 

112 
187 

fraorripson Tmihs | 32 
Tar* 40 
Tow 42 
Triumph SO 
Tata Tim* 3 
T*j>ntad Siilar 30 



VanHaien 38 



VAROUS ARTISTS 
Every Man Has A Woman 1 76 



Jat^Wetrver 59 
John Wart* 62 
tVovar WaiNriftor. j f 
FaaWeytMl 193 
Wham 23 
Tha Wbfipen 106 
129 



Tha W 



91 



WhodM 56 
Goorge W.mton 103 
Pafar Wolf 105 
Stav>a Wonoav 6 
U Top 48 



"UJ3OAR0 DECEMBER 15. 1984 



77 



update 



...newsline... 

HARAS. THE RECORDING ACADEMY, reminds its 5.300 voting members that 
the deadline for receipt of the first round of Grammy Awards ballots, 
determining this year's nominees, is Wednesday. Dec. 19. Ballots 
should be mailed by Dec. 12 to the Los Angeles offices of Deloitte Has- 
kins & Sells. 

THE NEW YORK CHAPTER OF NARAS has some stellar new members, includ- 
ing Bruce Springsteen. Pete Townshend. Bill Wyman. Kool & the 
Gang. Dan Hartman. Lou Reed. Bobby Short, Sylvia Syms, Jim Hen- 
son, Al Di Meola, "Doc" Pomus, George David Weiss, Eduardo Mata 
and Jessye Norman. 

CHICAGO'S RED LABEL and the Bally Corp. have a joint holiday season pro- 
motion going in support of "Human Contact," the debut album by Si- 
lent Treatment. Customers purchasing a Bally bag of tokens for video 
game and pinball use at any of Bally's 450 arcades get a poster and 
limited-edition seven-inch single, "Life On Earth," with a special 
sleeve. 

HAL LEONARD PUBLISHING hopes it can boost the single sheet music print 
market with a new gatefold/foldout poster concept. First in the series 
is Duran Duran's "The Wild Boys." Sheet lists at $3.50. 

"LEADER OF THE PACK," the recent Off-Broadway entry that was a well- 
received and-then-I-wrote revue of songs penned by (and featuring! 
Ellie Greenwich, evolves into a full-scale Broadway musical. Feb. 14 
has been set as opening night at the Ambassador Theatre, which hap- 
pens to be around the corner from the Brill Building, where Greenwich 
and countless other writers developed their skills. Elektra/ Asylum has 
the cast album. 



EXECUTIVE TURNTABLE 

(Continued trout page (it 

James Stern is named Northeast regional sales manager of S/T 
Duplicating Corp.'s Boston office. He was producer/director at Raytheon 
Service Co. 

James F. Woodworth is named national sales manager of CompuSonics 
Corporation, Denver. He was vice president and national sales manager at 
Audiotronics Inc. 

Fran Feldstein joins Bear West Studios in San Francisco as assistant 
studio manager. She was night manager for the Automatt. 

Advance Communications appoints Barbara Hart as account executive in 
New York. She was with Neuman Communications. 

Ray Kirchhoefer becomes engineering project manager/ microphones 
at Electro-Voice. Buchanan. Mich. He was project engineer at Shure 
Brothers Inc. 

In New York. Cathy Jacobs becomes administrative assistant at Harvey- 
Pro Audio. She was assistant to WEA's New York branch manager. 

RELATED FIELDS. In New York, Satcorp. Inc. makes two appointments: John 
Brady as vice president of finance and administration and chief financial 
officer, and David Saltman as vice president of planning and development. 
Brady was president and chief executive officer of Louis Mark & Co. Salt- 
man was director of commercial sales for Satellite Television Corp. 

Gayl Murphy is named independent research consultant for "Video 22," 
a new video music program airing on KWHY-TV. She is an on-air special 
projects and concert reporter for radio station KLOS Los Angeles. 



LIVEWIRE 

(Continued from page 61 
chain. 

As a result of the promotion. 
Wherehouse also put the album on 
its storewide "hits list," ordering a 
six-star product spread in the chain, 
as well as a double six-star for the 
L.A. stores. The total came to al- 
most 4,000 units. 

On a Billy Idol tour marketing 
campaign involving the Music Plus 
chain and KKHR, also in L.A., 
Chrysalis Records received 115 30- 
second promo spots and 90 shorter 



ETHIOPIA SINGLE 

(Ctmtinued from page 8) 

12-inch sold. 

A half-hour video documentary 
combining a clip of the single with a 
chronicle of its making, produced by 
PolyGram Music Video, is set for 
Dec. 15 release in the U.K. and Dec. 
18 release in the U.S. The video fea- 
tures representatives of Duran 
Duran. Wham!, Spandau Ballet, U2, 
Ultravox. Culture Club, Status Quo 
and Bananarama, along with solo 
artists such as Paul Young and 
Sting. Directed by Dave Bridger 
and Rob Wright, the documentary 
will be available in both VHS and 
Beta Hi-Fi and retail for $9.95 in the 
U.S. 

Assistance in preparing this sto- 
ry provided by Fred Goodman and 
Tony Seideman in New York. 

The low Vestron price of $9.95 is 
made possible by the cooperation of 
a number of firms, including dupli- 
cator Video Corp. of America, 
Shorewood Packaging, 3M, Pola- 
roid, and The Hub, which did the 
graphic design for the package, ac- 
cording to Vestron president Jon 
Peisinger. 

Peisinger says the video package 
will hit the stores on Dec. 19, and 
will reach far outside the normal 
video speciality store universe. 



mentions, valued at $11,200. During 
the Livewire promotion, sales of 
Idol's "Rebel Yell" album reported- 
ly went from 805 units per week to 
1,573 units per week in the Music 
Plus chain. A weekday in-store ap- 
pearance by the singer generated 
close to 1,000 fans. 

"If the labels were to go into 
these markets on their own to coor- 
dinate this degree of cross-merchan- 
dising," observes Bolton, "it would 
cost them $15,000 to $20,000 per 
market-" 

Livewire says its special custom- 
ized tour posters have been particu- 
larly effective as a marketing tool. 
The retail posters are 17 by 22 inch- 
es, and carry the name of the local 
radio sponsor as well as the label's 
logo. Radio stations plug the post- 
ers along with the retail outlet, art- 
ist's album and date of the act's lo- 
cal concert. 

Current projects underway for 
Livewire include pacting a major 
country artist for a national Mitsu- 
bishi truck giveaway, coordinating 
a music-oriented promotion for Levi 
Strauss, and packaging a 1985 con- 
cert series through corporate spon- 
sorship as a pre-game draw for the 
National Basketball Assn. 

Bolton says he expects to see his 
firm moving more directly into the 
video field in coming months. 
"We're trying to educate radio that 
you can use video and sweepstakes 
as a listener enhancer," he says. 

Bolton says the hardest thing in 
dealing with record companies and 
corporate sponsors involves how 
both perceive the question of tim- 
ing. He cites a case of a Hank Wil- 
liams Jr. Toyota Trucks campaign 
that had to be cancelled when 
Toyota realized the the name of Wil- 
liams' next album, "Major Moves," 
was too similar to the current ad slo- 
gan of a competitor. And Livewire 
cancelled a tie-in between Agree 
Shampoo and the Go-Go's when the 
act's tour dates kept changing at 
the last minute. 
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MARRIAGES 

Joe Cain to Rosemary Cardenal. 

Nov. 17 in New York. He is director 
of artists and repertoire for Video 
Communications and musical direc- 
tor of the Red Parrot Orchestra. 

DEATHS 

Christopher Adler, 30, of cancer 
Dec. 1 in Manhattan. Adler was a 
lyricist who collaborated with com- 
poser Marvin Hamlisch on the musi- 
cal, "Jean Seberg," which played 
London last year. Signed to Chap- 
pell Music, Adler was the son of 
Richard Adler. the composer/lyri- 
cist who collaborated with Jerry 
Ross on such hit musicals as "Paja- 
ma Game" and "Damn Yankees." 
He is survived by his father, his 
adoptive mother Sally Ann Howes 
and a brother. 

John T. Whitten. 76, of a stroke 
Nov. 28 in Nashville. He was the fa- 
ther of Donna Hilley, vice president 
of Tree International. 

Francis Xavier (Red) O'Donnell. 

73, of a heart attack Dec. 3 in Nash- 



ville. He was the veteran entertain- 
ment columnist of the Nashville 
Banner and the 1984 winner of the 
Country Music Assn.'s Journalism 
Award. (Separate story, page 52.) 



^ JNew. 
Companies 

Automotion Records, a dance-ori- 
ented/new music and r&h label, 
formed by Scott Milgrom. First re- 
lease is an album by Nuvo featuring 
the single "Run You Over." 139 W. 
Maple Road. Birmingham, Mich. 
48011; (313 ) 540-7177. 

Rail Road South Records, a label 

formed by Al "Bibi" I^aRed. Label 
will release new music, dance, and 
pop material. 520 Southwest 7th St, 
No. 4, Miami, Fla. 33130. 



Bubbling JJiider 

THE TOP 200 ALBUMS 

201 SOUNDTRACK THIEF OF HEARTS casabla»ca827«420i 

202 ALPHAVILLE FOREVER YOUNG atuwtic«ois« 

203 EUROGLIOERS THIS ISLAND Columbia 395B8 

204 WAYLON JENNINGS GREATEST HITS VOLUME II «cais3J5 

205 JOHN DENVER GREATEST HITS VOL 3 rcaajuS3i3 

206 JANE FONDA PRIME TIME iuktra M3B2 

207 LAURIE ANDERSON UNITED STATES LIVE »aw.irbros mu I 

208 DEPECHE MODE SOME GREAT FRIEND siRt 25H4 i iwarncrbros ) 

209 ARMORED SAINT MARCH OF THE SAINT chrysalis rv 4 1476 

210 MOTORHEAD NO REMORSE ATCOM233 

THE HOT 100 SINGLES 

101 FRIENDS/FIVE MINUTES OF FUNK WHOOINI »« arista i wsiaatstai 

102 NO ONE'S GONNA LOVE YOU THESOSBAND iabimimmsiipc i 

103 TEARS THE FORCE MD S iommtootmj 

104 GOTTA GET YOU HOME TONIGHT EUGENE WILDE m«n»o«u>7»»i« 

105 I LOVE YOU LOVE JOANJETT blacaheajt mca J24J2 

106 SMALL TOWN BOY BRONSKI BEAT mcasjaw 

107 RAIN FOREST PAUL HARDCASTLE RRomi 70S* 

101 HANG ON TO YOUR LOVE SAOE portrait 37 04« M <tnci 

109 FOOLS LIKE ME LORENZO LAMAS scottibros «046S6 

110 JUST FOR THE NIGHT EVELYN 'CHAMPAGNE" KING «CA|3»>4 



Calendar 



Weekly calendar of trade shorn, 
contentions, award shows, semi- 
nars and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway. New 
York, N. Y. lOOSe. 

DECEMBER 

Dec. 11, Southern California 
Women In Cable dinner meeting, 
Marina Marriott Hotel, Marina Del 
Rey. Calif. (213) 410-7312. 

JANUARY 

Jan. 5-8, 1985 Winter Consumer 
Electronic Show, Convention Cen- 
ter, Las Vegas. (202) 457-8700. 

Jan. 10, second annual New 
York Market Radio Broadcasters 
Assn. Sales Seminar. Grand Hyatt 
Hotel. New York. (212) 9354477. 

Jan. 10-12, Utah Broadcaster! 
Assn. Annual Winter Convention 
«St George Hilton Inn, St. George, 
Utah. (801) 678-2261. 

Jan. 10-14, NATPE Internation- 
al's 22nd annual Programming 
Conference, Moscone Center, San 
Francisco. (212 ) 687-3484. 

Jan. 14-18, second annual Inter- 
national Software Update. Kahala 
Hilton Hotel, Oahu. Hawaii. (800) 
732-2300. In California: (415) 924- 
1194. 

Jan. 17-20. fifth annual Perfor- 
mance Summit Conference, Sher- 
aton Premier Hotel, Universal City 
Calif. 1800) 433-5569. 

Jan. 26-29, sixth annual RAB 
Sales Seminar, Amfac Hotel, Dal- 
las. (212 ) 599^666. 

Jan. 28, 12th annual American 
Music Awards, Shrine Auditorium, 
Los Angeles. (213) 655-5960. 

Jan. 28-Feb. 1, Midem. Palais del 
Festivals. Cannes, France. (516) 
364-3686. 

Jan. 29-Feb. 1, sixth annual Box 
Office Management International 
Conference & Exhibition. Royal 
York, Hotel, Toronto. (212) 570- 
1099. 

FEBRUARY 

Feb. 1-3, National Assn. of Mu- 
sic Merchants Winter Market, An- 
aheim Convention Center, Ana- 
heim, Calif. (619) 4384001. 

Feb. 3-6, 42nd annual National 
Religious Broadcasters Conven- 
tion. Sheraton Washington Hotel, 
Washington, D.C. (201) 428-5400. 

Feb. 19-24, NACA National Con- 
vention, Hyatt Regency, Chicago. 
(803) 782-7121. 

Feb. 20-23, Computer Business 
Graphics, Bonaventure Interconti- 
nental Hotel, Ft. Lauderdale. Fla. 
(212) 233-1080. 



March 13. 10th annual Big Apple 
Radio Awards Ceremony, New 
York Market Radio Broadcasters 
Assn., Sheraton Centre Imperial 
Ballroom. (212 ) 935-4477. 

March 31-April 3, Northeast Ex- 
hibitions, Soft con '85, Georgia 
World Congress Center, Atlanta. 
(617) 739-2000. 



MONUMENT 

(Continued from page 5) 

Parton and Lefrak are each idea 
tified as having net worths of "nol 
less than $5 million." Lorimar is list- 
ed as being worth more than $100 
million. 
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IIAA MULTI-PLATINUM AWARDS 

Continued from page 3) 
ir certification, and a lot of labels 
tdn't fully participate." 
To qualify for the RIAA's plati- 
um certification, an album must at 
•sent sell one million units, com- 
,.jing LP, prerecorded tape and 
Compact Disc. Under the multi-plat- 
rum program, an album can be cer- 
Ined at each additional million-unit 
ales level (Billboard, Sept 1). Any 
Jbum released on or after Jan. 1, 
1976 which has previously been cer- 
tified platinum, and which is in the 
Ictive catalog of the record compa- 
ny concerned, is eligible for the new 
[ward; certification audits for this 
Wan Oct. 1. A further require- 
•nt: that the manufacturer's dot- 
- volume total at least $4 million 
for sales of two million units, $6 mil- 
lion for sales of three million, $8 mil- 
lion on four million, etc. Dollar vol- 
umes are based on one-third of the 
it price of each album sold. 
Elaborating on the omissions in 
[he multi-platinum list released 
Wednesday (5), RIAA's Trakin 
notes that Arista Records and Capi- 
lol/EMI are not in the program- 
rand several other labels are just in 
rith their current hits. 

'A lot of labels didn't want to get 
Involved with their back catalog. I 
think it's mostly due to a lack of 
jresight, with a dash of politics 
irown in. A label may not be in- 
volved with the artist anymore, or 
he band may have broken up." 
Trakin offers another possible 
?ason for labels' reluctance to par- 
ticipate: The public may have a per- 
ception that an album was a bigger 
hit than it was, and the label doesn't 
rant to burst that bubble. 

Indeed, the summary of multi- 
ilatinum winners lists Beveral al- 
mms at lower sales than had been 
iridely reported. Peter Frampton's 
r'Frampton Comes Alive" is listed at 
Six million in U.S. sales. Barbra 
Streisand's "Guilty" at four, John 
on & Yoko Ono's "Double Fan- 
. at three, and John Cougar's 
American Fool" at two. 
All figures represent net ship- 
nenta minus returns, according to 
'""ikin, who stresses that each certi- 
ition ranges up to one unci below 
le next level. 

Van Halen and Olivia Newton- 
IJohn are the acts with the most 
rnulti-platinum certifications, five 
leach. ( Newton-John's total includes 
Itwo movie soundtracks.) They're 
[bailed by AC/DC, Alabama. Earth, 
[Wind & Fire, Billy Joel, Journey, 
■Barbra Streisand and Styx, with 
Ifour each. 
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Columbia tops combined labels 
with 31 multi-platinum certifica- 
tions, followed by Warner Bros, and 
its distributed labels with 22. the At- 
lantic group with 14 and A&M with 

After that, participation becomes 
spotty indeed. Motown is listed only 
with its two Lionel Richie albums, 
and RCA has just four Alabama al- 
bu ms. Elektra/Asylum is in with 
the latest hit albums by the Cars 
and Linda Ronstadt, but none of 
their catalogs, nor those of such po- 
tent acts as Queen and Jackson 
Browne. Epic is represented with 
current albums by Michael Jackson, 
the Jacksons and Cyndi Lauper, but 
not Culture Club, whose last two al- 
bums are believed to have sold in 
the millions. 

"Epic just wanted to certify 
what's out there now," Trakin says, 
referring to the Jacksons and 
Lauper albums. "We had to ask 
them to do 'Thriller.' " 

Still, Trakin insists. "The time has 
come for multi-platinum. This isn't 
like the movie industry, where you 
can see what the most successful 
films are by taking exhibitors' 
grosses. That's why this is so impor- 
tant, and why I'm disappointed. We 
still hope they'll participate." 

The awards were announced 
Wednesday (5) at a reception at the 
Lincoln Center Library in New 
York. RIAA president Stan Gorti- 
kov made presentations to execu- 
tives from 12 labels, representing 
each label's share of the first 106 
award winners. Among the artists 
in attendance were George Benson, 
the Oak Ridge Boys, Christopher 
Cross and Elliot Easton of the Cars. 

Here's the complete list of multi- 
platinum certifications: 
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20 Million (1) 
Michael Jackson's "Thriller," Epic 

12 Million (1) 
Fleetwood Mac's "Rumours," 
Warner Bros. 

1 1 Million (II 
Bee Gees' "Saturday Night Fever" 
soundtrack, RSO. 

8 Million (3) 
Olivia Newton-John/John Travol- 
ta's "Grease" soundtrack, RSO. 
Prince's "Purple Rain" soundtrack, 
Warner Bros. 

Lionel Richie's "Can't Slow 
Down," Motown. 

S Million (4) 
Def Leppard's "Pvromania," Mer- 
cury/PolyGram. 

Peter Frampton's "Frampton 

Comes Alive!," A&M. 
Billy Joel's "The Stranger," Colum- 
bia 

Journey's "Escape," Columbia. 

5 Million (10) 
AC/DC's "Back In Black," Atlantic. 
Doobie Brothers' "Best Of The 
Doobies," Warner Bros. 
Foreigner's "Double Vision", At- 
lantic. 

Foreigner's "4," Atlantic. 
Billy Joel'B "52nd Street," Colum- 
bia. 

Billy Joel's "Glass Houses," Co- 
lumbia. 

Huey Lewis & the News' "Sports," 

Chrysalis. 

Soundtrack, "Flashdance," Casa- 
blanca/ PolyGram. 
Soundtrack. "Footloose." Colum- 
bia. 

Van Halen's "Van Halen," Warner 

Bros. 

4 Million (IS) 
Pat Benalar's "Crimes Of Pas- 
sion," Chrysalis. 

Christopher Cross' "Christopher 
Cross," Warner Bros. 
Foreigner's "Foreigner," Atlantic. 
Billy Joel's "An Innocent Man," Co- 
lumbia. 

Men At Work's "Business As Usu- 
al," Columbia. 

Pink Floyd's "The Wall," Colum- 
bia. 

The Police's "Synchronicity," 
A&M. 

Lionel Richie's "Lionel Richie," 
Motown. 

Rolling Stones' "Some Girls," Roll- 
ing Stones/Atlantic. 
Boi Scaggs' "Silk Degrees," Co- 
lumbia. 

Barbra Streisand's "Guilty," Co- 
lumbia. 

Barbra Streisand's "Greatest Hits, 

Vol. II," Columbia. 

Barbra Streisand/Kris KristofTer- 

son's "A Star Is Born" Soundtrack, 

Columbia. 

Supertramp's "Breakfast In Ameri- 
ca," A&M. 

Van Halen's "1984," Warner Bros. 
ZZ Top's "Eliminator," Warner 
Bros. 
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3 Million (20) 
Alabama's "Feel So Right," RCA. 
Alabama's "Mountain Music." 
RCA. 

Asia's "Asia," Gef fen/ Warner 
Bros. 

George Benson's "Breezin'," 
Warner Bros. 

Doobie Brothers' "Minute By Min- 
ute," Warner Bros. 
Journey's "Frontiers," Columbia. 
Led Zeppelin's "In Through The 
Out Door," Swan Song/ Atlantic. 
John Lennon/Yoko Ono's "Dou- 
ble Fantasy," Geffen/Warner Bros. 
Loverboy's "Get Lucky," Colum- 
bia. 

Willie Nelson's "Always on My 
Mind," Columbia. 

Willie Nelson's "Stardust," Colum- 
bia. 

Stevie Nicks' "Bella Dnnna," Mod- 
ern/Atlantic. 

Rolling Stones' "Tattoo You," Roll- 
ing Stones/ Atlantic. 
Bruce Springsteen's "Born In The 
U.S.A.," Columbia. 
Rod Stewart's "Blondes Have More 
Fun," Warner Bros. 
Rod Stewart's "Footloose And Fan- 
cy Free," Warner Bros. 
Styx's "Grand Illusion," A&M. 
Styx's "Paradise Theatre," A&M. 
Styx's "Pieces Of Eight," A&M. 
Van Halen's "Van Halen II," 
Warner Bros. 

2 Million (50) 
AC/DC's "Dirty Deeds Done Dirt 
Cheap," Atlantic. 

AC/DC's "For Those About To 
Rock (We Salute You)," Atlantic. 
AC/DC's "Highway To Hell," At- 
lantic. 

Aerosmith's "Rocks." Columbia. 
Alabama's "The Closer You Get." 
RCA. 

Alabama's "Roll On." RCA. 

Pat Benatar's "Precious Time," 

Chrysalis. 

Blues Brothers' "Briefcase Full Of 
Blues" Atlantic. 

Cars' "Heartbeat City," Elektra. 
John Cougar's "American Fool," 
Riva/ PolyGram. 

John Cougar Mellencamp's "Uh 

Huh." Riva/PolyGram. 

Neil Diamond's "You Don't Bring 

Me Flowers," Columbia. 



Earth. Wind & Fire's "All n All," 
ARC/Columbia. 

Earth. Wind & Fire's "The Best Of 
Earth, Wind & Fire, Vol. 1," ARC/ 
Columbia. 

Earth, Wind & Fire's "I Am." 
ARC/Columbia. 

Earth, Wind & Fire's "Spirit," 
ARC/Columbia. 

Fleetwood Mac's "Mirage," 
Warner Bros. 

Fleetwood Mac's "Tusk," Wamer 
Bros. 

Foghat's "Foghat Live," Bears- 
ville/Warner Bros. 
Jane Fonda's "Jane Fonda Work- 
out," Columbia. 

Foreigner's "Head Games," Atlan- 
tic. 

Go-Go's "Beauty And The Beat," 
IRS/A&M. 

Julio Iglesiaa' "1100 Bel Air Place," 
Columbia. 

Jacksons' "Victory," Epic. 
Journey's "Evolution," Columbia. 
Journey's "Infinity," Columbia. 
Cyndi Lauper's "She's So Unusu- 
al," Portrait/Epic. 
Led Zeppelin's "The Song Remains 
The Same," Swan Song/Atlantic. 
Chuck Mangione's "Feels So 
Good," A&M. 

Men At Work's "Cargo," Columbia. 
Olivia Newton-John's "Olivia's 
Greatest Kite, Vol. I," MCA. 
Olivia Newton-John's "Olivia's 
Greatest Hits, Vol. II," MCA. 
Olivia Newton-John's "Physical," 
MCA. 

Olivia Newton-John's/ELO'a 

"Xanadu." soundtrack. MCA. 
Oak Ridge Boys' "Fancy Free," 
MCA. 

Tom Petty & the Heartbreakers' 

"Damn The Torpedoes." MCA. 
Pink Floyd's "Animals," Columbia. 
The Police's "Ghost In The Ma 
chine," A&M. 

Prince's "1999." Wamer Bros. 
Linda Ronstadt's "What's New," 
Asylum. 

Rush's "Moving Pictures," Mercu- 
ry/PolyGram. 

Scorpions' "Love At First Sting," 

Mercury/PolyGram. 

Rod Stewart's "A Night On The 

Town," Warner Bros. 

(Continued on page SI) 
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WEA'S OROZ 

(Continued from page 3) 
who made it big are Katt and Ma- 
donna, the former with more than 



two million units on an album, while 
Madonna topped two million on her 
first and hovers at that figure for 
her second after less than six weeks 
on the market. Twisted Sister is 



now nearing the double platinum 
level, followed by the Honeydrip- 
pers, closing in on seven figures, 
and Julian Lennon at 500,000, Droz 

says. 



"Put that together with solid sell- 
ers like Laura Branigan, Chicago, 
the Cars, Chaka Khan, Van Halen 
and Linda Rondstadt, and the new 
Foreigner album coming before 
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Christmas, and you have a great 
year," Droz notes. Van Halen's 
"1984" is headed for five million 
sales. ZZ Top's "Eliminator" for 4.5 
million, and the Cars' "Heartbeat 
City" is over three million. Hover 
ing above all these monster sellers 
is Prince, who could top 10 million 
domestically with the album "Pur- 
ple Rain." 

"Our only problem for 1985 is 
beating 1984," Droz says. "Compact 
Disc will help. After we led an in 
dustry-wide price reduction in Sep- 
tember, CD started to explode. It 
will be 5% of our gross this year 
and that's conservative. We have 
198 titles out right now, and we an- 
ticipate at least 225 more titles in 
1985. 

"Though it will be difficult, we 
will attempt to duplicate the simul- 
taneous release of LP, cassette and 
CD — pioneered with Madonna — fre- 
quently in 1985. Distance and pack- 
aging make that goal difficult" 
* Home video doubled its gross in 
1983 and 1984, Droz states, but he 
doesn't expect that kind of increase 
in 1985, even though the Warner 
Bros, motion picture division contin- 
ues to release strong theatrical fea- 
tures auguring solid home video ti- 
tles. 

Music videos will contribute, but 
Droz cautions that the industry may 
be misled by the huge home video! 
sales figures for Michael Jackson 
and Prince: "There are so many mu- 
sic videos that are moderates. Ma- 
donna could be more than a moder 
ate. 

"I am confident this will become 
business," he continues. "The key is 1 
selectivity and timeliness. Long 
form has a great potential. Prince's 
'Purple Rain' proves that. There 
have been too many disappoint 
ments. I expect 1985 to be a more 
consistent year for music video." 

Record/tape stores will earn a 
larger share of the national prere- 
corded video business in 1985, Droi 
forecasts. "Every major retailer in 
our top 50 is involved in video now. 
That process has to be solidified. By 
the end of next year, those stores 
will be a powerful force." 

Droz wants more cross-promo- 
tions in 1985, involving Compact 
Discs and video. "It's all musk. It' 
essential if we wish to break stron 
new acts," he stresses. 

Droz says the elevation of Phil 
delphia branch manager Pet 
Stocke to Northeast regional vie 
president (Billboard, Nov. 24) as 
the first step in consolidating the 
Boston, New York and Philadelphia 
branches. "Where before we were 
decentralized, Stocke's experience 
will coordinate this group into a 
unit. The demographics and mount 
ing sales there required we appoint 
a second regional vice president" 



JUNO AWARDS 

(Continued from page S) 

Ballades Opus 10; Rhapsodies O] 
79" was the classical album of 
year, while Grammy-winning I 
McConnell & the Boss Brass t< 
the best jazz album prize for "All 
Good Time." Bob & Doug McKen- 
zie's "Strange Brew" was named 
comedy album of the year, while 
"Rug Rat Rock" by the Rug Rats 
was best children's album. 

John Naslen won the Juno as « 
gineer of the year for his work i 
Bruce Cockburn's "Stealing Fire 
Dean Motter, Jeff Jackson and Deb- 
orah Samuel took the best album 
graphics award for "Seamless" b*, 
the Nylons. 
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Hands-On Experience. RCA recording artist Nona Hendryx i ea ms up with the 
Ans Isoloner company to give gloves away lo New York's street people dunnq 
the holiday season Distnbuting 5.000 pairs ol gloves, the "Helping Hands" van 
visited several ol the city's free meal sites 



BY SAM SUTHERLAND 

A weekly column focusing on de- 
velopments in Compact Disc hard- 
ware and software. 

PlaVING FOR TIME: When the 
Compact Disc format was first for- 
mally unveiled, its extended storage 
capacity augured a quantitative as 
well as qualitative leap for sound re- 
cordings. Many observers saw a 
ripe opportunity to showcase the 
new configuration by exploiting its 
playing time. and. in popular idioms, 
the logical solution appeared to he 
in anthology programming. By cre- 
ating hour long hits collections, la- 
bels could rapidly diversify the star 
power at the heart of their CI) cata- 
logs, extend the playing time, and 



PURPLE RAIN' VIDEO 

•n 1 1 nucd from iiaqc.lt 

of Record Bar's Christmas gift 
guide circular, the first video title 
even included in a Record Bar 
guide. 

"This is a very important item for 
Christmas," says Bennett, adding 
that its success means "without a 
doubt" that Record Bar will expand 
its commitment to music video. "We 
only got into the Michael Jackson in 
a kind of limited way," he admits. 

While expecting to sell more 
copies of "Purple Rain" through re- 
cord stores than through video out- 
lets. Dave Mount, national sales 
manager for WEA. says he also 
I hopes the title will open up a new 
batch of record stores as steady mu- 
sic video customers. "We're trying 
to encourage record retailers to car- 
ry music videos and to put in a sec- 
tion, even if its a small one." he 
says. "I think Purple Rain' is the 



perfect first piece for them. The al- 
bum is No. 1, Prince is on tour, their 
buyers are familiar with the prod- 
uct and it's priced properly." 

Though glad to have such major 
new record accounts as Musicland. 
Camelot and Record Bar. Mount 
notes that record retailers who have 
been involved with video for some 
time are accounting for some of 
"Purple Rain's" best numbers. 
"One of the greatest successes 
we've had is with Sound Ware- 
house," he says, reporting that the 
full line music and video retailer 
sold 3.500 copies the first day they 
had it. "They really understand the 
business and were able to pump it 
out," he says. 

Nor have pure video retailers 
been inactive. The 28-store Balti- 
more-based Erol's web managed to 
mow 4,200 copies ill its first week of 
release. 

However, Bob Webb, video prod 



VIDEO SALES 
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"You have a very heavy emphasis 
on children's product," he says, not- 
ing that his firm's series of "He 
Man And The Masters Of The Uni- 
verse" and "Beany and Cecil" "have 
been just huge." 

Blattner and Jon Peisinger, presi- 
dent of Vestron Video, say that mu- 
sic product has also proven to be a 
sell-through product line— al- 
though, the Vestron executive ac- 
knowledges, "on a much smaller 
I scale." 

Such tools as point-of-purchase 
hotlines, which allow retailers to 
call manufacturers and order store 
advertising materials directly, have 
helped boost business, executives 
My, although they have frequently 
proven an expensive means of doing 
so, costing some firms as much as a 
million dollars a year. 
On the retail and consumer level, 
1 distributors and manufacturers 
j point to a considerable expansion of 
the store base as well as a new will- 
ingness by the consumer to make 
purchases. 

According to Schwartz Bros. In- 
ternational general manager Don 
I Rosenberg and other distributors, 
enthusiasm is so high that even the 
$79.95 "The Empire Strikes Back" is 
selling. "The sales pattern I see 
shows that they've [consumers] 
ffol to be buying the tape," he says. 
The megabuck advertising cam- 



paigns by such firms as Walt Dis- 
ney Home Video, CBS/ Fox Video, 
Warner Home Video and Para- 
mount Home Video in general con- 
sumer publications and video-orient' 
ed magazines appear to have in- 
creased consumer awareness of the 
sales option. Rosenberg and other 
distributors say. 

According to Rosenberg, even the 
"off-lines" released by the smaller 
home video companies are moving 
off the shelves. His number of "spe- 
cial orders" from video stores is up 
sharply, he says. 

Price moves lo .$25 and less have 
given consumers another opportuni- 
ty they are exploiting, manufactur- 
ers and retailers say. "Purchases 
are being made on impulse, which is 
a very important part of the sales 
business," says Paramount's Doc- 
torow. 

Reports Mike Lesandro, video 
buyers for the New York-based de- 
partment store Alexanders, people 
are "now buying two or three at a 
time when they would have liought 
one." 

With the VCR boom continuing, 
manufacturers expect sales to con- 
tinue soaring even if the sale/ rental 
ratio remains static. According to 
the Electronic Industries Assn.'s 
Consumer Electronics Group. VCR 
sales in November totaled 804,703, 
which means the prerecorded video 
industry is gaining almost 70 poten- 
tial consumers every minute. 



uct manager fur MidAmerica Dis- 
tributing in Durham, N.C., says re- 
cord retailers were more aggressive 
in their initial response. "Record re- 
tailers saw what the album did," he 
says. "A lot of non-music retailers 
had barely heard of Prince." Al- 
though reorders from pure video 
outlets have been very good. Webb 
suggests that their initials under- 
rated the title. 

Overall. WEA claims initial ship- 
ment of 400,000 videocassettes and 
reorders of more than 70,000 during 
the first two weeks. An extensive 
advertising campaign includes tele- 
vision and print with dealer tags. 
The "Purple Rain" video is number 
2 on Billboard's video sale chart and 
number 6 on the rental chart. 

Strong as the support of "Purple 
Rain" has lieen from record retail- 
ers, and happy as they are with the 
customer response, its success does 
not signal blanket acceptance of all 
music video titles. Several dealers 
express disappointment with videos 
by the Cars and the Rolling Stones, 
and Warner Home Video is offering 
a special 20% stock balancing re- 
turn allowance on initial orders for 
Madonna and the Cars. "Those pro- 
grams aren't just for record retail- 
ers, though," says Mount. 

"We're still a little cautious," 
says Camelot's Chambers, even 
though some outlets have sold as 
many as 100 copies of the Prince 
video. "Prince is not the norm." 

Warner is sympathetic. "If 
there's anything that's been dis- 
couraging for record retailers, it's 
that some of them got into music 
video three years ago when there 
was no product," says John Knight, 
regional sales manager for Warner 
Home Video in Atlanta. "There 
wasn't the number of machines 
there are now, and the product 
didn't move in the numbers that 
were hoped for. Now there's hesita- 
tion because of this flavor of tieing 
burned." 



MULTI-PLATINUM 

(Continued from page 79) 

Barbrn Streisand's "Memories," 
Columbia. 

Styx's "Cornerstone." A&M. 
James Taylor's "Greatest Hits," 
Warner Bros. 

Toto's "Toto IV," Columbia. 

Van Halen's "Diver Down." 

Warner Bros. 

Van Halen's "Women And Children 
First," Warner Bros. 



sidestep the greater cost of record- 
ing longer new albums. 

That scenario has yielded a few 
selected CD anthologies abroad, but 
on these shores, only Motown has 
yet to significantly explore antholo- 
gies for Compact Disc. Motown's 
historical affinity for repackaged 
hiLs makes that role a plausible one, 
of course, given a recycling strate- 
gy that has yielded as many as six 
different anthologies from a given 
superstar. 

What makes Motown's Compact 
Command Performance collections 
noteworthy, however, is the degree 
of technical success the label has 
achieved. In taking performances 
dating back to the early days of 
Berry Gordy's musical empire, the 
company has been forced to draw 
from tapes that would inevitably 
pale alongside more recent studio 
confections. Would these oldies help 
consolidate the CD's appeal through 
their sheer popularity, or would 
their dated sonics obscure the new 
format's much-touted technical vir- 
tues? 

According to Jay Lasker. the se- 
ries has proven the accuracy of the 
former prediction, while sidestep- 
ping the latter obstacle through a 
concerted emphasis on quality con- 
trol. "You don't have to be an engi- 
neering genius," notes I^asker, com- 
menting on the ingredients for a 
successful CD sampler. "It's a mar- 
keting issue, not a technical one. 
Motown is the only [|x>pularj cata- 
log that sounds as fresh today, 20 
years after some of it was recorded, 
as it did when the records were 
new." 

Thus, Lasker says, he's banking 
on Motown's revered stature among 
the Compact Disc's principal buyers 
most of them baby boomers, to pro- 
vide built-in momentum for the se- 
ries. But. he concedes, the technical 
specifications for CD release have 
made technical transfer a critical is- 
sue. 



"When I came here four years 
ago," continues the label veteran, 
"one of the things I wanted to do 
was upgrade the quality of our LPs 
and cassettes. I also felt that if we 
were going to charge more for 
these CDs, then we'd better give 
them the best-sounding versions we 
could." 

Lasker credits in-house quality 
control maven I..T. Horn and inde- 
pendent consultants such as Roger 
Nichols with helping the label get 
the most out of Motor City's venera- 
ble vaults. We'd have to concur with 
Lasker's own boast that the label's 
CD samplers outperform their ana- 
log predecessors, too: Having heard 
virtually all the releases to date, we 
can attest to the revitalized sonics 
(our personal fave is an Al Green 
set, made possible by Motown's ac- 
quistion of the Hi catalog) of hits 
from Marvin Gaye. Diana Ross & 
the Supremos, the Jackson 5 and 
other roster giants. 

Radical simplicity: -Failing 

In Love," the new widescreen ro- 
mance pairing Meryl Streep and 
Robert DeNiro, offerd a striking 
example of the CD format's profes- 
sional potential when the film's pro- 
ducers elected to take their musical 
score from a GRP consumer CD. 

Seems the selection of Dave Gru- 
sin's "Mountain Dance" album as 
the source for the film's musical 
theme prompted the production's 
sound team to transfer Grusin's 
performance directly from a CD 
player to the magnetic audio track 
of the film — a route at once elegant 
in its simplicity and rather radical in 
its departure from the normal chain 
of successive transfers. In the pro- 
cess, the sound editors in this in- 
stance were able to save both gener- 
ational losses and production over- 
head, since they didn't have to bring 
in a professional digital machine to 
do the job, yet were able to avoid an 
added digital-analog transfer. 



A&M. IRS SPLIT 

It nltlnilltd t'rillll pilijr !) 

sued by the two companies, sources 
at IRS admit that A&M's decision 
not to pick up an additional two-year 
option on the Miles Copeland-found- 
ed label was a surprise. If Copeland 
and his associates did not expect the 
A&M move however, parties at both 
firms insist the parting is amicable. 

A&M president Gil Friesen, 
reached in Toronto where he was at- 
tending the Juno Awards, con- 
firmed that the distribution alliance, 
which began in April, 1979, has been 
profitable for A&M as well as its 
partner. "The fact is that the rela- 
tionship worked," he noted, "and 
worked well for both parties. They 
developed a full-line record compa- 
ny which no longer requires our 
support." 

IRS president Jay Boberg con- 
curs. "I think they decided that, at 
this point, they should allow IRS to 
continue evolving on its own," he 
says, adding that A&M may be 
shifting its rock and i>op emphasis 
back to its own roster. A&M "made 
money, but they obviously had to 
pay us more for a release than they 
would have to pay their own acts," 
Boberg observes. 

A&M retains the IRS catalog, and 
entrepreneur Copeland's biggest 
managerial client, the Police, re- 



main with A&M as well. However, 
the prior arrangement has already 
recouped investments for both part- 
ners, Boberg insists. 

"We're in a situation now where 
everybody's recouped," he reports, 
"so that any income currently re- 
ceived for a General Public or a 
Let's Active, our two biggest cur- 
rent records, is straight profit for 
everybody." 

Accordingly, A&M sources con- 
firm that the label will continue its 
major campaign behind the General 
Public debut album on IRS, as well 
as other albums in current release. 

Boberg says finite plans for a 
new distribution scheme are prema- 
ture, but notes that talks with pro- 
spective partners are underway. 
"Miles and I have been contacted by 
all the majors, and we're investigat- 
ing some other, new approaches as 
well." 

As for A&M, it's believed that fu 
ture label distribution agreements 
may focus on specialized markets 
more than the rock and pop main- 
stream, a trend suggested by its 16- 
month-old pact with Windham Hill 
and a recently signed deal with the 
Canadian Shoreline label, a chil- 
dren's line. Label president Friesen 
would not comment on similar ties 
to small, specialized labels rumored 
to be in the works. 
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It's All in the Game. The honest duo in Billboard chart history. Daryl Hail & 
John Oates. receive copies ol Billboard's Top 40 Trivia game alter a 
performance at Vancouver's Pacific Coliseum Presenters are Earls Of 
Esotenca's Tony Serka. far left, and Brian Jackson, far right 



November Certifications 

Gold, Platinum Totals Run 
Way Ahead of '83 Pace 



BY PAUL GREIN 



LOS ANGELES With one month 
to go in 1984. gold and platinum cer- 
tifications by the Recording Indus- 
try Assn. of America (RIAA) are 
running significantly ahead of last 
year. 

The RIAA has certified 50 plati- 
num albums so far this year, com- 
pared to 39 by this point in 1983. The 
association has awarded 111 gold al- 
bums, up from 96. The number of 
gold singles (exclusive of oldies or 
kiddie disks) stands at 22. up from 
19. 

November was a healthy month 
for gold singles, with three certifi- 
cations compared to just one last 
November. Among them: Stevie 
Wonder's first gold single as a solo 
act for "I Just Called To Say I Love 
You." Though Wonder has had nu- 
merous million-selling singles over 
the years, his record company, Mo- 
town, only recently became a full 
participant in the RIAA certifica- 
tion program. Wonder previously 
shared in the certification of his 
1982 duet with Paul McCartney, 
"Ebony And Ivory." 

"Just Called" is featured on the 
Motown soundtrack to "The Wom- 
an In Red," which was one of two al- 
bums to go platinum in November. 
It's the 10th soundtrack to be certi- 
fied platinum so far this year, which 
makes 1984 far and away the best 
year for soundtrack activity since 
the inception of platinum awards in 
1976. The previous best year was 
1978, when five soundtracks went 
platinum. 

November's other platinum al- 
bum was David Bowie's "Tonight," 
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Get fast results with ACTION- 
MART, the Billboard Classi- 
fied 




Call our Hotline at (B00I 223-7524. 
and tell Jeff you want lo see some 
Action! 



his followup to the far more cele- 
brated "Let's Dance." The award 
signifies that the album has sold re- 
spectably despite some of the worst 
reviews of Bowie's career. 

Here's the complete list of No- 
vember certications: 

Platinum Albums 

David Bowie's "Tonight," EMI 
America. His third. 

Stevie Wonder's "The Woman In 
Red" soundtrack. Motown. His sec- 
ond. 

Gold Albums 

Oak Ridge Bovs' "Greatest Hits, 
Vol. 2," MCA. Their 11th. 

David Bowie's "Tonight." EMI 
America. His ninth. 

Diana Ross' "Swept Away." 
RCA. Her sixth. 

Sheena Easlon's "A Private 
Heaven," EMI America. Her third. 

Sammy Hagar's "VOA." Geffen. 
His third. 

Iron Maiden's "Powerslave," 
Capitol. Their third. 

Stevie Wonder' "The Woman In 
Red" soundtrack. Motown. His 
third. 

Candle's "Bullfrogs And Butter- 
fly's," Birdwing/Sparrow. Their sec- 
ond. 

Sam Harris' "Sam Harris," Mo- 
town. His first 

George Strait's "Right Or 
Wrong," MCA. His first. 

"Teachers" soundtrack, Capitol. 
Platinum Singles 

Various Artists: "Star Wars." 
Disneyland/ Vista. 

Gold Singles 

Chaka Khan's "I Feel For You," 
Warner Bros. Her first. 

Prince's "Let's Go Crazy," 
Warner Bros. His second. 

Stevie Wonder's "I Just Called 
To Say I Love You." Motown. His 
second. 



For The Record 

In the story regarding Handleman 
Co.'s earnings rising 59% for the 
second fiscal quarter this year over 
the prior year (Billboard, Dec. 8), 
sales for the first two quarters this 
year should have been listed as 
$180.1 million compared to $126.6 
million for the first half year last 



UHRYSALIS I'PDATE: The word is that Chris 
Wright's buyout of partner Terry Ellis ( Billboard. Nov. 
3) has gone according to plan", and that the official 
statement will come momentarily. Also imminent: news 
of the deal that will have Derek Green's China Records 
marketed and distributed by Chrysalis. Green headed 
A&M Records' British operation for many years. 

Bl'ENO! BUENO! BUENO! Watch for the news that 
Ron Chaimowitz. who has been topping CBS Records' 
Latin arm Discos CBS in Miami, is moving to the 
broadcast division in Gotham. No replacement yet set, 
but insiders are wagering it will be promo exec Juan 
Estevez. Track hears the aggressive CBS Latin team 
has wooed Arnold Garcia's Hacienda Records, the 
Corpus Christi-based label founded by his father Ro- 
land, into the CBS fold ... The Scotti Brothers' Stan 
Moress has inked Roberto Carlos to a management 
pact . . . Emmanuel, the rising Mexican star on RCA. 
makes his first major U.S. tour for the William Morris 
Agency's Jorge Pinos, teeing off April 12 at the Univer- 
sal Amphitheatre in L A. and winding up in New York's 
Radio City Music Hall or Felt Forum ... At about the 
same time, Ariola's Camilo Sesto will do his first hejira 
in Japan. 

ARISTA'S TENTH anniversary bash Nov. 30 was a 
smash. Guests mingled on several elegant and stately 
floors of the Museum of the City of New York. Label 
heavies, artists and other industryites joined Clive Da- 
vis. Bob Summer and Monti Lueftner to toast the la- 
bel's first decade. New Arista signing Whitney Hous- 
ton delivered a stunning, four-song set: Dionne War- 
wick performed "I'll Never Love This Way Again"; and 
there were videos messages from Barry Manilow. the 
Thompson Twins. Air Supply and Billy Ocean. 

Track PUTS a gold star behind the name of Milwau- 
kee Radio Doctors boss Mike Mowers, who sold Ken 

Wagner on a promotion wherein the key Badger State 
electronics retailer offered 10 free CDs and a CD player 
for $299. Clever cross-merchandising moved more than 
100 deals in the first week . . . Jeff Boyd of Vinyl Ven- 
dors. Kalamazoo, Mich., earns a medal, too, for his sig- 
nificant idea. The one-stopper is offering his dealer ac- 
counts a Technics SLP-7 CD player free if they buy 200 
CDs or $199 for the player with a 100-CD buy or $299 
with a 50-CD purchase. 

While ALL the staffers at Cable Music Channel 
may be out of a job. Discovery Music Network is now 
beginning to fill its roster. Dain Eric, vice president of 
programming for the new music channel, says that he's 
looking to take on six people in the next couple of 
weeks, and 80 by the service's startup at the end of Jan- 
uary. There are currently 13 people working on DMN; 
MTV Networks Inc.'s total staff is 450. MTVers joked 
that while Cable Music Network was around, the total 
staff of the Turner service was about the size of the 
original music video network's programming depart- 
ment. 

Jl.M JIMIRROof the Disney Channel just sewed up a 
binder with Times Mirror Cable, putting the Burbank- 



based channel in a primary tier position with the 61 tys- 
terns . Joe and Carol Voynow of Bib, the longtime 
Charlotte one-stop/distributorship, celebrated hit 
mother's 90th birthday with the venerable Lillian in Mi- 
ami Tuesday (4) . . . Kathy Spanberger. daughter o 
Andy, the one-time Billboard ad salesman, now head 
the Peer Southern Australia office, where she jus 
signed the Aussie group Soft Toys for global publish' 
ing. Track is happy to report that her dad's bone cancer 
is in remission. 

COLUMBIA PIX movie music honcho Gary LeMe 

comes up with a goodie Friday (14), when he releases ; 
single and a video thereof by Jeff Bridges and Kartr 
Allen, stars of "Starman." a film being released tha 
day. The two do just eight bars in the movie, so a ful 
single was produced separately by Brooks Arthur 
which is being released on Varese Saraband Recor 
Private I Records releases a single soon from Co 
"Mickey & Maude." Stephen Bishop doing "Son 
thing New In My Life," penned by Alan & Maril 
Bergman and Michel LeGrand. And Quincy Jones [ 
together and batoned a fine mod music score for "Ka-i 
Forward," a script revolving around avant-garde danci 
and music. Warner Bros. Records has the track album 
Sidney Poitier directed. 

LoOK FOR the first single in eight years from Cm 
dence Clearwater's John Fogerty on Warner Bros. Ri 
cords, now that Asylum has transferred his pac 
. . . Now that he's put together a solo album via hi 
A&M /Ripple deal. Stones bassist Bill Wyman is team 
ing with longstanding rhythm partner Charlie Watts 
Who drummer Kenney Jones, Geraint Watkins. 
Mickey Gee and Andy Fairweather-Low in Willi i 
the Poor Boys. The album, now in the mixing stage 
will be ready by Christmas, with Wyman manager E 
Gardner shopping the master at Midem. Titled "Up 
Arms," set will earmark 25% of profits for the Al 
charity to combat multiple sclerosis. Gardner says t 
if planned Stones album sessions due to start in Ja 
ary are wrapped up by then, the Poor Boys could tout 

I.MMINENT FROM Sony Video Software: a Video 4: 
by Tina Turner, including "Private Dancer" and "Bet 
ter Be Good To Me." . . . Motown's senior employee in 
years. PR chief Bob Jones, celebrated his 14th yea 
there Tuesday (4) . . . EMI vice president of a&rGai 
Gersh has departed that post, with no successor name 
yet . . . Watch for veteran record marketing toppe 
Jack Bernstein to surface at Media Home Entertaii 
ment. another to make the move to prerecorded video 

WlNDY CITY fans who didn't get to sec Mirhaf 
Jackson on tour got another shot Thursday (6) whe 
the singer took the witness stand on behalf of CBS Rec 
ords in a copyright suit. The $5 million suit b 
Schaumber. III. musician Fred Sanford charges tha 
CBS stole his composition "Please Love Me Now" an 
gave it to Jackson as "The Girl Is Mine." Jackson say 
the song came to him in his sleep, and he wrote it b 
singing it into a tape recorder upon awakening. 

Edited by John Sipr 



Dealers Look for Late Season Upturn 



NEW YORK Retailers continue to 
report sales gains for the holiday- 
season that are good but far short 
of great. Many report comparative 
hikes of 10% for last week, and look 
for a late, dramatic upturn as the 
season continues. 

Noting that Hanukkah is an im- 
portant holiday in many of his mar- 
kets, Roy Imber of Long Island's 
TSS/Record World says that since 
the holiday comes late this year, he 
is happy with his figures so far. "All 
in all we've had some bright spots 
and no bad ones." he says. "I think 
we're going to wind up in very' good 
shape." 

Mall-oriented chains are also 
buoyed by two extra selling days 
this Christmas. Mary Ann Levitt at 
Record Shop in Minneapolis reports 
business flat on a comparative store 
basis for the week following 



Thanksgiving, but says the extra 
two days will help make up the 
shortfall. 

"We have Saturday (Dec. 22) as a 
full sales day this time, as opposed 
to a short day a year ago," she 
notes. "Sunday will also be good. 
We're in 25 malls, and six that I 
have contacted will have extended 
hours Sunday (Dec. 23) until 10 
p.m. There is also Monday, although 
it's an early closing day." 

In the highly competitve Wash- 
ington, D.C. metro market, retailers 
are finding that early December 
sales are becoming brisk after a 
good-but-not-ereat November. 

Howard Applebaum of the 26- 
store Kemp Mill is forecasting a 
5%-10% increase in stores open last 
year, and a larger overall increase. 
He terms sales so far "good but not 
unbelievable," although he charac- 



terizes CD sales as "so good i' 
floors me." 

The cold weather moving into tlx 
area could be one of the reasons D« 
vid Blaine of the 23-store Waxi« 
Maxie web has seen sales begin to 
take off this week. "Until last Fri 
day (Nov. 30) we were at about 
where we were last year or modest 
ly better," he says. "But the last 
five or six days have been up nice 

ly" 

That winter weather is bringing 
apprehension to portions of the Mid 
west. As snow began to blanket hfc 
region. Russ Stuut of Wyoming. 
Mich.'s Believe In Music recalled 
last year's weather "I have it on my 
books that it started snowing last 
year on Dec. 6 and didn't stop until 
Christmas Eve." 
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Doing the business 



FOR THE WORLD S MUSIC 
INDUSTRY AGAIN 



Nowhere in the world is so much music industry 
business conducted each year as at MIDEM. At 
least that's what participants at last year's show 
will tell you. 

MIDEM is the music world's largest international 
marketplace. To celebrate its 19th year, MIDEM 
'85 will be greater than ever, with over 7,500 pro- 
fessionals from 1,500 companies and 50 countries 
expected to participate. 

Be there if you want to meet the top producers, 
record companies, music publishers and indepen- 
dents. Be there if you wish to promote your rec- 



ords and catalogs, push your artists or negotiate 
distribution rights. Be there if you want to meet 
with music video service companies at MIDEM's 
show within a show— MIDEM Video Clip. Be there 
to see the latest innovations in studio equipment 
hardware. And be there to see the second Interna- 
tional Radio Program Market— MIDEM-Radio, fol- 
lowing its acclaimed introduction last year! 

There will also be extensive world press coverage 
with over 700 journalists present— plus television 
coverage of the Galas and top bands' who play live 
at MIDEM. 



Needless to say, as an exhibitor, you'll find every- 
thing is done for you, including your stand being 
fully equipped with an office, furniture, phone, vid- 
eo and Hi-Fi equipment. Just contact your local of- 
fice and they will be happy to advise you on your 
stand and listening room, or special hotel rates- 
even help with your freight. 

It would take months and much expense to line up 
the kind of international contacts you'll make at 
MIDEM '85 Take just a moment now and either 
pick up the phone or fill in the coupon to take ad- 
vantage of this super business opportunity. 
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